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Compass Journal Planners is dedicated to producing top-notch leather products that 
motivate men to engage in journaling and goal planning, fostering a mindset that goes 
beyond simply scheduling appointments. 
 
The logo for the brand features a bold wordmark in Imprint MT Shadow coupled with a 
Rose Compass Celtic knot. Additional hand-drawn icons reinforced the outdoorsy element 
and are used to depict specific ideas such as igniting passion, illuminating the darkness, 
and forging a new path. 
 
The complete identity system encompasses various elements, such as the wordmark and 
brandmark logos, corporate colors and typography, comprehensive business system, 
marketing materials, digital components, and the product designs.

01 VISUAL IDENTITY  ||  FULL SYSTEM
COMPASS JOURNAL PLANNERS
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https://bit.ly/Compass-Journals
http://teresegrossnickle.com/visual-identities
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Helping Hands is a non-profit organization that provides administrative, marketing, 
finance, and operational support to other non-profit entities. The primary objective is to 
assist those organizations in maximizing their resources towards their mission, rather 
than expending it on significant overhead personnel expenses.

The logo design is inspired by an Adrinkra symbol that signifies the idea of "let me help 
you while you help me." The emblem represents the reciprocal nature of assistance, 
wherein we offer help to others, and they, in turn, offer help to us.

Given that the organization is relatively small and primarily run by volunteers, the brand 
guidelines have been kept concise and easily comprehensible, lacking the extensive 
details commonly found in brand books. As the organization grows, a more detailed book 
will be created.

VISUAL IDENTITY  ||  NON-PROFIT
HELPING HANDS

https://bit.ly/3HpdEZc
http://teresegrossnickle.com/visual-identities
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Benevolent 
Black

Compassionate  
Chocolate

Thoughtful 
Teal

Bountiful 
Blue

Peaceful 
Peach
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03
This identity system is tailor-made for promoting tourism in Charleston, South Carolina.

Drawing inspiration from the town's area code, 843, I conceptualized a brand mark that 
evokes the Gothic-style antebellum ironworks commonly found in the city and the broader 
Deep South region. The brand mark has also been adapted into a pattern resembling the 
ironwork fencing prevalent throughout the area.

Furthermore, a concise brand book has been developed, outlining the prescribed color 
scheme, supplementary typography, and marketable merchandise, including clothing, 
travel mugs, and a coffee table book. These marketing pieces can be utilized consistently 
to maintain the city's brand identity.

VISUAL IDENTITY  ||  CITY TOURISM
CHARLESTON, SC

http://teresegrossnickle.com/visual-identities
https://bit.ly/40M6lSe
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Southern Carolina
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TypeCon is an annual conference hosted by The Society of Typographic Aficionados, 
dedicated to typography and design enthusiasts.

This year's theme, "Compressed," was interpreted in a logo design that plays with the 
word's literal and figurative meanings. The well-rounded logo has a short x-height and 
intertwining letters, creating an illusion of being "pressed down" and compact.

To accentuate the logo's irony and different perspectives, a vibrant color palette was 
utilized for the background imagery, paired with a stark black or white logo.

The logo was adapted into marketing materials such as magazines, newspapers, 
billboards, and digital formats. Additionally, event items like participant lanyards, tickets, 
and t-shirts were created.

MARKETING  ||  CONFERENCE
TYPECON

http://teresegrossnickle.com/marketing
https://bit.ly/3HnNWUH
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During my internship at The Big Biscuit, I was entrusted with updating and creating 
restaurant signage and marketing pieces. My primary responsibilities included revising 
the gift cards POS sign and merchandise area sign as well as developing a new sign 
to encourage social media interaction. Additionally, I created an email template for 
MailChimp and various templates for expediting the creation of future email features. I 
also played a role in overhauling the main menu design and designed the layout for their 
first beverage menu.

Leveraging their existing brand fonts and color palette, I incorporated an abundance of 
professional photographs to produce lively, attention-grabbing designs. I also introduced 
a new dotted-border feature that harkened back to their lighted BISCUITS signs.

To accommodate the marketing team's limited proficiency with Adobe products and the 
need for updates post-internship, I designed these pieces almost exclusively using Canva.

MARKETING  ||  RESTAURANT
THE BIG BISCUIT
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http://teresegrossnickle.com/marketing
https://bit.ly/big-biscuit
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The Festival of Butterflies is a highly-anticipated, family-oriented event hosted annually 
at Powell Gardens, situated just outside Kansas City. The event boasts hundreds of 
butterflies and offers insightful education on the migration patterns and life cycles of 
different species.

The festival's design elements encompass an array of distinctive features such as an 
illustrated butterfly bush, COB butterfly photographs, and an integrated use of the 
location's logo image. The poster design is set against a bright blue background that 
provides a vivid backdrop for the illustration and photographs, lending the overall design 
a 3D quality.

In addition to the poster, banners, and social media images, I also developed several 
items that could be sold in the store, including a mug and poster.

MARKETING  ||  PUBLIC EVENT
FESTIVAL OF BUTTERFLIES
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http://teresegrossnickle.com/marketing
https://bit.ly/festival-butterflies
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The southern regions of South Carolina and Georgia offer a picturesque landscape that's 
ideal for a leisurely road trip. This editorial layout is crafted to highlight the beauty of this 
region and inspire readers to embark on a long, scenic drive.

Using the provided content, I carefully selected photos that depict the unique locations 
and details that can be experienced during the drive. The callouts and Road Kit are 
designed in lighter shades of the official 'Carolina Blue' featured on both the South 
Carolina and Charleston flags, providing a cohesive visual experience.

The layout of the editorial piece is designed to offer a smooth and leisurely read, akin to 
the pace of the road trip itself. While presented in structured columns with large sub-
headlines for ease of scanning, the text is interspersed with imagery to provide readers 
with an immersive experience of the featured locations.

COMPLEX LAYOUT  ||  EDITORIAL
LOW COUNTRY ROADTRIP TRAVEL GUIDE

18  ||  Terese A. Grossnickle

http://teresegrossnickle.com/complex-layouts
https://bit.ly/scga-roadtrip
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South Carolina & Georgia
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Cafe Gratitude is a locally owned vegan cafe in the Kansas City region. The main 
objective of the menu design was to present an aesthetically pleasing visual display of 
the dishes served, accompanied by detailed descriptions to aid customers in making 
their selection. The beverage menu was created as a separate entity to facilitate ease of 
reference for their vast selection of drinks.

Incorporating a color scheme of orange and green for highlights and section headers, the 
design highlights the cafe's vegan philosophy without overshadowing the photographs. 
The use of a sans-serif font for the descriptions improves legibility and complements the 
bold serif headers. The intricate mandala featured in the menu was hand-drawn with 
pen and ink and later digitized using Illustrator.

COMPLEX LAYOUT  ||  MENUS
CAFE GRATITUDE
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http://teresegrossnickle.com/complex-layouts
https://bit.ly/3oUAdOM
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Celestial Curves is an innovative exhibit highlighting the pivotal role of women in space 
exploration. Our team, comprised of four skilled female designers, endeavored to craft a 
comprehensive brand identity for the exhibit, a website, and 3D exhibit model.

Our brand identity focused on three key attributes - education, inspiration, and femininity. 
We adopted a restrained color palette of Viva Magenta and silver, supplemented with 
black and white. Photo treatments utilized a striking magenta and black duotone effect. 
The logo design features a prominent graphical element - a curve that reflects the 
flexibility and adaptability of women. These elements can be tailored to suit the various 
exhibit, print, and digital spaces.

Our team also created additional marketing assets and merchandise to supplement 
the exhibit's offerings, such as print and digital tickets, staff and participant lanyards, 
inspiring posters, and t-shirts for both staff and visitors.

DIGITAL DESIGN  ||  WEBSITE AND EXHIBIT
CELESTIAL CURVES

http://teresegrossnickle.com/digital-designs
https://bit.ly/celestial-curves
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As a JCCC student, I recognized the need for a comprehensive mobile app that could 
consolidate the disparate sources of information that I regularly accessed. These included 
the college website, the student intranet, Canvas, a third-party app for coursework, and 
Guardian, a third-party app for campus security.

To address this need, I developed low-fidelity wireframes to establish a general plan and 
then created higher-fidelity designs that incorporated key elements from the college's 
branding, such as their color palette, typography, and photography. Additionally, I 
created custom icons for the navigation menu and several data visualization pieces, such 
as weekly doughnut charts with encouraging statements for students, individual class 
schedules, and degree progress charts.

Using Adobe XD, I created a fully functional prototype that encompasses almost every 
screen and option. The prototype is available online; it is best viewed on a mobile device.

DIGITAL  DESIGN  ||  APP PROTOTYPE
CAVALIER COMPANION MOBILE APP

http://teresegrossnickle.com/digital-designs
https://bit.ly/3oSveOP
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