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Message 
from the 
CEO

It is with great excitement and pride that I 
welcome you to the inaugural edition of Retail 
Show 2025, the Kingdom’s largest upcoming 
B2B event dedicated to retail innovation, 
transformation, and opportunity.

Saudi Arabia’s retail sector is undergoing one of 
the fastest and most dynamic transformations 
globally. Backed by the ambitions of Vision 
2030, a rapidly growing, tech-savvy young 
population, and significant government 
investment, the Kingdom’s retail market was 
valued at USD 282.2 billion in 2024, according 
to IMARC Group. Looking ahead, it is projected 
to reach USD 402.7 billion by 2033, growing 
at a CAGR of 4.03 percent between 2025 and 
2033. This exceptional growth is creating 
unprecedented opportunities for global brands, 
technology providers, investors, and innovators 
who wish to establish or expand their presence 
in this thriving market.

Retail Show 2025 has been carefully designed 
to be the definitive platform where these 
opportunities come together. Over two days, 
Radisson Hotel Riyadh Airport will transform 
into a hub for government leaders, multinational 
retail chains, technology innovators, 
e-commerce pioneers, real estate developers, 
investors, and solution providers from across 
the region and beyond. Attendees will gain 
access to high-level discussions, cutting-edge 
product showcases, and targeted business 
matchmaking that will help shape the future of 

retail in Saudi Arabia and the GCC.
The event is more than an exhibition or 
a conference, it is a meeting point for 
ideas, expertise, and ambition. It is where 
groundbreaking innovations meet strategic 
investment and where partnerships are formed 
that can redefine entire sectors. With a strong 
alignment to Saudi Arabia’s national objectives, 
Retail Show 2025 supports the Kingdom’s drive 
to diversify its economy, enhance quality of life, 
and position itself as a global leader in retail and 
lifestyle experiences.

I extend our deepest appreciation to 
our sponsors, partners, exhibitors, and 
distinguished speakers whose contributions 
and commitment have been vital in bringing this 
event to life. Your support enables us to create 
a marketplace that fosters collaboration, sparks 
creativity, and drives long-term growth across 
the retail ecosystem.

Thank you for being a part of this important 
journey.

Best Regards,
Shariq Abdul Hai
CEO, Valiant & Company
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Saudi  Arabia’s retail landscape is experiencing 
unprecedented growth, driven by economic diversification, 
urban expansion, and a decisive shift toward modern 

consumer experiences. Retail is one of the key non-oil sectors 
identified in Vision 2030, playing a central role in the Kingdom’s 
plan to create a vibrant society, a thriving economy, and an 
ambitious nation.

Government initiatives such as the Quality of Life Program, 
the National Transformation Program, and major giga-projects 
including NEOM, Diriyah, and Qiddiya are introducing new retail 
formats, lifestyle destinations, and high-value investment zones. 
These developments are designed to integrate retail into broader 
lifestyle and tourism ecosystems, making shopping a core 
component of Saudi Arabia’s urban transformation.

The Kingdom’s population now exceeds 36 million, with more than 
60 percent under the age of 35. This young, digitally connected 
demographic is driving demand for personalised, convenient, and 
technology-enabled shopping experiences. Rising disposable 
incomes, coupled with a growing appetite for international 
brands, have positioned Saudi Arabia as a prime consumer market 
for both established global players and innovative newcomers.
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Recent market performance reinforces this 
momentum. In 2024, consumer spending grew 
by 7 percent to reach SAR 1.41 trillion (USD 376 
billion). E-commerce surged by 26 percent to 
SAR 197.4 billion (USD 52 billion), while point-of-
sale transactions reached SAR 668 billion (USD 
178 billion), reflecting a strong blend of online 
and offline retail activity. Buy Now Pay Later 
solutions, led by Tabby and Tamara, now account 
for the majority of BNPL transactions, offering 
Shariah-compliant payment flexibility that 
appeals to a wide range of consumers.

Urban expansion is another growth driver. Riyadh 
alone accounts for 2.2 million square metres of 
the 4.9 million square metres of new retail space 
planned across the Kingdom’s five largest cities 
by 2030. Prime malls in Riyadh are operating 
at a 92 percent occupancy rate, with average 
lease rates rising by 4 percent year-on-year as 
consumer footfall strengthens.

Retail in Saudi Arabia is no longer confined 
to traditional malls and stores. Today, omni-
channel strategies, AI-powered personalisation, 
immersive in-store experiences, and sustainable 
retail solutions are becoming standard practice. 
Developers are integrating dining, entertainment, 
and experiential zones into retail spaces, 
ensuring that shopping destinations are also 
lifestyle hubs.

With the alignment of government 
vision, investor confidence, and 
consumer demand, Saudi Arabia’s 
retail sector stands at the forefront 
of transformation. This is a market 
that offers opportunity across every 
segment, from luxury to value-driven 
retail, and is rapidly setting new 
benchmarks for the region.

Market 
Overview

Saudi Arabia is firmly positioned as the Middle 
East’s most attractive retail investment 
destination. The Kingdom’s retail transformation 
blends luxury, lifestyle, and affordability, creating 
opportunity across every segment of the market. 

With a youthful population, increasing disposable 
incomes, and government-led mega projects, 
the retail sector is on track to set new regional 
benchmarks for innovation and growth.

(Sources: IMARC Group, Knight Frank, SAMA, Statista)
Saudi Arabia Retail Market – Key Facts

retail market value in 2024
USD 282.2 billion

projected retail market value by 2033, at a CAGR of 
4.03% during 2025–2033

USD 402.7 billion

consumer spending growth in 2024, reaching SAR 
1.41 trillion (USD 376 billion)

7%

growth in e-commerce in 2024, totalling SAR 197.4 
billion (USD 52 billion)

26%

 occupancy rates in Riyadh’s prime malls in Q1 2025
92%

of POS transactions in 2024 spent in restaurants 
and cafés, highlighting F&B as a growth driver

29.7%

market share of Buy Now Pay Later (BNPL) services 
held by Tabby and Tamara, reflecting rapid fintech 
adoption

95%



76

Recent market performance reinforces this 
momentum. In 2024, consumer spending grew 
by 7 percent to reach SAR 1.41 trillion (USD 376 
billion). E-commerce surged by 26 percent to 
SAR 197.4 billion (USD 52 billion), while point-of-
sale transactions reached SAR 668 billion (USD 
178 billion), reflecting a strong blend of online 
and offline retail activity. Buy Now Pay Later 
solutions, led by Tabby and Tamara, now account 
for the majority of BNPL transactions, offering 
Shariah-compliant payment flexibility that 
appeals to a wide range of consumers.

Urban expansion is another growth driver. Riyadh 
alone accounts for 2.2 million square metres of 
the 4.9 million square metres of new retail space 
planned across the Kingdom’s five largest cities 
by 2030. Prime malls in Riyadh are operating 
at a 92 percent occupancy rate, with average 
lease rates rising by 4 percent year-on-year as 
consumer footfall strengthens.

Retail in Saudi Arabia is no longer confined 
to traditional malls and stores. Today, omni-
channel strategies, AI-powered personalisation, 
immersive in-store experiences, and sustainable 
retail solutions are becoming standard practice. 
Developers are integrating dining, entertainment, 
and experiential zones into retail spaces, 
ensuring that shopping destinations are also 
lifestyle hubs.

With the alignment of government 
vision, investor confidence, and 
consumer demand, Saudi Arabia’s 
retail sector stands at the forefront 
of transformation. This is a market 
that offers opportunity across every 
segment, from luxury to value-driven 
retail, and is rapidly setting new 
benchmarks for the region.

Market 
Overview

Saudi Arabia is firmly positioned as the Middle 
East’s most attractive retail investment 
destination. The Kingdom’s retail transformation 
blends luxury, lifestyle, and affordability, creating 
opportunity across every segment of the market. 

With a youthful population, increasing disposable 
incomes, and government-led mega projects, 
the retail sector is on track to set new regional 
benchmarks for innovation and growth.

(Sources: IMARC Group, Knight Frank, SAMA, Statista)
Saudi Arabia Retail Market – Key Facts

retail market value in 2024
USD 282.2 billion

projected retail market value by 2033, at a CAGR of 
4.03% during 2025–2033

USD 402.7 billion

consumer spending growth in 2024, reaching SAR 
1.41 trillion (USD 376 billion)

7%

growth in e-commerce in 2024, totalling SAR 197.4 
billion (USD 52 billion)

26%

 occupancy rates in Riyadh’s prime malls in Q1 2025
92%

of POS transactions in 2024 spent in restaurants 
and cafés, highlighting F&B as a growth driver

29.7%

market share of Buy Now Pay Later (BNPL) services 
held by Tabby and Tamara, reflecting rapid fintech 
adoption

95%



98

Why Saudi / 
Why Now?
Saudi Arabia is not just growing, it is transforming. Vision 2030 

has redefined the Kingdom’s retail ambition, moving it from a 
traditional marketplace to a global retail and lifestyle hub.

For investors, brands, and innovators, the time to enter Saudi Arabia’s 
retail market is now. Retail Show 2025 is your gateway to connect with 
decision-makers, explore high-growth opportunities, and establish a 
lasting presence in one of the most dynamic retail markets in the world.
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:

 Largest economy in the Middle East with robust 
GDP growth.

Economic Powerhouse:

 Investment-friendly policies and incentives for 
foreign businesses.

Government Backing:

Over 60 percent of the population is under 35, 
digitally connected, and brand-conscious.

Youth-Driven Market:

Online retail is expanding rapidly, with e-commerce 
sales reaching USD 52 billion in 2024 and continuing 
to grow.

E-commerce Surge:

Retail integration into giga-projects such as NEOM, 
Diriyah, and Red Sea Global is creating new destinations 
for shopping, leisure, and lifestyle experiences.

Mega-Projects:

The Kingdom is targeting 150 million annual visitors 
by 2030, creating significant retail demand from 
both residents and international tourists.

Tourism Growth: 

Event 
Overview

Retail Show 2025 is set to become the most 
influential platform for the retail industry 
in Saudi Arabia and the wider GCC region. 

The event will bring together every part of the 
retail value chain, including government bodies, 
real estate developers, technology providers, 
e-commerce leaders, global and regional 
brands, supply chain and logistics specialists, 
and innovative startups. By gathering this 
diverse mix of stakeholders under one roof, the 
event will create an environment where ideas, 
innovations, and partnerships can flourish.

Over the course of two days, Radisson Hotel 
Riyadh Airport will transform into a dynamic 
marketplace for knowledge exchange, product 
discovery, and strategic networking. Attendees 
will be able to experience the latest trends and 
solutions that are redefining the future of retail 
in the Kingdom and beyond.

A comprehensive showcase of products, 
services, and technologies from leading 
companies and emerging innovators. The 
exhibition floor will cover multiple sectors, 
including retail technology, e-commerce 
solutions, supply chain management, store 
design, visual merchandising, and sustainable 
retail practices. Visitors will be able to explore 
live demonstrations, product launches, and 
interactive displays designed to inspire and 
inform.

A high-level conference programme featuring 
keynote presentations, panel discussions, 
fireside chats, and case study sessions led by 
top industry voices. Topics will cover critical 
themes such as digital transformation in 
retail, customer experience innovation, new 
market trends, supply chain optimisation, and 
the integration of sustainability into retail 
operations.

Opportunities for targeted networking that go 
beyond casual conversations. The event will 
feature structured B2B matchmaking, private 
meeting areas, and dedicated networking 
zones, enabling participants to connect with 
potential partners, clients, and collaborators 
from across the region and internationally.

Exhibition:

Conference:

Networking:

What to Expect?
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Buyer
Program

Unlock exclusive access to the Saudi Retail Show 
with our Buyer Program, designed for senior 
executives and decision-makers shaping the 
future of retail in Saudi Arabia.

Retail Chains & Department Stores

E-commerce Platforms & Marketplaces

Investment Firms & Venture Capital

Government Agencies & Regulatory Bodies

W
ha

t’
s 

In
cl

ud
ed

:

Who Should Apply:

Full access to all sessions, exhibition floor, and 
networking events.

Contact:
Iqbal Ahmed Qureshi
Head of Client Experience
iqbal.qureshi@valiantbmedia.com

Tailored introductions to top solution providers 
and industry experts.

On-site assistance to maximise event 
experience.

Exposure to breakthrough retail technologies 
and market insights.

Complimentary Delegate Pass:

Need Assistance?

Strategic Matchmaking:

Personalised Support:

Insights & Innovation:

mailto:iqbal.qureshi@valiantbmedia.com
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Event 
Objectives

Bring together government agencies, industry 
leaders, entrepreneurs, and innovators from 
across the region to foster collaboration 
and create new business opportunities that 
strengthen the retail sector.

Enable meaningful interactions that can 
lead to joint ventures, strategic alliances, 
and investment opportunities, helping both 
international and domestic players to expand 
and grow in the region.

Provide a platform for global and local 
companies to present the latest technologies, 
products, and services that are shaping the 
future of retail, from digital transformation 
tools to experiential in-store concepts.

Align the event’s agenda and activities 
with Saudi Arabia’s national development 
strategy, highlighting retail’s role in economic 
diversification and its contribution to 
sustainable growth.

Present insights, case studies, and business 
models that cater to a wide range of retail 
segments, ensuring that companies of all 
sizes and specialities can identify growth 
potential in the Saudi market.

Highlight new strategies, technologies, and 
design concepts that enhance shopper 
engagement, loyalty, and satisfaction, from 
omnichannel retailing to immersive in-store 
experiences.

Connect the retail ecosystem 
in Saudi Arabia and the GCC:

Facilitate partnerships between 
global brands, investors, and 
local businesses:

01 04

02 05

0603

Showcase cutting-edge retail 
solutions and innovations: Support Vision 2030’s goal to 

make retail a leading non-oil 
sector:

Highlight market opportunities 
for every retail category, from 
luxury to value-driven:

Drive innovation in customer 
experience:
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01
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06

High-level discussions on the Kingdom’s retail 
transformation, government initiatives, and 
global innovations shaping the sector’s growth.

Vision 2030 and the Future of 
Saudi Retail

Exploring opportunities for international and 
local brands to expand in Saudi Arabia, with 
insights into scaling strategies and evolving 
consumer trends.

Franchising and Market 
Expansion

Insights into the retail investment climate, 
financing solutions, and retail requirements in 
Saudi Arabia’s landmark giga projects.

Investment, Financing, and Giga 
Project Opportunities

How artificial intelligence, advanced retail 
technologies, and experience-led strategies 
are driving customer loyalty and competitive 
advantage.

AI, Technology Integration, and 
Customer Experience

Examining the rapid rise of online retail, 
emerging digital technologies, and omni-
channel strategies that are redefining the 
shopping experience.

E-Commerce and Digital 
Transformation

Strategies for optimising operations, 
embracing innovation, and enhancing 
resilience to meet the demands of a fast-
changing retail landscape.

Supply Chain and Logistics 
Excellence

Event 
Agenda

Conference Agenda 
at-a-Glance

E-commerce & Omnichannel Strategies

Supply Chain & Logistics

Retail Technology & AI Integration

Franchising & Brand Expansion

Sustainability in Retail

F&B Concepts & Hospitality Retail

Focus Sectors:
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Retail Show 2025
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Director - Portals & Content Quality
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& India
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Executive Director - Retail Design 

& Delivery
Diriyah Company
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Partner | General Manager – Market 

& Finance
Store Makers - Middle East
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Partner and Regional Lead, 
Consumer and Retail, ME&A
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Sundeep Khanna
Partner - Retail & Consumer
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Partner & Managing Director
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Zeynep Sarsar
Director | Leasing & Advisory 

Services
CBRE MENA

Rajeeb Chowdhury
Chief Strategy & Transformation 

Officer
AJEX Logistics Services
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At Revest, we create AI-powered tools that simplify 

retail, optimize performance, and empower 

growth. 
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SPONSORS
Retail Show 2025

OSS

OSS Gives retail leaders

one intelligent view across:

How smooth are your

Retail Operations?

1.Inventory 2.Logistics 3.Workforce 

4.Customer experience & More

Solving the fragmentation

traditional ERPs can’t

Visit Us at Booth E15
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LinkMisr, established in Egypt in 1993, manufactures 
top-tier storage systems under license from Whittan 
UK. With four advanced plants in 10th Ramadan City, 
it leads Egypt’s market and exports to the Middle 
East, Africa, and North America offering customized 
quality-controlled solutions across industries, 
backed by global standards and continuous growth.

Born in 2019 out of Landmark Group’s bold vision, Styli 
is the Group’s first eCommerce-only fashion venture 
– and we’ve been rewriting the rules of fashion in the 
GCC ever since.
In just a few years, Styli has become one of the 
fastest-growing online fashion & lifestyle destinations 
across Saudi Arabia, UAE, Kuwait, Bahrain, Qatar and 
India – and we’re only getting started. 

www.linkmisr.com

www.stylishop.com /sa/ar

LinkMisr

Styli

Booth Number S2

Silver Sponsor

Silver Sponsor

Revest is a next-generation unified retail technology 
platform that brings together point-of-sale (POS), 
inventory, orders, fulfillment, and customer insights, 
all powered by AI. Designed to replace legacy retail 
stacks and siloed tools, Revest keeps sales, stock, 
and operations perfectly in sync, enabling retailers 
to sell smarter, save time, and scale faster.

revest.sa

Revest

Booth Number B1

Silver Sponsor

Whether in the world of Retail
or Customer Engagement,
the Perfect Fit is always Personalized!

Fits No One
One Size Fits All

To learn more, invest in the
Middle East’s #1 Customer Data
and Engagement Platform 

Alexis Martin

Google

5,0

Laurence Dumas

Facebook

5,0



Jessica Béranger

Tom Lequelec

Charlotte  Dubois

Arthur M|

Yanis Girardeau

S T R E A M L I N E  T H E  C U S T O M E R  J O U R N E Y

Local Visibility Online Reviews Instant Messaging

http://www.linkmisr.com
http://www.stylishop.com
http://revest.sa
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Globant is a digitally-native company that blends 
technology, creativity, and AI to build transformative 
solutions and exceptional customer experiences. 
With over 31,200 professionals across 35 countries, 
Globant partners with leading global brands like 
Google, Santander, and Qiddiya.

Partoo offers an all-in-one platform that empowers 
local businesses to enhance their online visibility, 
reputation, and customer engagement. Our 
solutions encompass: 

•	 Presence Management: Ensuring accurate and 
consistent business information across search 
engines, directories or GPS. 

www.globant.com

www.partoo.co/fr/

Globant

Partoo

Booth Number

Booth Number

B2

E1

Bronze Sponsor

Bronze Sponsor

Foodics Group is the leading restaurant and 
payment tech company in MENA, with an innovative 
360° SaaS ecosystem making it a pioneer in the 
regional F&B industry. Formally licensed as a Fintech 
company by the Saudi Central Bank (SAMA), the 
company’s vision is to build a complete restaurant 
management ecosystem that enables owners to run 
their operations seamlessly and grow their business.

www.foodics.com

Foodics

Booth Number B3

Bronze Sponsor

http://www.globant.com
http://www.partoo.co/fr/
http://www.foodics.com
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MoEngage is the Middle East’s #1 Customer Data and 
Engagement Platform (CDEP), most trusted by over 
1,350 global consumer brands, including Nestle, GMG, 
DP World, Landmark Group, AMC Cinemas, Azadea, 
Saudi Airline Catering, Seera Group, and MDL Beast. 
MoEngage combines data from multiple sources 
to help brands gain a 360-degree view of their 
customers.

Infobip is a global cloud communications platform 
that enables businesses to build connected 
experiences across all stages of the customer 
journey. Accessed through a single platform, 
Infobip’s omnichannel engagement, identity, user 
authentication and contact centre solutions help 
businesses and partners overcome the complexity 
of consumer communications to grow business and 
increase loyalty.

www.moengage.com

www.infobip.com

MoEngage

Infobip

Booth Number

Booth Number

B4

B2

Bronze Sponsor

Bronze Sponsor

Retail Show 2025

EXHIBITORS

http://www.moengage.com
http://www.infobip.com
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Quattrobi
www.4bi.it/it/

Booth E3

CyberAgora
cyberagora.sa/en

Booth E15

TurnB
turnb.com
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ZULTEC
zultec.com

Booth E4

Globant
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Booth B2

Shark Shopfits 
Private Limited
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Booth E13
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DRB Logistic Solutions
drbexp.com
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Momentum91(A DevX 
Company)
momentum91.com

Booth E8
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Linkers
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Rasheed
rasheedapp.com
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Booth B2

Media Partners

Supporting Partners

Digital Partner
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Participants

Founded in 2009, Valiant & Company is a UK-based company 

o�ering an extensive array of services across diverse market sectors 

to a broad clientele throughout the UK. Our o�erings include 

tailored consulting, event management, training, specialized 

workshops, and marketing solutions aimed at enabling clients to 

seize promising prospects, tackle critical obstacles, and enhance 

their competitive edge in the constantly evolving market landscape.

Having operated in the industry for over a decade, we are renowned for our comprehensive service portfolio 

and have forged successful partnerships with government bodies, non-government organizations (NGOs), and 

various other entities, striving to deliver practical and lasting outcomes.

OUR OFFICE LOCATIONS

London, UK Delhi, India Ras Al Khaimah, UAE
Riyadh, KSA
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Venue & 
Accommodation Info

The Radisson Hotel Riyadh Airport offers a modern 
and highly accessible setting for international 
conferences and exhibitions, located just minutes 
from King Khalid International Airport. With over 
1,800 square meters of dedicated event space, 
the hotel is fully equipped to host large-scale 
business gatherings, industry exhibitions, and 
networking sessions.

Its facilities include a state-of-the-art auditorium, 
alongside versatile boardrooms and training 
rooms that can be configured to meet the needs 
of workshops, seminars, or private meetings. 
Each space is supported by advanced audio-
visual technology, high-speed connectivity, 
and professional event services to ensure a 
seamless experience for exhibitors, speakers, and 
attendees.

This strategic location, coupled with world-class 
hospitality, makes the Radisson Hotel Riyadh 
Airport an ideal venue for bringing together global 
and regional retail leaders under one roof.

Overview:

How to Reach Radisson 
Hotel Riyadh Airport

From King Khalid 
International Airport

From Riyadh City

01

02

By Taxi / Car: The hotel is located just 5 kilometers 
from the airport, accessible via Airport Road (Route 
539). The journey takes a little over 5 minutes and 
taxi fares are typically around SAR 50.

By Taxi / Car: The most convenient option is to travel 
by taxi or private car. The drive from central Riyadh 
takes approximately 30 minutes, depending on 
traffic.

Registration & Contact Info
For registrations, partnership enquiries, and 

participation details:

+966 5979 74876

www.saudiretailshow.com

 info@saudiretailshow.com

Scan to Register for Next Year

http://www.saudiretailshow.com
mailto:info@saudiretailshow.com
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