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Vision
Our vision is a self-sustaining and prosperous
community that fosters opportunities for
continuous growth and well-being for the next
seven generations.

Mission
Our mission is to enhance Kahnawà:ke’s
economic growth by investing in and
empowering people and businesses.



Returning to serve as a Chairperson on a Board
of Directors after several years away has been
both an honour and a privilege. While stepping
back into this role brought a renewed sense of
responsibility, it has also reminded me of the
strength of this organization, the dedication of
its people, and the important work being carried
out every day on behalf of our community. It is
my pleasure to present Tewatohnhi'saktha's
2025–2026 Annual Report.

Behind every program, every initiative, and every
success are employees who genuinely care about
making a difference. The Board has witnessed
firsthand the professionalism, innovation, and
commitment demonstrated by our Executive
Director, Senior Management Team, and staff.
Their passion for serving our community is
evident in everything they do, and it is because
of their efforts that Tewatohnhi'saktha continues
to grow and thrive.

We are equally grateful to our funding partners,
community organizations, local businesses, and
residents whose collaboration continues to
create opportunities for growth and prosperity.
Economic development is never achieved by one
organization alone—it is built through
partnerships, trust, and a shared commitment to
creating opportunities for future generations.

Peggy Mayo-Standup
MESSAGE FROM THE CHAIRPERSON OF THE BOARD OF DIRECTORS

Throughout the year, the Board remained
focused on providing sound governance,
strategic direction, and responsible oversight.
Working alongside our Executive Director and
Senior Management Team, we continued
advancing the priorities outlined in our 2025–
2028 Strategic Plan. 

It is an honour to serve alongside such dedicated
Board members and an exceptional team of
professionals who care deeply about the future
of Kahnawà:ke. Together, we are building an
organization that is stronger, more resilient, and
well-positioned to meet the opportunities of
tomorrow.

On behalf of the Board of Directors, niá:wen to
everyone who contributes to this important
work and to everyone who places their trust in
Tewatohnhi'saktha. We look forward to
continuing this journey together.

Niá:wen,
Peggy Mayo
Chairperson, Board of Directors
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Vice-Chairperson

Elected | Term ends: 2029Elected | Term ends: 2029

Thawennontie ThomasThawennontie Thomas
Member

Elected | Term ends: 2027Elected | Term ends: 2027

Charles BarnettCharles Barnett
Member

Elected | Term ends: 2027Elected | Term ends: 2027

Barbara McComberBarbara McComber

Member

Elected | Term ends: 2029Elected | Term ends: 2029

Neil McComberNeil McComber
Member

Elected | Term ends: 2029Elected | Term ends: 2029

Michael ThomasMichael Thomas
Member

Elected | Term ends: 2027Elected | Term ends: 2027

Ron AbrairaRon Abraira

Board of Directors
The Board of Directors is responsible for the
governance of Tewatohnhi’saktha and
overseeing the management of
Tewatohnhi’saktha’s business and affairs. The
Board guides Tewatohnhi’saktha’s strategic
direction, evaluates the performance of the
Executive Director and approves and monitors
Tewatohnhi’saktha’s business plan, operational
plan, and financial results and is ultimately
accountable to the Mohawk Council of
Kahnawà:ke. Board members must act honestly
and in good faith, leaving aside personal
interests to advance the public interest and the
mandate of Tewatohnhi’saktha.  

Chairperson 

Appointed | Term ends: 2027Appointed | Term ends: 2027

Peggy Mayo-StandupPeggy Mayo-Standup
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2025-2026 was an innovative year for
Tewatohnhi’saktha. We held our very first
Akwé:kon Skátne Tentewatháhahkwe
Opportunity Fair in September to highlight
employment, career, training, and funding
opportunities for community members, job
seekers, students, and entrepreneurs. 

Twelve (12) courses
were held including
intermediate Excel,
Professional
Communication,
Grant Writing, and
Project Management.

The event featured Keynote Speaker
Kawennáhere Jacobs and inspiring guest
speakers presenting on various topics such as
the Youth Workforce - Different Paths and
Individuals Journeys and Future in Focus - In
Demand Jobs and Workforce Planning in
Kahnawà:ke panels. The event was a great
success with 24 presenters speaking on various
topics and 19 organizations and businesses
hosting informational booths including
Tewatohnhi’saktha, Mohawk Council of
Kahnawà:ke, Kateri Memorial Hospital Center,
Kanien’kehá:ka Onkwawén:na Raotitióhkwa
Language and Cultural Center (KORLCC), Step by
Step Child and Family Center, Caisse Populaire
Kahnawà:ke, Playground Poker, and McGill and
Concordia Universities. Over 200 participants
attended the event with a very positive review of
4.49 out of 5.00 stars.

Workforce Development officially launched its
new Professional Advancement and Training Hub
(PATH) in 2025-2026 offering workshops to help
Kahnawakehró:non develop their skills to gain
employment, succeed in their careers, and grow
their businesses. 

Tammy Delaronde
EXECUTIVE DIRECTOR

In 2025-2026, Tewatohnhi’saktha Business
Services implemented the new Indigenous
Women Entrepreneurs (IWE) Program in
association with the Nation Aboriginal Capital
Corporations Association (NACCA) to provide
funding and support to Indigenous women
seeking to start or grow their business.

Lastly, with the remaining funds raised for
Kanatahkwèn:ke; the grand opening is set for
early September. Kahnawà:ke Tourism is excited
to welcome tourists and guests alike to the new
facility! 
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The 2025–2026 fiscal year was a period of
purposeful modernization for the Office of the
Director of Operations. Working closely with
Accounting and Information Technology, our
focus was to strengthen the systems, policies,
and everyday services that allow every
department to deliver its mandate effectively.

Financial stewardship remained a central
priority. We introduced clearer budget tools,
refreshed training, strengthened monthly
variance reporting, and supported managers
through the organization-wide six-month and
yearly budget review. This work improved
consistency, accountability, and shared
understanding of how departmental decisions
connect to the organization’s overall financial
position. The development and Board approval
of the Capital Allocation Policy was a significant
milestone, establishing stronger operational and
building reserve requirements and supporting
long-term financial sustainability.

We also advanced the organization’s digital
transition. The migration of departmental files to
SharePoint and personal drives to OneDrive
improved access, collaboration, version control,
and continuity. At the same time, IT continued to
provide responsive day-to-day support, guide
equipment planning, strengthen cybersecurity
and backup practices, and document core
procedures through a comprehensive IT Manual.

Another major focus was the File Room
Digitization Project. Through vendor assessment,
departmental consultation, and the selection of
Boreala, we established a three-year approach
to improve records management, retention
practices, privacy compliance, and future access
to organizational information.

These achievements reflect the dedication of the
Accounting and IT teams and the cooperation of
managers and staff across Tewatohnhi’saktha.
Together, we built stronger foundations while
continuing to respond to immediate operational
needs. I am proud of the progress made this year
and grateful to everyone whose collaboration
helped move these priorities from planning into
action.

Marissa Leblanc
DIRECTOR OF OPERATIONS
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Building reliable systems today to support
community impact tomorrow

Stronger Financial Foundation

Capital Allocation Policy & Stronger Reserves

Modernized Budgeting & Financial Reporting

Accounting Service & Process Improvements

Modern Systems, Secure Information
SharePoint & OneDrive Migration

Responsive IT Support & Operational Resilience

Digitization, Records Management & Law 25

Innovation & Strategic Alignment

Responsible Artificial Intelligence Planning

2025-2026 at a Glance

IT Survey
Responses

Accounting
Survey

Responses

Strategic Leadership & Organizational Performance

Years
Digitization
Roadmap

Months
Operating
Reserve

Objective

Summer
Student

Positions
Requested

1

20 17 3 3 5
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Daryl Leclaire
Director of Business Services 

Kristy Kennedy
Business Services Officer / Heads
Up Program Coordinator

Rachel Leborgne
Loans Officer

Ron Murray
Project Development Officer

Business Services

Executive Directors Office
Tammy Delaronde
Executive Director

Workforce Development

Emmitt Hamelin
Client Support Clerk

Katsistohkwí:io Jacco
Workforce Development Program Manager

Drake D'Souza
Program Manager

Iohserenhawi Bova
Tóta Ma's Café Manager 

Belle Phillips
Workforce Development Youth
Engagement Counsellor

Marketing and Tourism
Allison Kawennokta Jacobs
Director of Marketing and Tourism 

Kimberly Cross 
Tourism Development Manager

Brian Williams
Social Media Coordinator

Kortanie Raye 
Special Projects Coordinator 

Bria Cross
Graphic Designer

Otiohkwanoron Montour
Business Services Officer / Interim
Heads Up Program Coordinator

Iakothahitáhkhe Diabo 
Office Assistant

Administration

Wahsontahá:wi Stacey
Accounting Manager

Charles Taylor
Financial Clerk 

Helen Zacharie
Secretary / Receptionist

Jordan Dupont
Building Maintenance

Heath Latour
On-call Building Maintenance

Angie Lawrence
Executive Assistant 

Aidan Alfred
Information Systems Administrator

Human Resources

Jordan Diabo
Tourism Tours Coordinator

Angie Lawrence
Executive Assistant 

Joni Diabo
Director of Human Resources

Karennaienhne Delormier
Office & Facilities Manager

Angie Marquis
Director of Workforce Development

Marissa Leblanc
Director of Operations

Marissa Leblanc
Director of Operations

Kathy Hart
On-call Receptionist

Brandon Ross
Business Retention & Expansion
Officer / Business Services Officer

Wathahí:ne Kirby
Human Resource Administrator

Emily Rice
Workforce Development
Counselling Services Manager

Corinna Phillips
Workforce Development
Counsellor

Savannah Matteini-Gabriel 
Interim Workforce Development
Youth Engagement Counsellor

Finnley Montour 
Workforce Development Coordinator

Kanenhontie Picard
Interim Business Services Officer 

TammyJo Lahache 
Office Assistant

Abigail Jacobs 
Communications Coordinator 

Bronwyn Johns
Public Relations Officer

Lacey Paul
Tourism Administrative Clerk

Katsi'tsaie:ri Paul
Indigenous Women Entrepreneur
Project Development Officer
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Allison Jacobs
DIRECTOR OF MARKETING AND TOURISM

The Marketing and Tourism Team works
diligently to promote Tewatohnhi’saktha and
Tourism products and services throughout the
year.  I am proud to share that our team met its
core targets as confirmed by our client/visitor
satisfaction surveys and our community-wide
general survey.  We measure our impact annually
to ensure we are on target with what we set out
to do and that we are offering the best service
that we can internally to our organization and
externally to our visitors and community.

Tourism promotes four seasonal food fests per
year and averages tour and community
participation between 350 to 500 people per
event.  Businesses in the community actively
participate by offering various Food Fest Themed
items in their establishment.  These fests have
become annual favorites contributing to our
economy and providing opportunities to show all
that Kahnawà:ke has to offer.   

The Opportunity FairWe conducted the 2025-2026 Tewatohnhi'saktha
General Survey and received positive results, we
gathered information from individuals who reside
in Kahnawà:ke about their perceptions and
awareness of Tewatohnhi'saktha as an
organization and their confidence in it. The data
collected helps us to make improvements to our
services. Our role within Marketing and Tourism
is to ensure that the community is aware of what
we do and I’m happy to report a sample of our
highest ratings for awareness:

2025-2026 General Survey
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One of the larger initiatives we promoted this
year was the Opportunity Fair; this initiative took
months to plan and required the participation of
the entire Tewatohnhi’saktha team.  We were
able to secure amazing guest speakers and
secure participation among many community
organizations who wanted to share their
employment and career opportunities.  The
various guest speaker presentations provided
the community with first hand experience of
operating their own business or working in
various careers.  The event was a grand success. 

Kahnawà:ke Tourism Food Fests

91% 89% 83%

Kahnawà:ke Tourism promotes and
participates in community events

Kahnawà:ke Tourism offers guided
tours to visitors and the general public

Tewatohnhi’saktha’s role includes
promoting our programs, services,
events, and activities

91%

89%

83%



Tewatohnhi’saktha continues to promote
“Shopping Local” on an annual basis.  We
maintain a Shop Kahnawà:ke social media page
and website. We also sponsor the Shop
Kahnawà:ke Map that is distributed by
Kahnawà:ke Tourism to ensure our visitors can
navigate our community and shop at local
businesses during their visit. Whether you are a
small or large business, we try and give your
business exposure through business features in
our newspapers and external newspapers in
neighboring communities. We encourage
retailers to join the Shop Kahnawà:ke Program to
take advantage of the promotions they receive
but to also ensure monies spent are spent
locally. For the second year, we produced a
Holiday Gift Guide highlighting local businesses;
promoting their products and services to
purchase during the holiday season. 

Shop Kahnawà:ke This past year, our marketing team has been
focusing on optimizing our digital media
presence deepening customer engagement. We
introduce Shop Kahnawà:ke Contests, post
engaging video reels and posts as well as host a
monthly podcast on various topics that would
interest our clientele and community. We are
also pleased to announce that we will be
installing a new external digital sign, next fiscal
year, that will help us to share many important
messages to the community as they visit the
area of the Kahnawà:ke Business Complex. 

We will be upgrading our current tewa.ca
website in order to improve the design and
performance.  Over the next 2 years, we will also
be revamping our Shop Kahnawà:ke and Tourism
Website; all in an effort to optimize functionality.

Website Upgrades 

The Kahnawà:ke Welcome Center will be
undergoing renovations in the 2026-2027 fiscal
year in order to improve work spaces,
accessibility and safety.  The Tourism
Development Officer has been working diligently
securing funding for these much needed
renovations. 

As this year has come to a close, I could not be
more proud of the work my team embarks on; it
truly is a pleasure to work with these talented
people each and every day and knowing we are
making a difference in the lives of our
community members.

Kahnawà:ke Welcome Center 
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Kahnawà:ke Tourism
T O U R I S M  I M P A C T

The 2025–2026 year
The 2025-2026 year was one of growth, visibility
and community impact for Kahnawà:ke Tourism.
The team continued to welcome visitors,
coordinate group tours and cultural experiences,
support local businesses and artisans, deliver
seasonal events, develop youth and guide
capacity, and strenghten Kahnawà:ke’s
connections with regional, provincal, national
and Haudenosaunee tourism networks. 

T O U R  S T A T S

235
Group Tours

1,504
Total number of

visitors from the tours

$42,263.53
in tour group revenue

$23,834.53
dispersed to tourism partners

Tourism’s Food Fests
Seasonal festivals attracted more than 1,200
attendees across Strawberry, Corn, Harvest, and
Maple Fest, while food-fest promotions drove
customers directly to participating businesses.
Tourism also helped create marketplaces for
vendors, cultural presenters and food operators. 

More than 1,200
Attendees for the Fests

71 vendors
across all Fests

YOUTH PROGRAM

Introduced the Ionkhinenhrí:ne’
Youth Cultural Leadership Program
The Ionkhinenhrí:ne’ Youth Cultural Leadership
Program encouraged Kahnawà:ke’s youth to
become ambassadors of Kanien’keha:ka culture
and heritage through storytelling, guided-tour
development, leadership, communication and
hands-on community engagement. 

Conducted Tour Guide
Training

Kanatahkwèn:ke
Radiothon

Tourism Economic Development
Impact Survey
From April 2025 to March 2026, 61 businesses
provided an important and broader measure of
Tourism’s relationship to local customer traffic,
sales and business development. 

49.15% of respondents reported that non-local
customer traffic stayed about the same, while
20.34% reported a significant increase and
28.81% reported a slight increase; no
respondents reported a decrease. 

56.67% of respondents reported increased sales
over the previous 12 months. 

Looking Ahead
Kahnawà:ke Tourism enters the next year with
strong momentum. The focus will continue to be on
Indigenous-led, culturally grounded tourism that
supports community priorities and creates
meaningful opportunities for local people and
businesses. 

9



Ice-fishing event on February 8th
Moccasin workshops on February 9th and
10th
Night Market on February 12th
Attended the Fashion Show on February 21st

Kanatahkwèn:ke: Community
Leadership and a New
Tourism Home

Kahnawà:ke Tourism is one of the partner
organizations in Kanatahkwèn:ke; the NEW
Cultural Center, Museum, and Theatre, alongside
the Kanien'kehá:ka Onkwawén:na Raotitióhkwa
Language and Cultural Center, Turtle Island
Theatre and the Mohawk Council of Kahnawà:ke.
The Tewatohnhi’saktha team will be helping to
support the marketing of the center as well as
help drive visitors to the museum and theatre. 

Activities Tourism Participated In

Regional, Provincial and
Indigenous Tourism Connections

External Promotion and
Cultural Representation

Holiday Craft Fair

Winter Cultural and
Community Programming

During the year, the Tourism team led the
community-side coordination of the
Kanatahkwèn:ke Radiothon in partnership with
the Building Committee and its partners, K103.7
FM organized and hosted the on-air Radiothon
on October 18th and 19th, 2025.

Community members, organizations, businesses,
neighbors and supporters contributed more than
$660,000, demonstrating extraordinary support
for the project and its language, cultural,
museum and theatre mandate.

Opportunity Fair - Tourism Panel

Kahnawà:ke Tourism
B U I L D I N G  C O M M U N I T Y .  S H A R I N G  C U L T U R E .  C R E A T I N G  I M P A C T .

Kanatahkwèn:ke Radiothon
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Joni Diabo
DIRECTOR OF HUMAN RESOURCES

Our employees are the foundation of our
organization’s success, and this past year has
demonstrated the dedication and
professionalism they bring to our mission every
day. I am proud to recognize the contributions of
our employees and the positive impact they
continue to make on our community.

Throughout the year, Human
Resources remained committed to
supporting employees by offering
learning and development
opportunities that strengthened skills,
encouraged professional growth, and
helped staff succeed in their roles. We
also advanced language and culture
initiatives that promoted awareness,
inclusion, and connection across the
organization.

A key accomplishment this year was
the continued investment in programs
that recognize employee
contributions, encourage wellness and
foster professional growth. These
efforts help support a positive
workplace where employees can
continue to grow, contribute, and feel
supported in their roles.

As we look ahead, Human Resources
remains focused on modernization,
attracting and retaining exceptional
talent, developing future leaders, and
creating meaningful employee
experiences that align with our
organizational values and strategic
priorities. We recognize that our
greatest strength is our people, and its
commitment to providing the
resources, support, and opportunities
they need to succeed.

On behalf of the Human Resources team,
we thank every employee and partner
for your dedication, collaboration, and
commitment throughout the year.
Together, we will continue to foster a
workplace that values excellence,
innovation, and service while supporting
the continued growth and success of our
organization.
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Employee Incentive Programs
Tewatohnhi’saktha continued to support work-
life balance through flex time, remote work
options and summer hours. 

In recognition of our employee’s dedication to
the organization, we held our Employee Service
and Recognition Awards in July 2025, recognizing
sixteen (16) employees reaching milestones
between one (1) and twenty-five (25) years of
service.
 
Additionally, Tewatohnhi’saktha met or
exceeded all team targets for the Organizational
Performance Bonus Plan. The Bonus Plan is
based on the organization attaining objectives
and meeting its team targets which are set at the
beginning of each fiscal year by the Senior
Management Team. The purpose of the plan is
to focus the organization to work together to
help create economic development initiatives
that foster a self-sufficient community for the
people of Kahnawà:ke and reward employees by
sharing in the success of the organization.

Training

In our effort to support continuous learning
initiatives, the Human Resources department
held multiple training sessions throughout the
year. We hosted an optional Canva Essentials
session and CPR training. As an investment to all
our staff, we held a mandatory Building
Productive Work Relationships training. 

Staff Golf

This year, we welcomed seven (7) new team
members, across the departments of Workforce
Development, Marketing and Tourism, Business
Services and Human Resources.

Recruitment and HiringRecruitment and HiringRecruitment and Hiring

Human Resources offered our staff an
opportunity to participate in moon ceremony
teachings, mid-winter ceremonial teachings and
a traditional mitten making workshop.

Language and Culture InitiativesLanguage and Culture InitiativesLanguage and Culture Initiatives
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Daryl Leclaire
DIRECTOR OF BUSINESS SERVICES
In 2025-26 a new financial program was
introduced called the Indigenous Women
Entrepreneur also known as IWE. The first half of
the year was developmental in nature, as we
hired our Project Development Officer,
Katsi’tsaie:ri Paul, and developed and fine tuned
the application process, program guidelines and
forms. The IWE program is a micro-lending
program, focusing on Women Entrepreneurs. We
rolled out the program in January of 2026, and
while interest was high, most projects were still
in the developmental stage as the fiscal year
came to a close. 

The demand for our entrepreneurship program
remained strong, as for the first time in several
years, we introduced two classes, first in
September 2025, and then a second one in
January of 2026. We anticipate running two
classes every year for the foreseeable future to
meet the demand.

In summer 2025, we decided to cancel our
popular Heads Up Camp to evaluate and
reorganize the program and introduce the
changes in the summer of 2026. The goal was to
refocus towards the original intent of the Heads
Up and prepare our young entrepreneurs to
develop work place skills and be prepared to
enter the workforce via KSSEP. 

Business Assistance Fund $126,066

Marketing Fund $162,475

Professional Services $50,115

Direct Grants $544,747

Shop Kahnawà:ke $139,140

Direct Loans $379,989

Clients 147

Opportunity Fair
In Fall 2025, Business Services participated in the
inaugural Opportunity Fair, including a panel
discussion on Funding for Opportunities that
included not only Tewatohnhi’saktha, but TD
Bank and FNQLEDC ( First Nation of Quebec and
Labrador Economic Development Commission)
focusing on new opportunities for Kahnawà:ke
owned businesses. Looking ahead, Small
Business Services will be hosting a return of the
Business Walk in 2026, and are looking forward
to one-on-one conversations with as many
entrepreneurs as possible.
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We recognize our loan and grant policies are in
need of revisions and modernizing as the cost of
doing business has increased substantially.
Business Services is working to find modern
solutions to increase access to capital; these
solutions will include a review of loan policies
and maximum loan sizes. 

Shop Kahnawà:ke continues to be a popular
program, with over 180 local businesses
accepting our certificates. There was a big jump
in sales, going from $91,185 in the prior year to
$139,140 in the current year. Thank you to our
entrepreneurs and our community for believing
in and supporting and shopping Kahnawà:ke.
 
As I close this message, I want to say that the
entrepreneurial spirit is strong in our community
and we will work to adapt our services to current
and future needs of our clientele.

Pictures from the Opportunity Fair
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Community members took full
advantage of our job search services
this year, accessing one-on-one 

employment support, job matching assistance,
résumé and cover letter development, interview
preparation, and guidance throughout the hiring
process. These personalized services helped
individuals build confidence, strengthen their job
search skills, and better position themselves for
employment opportunities. 

As a result, several community
members successfully secured full-
time positions with organizations
throughout the community.Angie Marquis

DIRECTOR OF WORKFORCE
DEVELOPMENT

Workforce Development experienced an
unprecedented year, investing $1,297,691 in
student allowances alone—a 32% increase over
the previous fiscal year. This significant
investment reflects our continued commitment
to supporting community members as they
pursue education and training opportunities. 

We also celebrated a successful
partnership with the Kateri Memorial

Hospital Centre and the New Frontiers School
Board, resulting in 10 students graduating from
the Personal Assistance Worker (PAB) Program.
This collaboration helped strengthen the local
healthcare workforce while providing
participants with valuable skills and meaningful
employment opportunities.

$1,297,691
Invested in student
allowances

32%
Increase over the
previous fiscal year

Students were placed in a diverse range of fields,
including Arts, Legal Services, Education,
Tourism, Marketing, and Social Media—all
sectors that are expected to play an important
role in meeting the community's future
workforce needs. By connecting students with
local employers, the program helps build
practical skills, strengthen career pathways, and
develop a highly skilled workforce for
Kahnawà:ke.

Our Mentor a Student
Intern Program continues to
grow in demand from both
post-secondary students
and employers. This year, 16
students secured part-time
internships that allowed
them to gain meaningul

work experience while pursuing their education,
supporting both their professional and personal
development.
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After careful consideration, we made
the decision not to move forward
with opening a second Tóta Ma’s Café  

location at Kanatahkwèn:ke. Instead, we focused
our efforts and resources on strengthening the
operations of our existing café.

Throughout the year, we invested time, energy,
and resources into operational improvements,
enhancing processes, and identifying
opportunities to better serve our customers and
support the continued success of Tóta Ma’s Café.

Tóta Ma’s Café Improvements

In 2025/26, Tóta Ma’s Café evolved as a social
enterprise and workforce training space. A new
Café Manager, hired in October 2025,
collaborated with the Social Enterprise Manager
to enhance the business plan and café
operations. Improvements included layout and
service flow, contributing to the BREW Model:
Building Real Enterprises & Workforce. The café
supported around 13 local vendors and
strengthened barista training pathways, hosting
MASI and KSSEP students while creating a Social
Media and Content Creator role. These
improvements will help position the café for
long-term sustainability and continued growth as
a valued social enterprise within the community.

Professional Advancement & Training Hub 
In response to strong interest, Tewatohnhi’saktha
launched its first annual calendar for the
Professional Advancement & Training Hub (PATH)
in 2025/26, providing 12 training sessions
throughout the year. The program focused on
digital skills, communication, and workplace
effectiveness, serving 170 participants, including
business owners and job seekers.

Honour Roll Recognition Awards
On March 26, Tewatohni’saktha held its annual
Honour Roll Recognition Event at the Kahnawà:ke
Legion, honoring 36 students from four local high
schools for their academic achievements. Each
student received a plaque, magnet, and $100 in
Shop Kahnawà:ke Certificates, with over 100
family members attending to celebrate their
success.

2025/2026 Graduates
This past year we had a total of 43 clients who
graduated from their programs. Below are the
graduates per field:

9
6
6
4
2
3
2
2
2
2

2
2

2

Secretarial Studies
Accounting
Heavy Equipment Operators
Welding and Fitting
Carpentry
PAB’s
Professional Cooking
Horticulture and Garden Operations
Swedish Massage
Auto Bodywork
Esthetics
Retail Butchery
Hairdressing
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TO WATCH THE FULL
SPOTLIGHT VISIT

Client SpotlightClient Spotlight

Pumpkin Queen CreationsPumpkin Queen Creations
Pumpkin Queen Creations: Blending art,
culture, and storytelling – creating
tattoos and artwork that honor identity,
tradition and the freedom of self-
expression. Offering tattoos, fine and
digital art, handmade products and
crafts.

“I’d like to put a 
lot of my energy 
into expanding my 
clientele base, 
more painting 
productions and 
offering a few new 
products.” At Pumpkin 
Queen Creations, Jayme 
wants her clients to feel 
seen, heard and 
understood in their 
art/tattoo wants. She 
also plans to expand 
the in-store boutique to 
offer more crafts, products 
and merchandise.

Pumpkin Queen Creations: Blending art,
culture, and storytelling – creating
tattoos and artwork that honor identity,
tradition and the freedom of self-
expression. Offering tattoos, fine and
digital art, handmade products and
crafts.

“I’d like to put a 
lot of my energy 
into expanding my 
clientele base, 
more painting 
productions and 
offering a few new 
products.” At Pumpkin 
Queen Creations, Jayme 
wants her clients to feel 
seen, heard and 
understood in their 
art/tattoo wants. She 
also plans to expand 
the in-store boutique to 
offer more crafts, products 
and merchandise.

Tewa.ca/spot l ight-
pumpkin-queen-
creat ions/
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TO WATCH THE FULL
SPOTLIGHT VISIT

Facebook.com/reel/
1450525026728729

Client SpotlightClient Spotlight

Beauty by KawisonniBeauty by Kawisonni

Elevate your beauty experience with
their laser hair removal & Aesthetic
experts. Skincare specialist – Results
driven aesthetics.

Elevate your beauty experience with
their laser hair removal & Aesthetic
experts. Skincare specialist – Results
driven aesthetics.

18

https://www.facebook.com/reel/1450525026728729
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TO LISTEN TO THE FULL
PODCAST VISIT
Tewa.podbean.com/e/ka-
nikonhr i io-podcast-ep-17-
spot l ight-char les- insulat ion/

Client SpotlightClient Spotlight

Charles InsulationCharles Insulation
Polyurethane insulation company,

serving Kahnawà:ke and surrounding
communities! Give them a call for your

free quote at 514-795-8885

Polyurethane insulation company,
serving Kahnawà:ke and surrounding

communities! Give them a call for your
free quote at 514-795-8885
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DISCLAIMER
Tewatohnhi'saktha has made every effort to ensure accuracy of the information contained in this annual

report and on the digital copy posted to our website. However, Tewatohnhi'saktha does not guarantee the
appropriateness, accuracy, usefulness or any other matter whatsoever regarding this information. 
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	Our vision is a self-sustaining and prosperous community that fosters opportunities for continuous growth and well-being for the next seven generations.

	Mission
	Our mission is to enhance Kahnawà:ke’s economic growth by investing in and empowering people and businesses.
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	Board of Directors
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	Lastly, with the remaining funds raised for Kanatahkwèn:ke; the grand opening is set for early September. Kahnawà:ke Tourism is excited to welcome tourists and guests alike to the new facility!
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