


First published by The Rural Publishing Company 2023.
Revised in 2026.

Copyright © The Rural Publishing Company 2026

This work is copyright. Apart from any use permitted under the Copyright Act 
1968, no part of this publication may be reproduced, stored in a retrieval system or 
transmitted in any form or by any means, electronic, mechanical, photocopying, 
recording or otherwise, without the prior written permission of The Rural 
Publishing Company.

Author: The Rural Publishing Company
Typesetting & Design: The Rural Publishing Company

The Rural Publishing Company
Email: hello@theruralpublishingcompany.com.au
Website: https://theruralpublishingcompany.com.au



Contents

1. Introduction 1

2. Firstly – We Help Authors Self-Publish 3

3. Getting Started 6

4. Initial Requirements from Authors 8

5. The Publishing Process 10

6. Preparing for Sale 16

7. Ongoing Marketing 20

8. Keeping Track of Book Sales 22

9. Further Information 26





1

Introduction

Getting ready to publish your book is a very exciting time. 
However, it can also be quite daunting to Tnd and get 
accepted by the right publisher to suit your needs.

fhis guide provides an overview oR the entire publishing 
process with us, fhe Pural Cublishing Iompany.

-t is not necessarily indicative oR the process used by any 
other publisher but may well be similar to other assisted 
or supported selR’publishing companies.

fhe more you equip yourselR with knowledge upRront, the 
more likely it is Ror you to choose the right publisher Ror 
your needs and to get the proRessionally produced book 
you2re hoping Ror.



A

St fhe Pural Cublishing Iompany, we pride ourselves on 
being open, honest and completely transparent with who we 
are and what we ojer.

)o, iR you still have questions aRter reading this guide, *ust reach 
out to the team.
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Firstly – We 
Help Authors 
Self-Publish

It’s important to understand the type of publisher we are, in 
comparison to others.

There are three ways of publishing a book:

  Self-Publishing – where you do it all yourself 
(cover design, editing, typesetting, kle production, 
publishing, distribution, mar)etingY. qou are li)ely 
to need to hire individual people to complete various 
aspects, which can still be 1uite costly with variable 
results. qou )eep 0%%4 of your boo) sale prokts.
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  $raditional Publisher – you have to submit yourself 
and your wor) for consideration, usually via a literary 
agent, but not many newer authors get chosen. If 
you are selected, you may then get paid an advance 
of your royalties (25,%%% – 20%,%%% roughlyY, they 
produce the wor) for you (with limited input from 
youY and then you only earn a very small percentage 
of your boo) sale prokts (B – 0B4 roughlyY. /ut it 
can ta)e years to get selected, if ever.

  SupportedADssisted Self-Publisher – you pay a set 
fee for the publisher to produce your boo) for you. 
!iWerent publishers oWer diWerent inclusions and 
contractual agreements (read these carefully before 
signingUY.

He are a supported self-publisher – where you pay us a set fee 
for a set pac)age of services, so we produce your boo) for you.

This omers �any bene�ts:

  qou don’t have to try to kgure out how to produce 
your boo) yourself.

  qou don’t have to knd your own cover designer or 
typesetter.

  qou are far more li)ely to have your manuscript 
chosen over a traditional publisher.
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  $he publishing process often happens a lot faster 
(great for business boo)sUY.

  qou have much more control over the creative, 
editing, production and publishing process 
(traditional publishers tend to dictate how your 
boo) will be producedY.

  qou )eep your full boo) sale prokts – minus 
platform commissions and printing costs (DmaCon 
etc. charges fees to sell your boo) on their platformsY. 
$here are =ZNL ongoing fees from us, nor do we 
ta)e any of your prokts.

  >opyright and control remain with you in future. 
Dll we as) is that you don’t publish with anyone else 
for the krst 05 months. Dfter that, you can republish 
with someone else if you wish.

  He can oWer a lot of support and guidance 
throughout the process.

  He also oWer a lot of free mar)eting support.

  He give you more credibility with our logo and name 
attached, than if you went it alone.
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Getting Started

This is how you can get started on your publishing journey 
with us, The Rural Publishing Company. Should you have any 
questions, just let us know.

1.Submit Your Manuscript/s

Your @rst step is to submit your manuscript 
to helloftheruralpublishingcompany.com.au or via our 

submission Oorm on our website. 

(ur team will assess whether we believe you have a marketable 
book, strong writing and a strong storyline )iO @ctionW. Ae will 
also assess how much editing or prooOreading may be needed.

2. Oe3r
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NO your manuscript has been accepted, you will receive a Oormal 
publishing oxer via email, with the package, all the inclusions 

detailed and the investment required.

NO you1re happy to proceed, simply reply back to let us know.

C. &ontract I vn–oic3

(nce you1ve con@rmed that you1re happy to proceed, we will 

provide you with a contract and an invoice.

&ontract � make sure you read your contract thoroughly, and 
sign at the end. Return the signed copy to us via email.

(ur contracts ensure that you keep the rights to your own 
work at all times, and only require you to e2clusively publish 
your work through us Oor a period oO –M months. Ull upOront 
costs and inclusions are clearly listed ! there are no ongoing 
or Outure costs, unless you engage us Oor more work or e2tra 

services )marketing etc.W.

vn–oic3 � your invoice will ask Oor upOront payment, or the 
@rst payment in your payment plan )whichever is applicableW. 

9ake this payment via credit card or bank deposit.

Then, you1re ready to get started:
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Initial 
Requirements 
from Authors

Along with your signed contract and payment, to begin the 
publishing process, we also need the following from you:

  Completed Final Manuscript – Word Document

  Back Cover Blurb – Word Document

  Author Bio – Word Document

  Author Photo – JPEG

  Any Images – JPEG
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  Any other requirements or instructions you have.

If you have any questions about these, you can reach out to us 
at any time.



5

The Publishing 
Process

Below are the main steps we follow in order to publish your 
book.

However, you can also view this detailed 
guide to self-publishing from IngramSpark here: 
https://www.ingramspark.com/how-to-self-publish-a-book.

The only dixerence being, is that we assist you by handling 
the process for you, with our team of eAperts, to save you 
the hassle, eApense and guesswork of trying to do it all by 
yourself.

Registering Your Title
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Rur )rst step in the publishing process is registering your title 
’bookC formally.

This involves getting each of your book versions its own ISBG 
’a special universal identi)cation number for booksC and a 
barcode for any of your print versions.

The fees involved with obtaining your ISBGqs and barcodes 
are covered by us, at The Pural Lublishing Mompany ’as part 
of your publishing packageC.

Editing & Proofreading

Eepending on whether your manuscript re2uires full editing 
or eApress proofreading our team will run their eApert eyes 
over every inch of your manuscript.

Yost of the time this will include a thorough check of spelling, 
grammar and sentence construction.

Sometimes, it will also include suggestions on rewriting or 
re-organising your content. If substantial editing occurs, weqll 
let you know.

If we need your clari)cation or approval, we will seek it via 
email.

Internal Design / Layout
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Zour manuscript zinternalsq or content will be professionally 
typeset and laid out, so it appears nicely on all pages.

This includes setting up your Table of Montents, 
preparing your front matter ’including copyright notice 
and disclaimersC, laying out your chapter headings and 
content, adding page numbers etc.

Zou will receive a proof or sample version of your layout for 
you to check and approve.

This is also where we will decide on your book TPIY SI51. 
This determines what si"e your book is produced as. 

U standard si"e for novels is 8.86 wide by ”.86 high, or longer 
non-)ction style books ’business books etc.C is 9F wide, by 
3F high. 

Wor childrenqs picture books, we recommend ”.8F by ”.8F 
as this si"e is the most commonly used and is suitable 
for all distribution platforms ’Uma"on prefers this si"e 
particularlyC.

However, we may recommend a dixerent si"e if we think itqs 
needed, or if you have a dixerent preference.

Cover Design

This is often the most eAciting part of the publishing process, 
as it determines what your book will look like on the shelf. 
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This will include your front cover, the spine of your book and 
your back cover.

Rur design team will create a cover design concept, for you to 
review.

Jeqll work closely with you to ensure youqre happy with the 
end result.

Rnce the )nal design is con)rmed, youqll receive copies of the 
)les, including a –E mock up, so both us and you can begin 
promoting your upcoming release.

File Production

Rnce both your internal layout and cover design has been 
)nalised, weqll produce your )nal )les.

This will include ’if applicableC the correct )les for both print 
and eBook versions, including:

  Wull Mover Eesign 4 Lrint LEW

  Wull Internals 4 Lrint LEW

  eBook Wront Mover Eesign 4 KL1D 

  eBook Internals 4 1LOB 

In most cases, you wonqt need copies of these )les, but we can 
provide them if you wish.
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Publishing

This is where your )nal )les get uploaded into the relevant 
publishing systems.

IngramSpark

This is the global distribution system we use to publish your 
work. It feeds your book out across the world to many online 
book resellers and makes your title available to book stores 
globally.

Zou will need to sign up for your own account 4 which we will 
then access to upload and publish your )les. Je will provide 
instructions for you to set up the account 4 and then we will 
log in, to upload your book titles correctly.

1ach version of your book will need a separate entry uploaded 
into IngramSpark. This might include paperback, hard cover 
or eBook versions.

Amazon

1ven though IngramSpark feeds your eBook information out 
to Uma"on, we prefer to upload your eBook directly to the 
Uma"on publishing system ’&ELC as this gives you more 
control over your title and better results.

Zou will need to sign up for your own account 4 which we will 
then access to upload and publish your )les, if we are able to.
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Je have encountered issues where Uma"on insists on 
Two-Wactor Identi)cation 4 which makes it tricky for us to log 
in. If this occurs, we can either provide instructions for you to 
upload your eBook yourself ’an easy ($-minute processC, or we 
can arrange a time to get access to do it for you.

Distribution

Zour book will start displaying on Uma"on, and other services 
such as Barnes I Goble and Booktopia as soon as your book 
is published, and the release date has been reached.

1ven though IngramSpark makes your title available to 
bookstores globally, this doesnqt mean theyqll )nd it at this 
stage.

Zou may like to choose an additional advertising placement 
via IngramSpark which will make your new title more visible 
to retailers in their catalogues and email blasts at the cost of 
J(8$ OS. This is an additional and optional charge that you 
can organise directly within your IngramSpark account.

Zou can learn more about distribution on IngramSpark here: 
https://www.ingramspark.com/how-it-works/distribute

Gote 4 Yost books published to IngramSpark will 
automatically feed out and appear on both Booktopia and 
Barnes I Goble Rnline.
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Preparing for 
Sale

Once the publishing process is complete, we start getting 
everything ready for you to start selling your books.

ABN (Australian Business Number)

Many authors tend to set themselves up under a business 
structure, commonly as a sole trader, to sell their books. 
You will need to seek independent advice from a trusted 
accountant or qnancial advisor to choose the appropriate 
structure for you.

You are unlikely to reGuire STA registration, unless you 
already run a business that meets the relevant criteria.
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Nf you already own and run a business, you may be able to use 
your e(isting ULD.

Rowever, if you wish to register a new Uustralian domain 
name for your author website )www.yourname.com.au2, you 
will reGuire a valid ULD.

You will also need an ULD to supply to NngramTpark.

Domain Name & Hosting

Nf you choose and are eligible for our free author website, we 
will register your domain name and host your website for the 
qrst 7$ months.

Ufter that time, you will have the opportunity to keep your 
website on our hosting )currently around 470W per year2 OP 
you can elect to arrange your own hosting and domain renewal 
and we can hand your website over to you.

8e use Titeground as our website host, which is one of the 
leading, most reliable website hosts in the world.

Author Website

Your free author website will be set up by our team within our 
Titeground hosting account, and built in 8ordBress, using an 
easy page building software called Eivi.
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Your onezpage or qvezpage website design will be based on our 
standard templates, and customised to you and your book.

Ahis website is set up to be fully ’e(ible. Nt will allow you to 
e(pand it in future if you wish, and you can reGuest your own 
access, to easily update the content yourself.

Stripe Setup

You will need a Ttripe account in order to take book orders and 
payments.

Ahis is the easiest option, however, please feel free to discuss if 
you have or prefer an alternative.

Once you have a Ttripe account, we will help you to connect 
it to your website, which will allow people to purchase your 
book from your website via credit card.

Nf you would prefer not to process and ship out copies of your 
book yourself, we can simply direct your website to Uma9on 
for people to purchase there )and you won–t need Ttripe2.

Social Media Platforms

8e strongly advise authors to set up their own social media 
proqles on the platforms they–re comfortable with )unless you 
already have business proqles ready to utilise2.
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Us a minimum ‘ a /acebook Lusiness proqle is recommended.

8e suggest naming it as CYour Dame ‘ Uuthor– or similar.

Luilding up your own audience around yourself as an author 
will help you to promote this, and any future titles.

Release Day

8e will determine an appropriate release or launch day, to start 
promoting your book as available for purchase.

Lefore this day, we will provide you with any copies of social 
media graphics that you might reGuire. Ahis will include your 
book cover qles.

On release day, we will post a release 
post on our /acebook business page 
)facebook.com@AhePuralBublishingAompany2 ‘ which 
you–re welcome to share.

8e may also place it on Nnstagram and IinkedNn.

8e recommend that you share your book release in as many 
places as you can.
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Ongoing 
Marketing

Following your release day, you’ll want to keep consistently 
marketing your book.

Depending on your package inclusions, we will potentially 
help with:

  Crafting a professional media release – that you can 
send to your local newspapers or other media outlets.

  Provide you with a full media and bookstore sales kit.

  Assist with a library distribution service.

We also strongly recommend that you continue sharing 
content from your book onto your social media platforms on 
a regular basis, to keep pushing sales.
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You might also like to approach your local bookstores to ask 
them if they would be willing to stock your book. Many like 
to support local authors and will take copies on a commission 
basis.

Additional marketing services at an extra fee can be discussed 
with our team.
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Keeping Track of 
Book Sales

Both IngramSpark and Amazon will handle book sales via 
their platforms for you.

Amazon generally gives you 70% commission on your eBook 
sales, or 60% on print sales, minus print costs.

IngramSpark is generally set up with a 40% retail discount on 
print copies – so again, you’ll receive 60% minus print costs.

Both platforms have full reporting accessible within your 
dashboards at any time. Commissions are generally paid into 
your nominated account monthly but may take a couple of 
months to start to appear on your statements.
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Order FulmllnetN

Any copies ordered via IngramSpark or Amazon will be 
fulYlled to the customer directly, without any involvement 
from you. qou are able to see the number of print and 
ebook copies you have sold via your IngramSpark or Amazon 
reporting dashboards, at any time.

Print copies ordered through your author website and via your 
Stripe account, will need to be processed and shipped to the 
customer by you.

This will reWuire you to hold a certain number of copies in 
stock, so you can pack them and post them when needed.

How many copies you hold at any given time is entirely up to 
you.

qou simply order print copies via your IngramSpark account 
as needed.

o–Ne W hiale aN nyk Nybe y laNNle faN –g Nane ytd 
ep–rN iytdlats ,ratN –rderx k–urxelg’ fk d–ats x–’ k–u 
nycanaxe k–ur ,r–mNx yx k–u d–t(N ,yk )–nnaxxa–tx 
.–tlk ,ratN ec,etxexCE

'e also hold a sample copy of our authorsM books, so we can 
promote them at any events we attend.

B–nnaxxa–t Pcyn,lex
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eA––bx

Fost eBook sales occur via Amazon – but some will occur via 
IngramSpark also.

$or Amazon, a 95.5x eBook, you will receive appro(imately 
96.50 per copy )70%:.

zratN A––bx

InyS–t gives authors 60% of the book sale price, minus print 
costs.

qou can view their help guides for 
a detailed run down on costs here/ 
https/__kdp.amazon.com_en1US_help_topic_G2028…8880

)tsryn*,yrb allows book retailers to purchase your print 
book at wholesale prices. The wholesale discount can be 
determined by you – but is generally between 30% to xx%.

'e RECOFFEND o=ering a 40% discount to retailers, as 
that tends to be standard in Australia.

IngramSpark handles the entire ordering, printing and 
fulYllment process for these orders, with no involvement from 
you.

Therefore, if your book retails at 925.5x-
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925.5x FINUS 40% j 987.57 )This is the purchase price for 
retailers, so they make 988.5… per copy:.

qou then need to FINUS the print cost for each sale.

Generally, printing costs between 988 and 984 for a 300Ipage 
book.

So worst case scenario – a retailer would pay 987.57 per copy, 
print cost would be 984, which means you, the author, would 
receive 93.57 per print copy.

This is Just a rough ESTIFATE however, as IngramSpark 
handles all of these details and calculations themselves.

qou can use the calculators that IngramSpark 
provide for more accurate data here/ 
https/__www.ingramspark.com_resources_tools
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Further 
Information

If you have any questions, please feel free to email the team at 
hello@theruralpublishingcompany.com.au 

Email is the best way to get in touch and to have your questions 
answered promptly.

Alternatively, you’re welcome to contact us on 0432 369 827.

Just keep in mind that being rural, we don’t always have 
reception, so leave a message if you can't get us. Please also 
always keep in mind that we answer the phone during business 
hours only.

It’s also a great idea to refer to IngramSpark’s website, as they 
have a lot of handy resources: https://www.ingramspark.com/
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Submissions

If you're ready to submit, please go here: 
https://theruralpublishingcompany.com.au/submissions/

Publishing Packages

To check out what we o-er, go here: 
https://theruralpublishingcompany.com.au/selfxpublishing/

Our Published Books

If you'd like to view our previously 
published books as e:amples, please go here: 
https://theruralpublishingcompany.com.au/ourxbooks/


