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YOUVE BEEN SAUGED!

STARS ON FILM,
STARS ON THE GROUND.

"I wore lots of stars & all black!"

"My fauvorite part of tour was meeting other
fans, seeing my favorite song No Shame live
again!! Never gets old."

S5 SECONDS OF SUMMER
JULY 24TH. 2026

"I wore a pink polka dot tube top w./ pink ruffle
skirt and black wedges. I wanted to pull in the
pinks that is used throughout the tour promo, on
stage, and with the logo of the tour."

"My favorite part was hearing JBH and solsos live.
I also love that I have created new foreuver
friendships!!"

"My outfit was mainly inspired by Michael. I
bought baggy black jeans with star patches on
them and wore their eas tour merch shirt & a
black/siluer sparkly belt. I also made a bunch of
bracelets and customized my converse &
additionally I was wearing a custom eas tour
guitar pick necklace & a star necklace + some
silver rings."

"“favorite part of tour? The whole damn thing!"
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ON CLUBSOS?

GET THIS RAD SHIRT INSTEAD!

*THESE SHOWS ARE NOT COMING TO A
- CITY NEAR YOU (PLS STOP ASKING)

ONLY
S4.991

ORDER NOW

AND GET A FREE CD!

PLEASE WE HAVE SO MANY OF THESE
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SAUCE HISTORY

EVERYONE’S ASTAR

YOUR FAVORITE

IS BACK—

It was the ominous message heard around the world. It
popped up in cities, sprawling across neon hues of
yellow and pink. You couldn’t miss it, nor the buzz it
stirred. Thousands flocked to social media with
questions about who was behind the message, with
many speculating it was One Direction or even *NSYNC.
The answer, though, was even more shocking: the band
that spent years rejecting the very label- 5 Seconds of
Summer.

Exasperated fan Ally (@killmytime_Ift) took to Twitter
saying: “l spent thirty minutes explaining why they
weren't a boyband the night before they pulled this”
And she wasn’t the only one.

As eager as long-time fans were for the Australian
band's return, they were also in a frenzy of perplexity.
Fans have defended the four boys against being
grouped into the pop trope for years after the release of
their 2015 album, Sounds Good Feels Good.

BY
FLEUR

Drummer Ashton Irwin told Patrick Ryan of USA Today,
“You get kind of sick of hearing that [being called a
boyband]” Guitarist Michael Clifford only added to this
sentiment:

"WE DON'T REALLY HAVE
THE MINDSET OF A
BOYBAND. WE WANT OUR
FANS TO STICK AROUND
FOR A LONG TIME AND
TO EVOLVE MUSICALLY."

Now, a decade later, 5 Seconds of Summer has fully
evolved and redefined their humble beginnings to fuel
this new, star-powered era. The rollout of their sixth studio
album, Everyone’s A Star, and the accompanying tour
sharing the same title introduced a new artistic approach
fans hadn't yet seen from the band: music that transcends
listening.




By embellishing their public personas, the band crafted
characters to accompany the album's narrative and bring
the story to life.

“The fun was being able to experiment with these new
identities we were creating for our characters within the
band,” Clifford told Paper’s lvan Guzman.

“This is the more [glamourized] version of us,” Hemmings
added.

Everyone’s A Star is a self-reflection on the band's last 15
years together, grappling with the trials and tribulations of
stardom with a satirical twist. The caricatures the boys
crafted and performed added a layer that drew you into
the world they'd created.

The band began promoting themselves as having “100%
more ego,” and it showed. They made daring claims such
as being “guaranteed to kill your depression,” staged a
stunt by posing as mannequins in a storefront, held a pop-
up show where they appeared as dolls in a box, and shot a
music video in Times Square where they had an
impromptu performance.

Their publicity was striking, provocative, and entirely
effective in establishing the foreground for the new era.
The Everyone’s A Star Tour was just as daring in its
production.

“Just so you guys know - we're exaggerating here; we're
not actually like this,” Hemmings jokingly forewarned at
the band’s soundcheck, disguised as a press conference
in Orlando earlier this year, before getting into character.
These staged briefings were paired with a setlist
organized into acts, separated by skits that told a story,
including a miniature award show for the ‘best boyband
award’ — which, of course, they conveniently won night
after night.

5S0S transformed what could have been a simple album
release and conventional tour into an experience that felt
entirely new and distinctive, which is a notable
achievement for a band that has been around for 15 years.

“Doing things completely new and different from last time
is really important to us, while still keeping a through line
of what people love — and what we love,” Clifford told
Paper. And the people? They still love 5 Seconds of
Summer, boyband or not.

Guzman, Ivan. “6 Seconds of Summer on Reinvention, Yassification, and 2025.” Paper, 19 November 2025, https.//www.,papermag.com/5sos-interview#rebelltitem6.
@killmytime_Iftv. “l was so done with their shit | had spent 30 minutes explaining to an irl why they weren’t a boyband the night before then they pulled this crap sighhh.” Twitter, 2

September 2026, 10:44, https.//x.com/killmytime_Iftv/status/20951761009137952527s=46.

Ryan, Patrick. “5 Seconds of Summer: ‘We Don't Really Have the Mindset of a Boy Band’” USA Today, 23 October 2015, https.//www.usatoday.com/story/life/music/2015/10/23/5-

seconds-of-summer-sounds-good-feels-good/74274212/.

Singh, Surej. “5 Seconds of Summer: ‘If We Call Ourselves a Boyband, Then You Can’t Hurt Us With It NME, 21 November 2025, https://www.nme.com/features/music-

interviews/56-seconds-of-summer-everyones-a-star-interview-3909989.
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e ' * EVERYONE'S A ST AR'
by 5 seconds of summer

Descrlbed by Hemmlngs as ' Staff FavorthS:- - Thisrecordtreadsa flne line

= : . "- between vulnerability and satire,
- being* mlxed (with a'sound) only - = Start Over : : Lh g
5SOS could do” Everyone S5 A exploring both the ironies of fame
: rest On this reco?d the band : ' EVOIVQ = ‘dazj?rg t:jtha; g;']t;{ k?:ti:eseps
retUrns to their pop-punk roots ' et
! -With a moderr? tvf/)isi) aading J rl J are & (J J H listeners captivated from start to
synthesizers and electronic. Never Slee O 0 7l ﬁ”iSh:' For these See and
beats throughout that make it J awbrea ke more, it's no wonder it ranks so

their danciest work to date. . highon ourlist.

what album shall we
. = highlight next time? let
thIS dmm uskr'monon.rsocids!
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.. Luke's style shiifts between  Clothing ‘Displayed: - Barrow ' Trlacetate"
""_"-sporty punk and chic,- but . Football Jersey (Blue); Saint Laurent Striped |
never strays from the - Shirt in Viscose (Bordeaux/Red), MensWyattt-
rockstar edgé ..he wears SO+ Leather Boots; HELLSTAR Rage lLong |
well. He’s most often seen |n Slaeve Louis Vuitton - Blason Dots Tie;
tailored: m_ens__w_ear with &+ Enfants Rlches Deprlmes Lock Jaw 35<:mj-,'_f

. .imoady, vintage-inspired Io,okL Studded Leather Belt ' j

Michael's = style blends
 streetwear with the same U Mg S
- emo “and punk rock Jersey; DYSTOPII\N e Inferno Red'Leather
| influences we'vé come to Moto Jacket; Howss Studio Silver Verge
| associate with him, curated  Chain; SatSun Night Street Camo 20 -
‘with ~  accessories  to Washed Grey Denim Shorts; New Rock M :
: complement statement 120NR-C1.
pieces.




tays true to himself, -
b sual - pieces with
: rockstarélements that give him
"‘-?{-’th_e breathability to play as hard as '-HWK Motorsports Leather _
“he does while still looking cool. . Vest with custom embellishments " *

i bk - S e made by Krista: (@sendlrlforever
on Instagram)'_l_'Larry Mahan Hats.
:Black Ophn 3% Wool Felt Cowboy

: Haculla Eternal

'Calumsstyle fuses skate- pavk W G&othmg Q)rsp]ayed Jaded London -
and industrial punk in a way.  Ovesprint-Cropped Button-Up Shirt = -
that's uniquely his. Staples on""- ‘Black Panelled. Vapor Jacket, Black : -
this tour have beef a Selection - & Blue Tartan Kilt; Dr."Mart'e_hs,
of kilts he often pairs with”  Jardon XL Leather PI_atform_BéOt_s’.
Y2K-inspired streetwear. A : : i




LORE ' DROP Alllmages  Following ‘ Search for things you love.. Q ‘

15 YEARS OF 56SOS INSIDE JOKES

Top tags:

“why can’t irish people twerk?”
) e — = o

N

"THE SENSATION"

STEP NO.2
SPEAK IN LORE

Lore. Whether it be cringeworthy photographs or
hilarious one-liners, the lore never stops, much

It’s a part of history that keeps evolving. to our pleasure and the band'’s (supposed)
dismay.

It’s inside jokes turned into a fan’s own

language. Night after night at their shows, the band shares

a piece of lore that Michael consistently claims
It's what connects us to each other and to our they don’t find funny —but we know they do.
favorite band.

18




So Start Over

Michael and Calums bond grows has_ been “the fan .favour;te
closer during the . tour™ -and surprise  song, reeling in  over

reiationship rumours take over the 10+ wins including a 5 show streak
crowds. How sweet is young love?

Throughout the shows the
rumoured third boyfriend Luke
shows huge signs of jealousy.

Night One of
‘Everyone’s A Star
World Tour!” Luke
debuted his brand
new black hairin
Belfast, UK!

Ashton banged the
drums so hard at
MSG his nipple
started bleeding!
Now that’s
dedication.
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rock show
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photo by Dee Christensen 2015

'I'HEN VS NOW

5S0OS PHOTOGRAPHY

photo by Tara Demers via instagram @tarasphotosx 2026

From their first headline tour ‘Rock Out With Your Socks Out’ in 2015 to now ‘Everyone’s A Star’
Tour 2026



https://www.instagram.com/tarasphotosx/
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	who we are
	The Sauce Collective is more than just a magazine; it’s a tribute to the fans behind the music. As fans ourselves, we aim to produce media that reflects our passion for our favorite band while staying true to the fan experience. Who says professional has to mean impersonal? Not us! We love loudly, and that will always reflect in everything that we make. By doing so, we aim to strengthen the community built through fandom spaces and expand it further. We are excited to embark on this journey with you, producing content proudly made for fans, by fans.
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	NOTES
	STAR
	She/her, 28 years old
	August 18, Leo
	Unhealthily emotionally attached to Calum Hood & my cat
	Hobbies: - Photography, making tiktoks & collecting vinyls

	I have a bachelors degree in all things concerts & touring!!
	Have been on stage with 5SOS!
	Saw 5SOS open for 1D in the same venue, on the same day, they then headlined 13 years later (so cute!)
	Top fangirl moments ---->


	NOTES
	STAR
	She/her, 26 years old
	December 31, Capricorn
	your local Luke Hemmings, Alex Warren & Shawn Mendes lover
	I’ve seen 5sos live 47 times
	Founder of The 5sos Years
	Co-founder of Fans of Fans
	Always looking for a new Sidequest
	Top fangirl moments ---->



	NOTES
	STAR
	She/her , 28 years old.
	April 7 , Aries
	A sucker for calum hood , pizza and a good frozen treat.
	Hobbies: books, music , art and a nice nap
	Loves to listen and make music
	Has over 22 tattoos- six of them being 5sos or solosos inspired
	Part of the creative team behind Everyones a star Fanzine
	Seeing the band live for the first time on November 11 !
	Top fangirl moments ---->


	youve been
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	stars on film,
	stars on the ground.
	Abby.starpg
	“My outfit was mainly inspired by Michael. I bought baggy black jeans with star patches on them and wore their eas tour merch shirt & a black/silver sparkly belt. I also made a bunch of bracelets and customized my converse & additionally I was wearing a custom eas tour guitar pick necklace & a star necklace + some silver rings.”
	“favorite part of tour? The whole damn thing!”

	Valeria.starpg
	"I wore lots of stars & all black!"
	"My favorite part of tour was meeting other fans, seeing my favorite song No Shame live again!! Never gets old."


	Lena.starpg
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	EVERYONE’S A STAR
	YOUR FAVORITE
	BOYBAND
	IS BACK—
	"WE DON'T REALLY HAVE THE MINDSET OF A BOYBAND. WE WANT OUR FANS TO STICK AROUND FOR A LONG TIME AND TO EVOLVE MUSICALLY."


	By embellishing their public personas, the band crafted characters to accompany the album's narrative and bring the story to life.
	“The fun was being able to experiment with these new identities we were creating for our characters within the band,” Clifford told Paper’s Ivan Guzman.
	“This is the more [glamourized] version of us,” Hemmings added.
	Everyone’s A Star is a self-reflection on the band's last 15 years together, grappling with the trials and tribulations of stardom with a satirical twist. The caricatures the boys crafted and performed added a layer that drew you into the world they’d created.
	The band began promoting themselves as having “100% more ego,” and it showed. They made daring claims such as being “guaranteed to kill your depression,” staged a stunt by posing as mannequins in a storefront, held a pop-up show where they appeared as dolls in a box, and shot a music video in Times Square where they had an impromptu performance.
	Their publicity was striking, provocative, and entirely effective in establishing the foreground for the new era. The Everyone’s A Star Tour was just as daring in its production.
	“Just so you guys know – we’re exaggerating here; we’re not actually like this,” Hemmings jokingly forewarned at the band’s soundcheck, disguised as a press conference in Orlando earlier this year, before getting into character. These staged briefings were paired with a setlist organized into acts, separated by skits that told a story, including a miniature award show for the ‘best boyband award’ — which, of course, they conveniently won night after night.
	5SOS transformed what could have been a simple album release and conventional tour into an experience that felt entirely new and distinctive, which is a notable achievement for a band that has been around for 15 years.
	“Doing things completely new and different from last time is really important to us, while still keeping a through line of what people love — and what we love,” Clifford told Paper. And the people? They still love 5 Seconds of Summer, boyband or not.
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	Staff Favorites:

	Start Over
	No. 1 Obsession
	Evolve
	I’m Scared I’ll
	Never Sleep Again
	Jawbreaker
	YOUR FAVORITE BOYBAND
	PHOTOGRAPHY  EDITION

	Luke’s style shifts between sporty, punk, and chic, but never strays from the rockstar edge he wears so well. He’s most often seen in  tailored menswear with a moody, vintage-inspired look.
	Clothing Displayed: Barrow  Triacetate Football Jersey (Blue); Saint Laurent Striped Shirt in Viscose (Bordeaux/Red), Men’s Wyatt Leather Boots; HELLSTAR  Rage Long Sleeve; Louis Vuitton Blason Dots Tie; Enfants Riches Déprimés Lock Jaw 3.5cm Studded Leather Belt.
	Michael’s style blends streetwear with the same emo and punk rock influences we’ve come to associate with him, curated with accessories to complement statement pieces.
	Clothing Displayed: BoxLunch Neon Genesis Evangelion Soryu Motocross Jersey; DYSTOPIɅN ™ Inferno Red Leather Moto Jacket; Howss Studio Silver Verge Chain; SatSun Night Street Camo 2.0 - Washed Grey Denim Shorts; New Rock M-120NR-C1.
	Ashton’s style stays true to himself, blending casual pieces with rockstar elements that give him the breathability to play as hard as he does while still looking cool.
	Clothing Displayed: Haculla Eternal Salvation Trench Coat; Supreme Reversible Basketball Jersey ‘Royal’; HWK Motorsports Leather Club Vest with custom embellishments made by Krista (@sendiriforever on Instagram); Larry Mahan Hats Black Oplin 3X Wool Felt Cowboy Hat.
	Calum’s style fuses skate-park and industrial punk in a way that's uniquely his. Staples on this tour have been a selection of kilts he often pairs with Y2K-inspired streetwear.
	Clothing Displayed: Jaded London Overprint Cropped Button-Up Shirt Black Panelled Vapor Jacket, Black & Blue Tartan Kilt; Dr. Martens Jardon XL Leather Platform Boots.
	LORE
	DROP
	15 YEARS OF 5SOS INSIDE JOKES
	All Images
	Following
	Top tags:
	“why can’t irish people twerk?”


	STEP NO.2
	SPEAK IN LORE
	Lore.
	It’s a part of history that keeps evolving.
	It’s inside jokes turned into a fan’s own language.
	It’s what connects us to each other and to our favorite band.
	Search for things you love...

	Whether it be cringeworthy photographs or hilarious one-liners, the lore never stops, much to our pleasure and the band’s (supposed) dismay.
	Night after night at their shows, the band shares a piece of lore that Michael consistently claims they don’t find funny —but we know they do.
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