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For 24 years, the Osprey Observer has 
built its reputation on a simple but power-
ful mission: to tell the positive, hometown 
stories that matter most to local families, 
businesses and neighborhoods. Now, that 
mission is growing.

This month, the Osprey Observer an-
nounced its expansion into SouthShore with 
the launch of a brand-new local edition, 
bringing its community-focused journalism 
to one of the fastest-growing areas of the 
region. The new SouthShore edition will 
spotlight local schools, small businesses, 
nonprofits, civic leaders and everyday resi-
dents whose stories often go untold.

Founded in 2001, the Osprey Observ-
er began as a small, community-centered 
publication dedicated to celebrating what 
makes local towns unique. Over more than 
two decades, it has grown steadily, earning 
the trust of readers by focusing on solutions, 
successes and the people working to make 
their communities better. While many news 
outlets have shifted toward national head-
lines and negative coverage, the Observer 
has remained committed to uplifting, hyper-
local news.

“Communities deserve a newspaper that 
reflects their heart,” said the publication’s 
leadership. “SouthShore is full of incredible 
stories, and we’re excited to give them a 
platform.”

The SouthShore edition will follow the 
same proven model that has sustained the 
Osprey Observer for nearly a quarter centu-
ry: free distribution, locally written content 
and strong partnerships with area business-
es and organizations. Readers can expect 
coverage of school achievements, youth 
sports, local events, new developments and 
profiles of residents making a di!erence.

Local leaders and business owners have 
welcomed the expansion, noting the impor-
tance of a trusted hometown paper as the 
area continues to grow. With new neighbor-
hoods, schools and small businesses emerg-
ing across SouthShore, the need for a unify-
ing community voice has never been greater.

The Osprey Observer’s longevity in an ev-
er-changing media landscape speaks to its 
relevance and reliability. For 24 years, it has 
been a staple on kitchen tables and in local 
shops, connecting neighbors through shared 
stories and common pride.

As the SouthShore edition launches, the 
Osprey Observer is not just expanding its 
footprint — it is rea"rming its commitment 
to positive, community-driven journalism. In 
a time when good news can be hard to find, 
the paper continues to prove that home-
town stories still matter.

To submit a story idea for a future edition, 
email editor@osrpeyobserver.com or visit 
www.ospreyobserver.com.

By Marie Gilmore

AFTER 24 YEARS, OSPREY OBSERVER 
LAUNCHES NEW SOUTHSHORE EDITION

SouthShore is no 
longer just a collec-
tion of small towns 
south of Tampa Bay 
— it is one of the re-
gion’s fastest-grow-
ing and most dynam-
ic areas, defined by 
thoughtful develop-
ment, strong com-
munity connections 
and a lifestyle that 
blends modern con-
venience with Flori-
da’s natural beauty.

Stretching across 
Southern Hillsbor-
ough County, South-
Shore encompasses 
communities such 
as South Riverview, 
Gibsonton, Apollo Beach, Ruskin, Wimauma, 
Balm and Sun City Center, reaching south 
to the Manatee County line. Once largely 
rural and waterfront-focused, the area has 
evolved into a thriving destination for fam-
ilies, retirees and businesses seeking space, 
opportunity and quality of life.

What draws people to SouthShore is its 
balance. Residents enjoy suburban, laid-back 
living while remaining within easy reach of 
Tampa’s major employment centers, enter-
tainment and cultural attractions. Parks, 
trails, community centers and waterfront 
access are woven throughout the region, 
o!ering opportunities for boating, fishing, 
kayaking, paddleboarding and outdoor rec-
reation year-round.

Master-planned communities have be-
come a defining feature of the SouthShore 
landscape. Developments like Southshore 
Bay in Wimauma showcase resort-style 
living with innovative amenities, including 
the well-known crystal lagoon — a massive, 
man-made waterfront complete with sandy 
beaches, water sports and a swim-up bar. 
Nearby, active adult communities such as 
Medley at Southshore Bay and Southshore 
Falls in Apollo Beach cater to retirees seek-
ing an active, social lifestyle with trails, fit-
ness facilities and organized activities.

Families are also a driving force behind 
SouthShore’s growth, attracted by newer 
neighborhoods, expanding school options 
and the sense of community found in youth 

sports leagues, 
local events and 
n e i g h b o r h o o d 
gatherings. Golf 
carts are a com-
mon sight in some 
“What makes 
SouthShore special 
is the pride people 
feel in belonging 
here. Our six com-
munities may each 
have their own 
identity, but to-
gether they form 
a unified region 
that blends rural 
beauty, waterfront 
living and unfor-
gettable sunsets 
with strong indus-

trial, educational, medical and recreational 
opportunities. It’s that balance — between 
growth and tradition, progress and nature 
— that continues to draw people to South-
Shore,” said Melanie Davis, Executive Direc-
tor of the Greater SouthShore Chamber of 
Commerce. 

That future is being shaped in part by the 
Greater SouthShore Chamber of Commerce, 
which represents a unified voice for the re-
gion’s businesses and communities. Formed 
in November 2023 through the merger of 
the historic SouthShore Chamber and the 
South Hillsborough Chamber, the organiza-
tion now serves a broad and diverse area, 
strengthening collaboration from South Riv-
erview through Wimauma and beyond.

In essence, SouthShore is defined by 
connection: connection to nature, to 
neighbors and to opportunity. With its mix 
of relaxation, recreation and progress, the 
region is writing a new chapter in Flori-
da living — one that continues to attract 
those looking not just for a place to live 
but also a place to belong.

By Marie Gilmore

Photo Courtesy of the SouthShore Chamber
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Don’t miss the SCC Golden Men’s Review on Wednesday, February 11, 
with shows at 3 and 7 p.m. Event will be at the SCC Comm Assoc. 1009 

North Pebble Beach Boulevard, FL 33573. Tickets just $30.

For 24 years, the Osprey Observer has shared the stories that matter most. Now, the team is proud to 
bring its trusted, hometown journalism to SouthShore.

CALL TODAY!
813-633-7333

Professionals For Every Financial Need In Your Life.
CALL TODAY! 813-633-7333 | suncitycenter.osaicadvisors.com

Located in the Payant Financial Plaza
1653 Sun City Center Plaza, Sun City Center, Florida 33573

Securitieƙ and inǄeƙtŞent adǄiƙory ƙerǄiceƙ oĲĲered throuĳh Osaic Øeaŕtĺȡ Tnc. ȳOsaic Øeaŕtĺȴ, ŞeŞċer
FTs¤�ȬSTPCȦ Osaic Øeaŕtĺ iƙ ƙeƎarately oǅned, and any other entitieƙ, Ǝroductƙ or ƙerǄiceƙ reĲerenced here

are indeƎendent oĲ Osaic Øeaŕtĺ, ƙuċƙidiary Osaic Ooŕdinĳsȡ Tnc.

¬/¤×TsH TO/ ¬OÀTO
¬OO¤/ COqqÀsTTY
GO¤ ǪǦ Y/A¤¬



Page 2 SouthShore Edition Volume 01, Issue 1

Happy New Year!

LIKE

FAMILY
Having a Lawyer in the

NEEDREED.COM
813.438.5960
101 E. Lumsden Road
Brandon, FL 33511

Personal Injury Cases
FREE CONSULTATIONS

Auto Accidents * Slip and Fall
Boating Accidents * Dog Bites
Wrongful Death * Motorcycles

Proud
Supporters 
of ECHO
* Board of 
Directors

New Year
New You

CAMPO FAMILY YMCA  
813.684.1371

NORTH BRANDON 
FAMILY YMCA  
813.685.5402

SPURLINO FAMILY YMCA 
AT BIG BEND ROAD   

813.228.9622

YMCA CAMP CRISTINA  
813.677.8400

Start the new year with the Y, where you’ll find 
fitness, friendship and opportunities to strengthen 
community. Step into a place where every goal is 
supported and every person belongs. Let’s make 
this your healthiest, happiest year yet.

Save Up To $75!

JOIN IN
JANUARY
AND SAVE

JOIN 
TODAY
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As the new year 
begins, Beth Isra-
el Jewish Congre-
gation of Sun City 
Center acknowledg-
es and celebrates 
the significance of 
its hard work and 
achievements in 
reaching its 50-year 
milestone and anni-
versary.

This enduring 
vessel of faith has 
been anchored to 
the Hillsborough 
County South-
Shore community 
for half a centu-
ry and it marks 
the event with 
a gathering at 
Kings Point Vet-
erans Theater on January 31, for a celebra-
tion of the cumulative work the congrega-
tion has performed thus far.

Ricki Bauman is the president of Beth 
Israel Sun City Center, and she said that 
working to benefit others is a core prin-
ciple of the group and largely defines its 
purpose. 

“We are very active in what we call social 
action,” she said.

Beth Israel’s social action e!orts include 
things like sustaining a meal delivery pro-
gram for local senior citizens and collecting 
school supplies not just for young scholars 
learning their lessons but for their teachers 
as well.

Today’s thriving congregation dates back 
to 1975 and is the legacy of a cohort, small 
in number but possessed of that hard-

won faith common 
to those who seek 
meaningful answers 
to life’s questions. 
Its leader, Rab-
bi Adolf Feinberg, 
Ph.D., was a retired 
Army chaplain who 
combined spiritual 
clarity and adminis-
trative prowess to 
establish Beth Isra-

el’s foundations. 
As the group of 

devotees gath-
ered and grew 
over the years, a 
series of leaders 
provided inter-
mittent spiritual 
guidance to them 
until they re-
ceived Rabbi Car-

la Freedman in July of 2013. This brought 
about more formal instruction in the Jew-
ish faith and greater access to pastoral ser-
vices as she excelled in creating a congre-
gation defined by compassion. Her passing 
in 2024 presents a great initial challenge 
for the next 50 years as the congregation 
seeks to maintain its religious, education 
and social development in selecting its next 
spiritual leader.

“We want to expand on all those aspects 
of growth in the next 50 years,” said Bau-
man, who added that all are welcome to 
learn about the congregation and its pro-
grams.

Beth Israel is currently led by Rabbi Phil-
lip Cohen, PhD as interim rabbi.

You can learn more by visiting https://
jcscc.org/ online or calling 813-634-2590.

By Brad Stager 

Rabbi Adolf Feinberg, Ph.D., is regarded as the 
founder of Beth Israel Jewish Congregation of Sun 

City Center.

BETH ISRAEL CONGREGATION 
MARKS 50 YEARS OF SERVICE

The new year brings goal-setting and, 
for many people, goal-breaking. National 
Quitters Day falls on the second Friday 
of January and is the uno"cial day when 
many abandon their New Year’s resolu-
tions. Research shows people are more 
likely to stick with a team sport than an 
individual one. Team sports foster camara-
derie, confidence and teamwork while also 
reducing stress and promoting a sense of 
community.

Although its history dates back more 
than 2,000 years, many people have never 
seen a dragon boat. The sport involves 10-
20 paddlers using single-bladed paddles 
while a steersperson guides the boat. Of-
ten referred to as the ultimate team sport, 
dragon boating requires every paddler 
to work in complete unison. Participants 
paddle while seated, making it a full-body 
workout with excellent cardiovascular 
benefits.

Most people have no prior experience 
before stepping into the boat. Laura White, 
a newer teammate of the Leviathans in 
Apollo Beach, shared, “My favorite thing 
about dragon boating is being on the wa-
ter with a friendly and encouraging group 
of people. Being connected to the other 

paddlers and 
the water is 
both medita-
tive and re-
warding.”

The Levi-
athans are 
coached by 
H. Banks Ed-
wards, who 
has been with 
the team since 
2012. He has 
also competed 

at the national and world championship 
levels with other teams.

“When I started, I didn’t know anything 
about the sport,” Edwards said. “I stuck 
with it for fitness and positive group dy-
namics.”

He added, “What I enjoy most about 
coaching is teaching the fundamentals of 
dragon boat paddling and then working 
with paddlers as they grow into stronger, 
more confident athletes.”

All are welcome to join a practice to dis-
cover a new form of exercise on Tuesdays 
and Thursdays from 6-7 p.m. and Satur-
days from 8:30-10 a.m. No equipment or 
experience is required. Interested partici-
pants are asked to email ahead of time to 
reserve a seat and receive additional de-
tails at leviathansdbinfo@gmail.com.

Member Abbey Boyle joined the Le-
viathans because “it looked interesting, 
I needed exercise and I enjoy being out-
side on the water. Races are so much fun. 
Teams are supportive of one another while 
still being competitive. I love being part of 
a team.”

To learn more or watch videos, follow 
the team on social media at www.face-
book.com/groups/mbdbc.

By Denise Sansosti

!e Leviathans, a local dragon boat team, has been in Apollo Beach since 2012.

THE DRAGON IS CALLING; LOCAL TEAM 
IS LOOKING FOR INTERESTED PADDLERS

813-645-8660 | www.doveinteriorscarpetone.com
2305 E. College Ave, Ruskin (1 mile west of 1-75 Exit 240 B)

WINDOW TREATMENTS
AUTOMATED SHADES
TILE -VINYL - HARDWOOD
KITCHEN & BATH CABINETS

DOVE
INTERIORS

OUR DESIGNERS WILL MAKE YOUR DREAM A REALITY
FROM INSPIRATION TO INSTALLATION.

Your Home Interior Experts
Over 34 Years Strong

Family Owned & Operated

Visit
Our

Showroom
& See

What’s
New!

Your One Stop Shop
Blinds | Cabinets | Tile | Flooring
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“Since 1999, Our 
Lady’s Pantry has 
been putting food 
on the tables of 
thousands of men, 
women and chil-
dren here in South-
ern Hillsborough 
County,” said di-
rector Tom Bullaro. 
“This has only been 
possible thanks to 
the generosity of 
neighbors near and far. In fact, neigh-
borhoods throughout Sun City Center 
and surrounding towns, and as far away 
as Lithia and Parrish, bring us food from 
time to time.  

“One neighborhood, however, stands 
apart from the others in their dedication 
to our pantry,” said Bullaro. “That would 
be Valencia Lakes.

“When Anita and I first moved from 
Pennsylvania to Florida in 2004, South-
ern Hillsborough County, especially along 
U.S. 301, was mostly countryside. But 
that changed quickly. And among the 
new homes going up everywhere, Valen-
cia Lakes, just a couple of miles north of 
Our Lady’s Pantry, in Wimauma, seems to 
have adopted us into their care.”

Word of Mouth
Marge Burk from Valencia Lakes, who 

has worked at Our Lady’s Pantry with her 
husband, Dave, for six years already, said 
the pantry has always had lots of volun-
teers from Valencia Lakes.  

“I think what happened is that as some 
of us find the pantry, and we tell our 
friends,” said Burk.  “So then, they come 
and work too. It’s kind of word of mouth 
more than anything. Obviously, not every-

one is free to 
work, but they 
can all bring 
food. And so, 
they do.”

Ac c o rd i n g 
to Burk, the 
Valencia Lakes 
Women’s Club, 
which started 
in 2016, has 
long had a box 
in the commu-

nity center where residents just drop in 
food, knowing that somebody else is go-
ing to pick it up and bring it to the pantry.

“So yeah, it’s a community thing, but 
independent people do their own thing 
too,” said Burk.  “Gail Greenburg, for 
example, who is not part of the wom-
en’s club, puts out the call for donations 
through the Nextdoor app.”

Kim Kordalski, co-director of Our La-
dy’s Pantry, can’t thank Greenberg and 
the Burks enough.  

“Gail works on-site every Friday and 
asks me, ‘What do you need?’ She then 
puts a list on the Nextdoor app. Gail and 
the Burks bring in the food every time 
they come,” said Kordalski. 

“Just this week, Linda Benson, from the 
Women’s Club of Valencia Lakes, brought 
us a check for $2,000, along with 500 
pounds of food from the club’s most re-
cent food drive. Last year, we received 
an amazing donation of $8,700 from One 
Hundred Who Care Valencia Lakes. 

“Whether donating food, time or trea-
sure, it’s like Valencia Lakes has us under 
their wing,” said Bullaro. “We thank them 
for their extraordinary care over many 
years now.” 

Sta! Report

Valencia Lakes residents deliver food donations to Our Lady’s 
Pantry, continuing years of generous community support.

VALENCIA NEIGHBORS GO ABOVE 
AND BEYOND TO SUPPORT PANTRY

$10 OFF 
ANY TREATMENT  
DRY OR LIQUID  

For Pre Pay Customers Only

Free 
WEED & CRAB 

GRASS CONTROL 
New Customers Only 

Commercial & Residential - Fungicide - Fertilizing 
Insecticide - Weed Control Tree & Shrub Treatment

With a Healthy lawn less water is required! 
FREE ESTIMATES!

Family Owned & Operated State Certi!ed Licensed & Insured

Now $57 per month
You Get Protection

Ticks, Fleas, Fire Ants, Chinch Bugs, Mole Crickets, Sod 
Weed Worms, Grubs and much more.  

Plus Fungus & Weeds and Premium Fertilizer

$10 OFF 
ANY TREATMENT  
DRY OR LIQUID  

For Pre Pay Customers Only

Free 
WEED & CRAB 

GRASS CONTROL 
New Customers Only 

Commercial & Residential - Fungicide - Fertilizing 
Insecticide - Weed Control Tree & Shrub Treatment

With a Healthy lawn less water is required! 
FREE ESTIMATES!

Family Owned & Operated State Certi!ed Licensed & Insured

Now $57 per month
You Get Protection

Ticks, Fleas, Fire Ants, Chinch Bugs, Mole Crickets, Sod 
Weed Worms, Grubs and much more.  

Plus Fungus & Weeds and Premium Fertilizer

Up to 5000 sq ft $57 per month

Boost efficiency.
Extend equipment life.
Professional service
you can trust.

CALL NOW — LIMITED TIME OFFER!
Restrictions apply. One system per home.

STOP WATER HEATER 
BREAKDOWNS!

$99 TANK FLUSH
$199 TANKLESS SYSTEM 
FLUSH

FREE WATER HARDNESS 
TEST INCLUDED
SAVE $200!

(813) 436-3994

Online Print Smart is a 
full-service print consult-
ing company dedicated 
to helping businesses use 
print e!ectively to support 
growth and brand visibili-
ty. Rather than operating 
as a traditional copy shop 
or order-taking service, 
its team focuses on un-
derstanding each client’s 
objectives and developing 
customized print solutions 
that align with those goals.

The company’s ser-
vices are built around 
four core pillars: print, 
signage, promotional 
products and graph-
ic design. Online Print 
Smart produces a 
plethora of materi-
als, including business 
cards, brochures, flyers, postcards, book-
lets, catalogs, banners, signage, packaging, 
labels, promotional items and more. In ad-
dition, it designs and manages Every Door 
Direct Mail (EDDM) programs, allowing 
businesses to reach targeted neighborhoods 
with professionally printed mail pieces.

As a print broker, Online Print Smart part-
ners with a nationwide network of vetted 
trade printers. This model enables them to 
provide competitive pricing while maintain-
ing consistent quality across di!erent proj-
ects. Its team also o!ers consultation and 
education for DIY clients, carefully review-
ing all supplied artwork to ensure it is fully 
print-ready prior to production. For clients 
who require creative support, professional 
design services are available. 

Founded by Jack Parry, Online Print Smart 
is backed by more than 38 years of print in-

dustry experience. 
Jack established 
the company with 
the goal of guiding 
small and mid-sized 
businesses through 
the complexities of 
print, delivering reli-
able results, cost-ef-
fective solutions and 
exceptional service. 
His commitment to 
client success has 
resulted in a strong 
base of long-term, 

returning custom-
ers. Jack’s slogan, 
“If you’re not hap-
py with your cur-
rent printer, then 
you don’t know 
Jack,” proves it-
self true time and 

time again.
The leadership team has recently expand-

ed with the addition of David Parry, Jack’s 
son and Online Print Smart’s operations o"-
cer. David brings a background in U.S. Army 
operations and construction management, 
contributing strong organizational and plan-
ning skills that ensure projects are produced 
accurately and delivered on schedule.

From concept through delivery, Online 
Print Smart prioritizes accuracy, account-
ability and service. If challenges arise, it 
takes responsibility and resolves them 
promptly. Its focus is not on one-time print 
jobs but on building lasting partnerships and 
serving as a trusted print resource well into 
the future. You can contact Jack at print@
onlineprintsmart.com, find out more 
at https://onlineprintsmart.com/ or contact 
Jack at 813-681-4543. 

By McKenzie Brown

Jack Perry, founder of Online Print Smart.

CUSTOMIZED, FULL-SERVICE 
SOLUTIONS AT ONLINE PRINT SMART
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CUSTOM HAIR

THE LOOK YOUWANT, WITHOUT THE SOUTH TAMPA PRICE!

Thin Hair?
For the hair you’ve always wanted!

Since 1969

customhairtampabay.com • APPOINTMENT ONLY PLEASE
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1

• FREE CONSULTATION!
• EUROPEAN HUMAN HAIR TOPPERS,
WIGS & BLENDS

• NON-SURGICAL BONDING options for
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• Chemotherapy and Alopecia Specialists
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“If you need insurance Craig is your guy! He is great and gives you exactly what you want
and always finds the budget you want to stay in. If you’re not satisfied with what you have

he’s always happy to help so that you’re happy!” - S. Farquhar

Garage Door Service, Repair & Installation

steve@mastergaragedoor.com
mastergaragedoor.com
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parts and service.

FREE 
Estimates
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Celebrating 28 Years of Serving Our Community

H i l l s b o r o u g h 
County’s neigh-
borhoods are as 
diverse as the 
nearly 1.5 mil-
lion people who 
call them home, 
stretching across 
1,266 square 
miles from the 
rocky shores of 
Old Tampa Bay to 
the coastal prairie 
of the county’s southern edge. On Satur-
day, February 28, residents from every 
corner of the county are invited to come 
together to celebrate that diversity at 
the 2026 annual Neighborhoods Expo.

Hosted by Hillsborough County Neigh-
borhood Relations, the free event will 
take place from 9 a.m.-12 Noon at Feed-
ing Tampa Bay’s new facility, located at 
3624 Causeway Blvd. in Tampa. Doors 
open at 9 a.m., with a welcome from the 
Hillsborough County Board of County 
Commissioners scheduled for 9:30 a.m.

Now in its 21st year, the Neighbor-
hoods Expo has become a beloved civ-
ic tradition, o!ering residents a unique 
opportunity to connect directly with the 
county departments and agencies that 
help their communities thrive. This year’s 
theme, ‘Love Our Neighborhoods,’ re-
flects a renewed focus on building strong 
relationships between residents and lo-
cal government.

“This event is really about connec-
tion,” said Stephanie Agliano, who di-
rects the county’s engagement e!orts 
with residents. “We want people to feel 
comfortable asking questions, learning 
what resources are available, and under-

standing how 
county ser-
vices support 
safe, healthy 
and engaged 
n e i g h b o r -
hoods.”

Throughout 
the morning, 
attendees can 
meet face-to-
face with rep-
resentatives 

from county departments ranging from 
public safety and code enforcement to 
permitting and neighborhood services. 
While the expo is not intended for con-
ducting o"cial business, sta! will be on 
hand to provide guidance, answer ques-
tions and point residents in the right di-
rection for follow-up assistance.

The event is designed for longtime 
neighborhood leaders and first-time at-
tendees alike. Participants can expect 
informative conversations, hands-on 
learning and a welcoming atmosphere 
— along with a few giveaways to take 
home.

Registration is recommended to help 
organizers better understand the in-
terests of attendees, but walk-ins are 
welcome. County o"cials encourage 
residents to spread the word and bring 
neighbors along.

For Hillsborough County, the Neighbor-
hoods Expo is more than an event — it’s 
a reminder that strong neighborhoods 
are built through shared knowledge, 
open communication and community 
pride. Residents interested in attending 
can register online and learn more at 
https://hcfl.gov/.

Sta! Report

CONNECTING COMMUNITIES: 2026 
NEIGHBORHOODS EXPO BRINGS 

COUNTY SERVICES TO RESIDENTS
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DID YOU KNOW?
Dementia is not just

memory loss. 
Problems with balance and
movement and changes in

behavior can be signs.

813-607-6880
Come a little early for refreshments!

Assisted Living Facility #AL13150

TesseraBrandon.com | 1320 Oakfield Dr. Brandon, FL 33511 

Hybrid Dementia and Alzheimer’s Support Groups
for Care Partners of those with any type of Memory Loss
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Authentic
Japanese
Cuisine
Two
Locations

Summer Ramen & Sushi 
5113 FL 674 Suite 114

Wimauma 
813.213.9809

SummerRamen.com

E Sushi & Grill 
6428 US 41N, Apollo Beach 

813.213.9369
6428ESushi.com  

 Not ready for assisted living? Perfect.
We’re not like everyone else. Come see the difference.

813.633.7777 | www.cypresscreekalf.com
 970 Cypress Village Blvd. Sun City Center, FL 33573

Family Owned
Homelike Peer

       Neighborhoods
Progressive Care For

       Peace Of Mind As
       Needs Change

Three Separate Memory
       Care Neighborhoods
       Because Not One Size
       Fits All

Convenient Location     
Easy Parking
Pet Friendly   
Golf Cart Accessible

ALF LICENSE #9553

Quality Produce and more at a Price you will Love!
(813)751-7757

2619 14th Ave SE, Ruskin, FL 33570
Monday: Closed

Tuesday, Wednesday & Saturday: 
9:00am-5:00pm

!ursday & Friday: 9:00am-6:30pm 
Sunday 11:00am - 6:00pm

(Big grey & red warehouse located
two doors down from weather station)

Hi l l sbor-
ough County 
theater and 
dance teach-
ers received 
an unex-
pected sur-
prise when 
Norwegian 
Cruise Line 
opened its 
R i v e r v i e w 
c o s t u m e 
warehouse, o!ering 
educators the chance 
to select from thou-
sands of professional 
garments and acces-
sories.

Rachel Anderson, 
costume production coordinator at Norwe-
gian Cruise Line, said the idea grew from a 
desire to support young performers. Ander-
son said she wants students to love dance 
and drama and hopes these costumes will 
help inspire students to continue with the-
ater. For years, the company has donated 
retired costumes only to employees, but 
then Anderson had the idea to open it up 
to theater programs across Hillsborough 
County, where Norwegian’s warehouse is 
located.

This year, teachers arriving at the ware-
house found an expansive selection with 
more than 30 racks filled with costumes, 
including leather jackets, sequins, feathers, 
fur, dancewear and tap shoes. 

Educators wasted no time selecting piec-
es for upcoming productions.

“Strawberry Crest High School’s theater 
department, preparing for an upcoming 

p e r fo r m a n c e 
of Aladdin, 
stocked up on 
s h i m m e r i n g 
pieces, while 
York PreK-8, 
launching its 
theater pro-
gram, gathered 
a wide variety of 
essentials,” said 
Debra Bellanti, 
director of pub-

lic relations at Hillsborough 
County Public Schools. “She 
was very excited to be able 
to get some basics that she 
could use year-round, and 
they are also planning a 
production of Beauty and 

the Beast, so she grabbed a lot of costumes 
she thinks will work for that.”

The process for teachers is straightfor-
ward. Laura Hobby, the K-12 art and theater 
supervisor, has formed a relationship with 
Norwegian, so it will contact her when it 
has costumes it wants to donate, and Hob-
by will notify all the Hillsborough County 
theater and dance departments of the time 
and date. This is expected to take place an-
nually.

Organizers called the donation transfor-
mative for Hillsborough County schools’ 
theater and arts departments. With more 
than tens of thousands of dollars in cos-
tumes and shoes generously donated to Hill-
sborough schools, the impact is enormous.

The warehouse is located at 6423 S. 
Falkenburg Rd. in Riverview. Anderson can 
be reached at raanderson@ncl.com or 645-
240-5078.

By Kelly Wise Valdes

A SHOW-STOPPING SURPRISE: 
HILLSBOROUGH TEACHERS GET 

ACCESS TO NCL COSTUME CLOSET

A Hillsborough County theater teacher looks through racks of do-
nated costumes at Norwegian Cruise Line’s Riverview warehouse.
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400 Frandorson Cir., Apollo Beach

Are you
getting all

of the
available

discounts?

Are you frustrated because
Insurance is so confusing?

Call Iron Rock to cut
through the mess!

Call today for a FREE EVALUATION of your current coverages!

(813) 213-9600

400 Frandorson Cir., Apollo Beach

Home • Auto • Boat • Flood
RVs • Golf Carts

POST 6287 Now Smoke Free!

(813)645-2935 | vfw6287.org
5120 N US Highway 41, Apollo Beach

POST 6287 Now Smoke Free!

(813)645-2935 | vfw6287.org
5120 N US Highway 41, Apollo Beach

6919 Providence Rd, Riverview
813-677-9494 | serenitymeadows.com

Traditional Funerals & Burials
Traditional Cremation Services

Memorial Services
Celebration of Life
Advanced Planning

We believe that the choices you make to celebrate 
the life of your loved one should be as special as 

the person they represent. That’s why you’ll always 
find our staff ready to go the extra mile to meet your 

special needs and requests.

The Florida State 
Fair is preparing to 
shine brighter than 
ever in 2026 as it 
celebrates America’s 
250th birthday with 
a patriotic theme, 
festive entertainment 
and a limited-time ad-
vance ticket deal.

Fair o!cials an-
nounced this week 
that the 2026 Flori-
da State Fair will be 
themed “America’s 
Sunniest Celebration,” 
a tribute to 250 years 
of American history 
infused with Florida 
flair. The annual 12-
day event will take 
place Feb. 5–16, 2026, 
at the Florida State 
Fairgrounds in Tampa, 
running through Pres-
idents Day.

Billed as part of the nationwide Ameri-
ca250 celebration, the 2026 fair is being 
promoted as a milestone event filled with 
classic fair traditions, deep-fried favorites, 
dazzling fireworks, live entertainment and 
agricultural showcases, alongside special 
nods to the nation’s past.

“Celebrating 250 years of America is 
something truly special, and we’re excited 
to mark the occasion with a fair that hon-
ors both our nation’s history and Florida’s 
unique roots,” said Cheryl Flood, chief ex-
ecutive o!cer of the Florida State Fair. 
“‘America’s Sunniest Celebration’ is more 
than just a theme, it’s a chance to bring peo-
ple together, shine a light on our state’s rich 

agricultural 
traditions and 
create new 
m e m o r i e s 
with family 
and friends. 
We can’t wait 
to welcome 
e v e r y o n e 
back to the 
fa i rgrounds 
for a celebra-
tion that’s as 
bright as Flor-
ida itself.”

In addition 
to unveiling 
the theme, 
fair o!cials 
announced a 
one-day-only 

advance ticket 
flash sale sched-
uled for Oct. 1. 
During the sale, 

admission tickets will be available for $5 
from 10 a.m. to 10 p.m., or while supplies 
last, with no additional fees. O!cials say 
the discounted tickets represent the lowest 
admission price available for the 2026 fair 
and o"er savings of up to $11 compared to 
gate prices.

Parking will also be o"ered at a flash sale 
price of $5, limited to one per transaction.

Looking ahead, o!cials said the 2026 
fair will feature agricultural events and ex-
hibits, a journey through time at the fair’s 
living history museum, and a mix of classic 
and new fan-favorite foods.

Tickets can only be purchased online 
through the Florida State Fair website 
www.floridastatefair.com.

Sta! Report

FLORIDA STATE FAIR TO MARK 
AMERICA’S 250TH ANNIVERSARY 

WITH PATRIOTIC 2026 THEME

Crowds enjoy the sights and attractions at the 
Florida State Fairgrounds in Tampa. !e 2026 

Florida State Fair will run Feb. 5–16 and feature the 
patriotic theme “America’s Sunniest Celebration” in 

honor of the nation’s 250th birthday.

R i ve r v i ew - ba s e d 
artist Alexis King has 
built a name for her-
self by turning blank 
canvases into works 
of art in real time. 
Specializing in real-
ism, King is known for 
live painting at charity 
events and community 
fundraisers, where her 
finished pieces are of-
ten auctioned to ben-
efit nonprofit organi-
zations. She also o"ers 
live painting services 
for weddings, creating 
commissioned keep-
sakes for couples and 
clients.

King describes her-
self as an artist drawn 
to people and animals, 
using realism and detail to tell a story 
through her work.

“I enjoy capturing the essence of a 
subject,” said King, owner of Alexis King 
Artworks. “My work is very detailed. My 
work is as color-accurate as possible.”

King did not grow up believing art was 
a natural talent she possessed. Her jour-
ney began in 2014 while homeschooling 
her children.

“My kids and I got into this mindset 
that ‘I can teach myself anything,’” King 
said. “My kids asked me to search draw-
ing tutorials, and something just clicked. 
Once someone explains it in a way you can 
understand, your brain connects the dots.”

Primarily self-taught, King learned 
through online portrait classes and You-
Tube tutorials, practicing consistently 
while raising her children. She credits the 

experience with 
shaping her ca-
reer and show-
ing her children 
the value of pur-
suing passions.

“I think it was 
great for my 
kids to see that 
you can pick up 
something new,” 
King said. “If they 
see that Mommy 
can do it, they 
can do whatev-
er they put their 
mind to.”

King’s in-
terest in live 
painting grew 
as audiences 
responded to 
watching her 

creative process on social media. She lat-
er began o"ering live painting services 
for weddings and charity events, com-
bining her love of art with community 
involvement.

“To see something I created bring joy to 
people and then be auctioned to support 
a cause is such an honor,” King said. “It’s 
a very humbling experience.”

Her work has been featured on HGTV 
and at red-carpet fundraising events, in-
cluding the Lions Eye Institute annual 
gala. She is expanding into large-scale 
murals across Tampa and St. Petersburg, 
while four of her original paintings were 
recently selected for display in Hudson’s 
Furniture locations.

Visit https://alexiskingartworks.pro/ or 
follow Alexis King Artworks on Facebook 
and Instagram.

By Olivia Clark

Riverview artist Alexis King holds an owl paint-
ing, showcasing her realism style and attention 

to "ne detail.

ARTIST BRINGS CANVASES TO LIFE 
THROUGH LIVE PAINTING EVENTS
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Eye Exam

$35
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The patient. and any other person responsible for payment has a right to refuse to pay, cancel payment or be reimbursed for payment for any other service, examination or treatment which is performed as a result within 72 hours of responding to the ad for the free, discounted fee, or reduced fee, exam or treatment.

a Complete Pair
of Eyeglasses

$100 OFF
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month supply
starter kit
with exam 

Contacts
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SUN HILL OPTICAL
Our office accepts many

Insurance Plans so we ask
that you contact our staff

who will research and verify
your insurance coverage.

Se habla español 

34th Annual Bill 
Harper Classic 
Golf Tourna-
ment

The Rotary Club 
of Brandon is 
kicking o! 2026 
with two major 
fundraising events 
aimed at support-
ing local charities 
and providing 
scholarships for 
college-bound stu-
dents.

The first event, 
the 34th annual 
Bill Harper Classic 
Golf Tournament, 
is scheduled for Thursday, January 15, 
at Buckhorn Springs Golf and Country 
Club. Those interested in participating 
or learning more can contact Brett 
Briggs at 813-240-5380.
2026 Wild Game Dinner

Next on the calendar is the 2026 
Wild Game Dinner, set for Friday, Feb-
ruary 27, at the Hillsborough County 
Fairgrounds. Attendees will enjoy an 
all-you-can-eat wild game feast, an 
open bar, a wall-of-guns ra"e, a corn-
hole tournament and a 50/50 drawing.

Tickets, sponsorship details and ad-
ditional information are available at 
https://brandonwildgame.com/, or 
by reaching out to any Rotary Club of 
Brandon member.

If you are interested in finding out 
more about Rotary or how to join this 

amazing club, text 
Debbie Meegan at 
813-601-2315 or 
join the club for 
lunch on Tuesdays 
at 12 Noon at the 
Rivard Simmons 
Rotary Event 
Center, located 
at 3007 S. Kings 
Ave. in Brandon.
Brandon Jan-
uary Speakers 
For FishHawk/
Riverview Rota-
ry Club

The FishHawk/
Riverview Rotary 
Club continues its 

community programming with several 
meetings and events planned through 
December and January. January pro-
grams include Liz Anderson, director 
of development for the Crisis Center 
of Tampa Bay, on Monday, January 5; 
Hillsborough County Chief Deputy Joe 
Mauier on Monday, January 12; and 
a Honduras Trip recap highlighting 
recent international service work on 
Monday, January 26.

You can also join the club on Mon-
days from 12 Noon-1 p.m. at Gaspar-
illa Pizzeria & Growlers, located at 
1028 E. Bloomingdale Ave. in Valri-
co, or on Thursdays from 5-6:30 p.m. 
at the Shrimp Boat, located at 1020 
Bloomingdale Ave. in Valrico. For more 
information, contact Betty Huth at bet-
ty@hbphoto.com.

Sta! Report

ROTARY SPOTLIGHT: 
ACTIVITIES, MEETINGS & MORE

February is Heart Month, raising 
awareness about cardiovascular disease 
prevention. Heart disease can take on 
many forms and often has subtle symp-
toms, including chest pressure or discom-
fort, sluggishness, lightheadedness, sud-
den dizziness and fatigue. 

It’s important not to ignore these sub-
tle signs and symptoms. If you are expe-
riencing pressure, heaviness or pain in the 
chest, the arm, below the breastbone or 
in combination with sweating, nausea, 
extreme shortness of breath or irregular 
heartbeats, you may be having a heart at-
tack. Call 911 immediately.

St. Joseph’s Hospital-South in River-
view recommends that you regularly 
monitor your blood pressure. With sup-
port from your health care team, you 
can lower your risk for heart disease and 
stroke. You can check your blood pres-
sure at the doctor’s o!ce, other medical 

locations, at home with 
a blood pressure moni-
toring device or for free 
at one of the wellness 
stations located in local 
Publix Super Markets.

The wellness stations 
conveniently provide 
you with free, interac-
tive screenings giving 
you personal health 
stats of blood pressure, 
body weight and body 
mass index. 

Learn more about 
St. Joseph’s Hospi-
tal-South’s heart and 
vascular services at 
https://stjosephssouth-
heart.org.

St. Joseph’s Hospi-
tal-South, part of the 

BayCare Health System, opened in Feb-
ruary 2015 to bring high-quality health 
care services to Southern Hillsborough 
County and Northern Manatee County 
in an environment designed to help pa-
tients heal. St. Joseph’s Hospital-South 
features all-private suites and o"ers 
emergency care, an ICU, surgical ser-
vices, imaging, oncology, cardiac cath-
eterization, heart and vascular services, 
orthopedics, obstetrics, a neonatal in-
tensive care unit (NICU), pediatrics and 
more in a peaceful, relaxing and fami-
ly-centered environment. The all-digital, 
state-of-the-art facility is specially de-
signed to make visitors as comfortable 
as possible during their hospital expe-
rience. The 223-bed hospital is located 
south of Tampa at 6901 Simmons Loop 
in Riverview. For more information, visit 
https://baycare.org/sjhs.

Sta! Report

Vriscilla Alexander, of St. Joseph’s Hospital-South’s facilities team, 
checks her blood pressure in the wellness station in the hospital’s 

main lobby. !e wellness station there is used by visitors, hospital 
team members and medical sta" and others for free, quick health self-

checks, including blood pressure. Wellness stations like this one are 
also located in Publix Super Markets.

FEBRUARY IS HEART MONTH, BLOOD 
PRESSURE MONITORING IS IMPORTANT
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MOM & BABY CLASSES
FOR GROWING FAMILIES 

UPCOMING CLASSES
Breastfeeding 101

Monday, Feb 2

Maternity Tour
Tuesday, Feb 3 | Sunday, Feb 15

Childbirth Preparation
Saturday, Jan 24 | Saturday, Feb 14

Infant Massage
Monday, Jan 26 | Tuesday, Feb 10 | Monday, Feb 23

Prenatal Yoga
Thursday, Feb 19

ˊe o˙˙er ˠany ot˛er ˙ree ˖˟asses and
seˠ˜nars des˜˚ned to suˣˣort your o˩era˟˟

˛ea˟t˛ and ˪e˟˟nessʡ

11ʬ ˂a˞˙˜e˟d ʷr˜˩e, ʵrandon, Fʿ 33511

ʫʧʧʡʩʦ0ʡʨʥʬʨ

FREE to attend

Virtual & in-person
options available

Led by trusted
healthcare
professionals

Scan the QR
code to learn

more & register

P U R I F I E R  A N T I - S C A L E  W H O L E
H O U S E  W A T E R  T R E A T M E N T

( W A T E R  H E A T E R  N O T  I N C L U D E D )

C A L L  T O D A Y  F O R  A  F R E E
W A T E R  S O F T E N E R  C H E C K U P !
( 8 1 3 ) 6 8 4 - 7 8 7 3 ( P U R E )

GARY BANCROFT
OWNER PROUDLY SERVING THE COMMUNITY FOR 33 YEARS!

NEVER
BUY SALT

AGAIN

NON- ELECTRIC
HEALTHIER
ALTERNATIVE
NO SALT

Licensed Esthetician 
Owner and Operator 


eѴicia �ĺ "tone !�

SERVICES
Facials, 60-90 Minutes 
Waxing, Lash Lifts, Lash and
Brow Tinting 
Bridal & Special Event
Makeup 
Luxury-style Services at
Affordable Prices
Japanese Head Spa

ƒƐ0Ɣ �ing Fern 	rĺ Wilaula, Flĺ ƒƒƔ9Ѷ 

C?:W�CW�[S
ƔƕƓ-Ѷ0ƕ-ƔƒƐƐ
	ollfacebyFeliciaĺcol 

May 2026 bring your business prosperity,
growth, and exciting new opportunities. 

We look forward to collaborating with you
to build a thriving local economy!

Happy New Year!
Melanie, Sherell, Georgana & Suzanne

southshorechamberofcommerce.org

Recent updates 
to Florida’s motor 
vehicle laws have 
caused confusion 
among drivers 
and even some 
law enforcement 
agencies, partic-
ularly concern-
ing the legality 
of license plate 
frames, those few 
inches of cheap 
plastic or metal 
that advertise 
car dealerships 
or promote per-
sonal messages 
and surround a 
vehicle’s metal 
registration tag. 
State and local 
o!cials have intervened to provide neces-
sary clarification.

The changes became e"ective October 1, 
2025, with the intention of combatting toll 
road sco#aws who try to avoid paying a re-
quired fare and to be able to better identify 
motorists who crash and flee.

Law enforcement agencies throughout 
the state administered warnings at first, 
but when a South Florida man faced serious 
consequences after he was arrested by Da-
vie Police because the first ‘S’ in ‘Sunshine 
State’ on the tag was covered by the frame, 
an o!cial clarification was issued.

The arrest was ruled invalid after the 
Florida Department of Highway Safety and 
Motor Vehicles (FLHSMV) issued a memo to 
all law enforcement agencies to clarify mat-
ters. The key points are that frames are okay 
to use as long as they do not obscure the al-
phanumeric plate identifier (the license plate 
numbers and letters) or the decal located in 

the top right-
hand corner 
(the regis-
tration stick-
er) which 
indicates all 
taxes and 
fees on the 
vehicle have 
been collect-
ed.

The FL-
HSMV ex-
plicitly noted 
that it does 
“not consider 
the informa-
tion on the 
bottom to 
the plate to 
be a prima-
ry feature.” 

Furthermore, a frame that “impinges on the 
information at the top of the plate is per-
missible, as long as law enforcement is able 
to identify the state that issued the license 
plate.”

For local drivers, Hillsborough County 
Sheri"’s O!ce (HCSO) announced its po-
sition on the agency’s Facebook page: “Li-
cense plate frames are okay as long as they 
don’t block the plate number or decal. Cov-
ers, tinted shields, sprays or anything that 
makes a plate harder to read could lead to 
enforcement action. Before you drive, take 
a quick look at your tag and make sure it’s 
clear,” reads the December 30, 2025, post.

For those who fall outside of the guide-
lines, penalties for the second-degree mis-
demeanor can be severe, including fines 
up to $500 and/or 60 days in jail. To com-
pletely avoid potential issues, many drivers 
are choosing to remove their license plate 
frames.

By Brad Stager

FLORIDA CLARIFIES LICENSE PLATE 
FRAME LAW AFTER CONFUSION

!e Hillsborough County Sheri" ’s O#ce posted examples of 
proper and improper framing of a vehicle’s registration tag.
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HAVE A GREAT SCHOOL YEAR!

2026 In Network Plans!

smileLYNNdental.com
(813) 591-3052 | 122 Harbor Village Lane, Apollo Beach

Dr. Lynn, DMD, MS

Maximize Your Yearly Benefits By Scheduling Today! 

Anthem | GEHA | UMR
 United Healthcare
Humana | Ameritas
Guardian | UNUM

Home of the

Dr. Stewart, DMD

6106 Delancey Station Street
Riverview, FL 33578

619 30th Street NE
Ruskin, FL 33570

Florida’s invest-
ment in coral reef 
restoration reached 
a major milestone 
as The Florida 
Aquarium success-
fully transferred 
9,000 juvenile cor-
als to restoration 
partners Reef Re-
newal USA and The 
Reef Institute. This 
marks one of the largest statewide deploy-
ments of land-grown coral babies under the 
Florida’s Coral Reef Restoration and Recov-
ery (FCR3) Initiative.

The corals — born and raised at The 
Florida Aquarium’s Coral Conservation and 
Research Center — are part of the state’s 
FCR3 Initiative, led by the Florida Depart-
ment of Environmental Protection. The ef-
fort marks a critical step toward large-scale 
reef recovery and the long-term goal of re-
storing at least 25 percent of Florida’s coral 
reef by 2050. The initial phase of the initia-
tive focused on increasing infrastructure for 
coral breeding and raising coral o!spring on 
land in addition to training a workforce to 
scale coral production for reef restoration.

“This moment shows what’s possible 
when long-term state investment, science 
and collaboration come together,” said Keri 
O’Neil, Coral Conservation Program director 
at The Florida Aquarium. “Coral reefs are 
vital to Florida’s economy, tourism and ma-
rine life. These corals began as microscopic 
larvae here in Apollo Beach. Now, they’re 
on their way to our partners for further 
growth on land and, ultimately, Florida’s 
reefs — where they’ll help replenish coral 
populations that were heavily impacted by 
stony coral tissue loss disease. Thanks to the 

FCR3 Initiative, 
we now have a 
functional pipe-
line to scale 
coral breeding 
e!orts and 
get these cor-
als back to the 
reef.”

During the 
transfer, biolo-
gists carefully 

packed and transported corals from the 
2024 and 2025 spawning seasons, includ-
ing great star corals, boulder brain corals, 
symmetrical brain corals and grooved brain 
corals.

The Reef Institute received approximate-
ly 4,500 coral babies, which will continue 
growing at its new 23,000-square-foot, 
land-based facility in West Palm Beach be-
fore being outplanted onto reefs in Palm 
Beach and Martin counties.

Reef Renewal USA received its first 
group of corals in December 2025 and just 
received an additional 4,000 7-month-old 
grooved brain corals produced during the 
2025 spawning season. These corals will 
continue growing at the organization’s land-
based coral production nursery in Ruskin 
before being outplanted onto reefs through-
out the Florida Keys over the next year.

“Scaling restoration is essential to keep-
ing pace with the challenges facing Flori-
da’s reefs,” said Martha Campbell, opera-
tions manager at Reef Renewal USA. “FCR3 
funding allows us to bridge the gap be-
tween coral spawning and reef restoration 
by growing corals to a size where they are 
more likely to survive and contribute to reef 
recovery. This partnership helps turn sci-
ence into measurable, real-world impact.”

Sta! Report

MAJOR MILESTONE REACHED AS 9,000 
CORAL BABIES ARE TRANSFERRED TO 

RESTORATION PARTNERS
Every Thurs-

day morning in 
Sun City Cen-
ter, Bob Evans 
opens its doors 
early to nearly 
100 veterans, 
spouses and 
friends. Known 
as Bob’s Vets, 
the group wel-
comes every 
branch of the military for 
one simple purpose: break-
fast and camaraderie.

The tradition began in 
2008 when Vietnam fight-
er pilot Sam Martin walked 
into a Bob Evans in St. Pe-
tersburg and spotted three 
men wearing veteran hats. 
A casual breakfast turned 
into a weekly ritual. Mar-
tin brought the idea to Sun 
City Center in 2012, and the 
group quickly grew. Today, 
more than 400 veterans are on the ros-
ter, making it the largest Bob’s Vets in the 
state. Florida is home to the nation’s sec-
ond-largest veteran population, with Hill-
sborough County leading the state in the 
number of veterans who live here.

Bob’s Vets is not an o"cial nonprof-
it, and there are no dues or membership 
requirements. Instead, the group runs on 
community spirit. A monthly email keeps 
everyone informed about VA updates, 
birthdays and upcoming events. Guest 
speakers often attend, including represen-
tatives from the VA, Social Security, law 
enforcement, county o"ces and even local 
elected o"cials. Their goal is simple: help 
veterans access benefits, stay informed 
and feel supported.

T h e 
group oc-
casionally 
takes col-
l e c t i o n s 
to assist 
members 
with med-
ical needs 
or to sup-
port spe-
cial situa-

tions, such as raising 
funds to send a dis-
abled female veteran 
to a Paralympic table 
tennis competition. 
Local business or na-
tional donations are 
always welcome. Last 
year, the Gary Sinise 
Foundation’s ‘Soaring 
Valor’ program flew 
four WWII members 
to New Orleans for a 
multiday experience 

at The National WWII Museum. 
As the group continues to grow, Host 

Steve Browning said, “Unfortunately, we 
are getting too big for our restaurant, so 
that is the main problem we’re facing. We 
are trying to get more recognition for our 
veterans through the media and guest 
speakers who come and show their sin-
cere support or thanks.”

Above all, Bob’s Vets is a place where 
friendships deepen, challenges are shared 
and no veteran feels alone. To attend, 
speak or support, reach out to host Steve 
Browning at 314 853-3932 or brown-
ing99@hotmail.com. All veterans are wel-
come on Thursday mornings from 7-8:30 
a.m. at the Bob Evans located at 102 Com-
mercial Center Dr. in Ruskin.

DISCOVER SOMETHING NEW FOR ALL AGES

101  1st  Ave  NE ,  Rusk in    |    813-645-7651
F irehouseCulturalCenter .org    |    i n fo@FirehouseCulturalCenter .org

CONNECTING SOUTHSHORE
COMMUNITY WITH ART, CLAY

STUDIO, WORKSHOPS, LIVE MUSIC,
COMEDY, THEATER AND MORE!  

FIREHOUSE CULTURAL CENTER 

Visit our website for schedules and tickets

By Denise Sansosti

BOB’S VETS GROWS INTO FLORIDA’S 
LARGEST VETERAN GATHERING
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HAVE A FIN-TASTIC
HOLIDAY SEASON!
Alone we can do so little;

Together we can do so much.
-Helen Keller

Happy New Year!

OPEN ENROLLMENT 
Starts on January 5, 2026

Learn about our school 
and how to be a part of our 

Southshore family!

INFO SESSIONS
January 14 @ 6:00pm
January 27 @ 9:00am
February 10 @ 6:00pm
February 25 @ 9:00am

Now Locally Owned and Operated!

10293 Big Bend Road, Riverview

813-741-3200

Arlene Stre-
hlau recently cel-
ebrated a mile-
stone that still 
catches her o! 
guard: her 100th 
birthday. Stre-
hlau said the re-
ality of reaching 
triple digits feels 
both “strange” 
and “fantastic,” 
not because 
she feels older 
but because the 
years seemed 
to arrive faster 
than she ever ex-
pected.

“It was more 
so a feeling you 
never thought you’d get to, or it seems so 
far away,” said Strehlau. “I just don’t think 
about being old. That’s the strange thing 
about it.”

Her December 2025 birthday celebra-
tion stood out not for the number itself, 
but for the people who helped mark the 
occasion. Strehlau said she was surprised 
with thoughtful gifts, including new walk-
ing shoes and a new name badge, and she 
was especially touched by how many peo-
ple gathered to celebrate with cake.

“The amount of people that came in for 
the cake, I don’t know how many it was, 
but it was quite a few,” said Strehlau. “Oh 
boy. That was something that surprised 
me.”

When reflecting on her life, Strehlau 
said she is most proud of her long work-
ing career, lasting friendships and her 
creative talents. She worked until age 67 
and continues to value her artistic ability, 

particularly watercol-
or painting.

Travel has also 
played a major role in 
her life. Strehlau said 
she has visited 49 
states and traveled in-
ternationally to coun-
tries such as Norway, 
China and Germany. 
Norway remains her 
favorite destination, 
including a memorable 
trip she took at age 
94.

“We sat around a 
fire, and we had elk 
skins on our feet,” said 
Strehlau. “I would 
take photos on my 
travels and then come 

home and paint them.”
Strehlau credited staying active as one 

of the keys to a long life. Walking remains 
part of her daily routine, and she said she 
recently logged 5,100 steps in a single 
morning.

Her advice for younger generations is 
straightforward.

“Walking. Being active,” said Strehlau. 
“Everybody should be traveling while they 
can.”

Today, Strehlau said she finds comfort 
in routine and simple pleasures, from en-
joying meals to getting dressed for the 
day. Church is another source of peace.

“I’m happy for the rest of that day,” said 
Strehlau.

Looking back on a century of life, Stre-
hlau described her journey with gratitude.

“I feel like I have been on the train of 
life,” said Strehlau. “It has been a good 
train ride.”

By Olivia Clark

Arlene Strehlau celebrated her 100th birthday 
on December 28, 2025.

LOCAL CENTENARIAN SHARES WISDOM, 
TRAVEL STORIES AND GRATITUDE FOR LIFE

A new immersive 
festival celebrating 
magic, fantasy and 
family fun is coming 
to Raprager Farms this 
winter with the debut 
of its first-ever Wiz-
ardFest.

The limited-time 
event begins on Friday, 
February 20, and will 
run on Fridays, Satur-
days and Sundays only, 
transforming the farm 
into a world of magic 
and mystery inspired 
by legendary wizards 
such as Gandalf, Harry 
and Merlin. Tickets for 
WizardFest are on sale now.

WizardFest is designed to appeal to 
both fantasy fans and visitors who simply 
want to enjoy a unique seasonal attraction. 
Guests who purchase Wizard tickets will be 
able to take part in themed wizard classes, 
including Defense Against the Dark Arts, 
Monsters Class, Herbology, Potions, Broom 
Flying, Magic Class, Magical Crafting and 
Divination. An interactive Escape from Dark 
Wizards experience will challenge partic-
ipants to work together to solve magical 
puzzles.

Nonmagic guests, known as ‘wuggles,’ 
are also welcome and will have access to 
all farm activities, which will be specially 
themed for the festival.

In addition to the magical programming, 
the event features more than two acres of 
attractions, including a 300-animal petting 
zoo and farm animal experience. Visitors can 
explore a 17,000-square-foot maze; slide 

down a 40-foot, 
second-story 
hay chute; jump 
into a corn pit; 
or play inside 
Fort Merlin, a 
2,000-square-
foot kids fort.

Additional at-
tractions include 
a bounce pillow 
with tormen-
tors, battle-axe 
throwing, a 
mechanical bull 
and a variety of 
games such as 
cornhole, Con-
nect 4 and field 

chess. Entertainment and photo opportu-
nities are located throughout the property, 
including a chance to take pictures with a 
full-sized dragon.

WizardFest will also debut all-new menus 
and specialty o!erings. The SweetShop will 
feature gourmet fudge, co!ee and cider do-
nuts, while other food stands will o!er ice 
cream, kettle corn and additional treats. The 
Lemonade Stand will serve fresh-squeezed 
lemonade, cinnamon roasted nuts and sno 
cones. Adult guests can visit The Pack-
ing House Bar, which will o!er beer, wine 
and batch cocktails, including special wiz-
ard-themed drinks.

Optional add-on activities include face 
painting, unicorn rides and gem mining, 
available for an additional fee.

Raprager Family Farms is located at 
16907 Boy Scout Road in Odessa. Call (813) 
922-2799 or visit https://rapragerfamily-
farms.com/for details.

Sta! Report

MAGIC COMES TO THE FARM: 
WIZARDFEST SET FOR LIMITED 

RUN AT RAPRAGER FARMS

Children can enjoy hands-on attractions at WizardFest, 
including Fort Merlin and farm animal experiences.
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For a
 Limite

d Time Only, 

Gift 
Cards are Available! There's never been a 

better time to quit 
with Group Quit

LLeeaarrnn  mmoorree  aabboouutt  aallll  ooff  TToobbaaccccoo  FFrreeee  FFlloorriiddaa’’ss  ttoooollss  aanndd  
sseerrvviicceess  aatt  TToobbaaccccooFFrreeeeFFlloorriiddaa..ccoomm//QQuuiittYYoouurrWWaayy..

Tobacco Free Florida's Group Quit 
Sessions (in-person or virtual) now offer 
participants $25 - $125 in gift cards for 

their attendance.*
Group Quit offers free, expert-led in-person 
or virtual sessions for all Florida residents 
regardless of insurance status. Upon class 

completion, participants are eligible for nicotine 
replacement therapy such as patches, gum,

or lozenges.**  

*while supplies last
**if medically appropriate for those 18 years of age or older

Pre-registration required

Call USF AHEC Program today at:
813-974-7889

The Hillsbor-
ough County Art 
Council’s Cultur-
al Development 
Grant Program is 
accepting applica-
tions for the 2027 
fiscal year. Appli-
cations will remain 
open until Friday, 
January 30, at 5 
p.m., and the grant 
o!ers $25,000 
maximum.

“This program 
o!ers general support to local cultural orga-
nizations that have as their primary mission 
the delivery of cultural programs serving a 
specific cultural discipline,” said Kathy Col-
lins of the Hillsborough County Art Council.

The Cultural Development Grant Program 
provides general program support to local 
cultural organizations with programming 
that not only serves diverse audiences but 
also reaches geographically diverse com-
munities. It is the intent of the program to 
encourage the development of both cultural 
and administrative operations of these orga-
nizations.

“Funds provided through this grant pro-
gram are also intended to enhance the or-
ganization’s ability to attract new audiences 
and increase funding from other sources,” 
Collins said. 

An organization applying for a grant must 
have as its primary mission the delivery of 
cultural programs. Cultural disciplines en-
compass, but are not limited to, architec-
ture, crafts, creative writing, dance, history, 
literature, media arts, music, photography, 
theater, traditional arts and visual arts, as 
well as the execution, exhibition or presen-

tation of such 
allied cultural 
forms.

The Arts 
Council of Hills-
borough County 
is committed to 
facilitating the 
part ic ipat ion 
in cultural pro-
grams by all in-
dividuals in Hills-
borough County. 

The Arts Council 
encourages fund-

ing requests from cultural organizations 
with programming that not only serves di-
verse audiences but also reaches geographi-
cally diverse communities. 

Cultural Development Grants are award-
ed on a competitive basis to nonprofit and 
tax-exempt, 501(c)(3) Florida corporations 
that meet the eligibility requirements and 
provide cultural programming in Hillsbor-
ough County. Funding is awarded for gener-
al program support based on overall quality 
of three categories: Access & Community 
Engagement, Artistic & Cultural Vitality and 
Organizational Capacity. The council antici-
pates total grant requests will exceed funds 
available; consequently, requests are gener-
ally not fully funded.

“All applications must be submitted in 
the online grant system by the January due 
date,” Collins said. “Deadlines will not be 
extended, and partial or incomplete applica-
tions will be deemed ineligible. Board review 
and scoring of applications takes place on 
Tuesday, March 10, 2026, at 11 a.m.”

For more, please visit the Hillsborough 
County Art Council’s website at www.hills-
borougharts.org/organizational-grants.

The clang of 
swords, the cheers 
of the crowd and 
the music of wan-
dering minstrels 
will once again fill 
the air as the Bay 
Area Renaissance 
Festival returns for 
its 48th season in 
2026. One of Flor-
ida’s longest-run-
ning and most 
beloved cultural 
traditions, the fes-
tival invites guests 
to step back into a 
lively, 16th-century 
European village, 
brought to life on 
the scenic festival 
grounds in Dade 
City.

Running weekends from Saturday, Febru-
ary 14, through Sunday, March 29, the Bay 
Area Renaissance Festival will be open Sat-
urdays and Sundays from 10 a.m.-6 p.m., 
rain or shine. Families, history enthusiasts 
and adventure seekers alike can expect a 
full day of immersive entertainment, food 
and interactive experiences that transport 
visitors to another era.

Since its debut decades ago in Largo, the 
festival has grown into a sprawling celebra-
tion featuring 15 stages of entertainment 
and an expanded roster of performers. 
Throughout the day, guests can enjoy live 
music, comedy, theatrical acts and daring 
feats of skill. A highlight for many is the 
action-packed jousting tournament, where 
armored knights clash in thrilling competi-
tions before roaring crowds.

Beyond the entertainment, the festival 

is known for its 
impressive arti-
san marketplace, 
featuring more 
than 100 unique 
c ra f t s p e o p l e . 
Shoppers can 
browse hand-
crafted jewelry, 
pottery, leather 
goods, costumes, 
woodwork, met-
al art, glass and 
other one-of-a-
kind treasures. 
Each booth of-
fers handmade 
wares, making 
the marketplace 
a destination for 
those seeking 
distinctive gifts 

and keepsakes.
The 2026 season also o!ers a variety of 

specialty experiences designed to deepen 
the immersion. Guests can participate in 
mead tastings, pub and cocktail crawls, 
themed teas, romance packages with 
front-row joust seating, brunch at the joust 
and even large-scale marriage and vow 
renewal ceremonies. Costumed characters 
roam the grounds, interacting with visitors 
and adding to the atmosphere of a bustling 
Renaissance village.

Located at 12838 Auton Rd. in Dade City, 
the festival grounds o!er free parking and 
easy access for visitors from across the 
Tampa Bay area. With over 60,000 annual 
attendees, the Bay Area Renaissance Festi-
val continues to be a vibrant celebration of 
history, creativity and community. Tickets 
and additional information are available at 
https://bayarearenfest.com/.

Sta! Report

KNIGHTS, ARTISANS AND MERRIMENT 
AWAIT AT 2026 BAY AREA REN FEST

By Libby Hopkins

COUNTY’S CULTURAL DEVELOPMENT 
GRANT PROGRAM OPENS FOR 

LOCAL NONPROFITS

!e Hillsborough County Arts Council’s Cultural Devel-
opment Grant Program is accepting applications for the 

2027 "scal year. 
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TIFFANI K. THORNTON

PRACTICE AREAS: 
REAL ESTATE & PROPERTY 

BUSINESS LAW 
FAMILY ESTATES 

813-337-7349 
653 W. LUMSDEN RD. BRANDON 

Serving Tampa Bay With Results-Driven Advocacy

Office@TKTLAW.ORG 

T H E  L A W  O F F I C E S  O F

Pool Cleaning
and Inspections

Call 813-641-4968 
or Visit ASPSouthShoreFL.com

BOOK YOUR FIRST

UŅĽōýĺ ƱōƁů üōăƱǫŵ ĝĽĈưħüħĽħżƱ ƫħżĤ

3830 Sun City Center Blvd #103, Sun City Center
Main:  (813) 634-6399 

STRETCH
FREEFREE

STR,T G ÈOf,STRETCH ZONE

Learn more at stretchzone.com/locations/sun-city-fl

Chad Landrey of 
Plant City served 
as a combat mili-
tary police soldier in 
the Army National 
Guard from 2001-
08. He was sent to 
Afghanistan in 2004 
and stationed at Ba-
gram Air Force Base. 
After he returned to 
the U.S., he worked 
as a police o!cer in 
Sebring, Lake Wales 
and Lakeland.

Landrey start-
ed his nonprofit, 
Chad’s Promise 
in 2023 when he 
and his wife, Tracy, were getting calls from 
some of his veteran friends who had to go 
for inpatient treatment for mental/medical 
issues.

“They had no place else to take their dogs 
except the humane society,” said Carol Trac-
ey of Chad’s Promise. “The Humane Society 
only keeps the dogs for about a week, then 
the dogs are adopted out or euthanized. Vet-
erans weren’t going for the help they needed 
for fear of losing their dog, oftentimes their 
best and only friend. Many have no family 
members to care for their pet while they are 
getting well.”

Chad’s Promise was born out of a 
deep-seated desire to make a di"erence in 
the lives of veterans and their furry com-
panions. Chad’s Promise is a free boarding 
facility for veterans’ dogs while they receive 
medical or mental health treatment.

“The service is free for 30 days and in-
cludes food, veterinary care, grooming, daily 
exercise and the outdoor kennels that are 
sterilized two times a day,” Tracey said. “The 

indoor kennels 
are in a tempera-
ture-controlled en-
vironment and are 
also cleaned daily.”

Tracey became 
involved with 
Chad’s Promise 
through Patriot 
Canine Services, 
which is the busi-
ness the Landreys 
also operate at 
their facility.

“I had my dog 
Todd trained 
there because 
he was an unruly 
puppy and too 

strong for me to handle,” Tracey said. “I 
also had my dog Lucy trained there to be a 
therapy dog so I can take her to the hospital 
to visit the veterans whose dogs we have. 
Lucy is finishing up her final training. She is 
a 15-month-old standard poodle.”

Being involved with Chad’s Promise is a 
very heartfelt experience for everyone at 
the organization.

“When we pick up a veteran’s dog, it is 
very emotional for the veteran because they 
are going to be separated from their dog,” 
Tracey said. “When the veteran is finished 
with their treatment, the reunions are the 
best! It is our goal to reunite them with 
their pet. Occasionally, the veteran is unable 
to care for their dog after treatment, so we 
find the dog a forever home.”

If you’d like to learn more about Chad’s 
Promise or donate to the organization, 
you can visit their website at https://chad-
spromise.com/ or call 813-296-4906. Chad’s 
Promise is located at 7314 W. Knights Grif-
fin Rd. in Plant City.

By Libby Hopkins

Chad’s Promise in Plant City is a local nonpro!t organi-
zation that o"ers free boarding for veterans’ dogs while 

they receive medical or mental health treatment. 

Busch Gardens 
Tampa Bay is turn-
ing up the volume 
once again with the 
return of its lon-
gest-running con-
cert tradition, the 
Real Music Series. 
Now through Fri-
day, February 20, 
the park will host a 
lineup of celebrated 
performers deliv-
ering timeless hits 
from the 1970s, 
’80s and ’90s, of-
fering guests a 
chance to relive 
the soundtrack of 
their lives six days 
a week.

Held Monday 
through Friday with 
select Saturday performances, the Real 
Music Series features live concerts includ-
ed with park admission. Guests can enjoy 
performances spanning classic rock, soul, 
pop, jazz and R&B, all presented by artists 
known for capturing the sound and spirit 
of legendary music icons. Shows take place 
at the Stanleyville Theater, making it easy 
for visitors to build live entertainment into 
their day at the park.

New this year, select Saturdays add ex-
tra excitement with special performances 
by iconic acts. Village People brought their 
high-energy hits to the stage on January 17, 
following a January 10 appearance by Blue 
Öyster Cult. These special concerts add a 
weekend highlight to the weekday-focused 
series.

The 2026 
weekday line-
up (all Monday 
through Friday) 
began in the 
week of Jan-
uary 5-9 with 
Martha Reeves 
and The Vandel-
las, followed by 
Blood, Sweat & 
Tears from Jan-
uary 12-16. Fans 
can catch Pablo 
Cruise and Their 
Hit Songs from 
January 19-23, 
and the Arti-
mus Pyle Band 
honoring Ron-
nie Van Zant’s 
Lynyrd Skynyrd 
from January 

26-30. February opens with The Tommy 
Dorsey Orchestra from February 2-6, Re-
visiting Creedence from February 9-13 and 
concludes from February 16-20 with Mag-
ic Moments, featuring original singers Theo 
Peoples, Joe Coleman and Jerome Jackson 
performing classics from The Temptations, 
The Four Tops, The Platters and The Drift-
ers.

Park o!cials said the Real Music Series 
is designed for guests of all ages, wheth-
er they are rediscovering favorite songs or 
hearing classic hits for the first time. With 
concerts included in admission, the series 
o"ers a value-added experience for fami-
lies, couples and music lovers alike.

For showtimes and additional details, vis-
it www.buschgardenstampa.com.

Sta! Report

CHAD’S PROMISE KEEPS VETERANS 
AND THEIR DOGS TOGETHER

BUSCH GARDENS TURNS BACK THE 
CLOCK WITH RETURN OF REAL MUSIC 

CONCERT SERIES
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Tailored Travel, Where Every Trip Is A Treasure!

Matthew Gordon & Marji Beam
Cruise Planners® Independent
Franchise Owners

MEDITERRANEAN TRAVEL
SEMINAR TOPICS:

COME SEE sS AT AIN)S POINT

(ª�õą�õĘ ĦĨı Ħĥ:ĥĥAM Āä NääÜ

Mediterranean Cruise & Land Tours

in t¾e biòòÕe booÛ

�¾at is a Cruise Tourķ

�¾i ¾ Cruise Õine is �est ·or �ouķ

717-856-2646 | ventureoutvacation.com

Independent Living
With Complimentary Services

Assisted Living
“Tessera Brandon...living your lifestyle.”

Memory Care
“Living the present...cherishing the past.”

Happy New Year!

Home feels like to me

Call for details and pricing!
813-607-6880

�ssisted Living �acility ԥ�LөӬөӮӨ

TesseraBrandon.com | 1320 Oakfield Dr. Brandon, FL 33511 

Cardinal Roof-
ing will host its 
12th annual Cardi-
nal Roofing Char-
ity Clay Shoot on 
Friday, February 
13, at FishHawk 
Sporting Clays, 
located at 13505 
Hobson Simmons 
Rd. in Lithia. Sign-
in begins at 11:30 
a.m. for a day of 
sporting clays, 
food and fundrais-
ing in support of 
charitable causes tied 
to veterans and miss-
ing persons.

The annual sporting 
clays event has been a 
signature fundraiser 
for Cardinal Roofing 
for more than a de-
cade. For many years, 
proceeds from the event supported Honor 
Flights, reflecting the company’s long-stand-
ing commitment to honoring veterans. In re-
cent years, the focus has shifted to benefit 
‘We Are The Essentials For The Missing.’

We Are The Essentials For The Missing 
is a nonprofit organization made up of for-
mer law enforcement o!cers and military 
service members who conduct search and 
recovery investigations for missing persons. 
The organization recently became an o!cial 
501(c)(3) nonprofit, allowing donations and 
rewards for solved cases to help o"set the 
costs associated with investigations and 
specialized equipment. The group’s mission 
is to provide answers and closure to families 
searching for missing loved ones.

This year’s charity clay shoot has a fund-

raising goal 
of $20,000. 
Participants 
may register 
as individual 
shooters for 
$250 or as 
a four-per-
son team 
for $800. 
Sponsorship 
opportuni-
ties are also 
a v a i l a b l e , 
i n c l u d i n g 
an Essential 

Sponsor level for $2,000, 
station sponsorships for 
$100 and vendor-only or 
add-on options for $225.

Cardinal Roofing is a 
third-generation, fam-
ily-owned roofing con-
tractor that has served 
the community for de-

cades. Founded in 1995, the locally owned 
company remains actively involved in the 
areas where its owners and employees live 
and work, supporting a variety of charitable 
initiatives throughout the year.

Bridget Jenkins Wilson, president of Car-
dinal Roofing, plays a leading role in the 
company’s philanthropic e"orts. Wilson 
chairs and organizes the annual charity clay 
shoot and works alongside co-owners Roger 
Jenkins and Chad Curchin to continue the 
family-owned business and its commitment 
to community involvement.

To register or learn more about the event, 
visit www.girlroofer.com. Additional infor-
mation about Cardinal Roofing is available 
at www.cardinalroofingfl.com or by calling 
813-689-7663 (ROOF).

By Olivia Clark

CARDINAL ROOFING ANNOUNCES 12TH 
ANNUAL CHARITY CLAY SHOOT IN LITHIA

Shooters participate in a previous Cardinal Roo!ng Charity 
Clay Shoot at FishHawk Sporting Clays in Lithia.

$40 OFF BRAKES
Includes Free Brake Inspection

Not to be combined with any other o!er.
Only valid at Riverview, FL - Boyette location.

Not to be combined with any other o!er.
Only valid at Riverview, FL - Boyette location. 1/31/2024

1/31/2024

2/29/2024

2/29/2024

2/15/2026

2/15/2026

New Location NOW OPEN!

10524 County Road 672, Riverview

$40 OFF BRAKES
Includes Free Brake Inspection

Not to be combined with any other o!er.
Only valid at Riverview, FL - Boyette location.

Not to be combined with any other o!er.
Only valid at Riverview, FL - Boyette location. 1/31/2024

1/31/2024

2/29/2024

2/29/2024

Not to be combined with any other offer.

Only valid at Riverview FL - Boyette & CR 672 locations.

Not to be combined with any other offer.

Only valid at Riverview FL - Boyette & CR 672 locations.

21
FEB
9AM - 3PM

PSALM 37:4 "DELIGHT YOURSELF IN THE LORD, AND
HE WILL GIVE YOU THE DESIRES OF YOUR HEART

DELIGHT
80.E/�0'�H01E

80.E/�4�$0/'E3E/$E

New Hope Church
121 N Knights Ave. 

Featuring Dr. Elaine Friedrich and Pastor Taylor Fohr,
Delight is a one-day gathering for women seeking

encouragement, clarity, and renewed faith through
worship and teaching.

Register today:
bit.ly/delight2026
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BOAT/RV
MOTORCYCLE 
PET INSURANCE 
HOME WARRANTY 
UMBRELLA
CONDO

AUTO
HOME
LI*E 
COMMERCIAL
RENTERS 
*LOOD 
MANU*ACTURED/MOBILE HOME 

TANYAINSURES.COM
855-482-6925 TANYA N. JOHNSON 

MBA, CPCU, CLCS 
INDEPENDENT BROKER 

STRATEGIC RISK MANAGEMENT
BACKED BY EXPERTISE YOU CAN TRUST 

Captain
Brandeån McCorkle

TrueLies
FISHING
CHARTERS

Fishing Charters • Sunset Cruises and ECO Tours
Ask about group, military, law enforcement, 

fire fighter, and corporate discounts!
Gift Certificates Available.

(813) 480-5111
www.trueliesfishingcompany.com

ExpEriEncE of a

LifEtimE..
Book Your Charter

Today!

The Raptor Cen-
ter of Tampa Bay 
(RCTB) has been 
based in the Bran-
don area since 
2018. From bald 
eagles to skunks, 
social media fol-
lowers can catch 
a glimpse of the 
steady stream of 
animals coming in 
and out of the fa-
cility. When Flor-
ida native Nancy 
Murrah, president 
and founder, is 
asked what her 
favorite animal is, 
she always replies, 
“Whichever one is 
in front of me.”

The work never 
takes a day o!, and neither does Murrah. 
As a federally and state permitted wildlife 
rehabilitator, she is licensed to care for all 
Florida wildlife. RCTB rescues, raises, re-
habilitates and releases hundreds of na-
tive birds of prey and other wild animals 
each year throughout Hillsborough, Hard-
ee, Highlands, Pasco and Polk counties.

Murrah cannot carry out the mission 
alone. RCTB’s success is made possible 
through the support of dedicated volun-
teers, a committed board of directors, 
community outreach and generous do-
nations. In 2024, the center took in 600 
animals; by 2025, that number had risen 
to 945. Rehabilitation costs alone average 
between $1,000-$1,700 per week, and 
when all operational expenses are includ-
ed, total annual costs exceed $100,000.

In addition to rehabilitation, RCTB is 

deeply committed to edu-
cation and environmental 
awareness. Its Magical 
Bird Bus o!ers hands-
on learning experiences, 
while an engaging puppet 
show teaches children 
about wildlife and conser-
vation in a fun, memora-
ble way. The performance 
brings more than a dozen 
animals to life through 
the I Can Save the Plan-
et puppet show. The pro-
duction is moving from 
puppets to print with an 
upcoming children’s book 
of the same name.

“I try to inspire the 
next generation about the 
planet and conservation,” 
said Murrah. “When we 
started writing the book, 

it was important to talk not only about 
what people can do to help animals but 
also the role each animal plays on the 
planet.”

The book is scheduled for release this 
spring and is beautifully illustrated by 
local artist Samantha Dormio, owner of 
Wild Planet Creations.

“We met at an event, and once we saw 
her eye-catching paintings, we knew we 
wanted to partner with her to make the 
book appealing to kids of all ages,” said 
Murrah.

For information on donating, volunteer-
ing or upcoming events to meet winged 
ambassadors, visit www.raptorcenter-
oftampabay.org or follow RCTB at www.
facebook.com/raptorcenteroftampabay. 
To report a sick or injured animal, please 
call the hotline at 813-205-1851.

By Denise Sansosti 

LOCAL RAPTOR CENTER IS BRINGING 
THEIR PUPPET SHOW TO PRINT

A bald eagle currently in care at Raptor Cen-
ter of Tampa Bay.

Plans to restore pas-
senger ferry service 
across Tampa Bay ad-
vanced in early Decem-
ber 2025 when the Pi-
nellas Suncoast Transit 
Authority (PSTA) 
unanimously approved 
key elements of a re-
structured, long-term 
program linking down-
town Tampa and downtown St. Petersburg.

The service, temporarily branded the 
Tampa Bay Ferry, is intended to replace the 
former Cross Bay Ferry, which ceased oper-
ations in April 2025 following contractual 
disputes with its previous operator. O"cials 
said the new model is designed to address 
the financial and operational challenges that 
hampered the pilot service.

Under the newly approved plan, PSTA 
will oversee ferry operations and has select-
ed Hubbard’s Marina to operate the service 
through its subsidiary, Tampa Bay Sea Taxi 
Inc. The agreement establishes a five-year 
operating contract with an optional five-
year extension, allowing for up to a decade 
of continuous service if performance bench-
marks are met.

Unlike the prior arrangement, which re-
lied on an out-of-state operator and leased 
vessels, the new model emphasizes local 
operators and publicly owned assets, an 
approach o"cials said will reduce costs and 
improve reliability.

PSTA has approved the purchase of a 
high-speed ferry currently operating in the 
San Francisco area for $1.5 million using 
federal grant funds. With transportation, re-
furbishment and upgrades, total investment 
is expected to reach approximately $2.5 
million.

Built in 1994, the vessel will undergo 

major improvements 
before entering service, 
including installation 
of a refurbished engine 
scheduled for January, 
interior renovations, 
repainting, inspections 
and sea trials. Once de-
livered to Tampa Bay 
via the Panama Canal, 
the ferry will provide 

seating for up to 250 passengers, up from 
the previous service’s 149-passenger capac-
ity.

PSTA o"cials are also continuing to 
search for a second vessel to further in-
crease capacity and reduce wait times 
during peak travel periods.

The relaunch is supported by a combina-
tion of federal funding and local government 
contributions. Tampa and St. Petersburg 
have each approved interlocal agreements 
committing up to $350,000 annually to-
ward the service.

In addition, the U.S. Department of Trans-
portation approved the transfer of nearly 
$5 million in federal grant funding from the 
Hillsborough Area Regional Transit Authori-
ty to PSTA to support vessel acquisition and 
startup costs.

Initial service is expected to operate from 
temporary docking facilities in both cities, 
with Tampa’s dock remaining at the Tampa 
Convention Center. St. Petersburg plans to 
establish a temporary dock near the Vinoy 
Basin while pursuing a permanent facility 
near the Museum of History.

If final approvals from the Federal Transit 
Administration are secured and refurbish-
ment proceeds as planned, o"cials expect 
the Tampa Bay Ferry to begin operations 
this spring or summer, with the potential 
for year-round service.

By Brian Bokor

TAMPA BAY FERRY MOVES CLOSER 
TO RELAUNCH WITH NEW VESSEL
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Injuries and illnesses are never planned, but your 
emergency room visit can be. At AdventHealth, we 
make it easy to reserve a treatment time online — 
so you can wait in the comfort of home and arrive 
at a time convenient for you.

In case of a life-threatening medical emergency, call 911.

Select your preferred treatment time 
at GetInQuickER.com.

to feel better faster.

OVERNIGHT FEVER CONVENIENT SCHEDULINGDAD’S INTUITION

15
70

70
85
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PattiCakes Cus-
tom Cakes LLC has 
been selected to 
provide desserts 
for this year’s Gov-
ernor’s Luncheon, 
held on opening day 
at the Florida State 
Fairgrounds. The op-
portunity marks a 
significant milestone 
for the locally owned 
business, which 
has grown steadi-
ly through word of 
mouth and custom 
orders over the past 
several years.

Owner Patti Bur-
nett said being cho-
sen for the event was 
both exciting and 
meaningful.

“I was so honored 
to be asked,” Burnett 
said. “I think it’s a 
huge opportunity, and the visibility of having 
my brand featured for these honored guests 
will be priceless for the future growth of my 
business.”

The opportunity came after an event co-
ordinator with the Florida State Fair noticed 
one of Burnett’s previous dessert table dis-
plays. After seeing her work, the coordinator 
reached out to ask if Burnett could create 
something similar on a much larger scale.

“There was a dessert table display that I 
had done for another client, which the event 
coordinator for the Florida State Fair hap-
pened to see,” Burnett said. “She asked me 
if I could accomplish something like that on 
a much larger scale. I was shocked and hon-
ored by the request, but I know I can rise to 

the occasion.”
To prepare for the 

high-profile luncheon, 
Burnett said she has been 
carefully planning and or-
ganizing to ensure every-
thing runs smoothly.

“I have extra hands on 
deck, and I’m doing lots of 
strategic preparation and 
organizing to make sure 
everything is fresh and 
ready to go,” she said.

Guests at the Governor’s 
Luncheon can expect a 
large-scale dessert display 
featuring a variety of Pat-
tiCakes’ specialty items.

“I will be doing a large-
scale variety dessert table 
featuring an assortment 
of my specialty desserts,” 
Burnett said.

PattiCakes Custom 
Cakes began as a small 
operation while Burnett 

stayed home with her children after leaving 
her teaching career. Over time, the business 
grew organically through consistent quality 
and customer satisfaction.

“When I left teaching to stay home with 
my children, my business began as me sim-
ply baking for friends and family,” Burnett 
said. “PattiCakes has grown organically over 
the last seven to eight years through word 
of mouth, one satisfied customer at a time.”

“I hope this accomplishment encourages 
readers to keep me in mind for their own 
events, no matter how big or small,” she said.

For more information, visit www.face-
book.com/patticakescustomcake/, call 
352-942-3455 or email patticakescustom-
cakes@gmail.com.

By Logan Walz

The Brandon/Valrico Real Estate Pitch 
Group, a free weekly meetup for real es-
tate professionals, is marking a milestone 
year with record attendance and a re-
newed push to grow participation in the 
new year.

The group meets every Wednesday 
from 9:30-10:30 a.m. at Three Bulls Tav-
ern & Brewery on Bell Shoals Road and is 
open to anyone involved in the home-sell-
ing industry, including realtors, brokers, 
builders, roofers, insurance profession-
als, title companies and other real-es-
tate-related businesses. The meetings 
are designed to encourage collaboration, 
networking and the exchange of timely 
market information.

The group recently logged its largest 
turnout to date with 54 attendees. Par-
ticipants representing a wide range of 
brokerages and service providers attend 
to pitch current listings, discuss price 
changes, promote open houses, share 
buyer wants and needs and highlight re-
cent success stories.

“It’s one of the reasons we’re here. Six-
teen years we’re doing this now. I think 

we have the 
most success-
ful pitch group 
anywhere,” said 
Tim Ryan, an 
employee of Fi-
delity National 
Financial and 
founder of the 
Brandon/Valrico 
group.

Along with 
listings and buy-
er needs, pro-
fessionals use 
the meetings to 

share real-world market experiences. One 
Realtor described a property that “went 
on the market before the hurricanes last 
year and it took 15 months to sell,” even-
tually closing on December 29, 2024.

Guest speakers also provide practical 
guidance on marketing, pricing and client 
relationships. “Be out amongst the peo-
ple, that’s what is going to help you do 
great in this business,” said Steve Moran, 
who spoke at the most recent network-
ing event.

Ryan said the group meets every 
Wednesday for the next 48 weeks and 
is structured to ensure attendees leave 
with useful information.

“We want everyone to come here and 
pitch their listings, learn something and 
get a piece of information,” he said.

Jim Ga!ney and Mike Holmes assist 
with coordinating the meetings.

A state-of-the-industry address fo-
cused on the current market is planned 
for Wednesday, January 21. For more 
information, contact Ryan at tryan@fnf.
com or 813-928-2862.

By Olivia Clark

PATTICAKES FEATURED AT 
GOVERNOR’S LUNCHEON

PITCH GROUP MARKS MILESTONE, 
REAL ESTATE PROS INVITED 

PattiCakes owner Patti Burnett.
Real estate professionals gather at !ree Bulls Tavern & Brewery on Bell Shoals 

Road for weekly Brandon/Valrico Real Estate Pitch Group meetings.
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A community of seniors who are
living their best lives. Visit us today
at Freedom Plaza – where your
future is secure and your lifestyle is
full of possibilities!

STAY INDEPENDENT.STAY ACTIVE. STAY FREE.
• Maintenance-Free Living
• A Full Continuum of Healthcare
• A Strong Community of Patriots
• Top-Rated in Sun City Center, Florida

For our brave veterans and
every senior who deserves the
very best! At Freedom Plaza,
located on 140 acres in the heart
of beautiful
Sun City Center, Florida; we
believe in more than just
retirement –
we believe in living worry-free!

SCHEDULE A TOUR & LEARN
MORE ABOUT LIFE CARE 

(813) 634-1824 
1010 American Eagle Blvd,
Sun City Center, FL 33573
FreedomPlazaFL.com

LIVE WITH PEACE OF MIND

READY TO EXPERIENCE THE FREEDOM
YOU DESERVE?

Peace of mind starts here!
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South Bay Genealogical Society 
Meeting

The South Bay Genealogical Society 
meeting will be at the South Hillsbor-
ough Elks Lodge No. 2672, located at 
1630 S. U.S. 41 in Ruskin. Beginning at 
10:30 a.m., there is an optional round-
table discussion, followed by a sit-down 
luncheon at 12 Noon. Following the lun-
cheon at 1 p.m., the guest speaker will be 
Lori Co!ey. Co!ey’s presentation is ‘Three 
Fer!’ Co!ey will present three 20-minute 
programs: Ancestry Fixes, Revolution in 
the South and Tech Tips for Genealogy. The 
cost is $18 per person for the luncheon and 
presentation. For reservations and meal 
choices, call Vicki at 360-608-1647. 

Bank OZK Makes Donation To 
Enterprising Latinas

Bank OZK is proud to announce a $5,000 
donation was made to Enterprising Latinas, 
a nonprofit organization serving women en-
trepreneurs in Wimauma and surrounding 
communities. The contribution supports En-
terprising Latinas’ mission to create path-
ways of opportunity 
for Latinas in Tampa 
Bay. 

“Small businesses 
are the backbone of 
our local economy, 
and organizations like 
Enterprising Latinas 
play a vital role in 
helping entrepreneurs 
turn ideas into thriving 
enterprises,” said Mi-
chele Maynard, Bank 
OZK vice president and 
business development 
o"cer. “We are hon-
ored to support their 
work and the positive 
impact they make in 
the community.”

Bank OZK is one of 
the top-performing financial institutions in 
the country, and this donation reflects the 
bank’s ongoing commitment to community 
investment and economic development in 
the markets it serves. By partnering with 
local organizations, Bank OZK continues 
to support financial empowerment and op-
portunities for individuals and businesses 
throughout the region.

Learn To Play Bridge
The Duplicate Bridge Association of 

Sun City Center is proud to announce 
that Kathy Smith, a Life Master bridge 
player and an American Contract Bridge 
League (ACBL) game director, is o!ering 
a series of classes of duplicate bridge for 
beginners, dubbed Easybridge. Classes 
are scheduled for Thursday, January 29, 
from 1-4 p.m. for 15 consecutive weeks 
in the Horizon Room in the Atrium Build-

ing, located at 947 N. Course Lane in Sun 
City Center. The first four weeks are com-
plementary. The remaining classes are 
$4 for Sun City Center residents and $5 
for non-SCC applicants. The classes are 
structured for a supportive and friendly 
environment. Sample dealer hands will be 
available to apply lessons learned.

Registration is taken at kathjosmith@
gmail.com.

Second Chance Sale At Redeem-
er Lutheran Church

Redeemer Lutheran Church, located at 
701 Valley Forge Blvd. in Sun City Center, 
will hold its annual rummage sale on Fri-
day, February 6, from 8 a.m.-2 p.m. and on 
Saturday, February 7, from 8 a.m.-1 p.m. 
This is a large indoor sale packed with do-

nated treasures.  
It is your oppor-
tunity to find 
great bargains.  
There will also be 
a bake sale and 
food sale.  Out-
doors you will find 
Sam’s Honeybees 
honey.  Kids are 
invited to try on a 
beekeeper jacket/
veil for pictures or 
find the queen bee 
for a sticker.

Center 4Life 
Learning Op-
portunity

Join the Center 4Life Learning for an 
engaging session with Tom Barrett, a 
retired high-altitude reconnaissance pi-
lot renowned for flying some of the U.S. 
Air Force’s most clandestine photograph-
ic missions. Come and listen to Barrett’s 
captivating accounts on Wednesday, Feb-
ruary 25, from 1-2:30 p.m. Prepare to 
be transported back to a pivotal era in 
history as Barrett shares stories of ad-

venture and intrigue from the skies. This 
is a unique opportunity to gain insights 
from someone who experienced these 
events firsthand. Visit www.lovethelight.
org/4lifelearning 
for more informa-
tion or to register 
online. The Center 
4Life Learning of-
fice is located on 
the campus of the 
United Method-
ist Church of Sun 
City Center at 1971 
Haverford Ave. in 
Sun City Center.

Experienced Autism Alliance Is 
Collecting Teddy Bears

Experienced Autism Alliance is collect-
ing new teddy bears for its upcoming ted-
dy bear clinic, a hands-on event designed 
to help 
c h i l -
d r e n 
w i t h 
aut ism 
f e e l 
m o r e 
c o m -
f o r t -
a b l e 
a n d 
confident during medical visits.

Its goal is to collect 50-100 new teddy 
bears by Friday, January 30.

Drop o! at the Greater SouthShore 
Chamber of Commerce o"ce (located at 
226 W. College Ave. in Ruskin), bring to 
a chamber event or schedule pickup with 
Tanya. Your support will make a meaning-
ful di!erence in helping reduce fear and 
build confidence for the families it serves. 
For more information, contact Tanya at 
tanya@autismalliancefl.org or call 813-
324-5352.

Mega Sale At St. John 
Divine Church

St. John the Divine Epis-
copal Church is emptying 
its storage pods and taking 
over the large parish event 
hall. You will find never-be-
fore-seen inventory, includ-
ing clothing, jewelry, shoes, 
purses, tabletop home decor, 
small furniture, lamps and 
more. The event will take 
place on the church’s cam-
pus, located at 1015 E. Del 
Webb Blvd. in Sun City Cen-
ter, on Friday and Saturday, 
February 6-7, from 9 a.m.-1 
p.m. Cash or checks only.

Life Story Writing Re-
turns To Blooming-
dale Regional Public 
Library 

Some of us want to leave a 
legacy for the next generation or just seek 
clarity in our own lives. Maybe you are 
interested in publishing your own books, 

but it nev-
er seems 
to get 
s t a r t e d . 
Whatever 
your rea-
son, come 
join in for 
a free 10-
week life 
story writ-

ing course beginning Friday, January 30, 
from 10:30 a.m.-2 p.m. at Bloomingdale 
Regional Public Library, located at 1906 
Bloomingdale Ave. in Valrico. 

Space is limited, so registration is re-
quired.  Contact Val Perry at vperry650@
msn.com for more information or to reg-
ister. 

A Kid’s Place’s Fos-
tering Hope Gala 

This Valentine’s Day, 
skip the ordinary and be 
part of something truly 
special by supporting the 
children of A Kid’s Place. 
The Vinoy Resort & Golf 
Club in St. Petersburg will 

provide an elegant backdrop where guests 
can look forward to an inspiring evening 
program featuring speakers with heart-
warming stories, those whose lives have 
been touched by A Kid’s Place. There will 
be live and silent auctions, delicious food 
and cocktails as well as dancing and oth-
er activities to enjoy. Your presence helps 
ensure that every child at A Kid’s Place 
receives the love, care and stability that 
they deserve. Celebrate love in action and 
reserve your seats today at https://bit.ly/
AKP2026Gala. 

Compiled by Jenny Bennett
jbennett@ospreyobserver.com

Learn to Play 
Bridge, Mega Sale, 
Life Writing Class 

& More....

Advertise in this directory for just $50 per ad,
or as low as $150 per month ... (INCLUDES ALL 4 EDITIONS) 

Call Us Today! (813) 657-2418  or Visit OspreyObserver.com
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Residential and Commercial 
(813)716-9196 

TNTtermiteandpestcontrol.com 
LOCAL & FAMILY OWNED 

“DYNAMITE CUSTOMER SERVICE”

PEST CONTROLPEST CONTROL

(813) 468-8574

BOOKKEEPING PEST CONTROLHEAT & AC HEAT & AC

Residential & Commercial 
Installation & Repair 

Commercial Refrigeration 

(813) 671-2555

BOOKKEEPING

So you can work your business, 
not your books!

• Monthly Bookkeeping
• QuickBooks Online
   Setup & Support
• Catch-Up &
   Cleanup Projects
• Financial Reporting
• QuickBooks ProAdvisor

We Got This Bookkeeping

(813)981-9008
grace@wegotthisbookkeeping.com

wegotthisbookkeeping.com

Advertise
Your

Business
Here
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Ronnie & Kim Booth
Sunday, February 8 at 6:00pm

February 2026 Concert
FREE - Will Offering

813.677.1301
9912 Indiana St.

(Hwy 41 & Estelle Ave)
Gibsonton, FL 33534

Nursery Will Be Provided.

Dr. Mac Clements, Pastor

Proud member of The Booth Brothers.

The Florida Strawberry Fes-
tival® is turning up the volume 
for its 91st year, unveiling a 
star-studded entertainment 
lineup that reflects the event’s 
2026 theme, “Still Growing.” 
From country legends and 
rock icons to chart-topping 
Christian artists and R&B su-
perstars, BerryFest26 prom-
ises one of the most dynamic 
musical o!erings in Festival 
history.

Headlining the Wish Farms Soundstage 
are major crowd favorites including Ala-
bama, Dierks Bentley, Brantley Gilbert, Riley 
Green, The O!spring, Joan Jett & The Black-
hearts, and the powerhouse R&B collabora-
tion Legends of Love featuring Brian McK-
night, Ginuwine and Ruben Studdard. These 
popular acts highlight how the Festival con-
tinues to grow in scale, reach and entertain-
ment appeal while staying rooted in its deep 
agricultural and community traditions.

The theme “Still Growing” reflects the Fes-
tival’s ongoing evolution — from record-set-
ting attendance and expanding attractions 
to continued celebration of Plant City’s icon-
ic strawberry industry. That growth is evi-
dent in both the diversity and caliber of this 
year’s performers, o!ering something for 
every generation of Festival-goers.

“As we unveil our headline entertainment 
for BerryFest26, I am beyond excited to 
say this year’s theme perfectly captures the 
energy and anticipation surrounding our in-

credible lineup,” said Flor-
ida Strawberry Festival® 
President Kyle Robinson.

Among the most an-
ticipated performances 
is Joan Jett & The Black-
hearts, who will deliver 
the Festival’s closing-night 
concert on March 8, 2026. 
Known for timeless hits 
including “I Love Rock ’n’ 
Roll,” “Bad Reputation,” 
and “Crimson and Clover,” 

Jett will cap o! BerryFest26 with a high-en-
ergy finale.

Another standout is Legends of Love, 
bringing together the smooth vocals and 
chart-topping careers of Brian McKnight, 
Ginuwine and Ruben Studdard for a soulful 
R&B showcase that adds fresh range and 
star power to the lineup.

“Announcing both Legends of Love and 
Joan Jett is truly special for us,” said Florida 
Strawberry Festival President Kyle Robin-
son. We’re thrilled to welcome them both to 
BerryFest26.”

Advance tickets for gate admission and 
headline entertainment are available online, 
through the Festival’s mobile app, by phone 
at 813-754-1996, or in person at the Am-
scot Main Ticket O"ce located at 2209 W. 
Oak Avenue in Plant City. Tickets can also be 
purchased at www.flstrawberryfestival.com

The 2026 Florida Strawberry Festival will 
take place February 26 through March 8 in 
Plant City.

Sta! Report

ALABAMA, JOAN JETT & MORE HEADLINE 
2026 FLORIDA STRAWBERRY FESTIVAL
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Local Assistant Helps Seniors 
Stay Independent

Kathy Bass, owner of Helping Hands 
Assistant LLC, is a personal assistant 
dedicated to helping individuals and 
businesses stay organized, e!cient 
and stress-free. With years of experi-
ence in supporting private clients and 
companies of all sizes, she has built a 
reputation as the ‘go-to gal’ for making 
life run a little smoother.

Her specialty is supporting seniors, 
providing the extra set of hands they need to 
maintain independence and peace of mind. 
Whether it’s accompanying clients to ap-
pointments, running errands, organizing their 
homes or assisting with day-to-day tasks 
that have become challenging, she o"ers 
dependable, personalized help with a warm, 
patient approach.

For more information or to schedule assis-
tance, please contact Bass at 863-409-9890 
or kathy75cole05@verizon.net.

David Weekley Opens New Model 
Home In Coasterra Community

David Weekley Homes, one 
of the largest privately held na-
tional home builders, has opened 
a new model home, The Gilbert, 
in the Palmetto community 
of Coasterra. The 1-story model 
home showcases 3,031 square feet with four 
bedrooms, three full baths, a three-car ga-
rage, a study, a TV room and a super shower 
in the owner’s retreat bath. Located at 7747 
Ocean Spray Trail, the model home is open 
daily for tours.

Homeowners in Coasterra can enjoy access 

to an amenity center bordering the 60-acre 
lake, a resort-style pool, a cabana and splash 
pad, a fitness deck, a jogging trail, pickleball 
courts, nature trails, a lake with a dock and 
canoe launch, a lakeside pavilion and bar, a 
social lounge, a fire pit, a lake house, sports 
fields, a playground and a dog park. The com-
munity is also convenient to downtown Tam-
pa, Sarasota and St. Petersburg. Students 
attend School District of Manatee County 
schools.

For more information about David Week-
ley Homes in Coasterra, contact 941-306-
4384 or visit the company’s website at www.
davidweekleyhomes.com.

!e National Notary Coalition 
Launches Nationwide Organiza-
tion

The National Notary Coalition (NNC) has 
o!cially launched as a nationwide organiza-
tion dedicated to strengthening, unifying and 
advocating for independent notaries across 

the United States. Founded by Tye Brown, 
founder and CEO, the coalition aims to 
elevate professional standards, promote 
ethical practices and provide a unified 
voice for no-
taries in an 
evolving reg-
ulatory envi-
ronment. The 
NNC’s launch 
is supported 
by a strategic partnership with Keeler 

Notary & Fingerprinting, a veteran-owned 
small business based in Valrico, illustrating 
how local leadership can drive national im-
pact within the notary profession.

“The notary profession is essential to public 
trust and fraud prevention, yet independent 
notaries have lacked cohe-
sive representation,” Brown 
said. “The National Notary 
Coalition was created to ad-
dress that gap and support 
notaries nationwide.”

More information on Kee-
ler Notary & Fingerprinting 
can be found on its website at www.tampa-
baysigning.com or by calling 816-372-5220.

Freedom Plaza’s Management 
Company Stays As J.D. Power’s 
Most Awarded Senior Living 
Provider

J.D. Power announced the results of 
its 2025 U.S. Senior Living Satisfaction 
Study, and Freedom Plaza’s management 
company, LCS, has been recognized for 
the seventh consecutive year as No. 1 in 
resident satisfaction among independent 

senior living communities. The J.D. Power 
2025 U.S. Senior Living Satisfaction Study 
recognized LCS for excellence in indepen-
dent living, which also included achieving 

No. 1 in all 
six factors of 
resident sat-
isfaction: din-
ing, commu-
nity building/
grounds, res-

ident apartment/living unit, price paid 
for services received, community sta", 
and resident activities. The consecutive 
awards make LCS the most awarded inde-
pendent senior living company in the his-
tory of the J.D. Power U.S. Senior Living 
Satisfaction Study.  

Stretch Zone Apollo Beach Cel-
ebrates Wellness

Stretch Zone Apollo Beach, located at 
6150 Paseo Al Mar Blvd. in Apollo Beach, 
is celebrating Wellness Wednesday on 
January 28 from 5-7 p.m. Stop in to visit 
with local vendors as well as enjoy raf-
fles, snacks and drinks. Free mini stretch-
es will also be available. Please RSVP 
your spot by emailing the studio director 
at szstudiodirector@gmail.com. This is 
a fun event, and everyone is welcome to 
attend.
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EXPERIENCE REFINED
LIVING IN A

THOUGHTFULLY
DESIGNED COMMUNITY
CREATED EXCLUSIVELY
FOR ACTIVE ADULTS 55

AND BETTER. 

ONE AND TWO
BEDROOM RESIDENCES

OFFER TIMELESS DESIGN,
PREMIUM KITCHENS AND

GRACIOUS LIVING
SPACES. COMFORT

WITHOUT COMPROMISE.

זו5בב STOCKPORT ST, RIVERVIEW, FL ׎חו5
ON BLOOMINGDALE AVENUE. ACROSS FROM

THE WINTHROP TOWNE CENTRE.

WELCOME TO
BRIDGEWATER LANDING 
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