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VISUAL IDENTITY || FULL SYSTEM
COMPASS JOURNAL PLANNERS

Compass Journal Planners is dedicated to producing top-notch leather products that
motivate men to engage in journaling and goal planning, fostering a mindset that goes
beyond simply scheduling appointments.

The logo for the brand features a bold wordmark in Imprint MT Shadow coupled with a
Rose Compass Celtic knot. Additional hand-drawn icons reinforced the outdoorsy element
and are used to depict specific ideas such as igniting passion, illuminating the darkness,
and forging a new path.

The complete identity system encompasses various elements, such as the wordmark and
brandmark logos, corporate colors and typography, comprehensive business system,
marketing materials, digital components, and the product designs.



https://bit.ly/Compass-Journals
http://teresegrossnickle.com/visual-identities
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VISUAL IDENTITY || NON-PROFIT
HELPING HANDS

Helping Hands

Helping Hands is a non-profit organization that provides administrative, marketing,
finance, and operational support to other non-profit entities. The primary objective is to
assist those organizations in maximizing their resources towards their mission, rather
than expending it on significant overhead personnel expenses.

The logo design is inspired by an Adrinkra symbol that signifies the idea of "let me help
you while you help me." The emblem represents the reciprocal nature of assistance,
wherein we offer help to others, and they, in turn, offer help to us.

Given that the organization is relatively small and primarily run by volunteers, the brand
guidelines have been kept concise and easily comprehensible, lacking the extensive
details commonly found in brand books. As the organization grows, a more detailed book
will be created.



https://bit.ly/3HpdEZc
http://teresegrossnickle.com/visual-identities
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VISUAL IDENTITY || CITY TOURISM
CHARLESTON, SC

This identity system is tailor-made for promoting tourism in Charleston, South Carolina.

Drawing inspiration from the town's area code, 843, | conceptualized a brand mark that
evokes the Gothic-style antebellum ironworks commonly found in the city and the broader
Deep South region. The brand mark has also been adapted into a pattern resembling the
ironwork fencing prevalent throughout the area.

Furthermore, a concise brand book has been developed, outlining the prescribed color
scheme, supplementary typography, and marketable merchandise, including clothing,
travel mugs, and a coffee table book. These marketing pieces can be utilized consistently
to maintain the city's brand identity.



http://teresegrossnickle.com/visual-identities
https://bit.ly/40M6lSe
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MARKETING || CONFERENCE
TYPECON

TypeCon is an annual conference hosted by The Society of Typographic Aficionados,
dedicated to typography and design enthusiasts.

This year's theme, "Compressed," was interpreted in a logo design that plays with the denver, colorado
word's literal and figurative meanings. The well-rounded logo has a short x-height and november 10-13, 2022
intertwining letters, creating an illusion of being "pressed down" and compact. : typecon.com

To accentuate the logo's irony and different perspectives, a vibrant color palette was
utilized for the background imagery, paired with a stark black or white logo.

The logo was adapted into marketing materials such as magazines, newspapers,
billboards, and digital formats. Additionally, event items like participant lanyards, tickets,
and t-shirts were created.



http://teresegrossnickle.com/marketing
https://bit.ly/3HnNWUH
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MARKETING || RESTAURANT
THE BIG BISCUIT

During my internship at The Big Biscuit, | was entrusted with updating and creating
restaurant signage and marketing pieces. My primary responsibilities included revising
the gift cards POS sign and merchandise area sign as well as developing a new sign

to encourage social media interaction. Additionally, | created an email template for
MailChimp and various templates for expediting the creation of future email features. |
also played a role in overhauling the main menu design and designed the layout for their
first beverage menu.

Leveraging their existing brand fonts and color palette, | incorporated an abundance of
professional photographs to produce lively, attention-grabbing designs. | also introduced

a new dotted-border feature that harkened back to their lighted BISCUITS signs.

To accommodate the marketing team's limited proficiency with Adobe products and the
need for updates post-internship, | designed these pieces almost exclusively using Canva.

Ask your server how to purchase a gift card today!



http://teresegrossnickle.com/marketing
https://bit.ly/big-biscuit
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FOWELL
GARDENS

MARKETING || PUBLIC EVENT
FESTIVAL OF BUTTERFLIES

The Festival of Butterflies is a highly-anticipated, family-oriented event hosted annually
at Powell Gardens, situated just outside Kansas City. The event boasts hundreds of
butterflies and offers insightful education on the migration patterns and life cycles of
different species.

The festival's design elements encompass an array of distinctive features such as an
illustrated butterfly bush, COB butterfly photographs, and an integrated use of the
location's logo image. The poster design is set against a bright blue background that
provides a vivid backdrop for the illustration and photographs, lending the overall design
a 3D quality.

In addition to the poster, banners, and social media images, | also developed several
items that could be sold in the store, including a mug and poster.



http://teresegrossnickle.com/marketing
https://bit.ly/festival-butterflies
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COMPLEX LAYOUT || EDITORIAL
LOW COUNTRY ROADTRIP TRAVEL GUIDE

The southern regions of South Carolina and Georgia offer a picturesque landscape that's
ideal for a leisurely road trip. This editorial layout is crafted to highlight the beauty of this
region and inspire readers fo embark on a long, scenic drive.

Using the provided content, | carefully selected photos that depict the unique locations
and details that can be experienced during the drive. The callouts and Road Kit are
designed in lighter shades of the official 'Carolina Blue' featured on both the South
Carolina and Charleston flags, providing a cohesive visual experience.

The layout of the editorial piece is designed to offer a smooth and leisurely read, akin to
the pace of the road trip itself. While presented in structured columns with large sub-
headlines for ease of scanning, the text is interspersed with imagery to provide readers
with an immersive experience of the featured locations.



http://teresegrossnickle.com/complex-layouts
https://bit.ly/scga-roadtrip

B Sy [T

. T i 1 g e Lo

Caniairy, Chsk o
forerrnly, Srars b b b
Sy Sora Vg ki b s

ey abl, v g vhanld e be ikl b mide ey,

vhar il brnsrrees of b sk e dnr vy, amhasy ket
ercrded i wleey slemvpeof Spirh msss. T e

:

Frrelan boeadarins for the L Comsrery anm waciear,
Yo Clhurkimm = gerwtaty st o o i Lirger
i Bt e e g ol T

phaBuprber, Tore Lo, iy
shn. ol e ol s e ol o o
fhar Eamch. eryp b sbmemey and pres Fremrm
o, | ML T bonlhd T Pt £ oo
shila Bt poma Pl

L L e Tl
gy U e B i Bl e Bl -
ot i ! s, et gLy
e ey, iy oy o et b
L P - e
iy e Lo sty e bk bt i —

Yoty e ey 17 Bt v p g b
vt o el i phy meiber s 1w e
e et the el Dl e oo 6
e

‘The Angel Oak
Vil e vt o s iy et s
Wlamad ' hrn i WA Bk L 8 A4
Roascl o] v S pih Pl b ey
o el Dtk 68 v 1y o o vy k-

i v ey noowesd 0w penre oA R ek
ot Fomat e e eyt abusaka 1 o
[e——

Beanfort

Fipther g Breams. 17 ety Lok s 115

Brwplers e ni e

et Ths rctnn | ot

Si. Helena Island
Bty 21 sl (i i e 1 . e Sabasd dnd Pens
G (vt e bier it e demd ry'n Gied safhae by A o
Apmrrigaes T b aeew | pir el reepss u prewrreed g
Sarwnsl Himary [andmark § ool rosmm e Dogies s

k. ke o Srd Fome Treedn
=g wES & oo
oy oy fowl s
i

Road Kit

!:'H-ﬂl--i-'-ﬂ-n- g LU v i

Bt BT s gt v

Wb, Gl wws sl e

Pinckney Island
National Wildlife Refuge

Wb e ot a1 s b ] Mg, Bt vy o ' faarw

R e e LT
i s B 7 ke 14
i b Gl b, B,

Horvmn wilfrred Lormak o
Frrradpms Liraide o g Shrpiman 8, i bewtaw prrerralion
P g ey T L e e e sy bl

brwore A Sy s 1 so SalLgy, e of Thee

v padir D at e
b B e Bt Bmern
ey thr s b e 1




20 || Terese A. Grossnickle

COMPLEX LAYOUT || MENUS
CAFE GRATITUDE

Cafe Gratitude is a locally owned vegan cafe in the Kansas City region. The main
objective of the menu design was to present an aesthetically pleasing visual display of
the dishes served, accompanied by detailed descriptions to aid customers in making
their selection. The beverage menu was created as a separate entity to facilitate ease of
reference for their vast selection of drinks.

Incorporating a color scheme of orange and green for highlights and section headers, the
design highlights the cafe's vegan philosophy without overshadowing the photographs.
The use of a sans-serif font for the descriptions improves legibility and complements the
bold serif headers. The intricate mandala featured in the menu was hand-drawn with

T

pen and ink and later digitized using lllustrator. : T}, . - ——
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B bt



http://teresegrossnickle.com/complex-layouts
https://bit.ly/3oUAdOM

1o Tiaasliny b it | Full ot i

T P Mafiog | el (L

e Deligletal Wi md | ol

s o i 0 | Bl W

s Plawsifl Capica | Besslnc

1o s

i e o

i I 3 . : ; 1An Dagh nam

ik Sy 1l

Hemir e el Loz

Frtva Srvsnag 1=
1 i M e 10 ; -

i ey — e ———

Mrrtast rd Mo o
r

P Poawils 100

Tassard Com rmmps “Rooywm”
1o

Errnmalied Ousies & 5

s T g am

Pkt balipams 130

Mam Cosrlr 1 fer a0

i Wy Pl 1530

T e 1L

i sl 3.0

Pampiin Bars - Limsd Tins Baia! L33

BEVERAGES
S ——— =T S ——————

Colfirs. ol T Taman s Piaie

Wiea b fiprion

L
B =y b B g

Cafe Gratitude

Beverage Menu

COLD-PRESS

LAm Refreshed &oa400 | 160u700
arde - fredh iquasind lemam
e

parkling waie

1Am Elevared Bozf.oo | séoxfos

[ Lemonids - neae walsd Inesh squesaed lems

IAmSumny Bon 5.9 | Mozase

Vi Frech Squeesed Crange Jiioe

LAm Healilyy 8exsfo | sozgoo
Kade, colery. unmber i lemon juice
1Am Werthy 8oz 550 | o woo
Kasle, boset. celery curumber, apple & ginges |uice
IAmRich Bozgss | oazaes

Dranpge carrof, kemon; aad beet juse

1 Am Effervescent 8oz 435 | w0728

Canger ig - P i albe weith bpmon jubce, ginger

1 Am Befovenaied #0200 | tdazson

ot i e cockEanf - [ L, apple. lemen, ginger fulie

sparkling watet

I AmComplete 8 0@ 650 | 4602 10,00

Kale, apide. celary cucurmbe . ereon i Barmadic fuits

IAmSwoet Sez4.50 | 160z e

Terih Prossed agnbe baice

1 Am Enfrvened .33

KEamah sk blus-grsenalge shot

[

COFFEES

1 Am Comragenas

| Feench peeiuedles frarm Thing Mapdd Roaibers

rapularordecs?

Lam Avakemed 400

Thira Maspeat The Eigrreia thal

1 Am Charlsmarie 500

Chas Lagiswath sl sl B ¢ innaiesn

Vo Soy Ansor  S00

keedoofd-breaed ke avth 2 mansd mile & apant

1Am Marvelous #.83

Cade moca - Thos Mayest Hoaviene cxprss

ik, d g i igan

1 Am Carefres 4,00

sprnatir - Thom Mayedt Teas bere mprewisn with gl

lam Light 500

Cadw Lagio - Theny Mayril Bl aigrmso

1AmSopencharged 1159

brewed (o

1 Sk, W

ADDITIONS

Cacao Nibs, Raw 1.00

Cagan Pewnler, Raw .00

CRID (Full spectnem enpamic liquid) 2.0
ChisSeeds 200

E3 Livr Bne-Green Alpas Shat 3.27
Echinacea (Hquid) n.o00

Freshs Frult 2,00
Fresh Spinach 1.os
Ginger julre 10D
HenipSeods .53

3 k. ¥ o
InfEnity-C Vitamin Powder z.00

Kawri Supplemens (regular or cacas) oo
Kava Roeot Pewder  3.00

Maca Poweder, Rew 3.08

Muca Posder, Roamred 200

Pewerful [Eipesther supplemend) 155
Rodewarer Loo

Turmevic Juice 3.75
Vicamimeral Green Supplement Fowsder 250

&

| ——

CH |
b

st ik poeer

TEAS

1dm Brighn oz 500 | wox B.oo

Kawitnre Pl Doba - L] ammah kovebaorhi - Mysni vary

Tam Calm 495

ymile hol ke (Cafeine Freed

1A Precious .59

African roodbes hot tea {Caffene Fres)

lAm Opem 450

1A Glosloms 450

Vaifsine oedi! groen B2 Lad

TAm Lowe 250

oed

e berry roalbou tea -1 Bee pefill [Caffeee

[ Am Splendid 258

ied green tea 1 freeeehill

1A Allowing

1m Vibeane 5.0

Mt

Eape

taa green ea latte - Served hot & made with o'

21




22 || Terese A. Grossnickle

i
DIGITAL DESIGN || WEBSITE AND EXHIBIT One Small S’rep

CELESTIAL CURVES ]COF' WOMAN-Kind

Celestial Curves is an innovative exhibit highlighting the pivotal role of women in space
exploration. Our team, comprised of four skilled female designers, endeavored to craft a

. o e : L 3 @ne Small Step
comprehensive brand identity for the exhibit, a website, and 3D exhibit model. : ; e :;mr{.:o:q';” ' ,I._'I.J

Our brand identity focused on three key attributes - education, inspiration, and femininity.
We adopted a restrained color palette of Viva Magenta and silver, supplemented with ' " ey
black and white. Photo treatments utilized a striking magenta and black duotone effect. : 2 : ' wonaN
The logo design features a prominent graphical element - a curve that reflects the
flexibility and adaptability of women. These elements can be tailored to suit the various
exhibit, print, and digital spaces.

Our team also created additional marketing assets and merchandise to supplement C E L E E ; T IAL
the exhibit's offerings, such as print and digital tickets, staff and participant lanyards,
inspiring posters, and t-shirts for both staff and visitors. l R \/ I i



http://teresegrossnickle.com/digital-designs
https://bit.ly/celestial-curves
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DIGITAL DESIGN || APP PROTOTYPE
CAVALIER COMPANION MOBILE APP

As a JCCC student, | recognized the need for a comprehensive mobile app that could
consolidate the disparate sources of information that | regularly accessed. These included
the college website, the student intranet, Canvas, a third-party app for coursework, and
Guardian, a third-party app for campus security.

To address this need, | developed low-fidelity wireframes to establish a general plan and
then created higher-fidelity designs that incorporated key elements from the college's
branding, such as their color palette, typography, and photography. Additionally, |
created custom icons for the navigation menu and several data visualization pieces, such
as weekly doughnut charts with encouraging statements for students, individual class

schedules, and degree progress charts.

Using Adobe XD, | created a fully functional prototype that encompasses almost every
screen and option. The prototype is available online; it is best viewed on a mobile device.
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