





“Checked Out” is a celebration of individual growth, spanning from
adolescence to young adulthood. We acknowledge that the environments
we immerse ourselves in have significantly influenced our thoughts,
behaviors, and interactions—shaping how we eat, move, work, read, engage,
vote, love, and communicate.

The objective of Checked Out is to recognize all of our efforts, our journey,
and how we are feeling in this moment. Some of us may prioritize stability,
while others might view this phase as a stepping stone to a different path,
and some will seek greater opportunities.

We are not only designers; we are also dreamers, lovers, homebodies,
night owls, overthinkers, stargazers, poets, illustrators, chefs, magicians,
innovators, gamers, architects, and creators.

Regardless of our paths, we recognize that we are embarking on the next
chapter of our lives.

We are officially Checked Out.

https://checkedoutunlvgraphicdesign.com/

@checkedout.unlv
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MEET THE
COORDINATORS

This year’s graduating seniors have unabashedly claimed their “checked out” status. They
have undergone incredible changes and uncertainties over the last four years, ranging from
personal levels to a global scale. In the face of these challenges, their resilience has brought
them to this momentous point: collecting their strongest work, developing self-directed
projects, and coordinating a large-scale event from start to finish. This capstone event
and their individual projects reflect this group of students’ growth, passion, and strength.
The final projects reflect the students’ interests and visual expression. Topics range from
health and wellness to education to entertainment. Skills include proficiency in print and
book design, branding, web and UX/UI design, package design, motion and animation,
illustration, and wayfinding. They are not afraid to use their experiences and concerns as
launching points for their assignments. As they step out of Grant Hall and onto their next
path, these students rightfully carry an air of confidence and fulfillment for all they have
achieved. The lessons learned, relationships created, and work completed are all bagged up
and ready.to go—time to “check out” and take on what’s next.

- Prof. Ashley Hairston Doughty, Prof. Michael Fong, and Graduate Assistant Kayla Lockwood
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1 Concert Poster $20.24
2 CRSVR Poster $20.23
3 UNLV Holiday Card $20.24
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YDYLLE
ACOSTA

Although I have harbored a diverse range of technical skills

throughout my graphic design career, the learning never
stops. From writing fiction about my favorite boy bands and
creating cool digital book covers for them, to diving into user
experience, I explore visual solutions and blend creativity
with strategy. The thinking, the brainstorming, the revisions,
and the refinement are where the magic happens. Sharpening
my skills and knowledge in design alongside many talented
and ambitious individuals has been a long journey, but we
were able to emerge competent and ready, which I'm sure we’ll

continue to embody in future endeavors.

THEARTCHIVED
@ THEARTCHIVED.MYPORTFOLIO.COM
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Eunoia is a multi-sensory book subscription
service that provides an engaging, inclusive, and
immersive reading experience.

The service hopes to foster sensory integration
and enthusiasm among lifelong learners.

Experience Beyond Words
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ARDIAN
AGOLLI

Hello, I'm Ardian! Four years ago, I blindly chose Graphic Design
as my major without much experience or knowledge of what
the journey would entail. However, over the years, I've earned
a passion for design that I kindle and nurture every day. Some
of my favorite design projects have been packaging design
and motion graphics. I love packaging because it’s an exciting
challenge to have to think of every facet and side of an object
while designing it, and motion graphics are the best way to tell
a story using design. When I'm not honing my design skills,
I love to spend my time drawing and playing video games.
That’s enough about me, though. I'm going to respect your
time because you have about 45 other fellow Graphic Design

graduates to read about!
Magician

o C:Upo\'lo(

HobbY---

QN

D”(ov\swt"s
it Gropic DEFE

ProONOUNS.—==""""

o A

Music Magazine

Background

Environment
: Beverages
speLLBxNDE“ Sustainable Doll 028
| omwne Packaging $20.24
pATE OF ﬁ“:"“m






14

ROVGUI was born out of frustration and
disappointment in the video game industry.
Players are being milked for every penny

that they have from game publishers that are
taking advantage of predatory monetization
practices, such as gambling gacha methods.
ROVGUI Studio’s mission is to offer design
solutions to struggling video game companies
through art and design. ROVGUI is an acronym
that stands for Revamping Outdated Video
Game Graphics and User Interface. ROVGUI

is an art studio first and foremost, creating
various concept art and assets for games that
are willing to contract us. ROVGUI also blends
art and UI to create more user-friendly video
game storefronts that don’t have to rely on
exploitative techniques to try to get players

to spend money. ROVGUI knows that the
relationship between a player and a videogame
company is sacred, and we ensure that the flow
and trust in this relationship aren’t broken.
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I consider myself a creature, wandering the world in hopes of

finding those willing to listen to my stories. I've been into art

DA N I since I was a kid, but it’s truly the storytelling aspect that’s always
AG u I L A R fascinated me. Though I'm an aspiring graphic designer, I want

to experiment with all kinds of media and arts-I'm especially

interested in illustration, writing, and film.

My biggest inspirations come from my childhood, mostly in the
form of cartoons and animated shows. I'm especially fond
of media that add some creepiness to the whimsy, such as
Coraline, Gravity Falls, and Over the Garden Wall. Some of my
favorite artists are Hayao Miyazaki, Jun Mochizuki, Tite Kubo,

and Kohei Horikoshi.

At heart, I'm just a storyteller who wants to share my ideas in

whichever medium I can.
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JUJER

MUJER MALRITA HiJA

My capstone project stemmed from something

very personal to me: being the only daughter of
immigrant parents and facing the expectations

that come with that.

Growing up, I've noticed that there seems to

be way more pressure put on eldest daughters,
especially within Latino families. It’s something
that has always felt isolating. While I began to
research mental health, I stumbled across many
online posts discussing similar experiences
with being the eldest daughter. Because of that,
I decided to create a zine that would resonate
with other women with similar experiences.

I wanted to create a community where people
felt heard and understood, free of the shame
that comes with discussing issues like mental
health and generational trauma. Though the
topics may sound heavy, I also want to celebrate
young women and our achievements, our art and
stories, and the beauty of Latino culture.

Zulf (Rfﬂffp FD; ‘
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In an effort to further encourage the discussion around
mental health, I will do the (mortifying) task of opening
up about myself and some of my experiences.

To start off, I'm the only child of Mexican immigrants.
And I'll be the first to say that my parents have struggled
with mental health issues my whole life. Surprisingly, a
workaholic mother and alcoholic father are not conducive
to raising a mentally stable child.

I've struggled with severe depression and anxiety since
I'was a child. Symptoms of which were chalked up to
laziness by my parents, of course.

14 like to further diagnose myself with Eldest Daughter
Syndrome by default. (I never stood a chance.)

When it comes to discussing such things, there seems to
be a cycle that I've seen repeated over and over within
my family and many others. Things are brushed off.
Dlm_nssed. I've witnessed how my cousins, the daughters
specifically, slowly lose that hope of things changing and
swallow their feelings, their suffering.

These discussions with parents can be brutal.

Exga“i““&- But I believe they're necessary if change is
re

2““:;‘_“81“21'5. we're often forced to deal with the

to bemnal brunt of our families. And sometimes, we have RN
the ones taking the first steps, showing our own =

Parents what to do, I's scary, to be the teachers, but its Qg

Something I believe we can handle.
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ANAHI
ALVAREZ

I am a first-generation Mexican-American college student

currently studying Graphic Design and Media at the
University of Nevada, Las Vegas. My creative journey is
deeply influenced by my surroundings and the experiences
I go through-whether I'm trying a new hobby, reflecting on

personal growth, or simply observing the world around me.

Design, to me, is more than just making things look good-
it’s a way to tell stories, solve problems, and create emotional
connections. My style leans toward clean, modern design
with playful use of geometric shapes, color, and structure. I'm
especially drawn to ambiguous, vector-based art because it leaves

space for multiple interpretations and deeper engagement.

I'm always open to learning and exploring new techniques,
trusting the creative process to guide me. Each step of my
journey shapes me as a designer, and I'm excited to keep

evolving and pushing my work in meaningful directions.
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My Capstone project is a parent involvement app
designed to strengthen communication, trust, and
teamwork between families and schools. Inspired
by real-life stories of missed messages, language
barriers, and time constraints, the app addresses
the challenges many parents face in staying
engaged with their child’s education—-especially
in underrepresented communities.

Through accessible design, child profiles,
attendance updates, automatic translation, event
calendars, and celebratory checklists, the app
creates a supportive digital space where all parents
feel welcome and empowered. It uses clean visuals,
intuitive motion, and warm illustrations to say: you
belong here, and your voice matters.

At its heart, this project is about more than
technology—it’s about empathy, access, and the belief
that when parents are supported, children thrive.

I hope people walk away seeing how thoughtful
design can strengthen school communities and
open doors to lasting involvement.

- o A—

STAY ip
CONNECTED. -
BE EMPOWERED.

ParSchools helps you stay in the loop
with your child's education - anytime, anywhere.

or follow us on Instagram
@ParSchoolsApp i

WELCONe
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Your Child’s Success
Starts With YOU

Stay involved. Get real-time updates from teachers and schools.

& App Store | > Google Play

ParSGh Lg

Welcome back,
Diana!

& Taya Alvarez

When
parents
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involved,
students
succeed.
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Fairchild

paydream Way
dhruv

GUIA
ANICETO

When I was younger, I admired the art and design that goes into

any medium. That veneration for artistic expression led me to
various styles such as comic, pop art, and book design. From this
fledgling inspiration, I started to add intrigue and functionality

through illustration and layout composition.

During my journey as a graphic designer, I have gained experience
working with both physical mediums, such as zine-making and
print-making, and digital platforms. I hope to continue the duality
of print and web in my future projects! I continue to explore

dichotomies with functionality and storytelling as well.

As I created projects in this field, I discovered the nuances that
come with small adjustments and how they can impact the
narrative or “vibe” the finished product has. The years I've spent
learning about graphic design and art have taught me that each
decision should serve a clear purpose, whether it enhances
aesthetic appeal or improves legibility. I am committed to
making intentional, meaningful design choices that thoughtfully

communicate my evolution as a designer and storyteller.

GUIA.ANICETO.DESIGN

@ GUIA.ANICETO.DESIGN
' X GUIA.ANICETO.DESIGN NO.GCGA314876148
| CCMAl CON Nome .. GUIACG.ANICETO
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UVARCHIVES

- ILLUMINATING HIDDEN QUEER HISTORY -

LGBTQ+ education has been getting its foot
in the door. In the United States, LGBTQ+
advocates and allies have pushed for greater
awareness of LGBTQ+ history and themes in
education. However, even among LGBTQ+
adults, many of them don’t get an education
within K-12 schooling.

UV Archives is one of many organizations, both
on and offline, that could provide a way for
younger people to start getting into the history
of the LGBTQ+ community and the people
within it. UV Archives provides a service that
introduces not only the stories of LGBTQ+
people but also local and national resources,
other educational material, and a way to start
engaging in a broader community. Through
the zine, I wanted to show how the LGBTQ+
community is rooted in connection, love,

and the relentless decision to come together,
creating spaces for themselves.

Link to Zine: online.fliphtmls.com/dpnhi/ttac/

UV ARCHIVES
NEW ISSUE OUT!

May 2025 marks the launch of the UV Archives zine!

UVARCHIVES

-~ ILLUMINATING HIDDEN QUEER HISTORY -

GUIA ANICETO

“ABOUT ISSUE 1:
FOUNDATION

This zine issue starts with the basics of Nevada
queer history and LGBTQ+ history in the United
States. It stars key topics such as historical Las
Vegas queer establishments, the Stonewall
Riots, legislation around marriage, and much,
much more! Learn about the foundations of
queer history in Las Vegas and the United
States in the zine!

Read the Zine

Follow our socials to be updated on our latest issues!

OO

The website and other material used as part of this is project
is licensed under Creative Commons CC BY-NC-S44.0 @ ®©

Organized In 2025. Based In Las Vegas, Nevada.

Unsubscribe Manage Preferences
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Wrestling Posters $20.23
Aku no Hana $20.23
sky Full of Bunnies $20.24
Alba and the Theraplum $20.24
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GERARD
ARNAU

“Graphic design is my passion.” A memeified quote that rings
true to my personally. Throughout the years, I studied the art of
interiorandlandscapearchitecture,applyingwhatlhavelearned
into the career field. But, nomatter howmany yearsthatwentby,

the art of graphic design is something I never truly got tired of.

My work explores different and unique ways of designing
anything fun and expressive. Influenced by my own personality
and interests, I create a variety of works that feature aspects
of who I am, mixed with the considerations of the consumer.
Different media, ranging from traditional to digital, allow me
to express the original thoughts and ideas that come to mind.
If the most important role for graphic design is the act of visual
communication, my work strives to be a “megaphone” to get
the message across in a poetic manner. Ain’t nothin better
than some good design.

— Gerard. A Designer. A Friend.
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MUSIC FESTIVAL

August 3152, 2022

So0pn el

Las Vegas Festival Groue I
391 W Sahers Ave, 89101

LINEUP

Snake and Skin : 6:00 - 6:50 pm
The 365 - 7:00 - 7:50 pm
Apocalyptics: 800 - 8:50 pm
Blackpool :8:00 - 950 pm
Superkdiq : 10:00 - 10:50 pm
The Poans : 11:00 - 11:50 pm
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Loneliness is an emotion. A feeling that comes
and goes. Something that will never disappear.
Instead of focusing on trying to solve this never-
ending universal issue, I wanted to approach
this problem by offering a possible, encouraging
route for someone to take.

Ice Breakers is a simple, helpful, and casual
resource that encourages a lonely soul to form

a genuine human connection with another.
Basically, this book is filled with questions that
help form connections with other fellow lonely
souls. These unique, hand-selected questions
were based on litmus, the chances that the
answers could lead into a genuine conversation,
and if it encourages thought and/or creativity.
The book also features art from local artists

and captions that elaborate on the question, all
encompassed in a casual vernacular. The book of
Ice Breakers will not be sold but will simply be
found in third spaces for those to discover.

Ice Breakers is a book that helps break the
barriers around us.

ICE

'BREAKERS

We feel isolabicd, jiob because we are so, but because we are unwell.
We-snoutd dare to believe thab a fellow disappointed soul is zight now
sitﬂngnexbbous,sbﬁnn@_%bruswn‘eadgt
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FAVORITE
OUTDOOR SPACE?
Nature is the only Ghing in life that could

make everyone think to themselves
'Wow.. the world is truly beautiful."

#42
FAVORITE
PIECE OF ARCHITECTURE?

Maybe the answer will be something grand?
Historic? Personal? Modern?

Diego Alvarez

G
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AMngela, Larajas

graphic designer

ANGELA

BARAJAS

ST

Hi, I'm Angela Barajas. I'm a graphic and motion designer based in
Las Vegas, and honestly, I just like to make cool things. My style is
collagey and texture-heavy, often pulling from real-life materials
and moments that feel lived-in. I'm especially drawn to projects

that build community and make people feel seen.

One of the most meaningful projects I've worked on was my
capstone, where I created a campaign with multiple deliverables
to help inform the undocumented community about their rights.
That experience showed me how design can be both beautiful
and genuinely useful, and it pushed me to think deeper about the

kind of impact I want to have.

As a first-generation Mexican American and soon-to-be college
graduate, I bring my culture, my values, and my love for people
into everything I do. Whether it’s branding, motion graphics, or
community-centered work, I aim to create visuals that connect

and inform in a real way.

v ANGELABARAJAS.PSD
QR DESC ¥ T J
"""" coyconinevada 52024 B ANGELABARAJAS1 ——
1 i $20.24 | II NO-A3387934653
2 Ame Rights $20.25 m ANGELA-BARAJAS- | Nome . ANGELASAHARAIBARAJAS
3 Know Your Rig 08B472217 I Pronc | _Msag/é_g',:;
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signs of heat exhaustion
Heavy sweating Nausea or yomiting
. Cool, and clammy skin  Headache
! Fast, weak pulse Weakness or tiredness
; Muscle cramps Irritability
2 § ENiie TN Dizziness Thirst

relief at your next stop.
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llHave Rights.
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KNOW YOUR
RIGHTS

This project is a design-based campaign that
focuses on giving immigrant communities

clear and accessible information about their
rights. It was inspired by the amount of fear

and confusion caused by misinformation,
especially online, and the lack of trustworthy
resources that are easy to understand and share.
The project uses both print and digital tools,
including a website, social media posts, posters,
pamphlets, and an app to help make this kind of
information more available. The goal is to create
something that feels supportive, simple to use,
and empowering, especially in moments where
people might feel overwhelmed or unsure. More
than anything, this project hopes to show how
design can be used to protect and inform, and
that everyone deserves to know their rights.

NO STATUS?
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Chibi Wawa

Miami Beach
Blue Skies (Animation)

ZING! Energy

$20.24
$20.24
$20.23
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) NIKBAUTISTA.COM |

onthusiast

NIK
BAUTISTA

e e

As a multidisciplinary artist, I utilize diverse design skill sets
to capture the best aspects of a design problem. I focus mainly
on motion graphics, 3D modeling, and social media to create
immersive and visually compelling experiences. However, as
a whole, I can design essentially any piece needed within the
design sphere, whether it be packaging and brand marketing,

website layouts, or advertisements of all natures.

With a deep passion for video games and media design, my work
focuses on bringing digital worlds to life through dynamic visuals
and engaging storytelling. Whether crafting fluid motion graphics
for an advertisement or brand or bold graphic compositions,
I strive to push the boundaries of visual communication. My
proficiency in motion and interactivity allows me to design
content that captivates audiences across platforms, especially in

less common fields such as moving space and 3D space.
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The importance of accessibility is an arising
concept that I have seen become prominent as
the years go by, hence my focus on visual aids
in video games.

This project was initially derived from my
experience with video games that lacked
accessibility adjustments to the UI visuals,
causing difficulties maneuvering games, not
just with myself, but with other players who
may experience similar difficulties when
wanting to enjoy a game.

So, I aimed my project’s focus towards the
impact of visual accessibility adjustments in
video games. I want to improve the sphere
that video game accessibility revolves around,
through the establishment of UX/UI design
guidelines that enhance consistency and
usability, whilst simultaneously preserving
the developers’ creative freedom.

Thus, the birth of “ExpeReality,” a company
whose focus is on combining accessibility,
immersivity, and exploration, and bringing
it straight to the player’s home.
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I'm Kyrstin, and art has been a passion of mine for as long as
I can remember. I've loved drawing since childhood. I would
find inspiration in movies, books, and video games. Some
specific properties I draw inspiration from are Disney, Studio
Ghibli, and the Warrior Cats book series. I chose to pursue
graphic design to channel my creativity into my career,

allowing me to continue doing what I love. :)
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MeowMo is a self-care journaling app created to
help users express their thoughts and emotions
in a gentle, judgment-free space. Featuring a cute
tuxedo cat mascot, MeowMo offers a supportive
journaling experience. Designed for those facing
stress, anxiety, or self-criticism. By creating a safe
and inviting environment, Meowmo promotes
emotional awareness and supports mental well-
being through mindful journaling.
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EUNICE
CORTEZ

Wussgood fam!

Eunice Cortez here! A design newbie, coffee snob, wannabe
full-time pro gamer, part-time fantasy basketball loser, and Baja

Blast’s #1 consumer.

I spend my time designing things that fuel my obsessions: sports
graphics, sleek UX/UI layouts, and the occasional packaging
concept that makes you wanna buy something just ‘cause it looks
dope. I got into design in 2022 after switching lanes from CompSci,
and it’s been one heck of a ride ever since. I'm still learning, still
figuring things out, but I know I'm into clean, minimal layouts with
a sporty, streetwear twist. Whether it’s a game-day post or a sleek

product design, I'm all about good visuals with good vibes!

When I'm not designing, I'm at coffee shops or breweries, probably

watching a game, or just chillin’, shades on, with a Baja Blast in hand.

At the end of the day, I'm just out here trying to make things that feel
good, look cool, and make it to another Twice concert. Until then,
I'll take 16 16-0z Iced Triple Shot Hazelnut Latte.
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The International Esports Association (IEA) is a
branding and UX/UI project focused on bringing
the same structure, recognition, and legitimacy
to gaming that traditional sports have built over
time. As someone passionate about sports and
gaming, I wanted to create a foundation that
connects the two worlds. The idea was to create
a central platform where the community and
competitors can connect. IEA is envisioned

as a unified entity representing all esports
leagues under one identity to help establish the
credibility of esports on a global scale. The visual
identity features a clean, monochrome look

with bold, neon green accents to reflect the high
energy of gaming culture. IEA will make sure to
align closely with the core values of uniting the
world of esports, but also create a space that is
organized and professional. This project utilizes
design to give esports a stronger foundation and
will help bring the community together.
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CRYSTAL

Creativity has always been a part of who I am, whether I knew

it or not. Growing up, I always found myself gravitating towards
hands-on creation; anything I could touch, build, or interact
with. This never got lost on me, and now, as an adult, I can
confidently say that I am a multidisciplinary artist. Sticking to
a medium is tough when you have the drive to explore every
texture, mechanism, and process. Being experimental with
all types of art has made me a skilled, open-minded creator. I
found myself curious about graphic design, just like any other
medium. Seeing others create pieces that astounded me, just
from behind a screen. It made me think: “I've got to get into
this.” Moving from physical art to digital was a challenge I
wanted to take on. I learned that texture, nature, and everything
I loved could be translated into this medium. I had no idea
how huge the world of graphic design was. I could really make
ANYTHING! I have found myself engaging with print design,

turning the digital into physical. I am so excited to see where

my curiosity takes me next! : - QTY DESC AMT
s B \ i \ 1 Plant House Magazine $20.24
Cones App $20.24
7659008
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artist planner

My project is addressing the lack of physical,
premade planner systems marketed and made
for creatives and artists. Staying consistent

in a planner is something many people tend
to struggle with. I believe this has to do in

part with how planner systems are set up and
the complicated struggle of creative burnout.
Store-bought planners are typically very broad
in their intended audience, which isn’t always
engaging to the user.

Artists and creatives are typically dealing with
creative burnout or artist’s block, and everyday
planners or journaling systems may just feel like
another chore to complete instead of a useful
tool. My project is aimed at keeping the user
engaged and encouraged to meet their creative
goals using trackers, writing prompts, and a
modular approach to organization.
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OLUMIDE

DAIRO

Howdy! I'm Olumide Dairo. I've been into drawing ever
since Iwas akid, especially cartoons. I used to spend hours
drawing (and still do!) my little characters and making up
little stories for them. That love for cartoons is what led
me to major in graphic design. I like to mix my own art
creations with my own graphic design creations. I'm into
character design and anything that tells a story visually,
and graphic design kind of scratches that itch in my brain.

ODA.IRO

I oLumIDE-DAIRO-57AB00274
@ TINYURL.COM/OLUMIDEDAIRO
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Panel is an online comic book app aimed at
putting the artists first. Many companies remove
ownership and creative control of artists’ work
on their platforms, exploiting them and their
work for profits. Panel’s goal is to prioritize the
artist by letting them remain in control of their
own creations. Instead, Panel assists the artist by
making the process more streamlined. Providing
personal storefronts, in-app book publishing,
and weekly creator spotlights to help push new
and upcoming artists out there. It focuses on
creating algorithms that cater to the consumer
and artist by pushing recently released books
that cater to the consumers’ likes. Panel, at

its core, is an app made for artists and comic
enjoyers alike, to truly support artists in a way
that doesn’t exploit them.

Draw it.

Share it.

Read it.
on the % app.
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'INGRID
PAULINE
DE OCA

I am a Filipina immigrant working on my second bachelor’s
in Graphic Design at the University of Nevada, Las Vegas.
I previously graduated with a degree in Nutrition Sciences
from California Polytechnic University of Pomona. I decided
to do a career shift after working in the health field for three
years to pursue graphic design and media. I want to be able
to use my creative passion to collaborate with other creators
and make visual art that others can enjoy.
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At Athena, we empower women of all races,
body types, and backgrounds to embrace
their strength, confidence, and well-being.
As a women-only gym and fitness brand, we
celebrate inclusivity and diversity through
a supportive community that uplifts every
individual. Our holistic approach combines
fitness, nutrition, personal training, mental
health resources, and empowering workshops
to inspire women to thrive-mind, body,

and soul. Athena is more than a gym-it’s a
movement where every woman belongs.
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Hello, my name is Ryan. I have been drawing for as long as I can
remember at this point, and I don’t plan on stopping any time
soon. Whether it was using sheets of printer paper at home or
within the margins of any notebook I've used for school, I have
always found ways to draw and create. As I spend time thinking
about the past, I realize that I've been fascinated by typography
and layouts from an early age. I found myself making fun letter
designs and comic book layouts with my friend in Elementary
School. As I eventually ended up attending West Career and
Technical Academy, I figured the only logical choice for study
was Graphic Design. As I am hopefully printed in this book
you're holding or displayed on the website you're viewing,
it would seem that I have still stuck with that same choice of
study. When it comes to design, I love working on layouts and
typography. I draw inspiration from what I've learned while
drawing, looking to nature, and examining others’ works.
Outside of Graphic Design, I still love drawing daily, spending

time with my cat, and listening to music.
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At its core, an Artmound is a monument to

one’s own progression as an artist, designer,
photographer, or really any other type of creative
skill. Artmounds are built in a way to visualize
the evolution of one’s progression, style, habits,
common mistakes, or a plethora of other changes
one might notice over time.

In an age of social media and comparison, it
is easy for artists and designers to be blind to
their own progress or skills due to comparing
themselves to others who may be more
skilled. This is an even larger problem for
younger artists, as comparing themselves to
professional artists can lead to thoughts and
feelings of: “I'm never going to get better,” or
“I should just give up.” An Artmound acts as a
private place where an artist can post their
art-both successful and unsuccessful-to store
its place in the evolution of their art.

Keep creating.

~ ~ T ’ !

Remember how far you've come.
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LEARN MORE
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MARJORIE
FUENTES

Growing up, I always enjoyed drawing, so it was a given that

I wanted to be an artist of some sort when I got older. During high
school, T knew I wanted to pursue a career related to art, and that
was when I discovered graphic design. Throughout these past few
years, I have grown and improved my skills and knowledge, and

I hope to continue growing personally and professionally.

As per my art style, is it ok to say that I haven’t found it yet? I
honestly don’t have my art style figured out yet, which has worked
in my favor since it has let me explore and experiment with
different styles, themes, and mediums. With every new project,
I try to step out of my comfort zone and explore new ways to
incorporate, apply, or interpret different themes/styles. Drawing
inspiration from personal experiences, old ideas, and the little
things surrounding me in my day-to-day life, my work usually
expresses the emotions and feelings certain styles make me feel.
With that, T aim to create designs that are eye-catching, organized,
and that visually communicate their message in a way that is

appealing and pleasing to the eye. .' /
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Period poverty, a lack of access to menstrual
products, hygiene facilities, waste management,
and education, is a problem that has affected
around 16.9 million people in the U.S. The

main problem with this issue is the stigma
surrounding periods. The taboo and negative
connotations associated with period stigma

are one of the main reasons why menstruating
individuals feel ashamed of freely talking about
their menstrual needs.

With my project, Period Poverty, I hope to
create an open-minded and comfortable “space”
where people can learn about menstruation,
period products, and talk about their menstrual
needs without feeling ashamed. I hope that
through this work, local residents in Las Vegas
can receive the help they need through the
information and resources provided in this
project, and those who know anyone affected by
period poverty to lend a helping hand and ear to
those who need the help.

ﬁ

a lack of access to menstrual
roducts, hygiene facilities, waste
management, and education.
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designer

What's fierce, has great hair, and looks like they stepped out of

a fashion magazine? That’d be me, Eddy Guinto! I'm a creative
jack of all trades with a passion for graphic design, photography,
illustration, modeling, video editing—you name it, I dabble in it. As
a kid, I collected fashion dolls, sketched outfits for them, and even

designed their packaging. That spark grew into a full-blown love

forfashion and design, where the world is my runway and creativity
is my weapon of choice. During my four fabulous years at UNLV, I
evolved into the designer I am today thanks to the encouragement
of inspiring professors and a fierce group of friends. Their support,
feedback, and endless laughter shaped every step of my journey.
So here I am, ready to slay the design world with style and purpose.
I'll leave you with this: stay true to yourself, stay humble, keep

growing, and always serve a look while doing it.

X0XO,
EDDY

EDDYGUINTO
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My capstone project is a love letter to the vibrant
and eclectic fashion scene of Las Vegas. It shines
a light on the city’s underground brands, second-
hand gems, and vintage boutiques—spaces that
often don’t get the recognition they deserve.
Many local vendors expressed a need for greater
community and visibility, and 777 Vintage
Market was born to answer that call. I developed
branding, marketing, and promotional materials
for this one-of-a-kind shopping event, including
eye-catching posters and signage inspired by
retro Vegas iconography. Collaborating with
friends who own fashion businesses was a
dream come true, and celebrating everyone’s
unique style made the experience even more
meaningful. I also created an interactive website
that educates visitors on local fashion businesses
while promoting the message: shop local, stay
stylish, and be sustainable. My hope is that this
project sparks joy in fellow fashion lovers and
inspires more people to shop second-hand-you
never know when you’ll ‘hit the jackpot’.
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I'm a multidisciplinary graphic designer with a.background
rooted in art and illustration. My creative journey began in middle
school, where I developed an interest in drawing and visual
storytelling, which I continued to explore through high school
and during my early college years at CSN. Upon transferring
to UNLV, my focus shifted toward graphic design, where
I discovered a deeper interest in digital communication and

user-centered design.

As T expanded my knowledge, I grew increasingly interested

in UX/UI design, particularly the process of developing intuitive

interfaces and thoughtful user experiences. This curiosity led

me to explore concept development and visualization in greater

Yuki HQVQShi ,

depth. To further enhance my design capabilities, I integrated 3D

design into my workflow, allowing me to create immersive visuals @ Graphic Designer / llustrat,
or
and prototypes beyond traditional 2D formats.
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SUZU TRACKER

v Your cat’s health and the wildlife’s future

When discussing the issue of the damage that
outdoor roaming cats cause to wildlife, there

is always a heated debate about how this issue
can be addressed. Some people argue that stray
cats should be euthanized in order to control
the damage and that pet cats shouldn’t roam
outdoors. Others deny that cats cause damage in
the first place and support the idea of letting cats
roam outdoors for exercise and health benefits.
To address both goals of reducing the damage

to wildlife and preserving the pet cat’s outdoor
freedom, I designed the Suzu Tracker.

Suzu Tracker offers a humane solution for
concerned cat owners. It detects when your cat
engages in predatory behavior and emits an
audible warning to alert nearby animals before
the cat can strike. Suzu Tracker lets your cats
enjoy outdoor activities while minimizing their
impact on the local ecosystems.

9 SUZU TRACKER

CURIOSITY IS KILLING THE ‘?

2 Cat tracker that prevents
your cat from hurting wildiite

“MY CAT WILL NEVER DO THAT"

But how €an you be 30 sure?




£ suzu TRACKER
v Your cat’s health and the wildlfe’s fUture

GPS Tracker and
Activity Monitor

with Audible alert to Protect Wildlife
from your Cat's Curiosity
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I started gaining an interest in design all the way in middle
school, when I started experimenting with 3D programs. That
carried into high school, where I could go to a tech school for
Graphic Design. I've continued that education through UNLV
and found a love for photography. I try to blend all of these

media whenever I can with my work.

CONRADHEIL.DESIGN
@ CONRADHEIL.COM

42
KANDER HEIL

Name HEIH‘”

| CONRAD ALE

PronounNs.- © yiSIoNARY

ACC fion
OceR FILM PHOTOGRAPHY

l Hobby < |
| : ; |
t

.‘i ¥ AUt? " ¢ ‘\‘
DATE OF EXPIRY NEVER .

e (L UL

76

4
ST_Y DESc A
_______________________ MT
1 RedBu|| Berry “.s-z.l;-"
: .22
3 Popular Photography $20.23
. Starfield NASA Termina| $20.23
NASA Explor i .
. € Hoodie $20.24

Weird Wheels Magazine $20.22



CONTENTS

| CAR FEATURES Messerschmitt KR 200

S e s

LWEIRD WHEELS In CinemA
LM o Hogne' W 25 Bk Traoy'sCoupn
1. et S Bderurer 2 ford .“‘.’iﬁfm

& 77



78

My capstone project, Gilded Card Grading, is
about collectible card grading companies. My goal
was to create transparency within a card grading
company with card grades and the grading
process using UI/UX design. I was inspired to
dive into this topic through my own interest in
grading collectible cards. I noticed some of these
issues on my own and found other people with
the same experience through my research.

GILDED

CARD GRADING

Detailed Grades Groding Checkpoints

www.GildedCardGrading.com
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CARD GRADING

CARMINE SIR #217
TWILIGHT MASQUERAIDE

2024 SCARLET & VIOYET

Detailed Tracking Extensive Pop. Reports

pRISTINE

Detailed Grades Grading Checkpoints
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FREDERICK
HEIL

As a designer, I feel like it’s been a lifelong journey. I remember
my first art classes and eventually starting my first time using
Photoshop. Working in multiple mediums, whether it’s 3D,
web, print, or otherwise, I am able to tackle a variety of projects
as demanded. It has been incredibly rewarding to learn so
much and be able to master a diverse set of skill sets, and that’s

my favorite part of being a designer.

(©) X [B9 FREDERICKHEIL4

@ FREDERICK-HEIL.COM
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Aviary originates from the concept of
promoting local brands to reinvest resources
back into the communities we inhabit. It began
with a simple question: Why are consumers
averse to localized brands? Through research,
it evolved into a distinct advocacy group
seeking to bridge the gap between global
brands dominating market share and those
within one’s own community. The scope of
this advocacy group was Southern Nevada.
Therefore, the motifs of the brand needed to
reflect the region it represented and originated
in. The brand became centered around the
mountain bluebird, Nevada’s state bird.

I want those who view the capstone to
understand that buying local is much more
accessible than they may realize and that
purchases from local businesses have a
profound impact on the communities in
which they live.

=l =l

LEARN MORE AT AVIARY.COM
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Hello! I am a graphic designer and illustrator, double-majoring
in Graphic Design and Fine Arts at UNLV. My work is rooted
in understanding the complexity of shared lived experiences
while using design to spark joy and create emotional connection.
I gravitate towards design visuals that reflect my evolving interests,

resonate with others, and hopefully brighten others’ days.

With a background in multiple fine arts, I bring a multidisciplinary
lens to my design practice. My experience in printmaking,
painting, drawing, and music has helped me develop a style that’s

expressive and personal, yet approachable.

Over the years, I took the lead as the graphic design director at a
non-profit organization called Silver State Esports, started my
own sticker shop, and won a couple of art contests. Outside of
design, I serve in the Army National Guard and currently work
as a cadre member at the Battle Born Youth Challenge Academy,

mentoring troubled teens in a quasi-military environment.

1 Cosmopolitan $20 5 Nowadays, I write poetry, have started doing photography, and
2 2nd Amendments $20.24 now have plans to pursue a tattoo apprenticeship after graduation
3 ’ j
Hello Kitty $20.23 ' / " to continue expanding my artistic reach.
2 : ! Whether I'm creating, picking up new interests, or playing cello
NH4773771 66 with my puppy, Bomi, by my side, I try to stay grounded in the little
NO.
e ... NAYA HUDSOR joys that make life feel meaningful.
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My capstone project focuses on creating
eco-friendly collectible figurines similar in style
to the cutesy figurines taking the world by storm
right now (Labubu, Smiski, Sonny Angel, etc).
My project was inspired by my love for both the
planet and collecting these types of figurines.

I wanted to be able to collect cute figurines
guilt-free, knowing that the materials used to
create and package those figurines would be
biodegradable and safe for the environment.

I also wanted to create a way for these figurines
to be educational, so I chose specific animals

to highlight certain aspects of their respective
environments and how they are affected/how
they can be helped.

Quincy @ This is the title

Duke Charming §» This is the secondary title

Pangram Sans Rounded @ This is the subheading
Nunito @ This is the paragraph text
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I'm Julie, a graphic designer, illustrator, and photographer.

At heart, I'm a storyteller who loves helping people connect,

learn, and wonder through visual experiences. Whether
I'm sketching characters for a children’s book, designing an
app, or crafting a brand identity, I aim to create work that
feels thoughtful, vibrant, and full of life. I have a deep love
for composition, color, and playful details, and I'm always

experimenting and chasing new ways to bring ideas to life.
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“Maya & Sunny: Little Actions, Big Changes” is an
illustrated children’s book that encourages kids to
explore the outdoors and care for the environment
through simple, age-appropriate actions. Inspired
by my own childhood connection to nature, the
project addresses growing concerns around
children’s disconnection from nature.

The project includes the book, a desert journal,
advertising posters, a web ad, and a backpack
filled with child-friendly gardening tools and
activities. Each element is designed to spark
curiosity, support hands-on learning, and show
that small actions, like planting a flower or placing
a water bowl for birds, can make a big difference.

Through storytelling and design, I hope to inspire
kids and their families to reconnect with nature
and protect the world around them, one small
adventure at a time.
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little actions, big changes
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little actions, big changes

A storyboak filled with sunshine, curizaity, and care for the desert.

@gd:@!
L 99/.'6 i

MaYR: SuNNY S5 Mave  SuNNY |

Mile actions, big changes } littie actions, big chonges




e
STORE

little actions, big changes

"Maya & Sunny: Little Actions, Big Changes" is a thoughtfully
illustrated children’s book designed to reconnect young
readers with nature through simple yet meaningful activities
they can enjoy right in their own backyard.

 Want to know more? |

www.bookstore.com
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Creative

Hello, I'm Anika! I've been into art since I was 12. No real
backstory to it. I was just bored and wanted to draw my
favorite characters. And then from there, it became a long
journey of creative passion. Without my love and passion for
art, I honestly would have been a completely different person
with a completely different life. Just being able to express my
imagination and emotion through shapes and colors is what
charges me up with energy and happiness. Art gives me the
power to create whatever I want, and I find that fulfilling. I
think the ability to create is the best power one can have.

Mixing design and illustrations is what I strive to do because,
to me, it’s the perfect balance of structure and imagination.
I love finding ways to communicate ideas clearly while still
adding a sense of playfulness or emotion. With my designs, I
always try to make something that feels both thoughtful and
full of personality.
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[T ANIKA-KAN-7B1165360

i~ \

CHECKED Oul iDENTIFI

92

(. ZXNIKA
! \. DESIGN
|  ANIKAKAN -
| e sHEMER
ll PrONOUNS .o nmemnmes==2" STARGAZER -Q_T.Y_-_-.D_E.§C AMT
| ocevpalian.....—-== owc [N . SR T T Reaee-caRR
| “NG
| “He PLUSHIE FELTING 1 5 Gyres Promotional $20.24
2 Boonta Eve Fest $20.24
e o 3 Chainflower Cassette ~ $20.25
W oo LA AAABAA IR 4 Blend Zine $20.23



>
== 0ONTA

NN E S T
14 NELONA, 32 BBY

= THE DESERT RALE
ajey 7

i‘ ey

w
[
o
=
g
(=]
[

THE FREE FORM
GRAPIENT ANP
RADIAL BLUR

PEVELOPING AN
y ART STYLE

& 93



94

Paafirm

Self-esteem is important to mental well-being,

yet many people, including myself, are struggling
with it. While there are plenty of self-care apps out
there, most focus on habit tracking or productivity
rather than helping users genuinely appreciate
themselves. So I asked myself: how can I create an
app that makes building self-worth more engaging
and emotionally impactful? Let’s add in a cute pet
companion! Research shows that cuteness can
spark positive emotional responses in the brain,
boosting our mood, promoting relaxation, and
reducing stress. Making an app with elements

of cuteness mixed with therapy-recommended
activities can help them on their journey towards
having improved self-esteem. So for my project,

I made a self-esteem companion app that
encourages self-worth with the help of a virtual
pet through the effects of cuteness and meaningful
interactivity. This project promotes the idea that
care, attention, and love should be extended not
just to others, but also to yourself.

JPaafirm
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In third grade, I proudly drew a comic about a ‘bald’ eagle yelling,
“But I'm not bald!”-and everyone laughed. In middle school, I
drew whatever inspired me-mostly Roblox and Adventure Time.
By high school, I hadn’t even considered graphic design until I took
it as an elective. One core memory: photoshopping someone
to look like the Joker from Batman. By senior year, I was happily

designing T-shirts for every school club-just for the love of it.

At CSN, I majored in fine arts. During that time, one of my
favorite memories was gathering in my professor’s studio
for our final critique—just five of us, surrounded by art. It felt
personal and meaningful. Moments like these, big and small,

have shaped who I am today.

How does that one quote go? “I am a mosaic of everyone I've ever
loved, even for a heartbeat.” Now, as this academic chapter comes
to a close, I still feel like that little kid doodling bald eagles—just

with more knowledge, and a bit more clarity.
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MERONC

BEYOND THE SEA: WHERE CULTURE FLOWS

Mekong is a publication platform dedicated to
uplifting the histories, voices, and experiences
of the Southeast Asian diaspora. Like the river,
our platform flows across borders—connecting
communities and carrying stories of resilience,
richness, and diversity.

Our mission is to share nuanced narratives of
Southeast Asian culture and history, empowering
Southeast Asian Americans to take pride in their

identities. Each issue focuses on one SEA country, g.*\fi“{ia‘,};’(i‘{’;f.i."li131?? =
P e . AL PLACE ON UNESCO'S

split into two editions: Mainland and Maritime. CULINARY MAP

We highlight more than tourism, but local =

climates, creatives, and diaspora success stories.

Mekong embraces the art of analog. Alongside
our print issues, we include postcards, mini
zines, and sticker packs—preserving authenticity
through tangible storytelling. Our distinct graphic
style and use of mixed media reflect a return to
the personal and timeless.

We go beyond the sea-moving past surface-level _ : T
views to explore the evolving Southeast Asian QU MATe? o SAMLOR MACHU
identity across borders and generations. . : EE
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Raised by my Korean grandparents in the United States, I saw the
impact of the lack of understanding of technology and informative
papers. They struggled to navigate through life without my assistance
and felt pain in their belief that they were “stupid” for working. As a
designer, I believe that designs should aim to ease that issue. To do
so, I utilize core design principles to make my designs simple, easy
to understand, and effective, with a bit of my style involved. I focus
mainly on creating ease of use and understanding for UX Design,
ensuring that users do NOT feel “stupid.” For graphic design,
I certify that my designs are legible and have great visual hierarchy,
so they’re easy to follow and understand. Then, I inject my artistic
skills to make them aesthetically pleasing so that they’re enjoyable

to the intended audience.
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AUBRIANNA LOPEZ

Hi, I'm Aubrianna Lopez. I am a photographer and graphic
designer born and raised in Las Vegas, Nevada. Creativity has
always been at the core of who I am. From an early age, I was
always immersed in the arts, whether performing on stage or
painting. I've never known a life without creative expression;
it has shaped my artistic identity. Over the past seven years,
I've been pursuing art professionally, starting with drawing,
which eventually led me to pursue graphic design, which has
been nothing but an educational journey that has been both
empowering and transformative to my career. Amidst my
undergraduate studies, I unexpectedly discovered photography,
and it became quite apparent where my true passion and skill
set were. Since then, I've dedicated myself to visual storytelling,
blending my design background and my photography to help
brands, artists, and individuals bring their creative visions to
life, from concept to final execution. As I near the end of my
collegiate years, I'm excited to fully step into my professional
career, continuing to craft compelling visuals and delve into

what fully fulfills me. h
AUBRIANNALV 7 Of05 Fap her
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My mission is to challenge the way companies
or designers view a brand’s target audience,

or what a target audience can entail. For my
capstone, I decided to pick the plant-based
industry. An industry that only markets to
younger audiences, and mostly Gen Z. However,
there is a missed opportunity to include older
generations in this market. So I have created
the first-ever plant-based brand that markets
directly to Gen X.

My goal is to solve the current way we advertise
and market in the plant-based industry and
open up more space for new conversations.

I hope to broaden the way we advertise to
consumers and non-consumers. Developing a
new way of advertising in the current vegan/
vegetarian product realm and redefining the
space in which current companies market
towards through a campaign.
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Hi, I'm Chassidy Lynn! While design is (of course) my passion, my
design journey has not been linear. I have always harbored a deep
love for art and creativity, both as a child and an adult, but I wasn’t
always confident that I could pursue it as a career. However,
throughout my years asa graphic design student, through projects,
critiques, portfolio reviews, and internships, I have begun to find
my confidence as a designer. I am deeply inspired by the world
around me and seek to highlight the beautiful, unique nature of

people, culture, and society in my work.
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Love Letter is a non-profit, ad-free magazine
designed to foster community among young
women. As a publication, Love Letter seeks to
celebrate women’s art, writing, photography,
style and conversation. In producing a print
magazine filled with contributions from

our audience, Love Letter seeks to create a
platform where young women feel encouraged
to share their thoughts, experiences, and
ideas around womanhood without worry of
judgement or exploitation.
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TWYLA-MARIA
J MENGUITA

Hello, my name is Twyla-Maria Menguita, and I am a Graphic

Designer/Illustrator! My inspiration comes from childhood
memories, interests, and hobbies! As an artist, I strive for my
designs to be cute, nostalgic, and colorful as a reflection of my
journey. Growing up in an immigrant family, there’s an unspoken
expectation to achieve high and to live a stable life. I'd achieve
what was expected, but I was also stressed or tired at times.
A few things that helped me through those tough times were my
hobbies and interests, reminding me that though I should work
hard, I'm allowed to take breaks and relax! Graphic design has
become one of those skills that has taken me in a direction to
have fun with my work, but it challenges me to achieve more.
I hope for my artwork to be an inspiration to others, promoting

the idea of healing your inner child!
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LEARNING WITH
APHANTASIA

Learning without your Mind's Eye

i : Whatis Aphantasia?
My project is a storybook about a brain ’ Aphantasio s the nabiy to form  { NAER
) ) " mental ima . Like an apple, for
named Brian, who was born with Aphantasia, T example. You know what things oo ke, %)
g s : - Ut you can't picture them mentally. LY
a condition that keeps him from creating _ -

mental images. This project was inspired .
by my own experience with this condition .

and growing up with it, not knowing that

it was even a condition until I turned 17. o @

The problem I want people to understand is &)
that aphantasia can chapge ar}q may even R R e s
challenge the way we think critically, along e et - wen emctiers J

with the problem that people don’t discover
that they have aphantasia until way later in
life. I believe it’s best that we learn about and
teach this condition to children, to keep them
and their parents aware that children can still
learn and feel comfortable with this condition
in the classroom.

Q Your child can still be creative!

0 Aphantasia does not prevent you from
remembering or memorizing things!
Engage with your kids, Show support!

V)

N

Brought to you by Aphant
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The Front Page

Sol Sister

Sonic Haze Album
Fool fuel
Sonic Haze Magazine

Pelican Rebrand

: KTMILLDESIGN

KT.MMARIE

I was once told that who we are is a mosaic, a reflection
of all the tiny pieces we have collected along the way
from those we care about the most. Over the years, I have
unknowingly adopted this principle into my designs.
EverythingthatIcreate started as a painting, photograph,
written word, or sculpture. Sometimes I find their final
form along the way, but most times, behind the art I do
is a hundred different iterations of something I have
reflected in other art forms. This process is a reflection
of who I am. I would consider myself alocal because I am
Vegas-born and have lived here for a long while. Despite
this, I spent most of my childhood in Chicago because
my parents wanted me to grow up surrounded by my
extended family. So I claim both my hometowns. I feel
that living in these cities with such a distinct style has
influenced me as a creative and bled into my process.

NO.KMM88745513

: Name ... KATIE MARIE MILLER
i Pronouns. . . SHE/HER
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As a designer and a film student, I wanted

to create something that would bring some
needed attention to the most influential movie
marketing strategy that, at this point, has
become synonymous with the movie itself: the
movie poster. So I moved forward with creating
Affiche: a digital movie poster archive to get the
audience to show the designers behind some

of the most beloved imagery some love. With
this project, I wanted to uplift designers in the
design process by generating interest from the
viewers in the artists behind the designs. Using
a web platform to give them a space to showcase
their work and speak about their process. My
real intention for Affiche is that when the public
looks at a poster and asks. “ Who designed
that?” They have an easy-to-navigate space
where they can learn about the art of poster
making and the creative geniuses behind it.

. A

AR OF
THE FI\LM

™ A SIHGLE “f

he ort of the film In a single image.
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SOPHIA MOORE

The Tower
Forte Deoderant

The Edge Magazine

I am a graphic designer originally from the Bay Area. I have
a background in fine arts and made the transition to graphic
design around 2019. I am passionate about the outdoors and rock

climbing, and a lot of my design reflects that.

SOPHIA_MOOREEE

L
A\

) LION-FROG-HCG7.SQUARESPACE.COM

m SOPHIA-MOORE-14A2B432B

NO.SM073849034
Nome ... SOPHIA MOORE
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ENJOY ZERO WASTE.

WE ENCOURACE YOU TO
MECYCLE ALL THE CONTENTS
OF THIS BOX.
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Moneta is a financial literacy board game
targeted towards kids ages 4 and up. The game
takes players on an adventure through a fantasy
world where they have to navigate encounters,
answer questions, and save the most money in
order to win. The primary goal is to empower
children to take an interest in money and
finances. The game is equal parts fun and
educational, and provides resources and
additional learning for parents and their kids.

Objective:

You have been cast on an
unexpected adventure to
save the land of Moneta
from disaster! The gool is
to successfully navigate
the journey by making
smart finoncial decisions,

beating encounters, ond
correctly onswering The
Orocle’s quesions to
reach journeys end.
Gome Rules

1. Up to five players con
pkay this gome.

2.Eoch space counts os
one. Roll the dice to see
how many spaces you
can advance; plecse,
do not move more thon
what the dice indicates.

3. When you pass a
dark green space witha

4, When you lond on

O stoD sign, do not
continue, this concludes
your turm,

5. Whenyou londono
spoce that is orange,
purple, or pink, pull o
corresponding card from
the card piles at the edge
of the game board

How to win;

The player who

saved at the “Finish" is
the winner, Count up

all of your Nobles {the
currency of Moneto) ond
ary Encounter cards

you may have won, Each
Encounter Card you win is
worth SO0 Nobles.



THE GUARD

Pay: 900 Nobles This character

The Guard is rolls witha +3
verystrongand ~ 9dvantage.
is in charge of Whatever you

everyone's safety, ol add 3!

ENCOUNTER!

You were transported to an
underground labyrinth!

Can you get out alone or will
you need to be rescued?

Passing Roll: 7 or higher
-
Didn't pass?
Pay 50 nobles. You were

rescued by alocal team.
They charge for their services

)‘ A\' \ »‘."

|

ENCOUNTER

CARD
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animator

Animations and cartoons have captured my attention at an early
age and have been part of my life. I enjoyed watching Disney
animated movies. Some of my favorite animated movies were
Mulan, Tangled, Beauty and the Beast, and Moana. The cartoons
that influenced me to draw were Kim Possible, Phineas and Ferb,
Jackie Chan Adventures, American Dragon: Jake Long, and Avatar:
The Last Airbender. All of these movies and cartoons inspired
me to draw and to create my own animation. I took a variety of
art classes, which helped me further develop my design skills.
I enrolled at UNLV because I wanted to become a graphic
designer/illustrator. Drawing and making designs for packaging,
UI, and publications were fulfilling and rewarding experiences
at UNLV. I want my designs to inspire others to have an interest
in drawing/designing, and perhaps bring a little bit of joy and

happiness to their day.
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« g €HOCO
O & cream

New Mint
Chocolate Ice Cream!
\ Leom More .

Popular Flavors

If youlove chocolate ice cream, you have come to the right place! All of our ice cream
flavors include a variety of different chocolate combinations. Each one of our ice cream
is made with the best cocoa seeds in the West. Come try a scoop and you will fall in

love with one of our six most popular flavors!

2%

S Mint ¢
Chocolate
WS _Ne

%
Chocolate
« Chip
S =N

1611 oz (480 mi)
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The bird mortality rate has been increasing,

and this negatively affects our ecosystem
because they help us through pollination,

pest control, and reforestation. I created SORA,
Students of Ornithology Respecting Avians,

a conservation organization dedicated to
protecting and spreading awareness about birds.
The organization’s mission is to spark children’s
interests in birds so that they can develop a close
relationship with nature and have a sense of
responsibility to protect the environment. The
main piece of my capstone is a children’s book
called “Let’s Go Birdwatching”, which follows
Rosie, Ben, and Joe on their day of birding.

The zine, “Bird Watching in Nevada”, provides
information about common birds seen in Nevada,
and it has a reversible side for kids to make their Sl o3k o e
own bird watching journal. SORA’s blind box,
figurine, poster, cardboard cutouts, stickers,
and website promote birdwatching to kids.

Loaking at the bird clasely, | saw Its blue feathers and its small
Beak. It pecked the grass and caught a worm! EEK!
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dreamer

YARDLEY
NOBLE

Hello, I'm Yardley! Through my work, I hope you can see my love
of chaos and disorder in design. I always strive to create works
that are loud, aggressive, but still hold true to their purpose. I
think it is important to balance functionality and design hand-
in-hand, as it is only there-when we push our artwork to the
absolute limits—that creativity is born. Creating the work we
want to see in the world is the purpose of all artists, and I aim to

spread my designs as far as possible.

YARD NARDS

&H) YARDLEYNOBLE.MY.CANVA.
SITE/PORTFOLIO

YARDLEY NOBLE

| Nome .oo-mmmmem T SHE[HER The New ST T
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N AETHER
AETHER

AETHER is not just a new way to breathe, it’s a
new way to live.

With our 100% Nicotine-free vapes and
cigarettes, Aether aims to create products
that are not just fun to use but healthy to use.
This is our main goal.

With discreet - yet stylish - packaging, products,
and flavors, we firmly believe that Aether is the
rebirth the world needs.

7 YN
NICOTINE FREE. ADDICTION FREE.
SETHER ¢ 2[R

A"
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DANIEL
PEON CASUSO

[INSERT YOUR BIO HERE] [INSERT YOUR BIO HERE] [INSERT
YOUR BIO HERE] [INSERT YOUR BIO HERE] [INSERT YOUR
BIO HERE| [INSERT YOUR BIO HERE| [INSERT YOUR BIO
HERE] [INSERT YOUR BIO HERE] [INSERT YOUR BIO HERE]
[INSERT YOUR BIO HERE] [INSERT YOUR BIO HERE] [INSERT
YOUR BIO HERE] [INSERT YOUR BIO HERE]| [INSERT YOUR BIO
HERE] [INSERT YOUR BIO HERE] [INSERT YOUR BIO HERE]

[THIS BIO IS UNINTENTIONALLY INTENTIONAL] [THIS BIO IS
UNINTENTIONALLY INTENTIONAL| [INSERT YOUR BIO HERE]

[INSERT YOUR BIO HERE] [INSERT YOUR BIO HERE] [INSERT
YOUR BIO HERE] [INSERT YOUR BIO HERE] [INSERT YOUR BIO

HERE] [INSERT YOUR BIO HERE] [INSERT YOUR BIO HERE]
[INSERT YOUR BIO HERE]
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Good Habits Café is a non-profit, plastic-free
establishment whose very essence aims at
making the community and the world as a
whole a better place. We take eco-friendliness
very seriously, offering everything on the menu
in ceramic pieces made locally. Don’t expect
any of it to be served with any sort of single-

use products. There are no takeout bags or
containers here, no paper napkins, no plastic
utensils, no straws, and no disposable cups. The
mission is to use ceramics instead of single-

use plastic; it tastes better, it looks better, and

it makes less waste. We have ceramic giveaway
cups that you can take with you and keep, or
you can stay and use one of our mugs, or you
can bring your own! Our plastic-free movement
inspires a culture that no longer wants, needs, or
uses single-use coffee cups. Remember you can
also spread Good Habits!



(i.] goodhabitscafe £

L]

START SMALL
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TOM
RANDALL

SE—

Howdy, I'm Tom! I've had a personal fascination with graphic
design and digital artistry from a young age, and decided I wanted
to pursue a career in it after graduating from high school. I'm
someone who likes to work a little outside the box in terms of how
I do my work. I tend to use non-Adobe software for my projects
(mainly because it’s cheaper), and I like to dive right into creating
the design I have in my head before revising it. Creative outlets
such as design and digital art are vital to me not just as a career
path, but as a means of focusing myself on something. I've dealt
with various forms of neurodivergence my whole life, and often

found it hard to concentrate on one thing for a set length of time.

As a designer, I've taken the most inspiration from the minimalist
works of Paul Rand, Saul Bass, and Aaron Draplin, designs that
focus on an easily identifiable icon paired with good typography.

Outside of design, though, I'm also an illustrator and cartoonist,

and I like to create dynamic characters for personal projects.

= om

) npn‘ Projects that I hope to expand upon in my post-collegiate career.
i

AMT &) HUMAN-DROID-STUDIO.COM

QaTtyY DESC _____--——---""'"---:‘
---------------- $20.2
¢ maeo o TOMRANDAL447
Order
2 20.24
o steambeck : [} ALBERT-RANDAL-
Advertisement A 4981A6210 NO.TR324668248
a City Scene Magazin® Name .. TOMRANDAL
Pronouns.....___.___________ HE/HIM
Occupation MOVIEGOER
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This project is about something that has
concerned me for quite a while: AT image
generators being trained on other people’s work
without their permission. This has been an issue
for the past three years and shows no signs of
slowing down, and the methods to combat this
training aren’t really known outside of tech
circles. The project, titled CrossOut, is intended
to make those methods more accessible and
recognizable, particularly among other students.
One of the chief concerns surrounding the Al
boom and its effect on the art and design fields
is its impact on the employment of students
entering those industries fresh out of college, like
myself. The project is a combination of web and
print efforts, with a comprehensive and
easy-to-navigate website taking center stage,
and print materials such as flyers and brochures
intended for distribution across campuses.
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YOUR WORK i Worried Al scrapers will take your
BELONGS TO work without your permission?

Al companies shouldn't have an
automatic right to use your work to
tran thelrmage generators- I
o especially not if it potentially means 0
. ’ 4 I putting you out of a job.

Taking these four steps can help you

Nor TO y combatillicit AT
AITecH. W 4 | .
COMPANIES:

Al companies shouldn't have an

automatic right to use your work to 2
theirimage generators - especially not if £
it potentially means putting you outof ajoh,
CrossOut provides you with the tools
illicit Al data-scraping from large
inyour control,

visit .co/"

for more information on | B ; for more information on
how to take back your data ' | » ,  howtotake back your data
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' KAYLA
ROBERTS

R

Hi, I'm Kayla! My journey as a graphic designer began with a deep
love for art. Art was humanity’s first form of connection. It’s the
oldest language we have, and it’s still just as impactful today.
That’s why I love being an artist. The ability to communicate
and connect through art is endlessly inspiring. I often feel like
I was destined for a life of creativity; it comes naturally to me
and brings me genuine happiness. I feel incredibly lucky to have

the opportunity to pursue my passion as a career.

I find inspiration in everything, from the rich world of art history
to the magical stories in my favorite fantasy novels. I love weaving
these influences into my work, whether it’s branding, editorial

design, packaging, etc.

When I'm not designing, you'll probably find me reading fantasy
books, sipping on iced coffee, or just living in the moment with
the people I care about. At the end of the day, life’s about enjoying

the little things and making memories!
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REDACTED
RERDS|/ifliid

WHERE BANNED BOOKS FIND READERS

For my capstone project, “Redacted Reads,” I
created a free, banned book distribution service
to increase access to books that are frequently
challenged or censored. As an avid reader,

I'm deeply passionate about ensuring that
knowledge remains free and accessible to all.
Censorship, especially when it targets books

that spark necessary conversations or challenge
social norms, frustrates me. My goal is to provide
a platform where readers can learn about book
banning and explore a selection of banned books.
They can borrow a book, return it, and repeat

the process, all while empowering themselves to
engage in the fight against censorship.

I hope that through this service, individuals
will join the fight against censorship and be
encouraged to explore stories that challenge
their thinking and broaden their perspectives.
The mission of “Redacted Reads” is not only to
give access to banned books but to empower
readers in the fight for intellectual freedom.

) o
( )|

gl

REDACTE
READS i/l

FOLLOW U5 & LEARN M

N
bt "'“—1{:‘ "’/"“"‘—\l\‘fr -, e

ACTED]
&Wuﬂ ]

Wi
ERE BANNED BOQ(S FIND QEADEPS




reoRcTED Home  About

Home t Browse
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Redacted Reads is a free
banned book distribution
service. We believe stories
should be accessible to
everyone, not censored.

Borrow banned books,

read freely, and join the

fight against censorship.
R

REDACTED
READSi/fid

M
¥vYQavy N

DD Liked by bannedbookelub and 30, 276 others

redactedreads 23 Read what they tried to hide. Borrow for
free at RedactedReads.org “® Link in Bio!
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HECKED OUT IDENT!

AUDREY CAROLINA ROSAS LEE

animator

My biggest interests have always been illustration and animation.
As a child, I would draw on any piece of paper I could get my
hands on. I also loved trying other creative mediums. In middle
school and high school, I tried a variety of art media: drawing,
ceramics, painting, knitting, sewing, cross-stitching, anything that
piqued my interest. However, I would always go back to drawing.
My love of animation is what motivated me to improve my
drawing skills. I practiced drawing characters from my favorite
shows, then I tried to learn anatomy, then perspective, and so
on, learning more as I went. When I started college, I originally
went in as an education major, but I realized that I missed
taking art classes, and wanted to continue trying new things
and improving my skills. I switched into graphic design because
I felt it would allow me to apply my love of illustration in useful

and creative ways.

PLUMAROSAS_DSGN
X PLUMAROSAS_DSGN
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Managing diabetes can already be a lot to
handle, but stigma surrounding the condition
can make management more difficult, leading
to worse outcomes for those with diabetes.
This is more important now than ever, as cases
of diabetes in younger people are on the rise.
Unfortunately, much of the diabetes education
available is dense, with minimal visuals, aimed
towards an older audience. Research has shown
that younger audiences (13-25) respond better
to visual information and prefer designs with
engaging layouts and strong colors. Medipals
aims to bridge the gap by providing diabetes
education in a way that is comprehensive and
approachable to a younger audience. Through
comics and infographics, diabetes information
can be broken down and made more easily
digestible for the audience. This, along with
appealing characters and colors, makes
diabetes a more approachable subject.

Diabetes aPPects how your
body uses a sugar called
glucose, which i a vital
source of energy

In the United States,
1in 10 people has diabetes

SUMptoms can
present as:

Frequent .-—
orinasion KN 4

Increased
hunger
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Lucky Envelope
Checked Out Sign

Umber

GFXBYRAY

RAYLYNN
SANTA MARIA

My journey into graphic design has been deeply personal and
filled with growth. It all began with my late grandfather, who was
my greatest inspiration. He believed in my dreams wholeheartedly,
always encouraging me to follow my passion and never give up,
even when things got tough. His unwavering support planted the
first seed of creativity in me. In the beginning, I struggled with
self-doubt, questioning whether I truly belonged in the creative
world. But as [ poured more care, patience, and intention into my
work, I discovered just how much I loved the process of design.
The more heart I gave to it, the more rewarding it became. Art
has always been a core part of who I am. I wanted to stay true to
my identity as an artist while finding ways to put my creativity
to practical use. Graphic design gave me the perfect space to do
both-express my vision and make a meaningful impact. Today, I'm
proud of how far I've come. Every project I take on is a small tribute
to my grandfather’s wisdom, and a step forward in a journey that

continues to shape who [ am as a designer.

[T RAYLYNN-SANTA-MARIA-
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POLITIFY

Politify is an innovative web browser extension
designed to help users effectively navigate

the increasingly complex online landscape of
misinformation and media bias. Leveraging

e . IN AN ONLINE
advanced AlI, Politify generates personalized WORLD OF
~ 1 i 1 111 MISINFORMATION,
reports that identify instances of politically BT bai ey cuibe
charged language, Al-generated imagery, overtly YOUR PATH TO
¢ e : = SR UNBIASED TRUTH.
biased content, and similar issues in digital i taacoven

st

media. Upon detecting these problematic

elements, Politify then recommends alternative, —
credible sources offering balanced and factual .
perspectives. By doing so, Politify empowers ' LTiFY
users to critically assess information and e
cultivate their own informed opinions. 2

| PO
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THE EROSION OF TRUST
IN AMERICAN MEDIA

y to access and process information i incroasingly restricted by censorship,

Himits what we can soe, learn, and question. This suppression fuels the sprecd of
false pews end medio bics, shaping public opinicn white withholding the full truth
leadling to the eroslon of trust in America's medic today.

KEY REASONINGS FOR LACK OF TRUST
tion high!

the dramatic deciine in American’s trust in
3 presented are from o

fairly without

Partizan
in US. news medic by Pew Reasearch

Democrats 6% distrust the
L% ==
.

59% medios bias.

tion highlights those most offected by folse news and
5. Based on o 2-million LS. participant semple by
erocy Project (2018). —

_ Navigate Bias, Discover Truth.

'n;vdem:crr.\, Addres <nqmmm distrust Js kay to
’vdl/tmg polarization, the spread of propoganda & fake news,
and empowering individuals to make informed decisions.
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syl WA BRI n

imaginative

Ever since I was a kid, I've been a creative. I have always
had a big imagination that seems to be beyond my reach.
Getting older. I became more illustrative by working with
realism and trying to find my own style. Casey Neistat
inspired me to go beyond just drawing, and I started to do
videos as well. As time went by, I lost the love for both, but in
my heart, I knew creative work was what I was meant to do.
Originally, I wanted to major in architecture, but I was inspired
by Ydelle Acosta to become a graphic designer. I wouldn’t be here
if it weren’t for her who put me on. She showed me that graphic
design is all over the world and so versatile. Being a versatile

creative, I feel like I could fit in any field. So, my journey begins.

versatile

DARILLESOMES
[ DARILLE-SOMES-21B73290

explorer

1 Camp Groundlings Brand $20.23

LT 22 2 Buconut $20.22

e " e 3 Reel Magazine $20.23

THAT GUY. 4 Bogey Magazine Brand $20.23
GOLFING

DATE OF EXPIKY: NEVER




GS CHILDREN'S
CTING CAMP

THE ULTIMATE TELEVISION HIGHLIGHT

“BARRY SEASO
PIECE DE RESISTAN

TV's favorite hitman isback! ¢
HBO's dark coméy returns
withiits fnﬁ season

ARE
MUST
WATCH!
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HARANA
GABANA

FLL I PN O CUILS PNE

Harana Cabana is a fictional casual/fine dining
Filipino restaurant located in Las Vegas, set to
change the stigma that Filipino food can only be
eaten at home. There are many asian restaurants
here in Las Vegas, but only a small percentage of
them are Filipino. Of that small percentage, there
are only a few casual/fine dining restaurants.
Creating Harana Cabana is to inspire more people
to eat Filipino food casually.

HARANA

HARANA

CABANA

FILIPINO CUISINE




HARANA HARANA
GABANA RESERVE  MENU  CATERING  EVENTS A SANA RESERVE  MENU  CATERING  EVENTS

HARANA CABANA

NO CUISINE

APPETIZERS FROM THE FIRE

Served with a side of rica‘cucumber salod, and vinegor sauce.

LUMPIA SHANGHAI (8 PIECES) 9

A thin, fried, pork eggroll PORK BBQ SKEWER (3 PIECES) 16
Fikpino morinated pork shoulder o 0N O skewer

VEGETABLE OKOY W 8

Deep fried mixed vegetables and with sweet vinegar souce CHX BBQ SKEWER (3 PIECES) 18
Fifigino marinated chicken breast griled on a skewes

PORK /SHRIMP SIOMAI (10 PIECES) 12

A fried dumgling with pork and shrimp filing wrapped in @ thin GRILLED TUNA BELLY 18

dough 4 az piece of griled tuna belly n Filigino BBQ souce

STIR FRIED TOFU W &) 9

A solty vinegor stiry fred tofu GRILLED BEEF RIBS 21

cockad, Flipno-marinated ribs.

CRISPY CHICKEN INASAL 15
FRIED RICE Fired on the gril ond seored: @ smokey chicken
GARLIC FRIED RICE W @ 10 SMOKEY PAMPANO @ 17 APPETIZERS
stffed, brined pampano.
ADOBO FRIED RICE 12 LUMPIA SHANGHAI (8 PIECES) 9
Adobo Bovored with adobo chicken GRILLED BANGUS (BONELESS FISH) 16 Athin, fried, pork egaroll
Vegetotle stuffed, brned pampana
BAGOONG FRIED RICE 12 VEGETABLE OKOY W/ 8
Shrimp paste fried rice with beef, SHRIMP SKEWER (3 PIECE) 17 Deep fried mixed vegetables and with sweet vinegar souc
Skinless, headless shrimp siotherad in @ 5oy, ime, seuce
PORK /SHRIMP SIOMAI (10 PIECES) 12
GRILLED PUSIT (SQUID 17 o8 Comiing with S ire M i roed in 5 9
HOT POTS GRILLED: P mss((‘J at »:3 e s gczl.‘.gg dumpling with pork and shrim filing wrapped in o thin REVIEWS
SINIGANG 16 STIR FRIED TOFU W @ 9
Tamaring sour soup served with o protein of your choice ’ A kel iaariie “Perfect for a date night or family gatherings.”
NOODLES Jorado T Food Blogom
PORK  BANGUS(Borakss  BEEF  SHRMP ¥ i
s 3 P 4 PANCIT BIHON 15

FRIED RICE

Soy-citrusy thin noodle dish with meats and vegetobles.

BEEF BULALO @ 22 .o
Boef shank and bane with mixed vegatables PALABOK GARLIC FRIED RICE W &) 10
Orange shrimp sauce with ground beef, topped off with boied eggs.
CLAM TINOLA 18 ADOBO FRIED RICE 12
Seotood broth with popayo, malungaay: FRIED CHICKEN SOTANGHON 15 Adaba fiavored with odoba chicken

Gioss noodles in chicken broth and fried with chicken,

BAGOONG FRIED RICE 12

Shrimp paste fried rice with beet

BOODLE FIGHT COMBO 74
A filipino style food porty that " eoves ond meant to be eoten wit lh honds.
hoose a combing! < 2 desserts and 1 choice of

HOT POTS
SINIGANG @ 16

Tomarind sour soup servid with  protein of your choice

MENU

MAINS SIDES RICE DESSERTS
PORK BANGUS BEEF  SHRIMP
BBQ Pork/Beaf Wwmpia Garic Friod Rice Turon
3 3 a a
Chicken Inosa Lunganisa Bogaong fried Rice Karioka
Roneless Fish Bangus Vogstable Okay Java Fried Rice Lecha Flon BEEF BULALO @ 22
o Beef shank and bone with mixed vegetobles

Lechon Kawol Crispy Somol Biko Sweet Rice

CLAM TINOLA 18
Seofood broth with papaya, molunggay

LEA
SOLONGA

BOODLE FIGHT COMBO 74

ot sevsary

haranacabana ©
Las Vegas

FROM THE FIRE

Served with o side of rice/cucumber salod, and vinegar souce.

PORK BBQ SKEWER (3 PIECES) 16
Filipine morinated pork shoukder grilled on o skewer RESERVE
CHX BBQ SKEWER (3 PIECES) 18 ‘ 2
Filipine marinated chicken breast grilled on a skewer.
GRILLED TUNA BELLY 18
4.0z pi rilled tuna bely in Filipino BBQ souce.
GRILLED BEEF RIBS 21
2los of slow cooked, Filipino-marinated ribs,
CRISPY CHICKEN INASAL 15
Fired on the grill and seared; @ smokey chicken.
SMOKEY PAMPANO &) 17
Vegetable stuffed, brined pan " C AT E R I N G Ev E N Ts
GRILLED BANGUS (BONELESS FISH) 16 . ) g
Vegewble stuffed, brined pampano.
SHRIMP SKEWER (3 PIECE) 17
Skinless, headless shrimp slathered in @ soy, lime, souce.
GRILLED PUSIT (SQUID) 17
Marinated squid dressed in @ soy lime souce. LOCATION OURe O OURTEAM
N Las Vegos B Trumsciog T AM - 10 AM
NooDLES | Lon Vegas, NV Scmadoy. 1t AM -1 P A

PANCIT BIHON 15
Soy-citrusy thin noodle dish with meats and vegetables.

PALABOK 15

Orange shimp sauce with around beef, topped off with boded egas.

FRIED CHICKEN SOTANGHON 15

Giloss noodies in chicken broth and fried with chicken.




I'm Abi, and I was born and raised in Las Vegas, Nevada. I've
had a strong passion for art since I was a kid, and have always
gravitated towards drawing and coloring. I continued taking
art classes throughout high school, developing my technical
drawing skills. I started studying Graphic Design at UNLV in
2020. Throughout this program, I've been able to experiment
with my style as an artist, working with a variety of mediums
I would have never thought to use before. I've gained a lot of
valuable insight into the world of design, and I'm excited to

continue strengthening my artistic voice.

NQMe -ammmemem= 77

Pronouns

Occupation

HobbY.--—-==="T1" .

7/2025
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suEIHER

ABI TAMRE

LOST

CRYING

DATE OF EXPIRY NEVER

W

$20.21
Bjork Lyric Book $20
.22
mustrated Ne
Postcard vada $20.21
3D Cardboarg Garment $20.21



AUDREY TAUTOU MATHIEU KASSOVITZ
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o A marble floor can be
'N you R much more! What else

w L L s can you po?

“The World in Your Walls” is a pareidolia-based
doodle activity book designed for children

ages 8-12. Pareidolia is a brain phenomenon

in which we recognize significant images in
random patterns. By using abstract shapes

and inviting kids to imagine what they could
become, this book helps children develop their
artistic expression, build confidence in their
ideas, and see the world from a new, artistic
angle. Based on my own experiences as a

child, “The World in Your Walls” encourages : y
curiosity, imagination, and a deeper connection g Y P A N /BN worldinyourwalls com
between observation and creativity. ' ; . hiow Avalebioin-3tone
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I abi tamre -/

worldinyourwalls.com

Inspirationis everywhere! Now Available In-Store
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VALERIE
<D

ouT lDENT“‘lCAﬂON

knitter

I am a graphic designer and illustrator who's passionate about
designing striking character concepts along with creating
memorable vector illustrations. As the youngest child in a
Hispanic family, it was challenging to discover my identity
and place in the world. Watching animated cartoons during
my childhood has inspired me to pursue a career in visual
illustration. Then, during my studies at UNLV, I combined
character illustrations with graphic design! At first, I felt I had

to choose between these two professions, but I learned that

loving my craft was more important to me than being bound
to just a singular medium. Being exposed to so many animated
shows has greatly influenced my growth, self-esteem, and
opened the door to different perspectives on how I envisioned
the world around me. My greatest desire is for my audience
to reconnect to their childlike wonder, either through my
designs or by relating to the various characters through my
illustrations. My journey has taught me to embrace who I've

become; quirks and all!

VALLERY_D3SIGN
I UNLV-VALERIE-TORRES
@ VALERIETORRESART.COM

Paintop

 VALERIE EVA TORRES
b SHE/HER

OUNS oo moumseaavmsessmomasss
o DAY DREA_MER

KNITTING
HODDY. .-~ p-n-eem=m= TN

Occupation

oA . Music Festival $20.24

DATE OF EXPIRY: NEVER b
Wit 11 11| 1L CharacterLineUp  $20.23
Lunch & Blast Menu $20.21



LIVE AT HOLLYWOOD BOWL
JULY 15 - 14, 7:00PM

o)

® Qv
999 like

#MelodyMania #Musicfestival #Indiepop

A QO FH O O

CHARACTER LINE UP

SENTLEY

Plate
WORMHOLE WONTON|

MILEY-WAY SHAKED o

STARSTRUCK CHEESEDARE)
MARTIAN MERINBUE FiE|

BUPERNOYA BUNOAE 4

BURY M EHEESE] )
BTELLAR SALAD] &
(ARK MATTER DUMPLINGS]

TIME TRAYELING TATER TOT8
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The psychology of the human psyche has always
been interesting to me, especially in terms of
how social and cultural changes can shape
our society. My capstone project focuses on
the effects of social isolation and loneliness in
younger generations. Many individuals have
expressed their struggles with maintaining
friendships while they transition from
adolescence into adulthood. Therefore, I
decided to tackle this problem by creating a
subscription box called Paper Trails.

Paper Trails is a program that provides stationery
supplies to jumpstart pen pal relationships.

My inspiration behind the design was heavily
inspired by geometric abstraction and retro
aesthetic. I was fascinated by the forms made

by combining shapes, which helped me create
my mascot, Penny Penpal, a messaging bird
with writing motifs in her design, like her paper
plane tail. My ultimate goal is that people will be
encouraged to open up with other individuals

or rekindle old friendships by putting together
meaningful care packages to commemorate
special occasions or make every day special.

160




SPRING IS
IN BLOOM!
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NOME _ooceommrmsmmazaamse=srsenass

PrONOUNS <acosenasnmsmem==m=""""""""

Occupation

HObDY. .. Tomamemmem ey

" 2025
P e AR

dreamer

Hi! My name is Tam. I am originally from Vietnam but moved
to the United States in 2007. I study graphic design and media
at the University of Nevada, Las Vegas. I have loved art since
a very young age and wanted to pursue an art-related career.
I am an aspiring graphic designer who focuses on logo design.
I love the global recognition of simple marks from renowned
brands like Nike or Apple. A logo is just a small yet important
part of branding. It helps the customer connect with and
recognize the brand through typography, color, and symbol.
My goal is to create simple yet memorable and timeless logos

that would contribute to brand awareness.

TUDESIGN1141
@ TAMTUPORTFOLIO.COM

s )
\

TAM TU

_Q_TY DESC AMT
1 Bakery Logo $20.22
 TAMTU 2 Show Your Type $20.22
E/HIM i
HI _I‘_v,léR 3 King of the Jungle $20.23
DREA .
4 Ph
- 0 Recipe $20.23
2 5 First Light Music $20.24

Festival Poster

DATE OF EXPIRY: NEVER

6 Victorian Logo Design  $20.24
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Bridging Culture

Bridging Culture is a Vietnamese traditional
education app that aims to help Vietnamese-
Americans learn about their vibrant culture.
Through interactive information, users can
explore various aspects of Vietnamese traditions
and form a deeper appreciation and connection
with this unique heritage.

The inspiration for creating the app stemmed from
a conversation with my family. I frequently assist
in preparing food for cultural ceremonies, and
when my mother asked if I would remember these
ceremonies in the future, I realized I wouldn’t.

I wanted to create the app to assist the second

generation of Vietnamese-Americans and those )
who immigrated to America at a young age, like o % 79,.
myself, in learning and maintaining the traditions \ % "%,,6 %y, "'9
that connect us to our Vietnamese culture. \ OD%,» % %/
5 ;‘;,A
. @
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Instaphoto O ®

. wigate \% subjects of ol
Eatisi dat T diffetrscni the holidays. And much @ 11
- explore | e 7 R
r q nq Vietnamese ’ T

Cuﬁure traditions.

more!
»

Enhance Your
d 5l Knowledge About 4
Explore Vietnam's ol | 1 Vietnamese

Vibrant Traditions » N e, Culture

Bridging
11 Culture

Iture.n

www.bridg
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Hello! My name is Larky White. I was born and raised in
Pahrump, NV, making me a fourth-generation Nevadan.
I am a graphic designer, self-taught artist, musician, and
songwriter. I have been drawing, imagining, and creating
for as long as I can remember. Music, colors, fashion
history, and comic book art heavily inspire my work. As I
gear up to graduate from UNLV with my bachelor’s degree
in graphic design and media, I will continue on my creative
journey and aspire to keep that sense of childlike wonder
present in my work. My main goal as I enter the field as
a graphic designer is to harness and apply my talents to
create work that makes the world a better and brighter
place. Just because my time as a student is coming to an

end does not mean I am done learning. Making art is an

ﬂ \ { | endless journey of experimentation and problem-solving
Lﬂﬁ“ to find out how to best bring my ideas to life. The more I
le E create, the better I will become at creating.

Qry DESC e : . :
= 0z (O) LARKYWHIIITE Y
1 / ~
20.20 T
,  vewAwdlanjtoung S [ LARKY-WHITE-6B9010170 | [ ——
ican Pa 5
A ismisio p | WSy -a "
= $20.23 &) LARKYWHITE.COM | s
Tesla Annual Repo A\ II I| Pronouns.___ HE/HIM
4 Wolverl‘neTov §2 || |I Occupation. ARTIST
n
F:ckzg Nigelsen's Al $20.24 HOBBY.wrrr.......... PLAYING GUITAR
roo0
2 Growlers Helloween

DATE OF ISSUE: 05 CEE
NIV Crani o Do/02/2028 DATE OF EXPIRY: NEVER
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Year Overview

T =39k 5

2023 Annual Shareholder Report

IRANENARNRANA]

Accelerate the advent of sustainable transport
and electric technology.

TS ———

Operational Summary

S

ALL GROWLERS
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The modern-day music industry is leaving small
music artists behind. Streaming services are raking
in more money than ever, yet artists are earning
less and less each year. A catalyst for real change

in the music industry, Musical Change amplifies
artists and educates music listeners. Its model
encourages reflection among music consumers by
informing them how their spending habits impact
the industry and guides them toward making more
conscious choices to better support the artists they
love. The Musical Change website acts as a hub

for artists and listeners alike, encouraging direct
participation by offering grants for artists provided
by listener contributions, exclusive merchandise,
and an ambassador program that pays artists to
promote the brand. Supporting collateral pieces
were created to promote the brand and drive people
to the website. A passion project, the brand was
built upon first-hand research; each component
meticulously designed to stand out, feel hopeful and
fun, in contrast to the drab grey branding used by
streaming giants such as Spotify and Apple Music.
The visual elements, taglines, and typography were
carefully crafted to represent the underground and
indie music scenes, keeping true to my brand’s
transformative vision for the industry.

Don’t Just Listen
Amplify Artists.
Donate Today.




149686 P NS4 65%8

Qassk Q212 'V 236K

March 30
@ Musical Change
Sponsored

Your favorite artists may e
be struggling right now. ®

3 L]
| DONATE NOW

® ® Don't Just Usten.

o Amplify Artists.

o Donate Today.
Maddaasalealibide. o astiadibinasatlest:ditaney

Donate Now >

OrnQ YV i

@ =3 1.6k posts tagged Musical Change

L= Musical Chanae

A Q ®@ 6

Sparking change by doing what the
° music industry would never dream of. @

COMPERSALING i iy and gving hem whot oy dosere.
e

genres

Righlighting «reing o ond
L ]

i
Mteﬂng how the music industry treats its artists
;
INUPRUPING o towing them to focus on wht thy do bes
;
(EPOWING orss o encouroping hem to recch their full rectie potentic

Educattng obout the corrupt music industry and the imporfance of supporting ortists.

Don’t Just Listen.
Amplify Artists.
Donate Today.
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ashley
williams

graphic designer

QTYy DESC __________________ﬁl_\lf__
:l-_" Resonance Music $20.24
Festival Badge
2 Gunslinger Book Jacket $20.22
Redesign
3 Goosebumps Movie $20.23
Poster Series
4 Vegas Sports Jackpot $20.23
Billboard
post Roe America social $20.24
Campaign

‘ ACWILLIO413

/" ASHLEY
)\ WILLIAMS

I am a single mom, exercise enthusiast, and graphic designer
living in Las Vegas, Nevada. I was born and raised in Kansas City,
Kansas, so I am naturally a die-hard fan of all Kansas City sports
teams. I received my associate’s degree in graphic design in 2013.
However, after graduating, I followed a different dream: coaching
competitive gymnastics full-time. While this was a wonderfully
fulfilling career, after the birth of my daughter in 2020, I decided
it was time for a career change. I returned to school in 2022,
studying at UNLYV, to earn my bachelor’s degree in graphic design
and media, and I am thrilled to announce my graduation as of
May 17, 2025. In recent years, I have had the opportunity to work
on so many amazing projects with a lot of amazing people. My
favorite opportunity of late has been working with the Las Vegas
Super Bowl Host Committee in 2023/24, where I created design

work for the first-ever Super Bowl in Las Vegas!

@D ASHLEYWILLIAMS.DESIGN R\
) ASHLEYCWILLIAMS91 A\ | NO.AWEs3694005

[ Name __ S ASHLEY W]LL]AMS
B8 ASHLEYCWILLIAMS B
Ii Occupation MAMA BEAR

'i Hobby.

... READING, PILATES
L/M%@

DATE OF ExpiRy: NEVER

i II{IJHIIIIHIMPIMN

QY\\\(\“S\OS /8 j/uﬁ

o DAre OFI SUE: 05/07/2025
NLV Graphic Desi



SUPER BOWL . FORMULA ONE

LATICAET:  mews s oo uin BEFTOG

NO LIMIT 2|6

< bansoffourbodies &
<&

12-WEEK ULTRASOUND
REVEALED MULTIPLE
COMPLICATIONS
WITH HIGH
MORTALITY RATES

DRIVING HOME
FROM EMERGENCY
SURGERY FEAR AT
~ EVERY REST STOP

POST ROE AMERICA:

Qwsx () 5558 [ 0k ]

bansoffourbodies Real women.
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Munchki is a concept that combines plush
physical toys with a virtual mobile application
to encourage the autonomous development of
structured daily routines and healthy habits
in young children. As a single working mother
of a four year old, I intrinsically understand
the struggles that are sometimes faced when
attempting to handle the mental load of being
the primary parent. Sticking to structured
daily routines can be tricky at times, but it is
an integral aspect of childhood that reduces
stress and anxiety in children and helps to
build mental resilience throughout child
development. Munchki aims to help alleviate
the primary parents mental load and prevent
childhood anxiety, that can be caused by
dysregulation and lack of structure, by turning
mundane daily routines and habits into a fun
and interactive experience that children will
want to do on their own or with their parent.
The Munchki brand values playfulness,
curiosity, structure, and confidence.

[

Brush Teeth

onsiore [0 Gangepay munchk

Where play meets productivity

< - —— :¢—m‘ﬁ~| ; - = ™y
: : ‘r A
! :
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N

Creative

Hello, I'm Ann!I have been interested in art since I was a child and
have always wanted to pursue an art-related career. I don’t seem
to have a very clear design style, and I am also confused about it.
But what I know is that Ilike vivid and bright colors. I may not have
a clear direction and goal like others, but my creations are always
influenced by the environment and experiences I am in. I hope
that my works can also bring positive energy to people and make
them feel “wow” for a moment, which is my small goal. In addition,
I also like oil painting and digital painting. I like Impressionism
style works very much because I think it can make people have
more imagination and resonate with their feelings. I finally chose
graphic design as my career. I hope to be able to do what I like and

integrate my imagination and creativity into my career.

ANNW _DESIGN
m ANN-WONG-72B12A358

artist } /

NO.AW825669956

ANN WONG
s
DAY DREAMER R rec g AMT
. RANTIRG Magazine App Design  $20.24
Miku Fan Art $20.24
e 3 Toy Package $20.23
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fig girls come on the top most positi
pes to f g fashion trends. They
§who have a plethora of choices wh
fllonable clothes, accessories, bags, fo

styles.

“Life is a palet
[ou put colors ¢

file in the earlier times, young girls u
Rabout the latest fashion trends from
nes, latest television shows and n

The style 100

Explare the 100 most popular

combinations

it has become much easier

- et of the social media has made it ¢
SIGN UP 8 follow fashion forums and blogsto &

fiding in the world of fashion. They a

Weekly color matcl
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Cheerity is an app focused on communication
and connection between people. It aims to help
people quickly find their own sports team, add

more fun to team building, and make team build-

ing as easy and interesting as game team build-
ing. In addition, it can help you quickly find and
rent personal sports facilities, helping you exer-
cise easily anytime and anywhere. Form a team
at any time and experience the joy and cheer of
team sports with your teammates!

it ——
e e e P P

Select the date and te:
June 2026 > L&
4 5 6 7
9 10 M 13 14 16
16 1819 20 1

24 25 26 27 28 29

Our systom wil manch you
with & similar Skl b

Incidichint ot labore et dokore magna aigu

Sekect the date and time:

Jume 2025 >

<

>




Cheerity
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e T y———

Cheerwly |

el py ,: Y Scan the QR code and
sl enjoy your game!
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KELVIN

Chef

I didn’t realize that graphic design was my calling until a year
or two ago. Throughout school, I always had a love for anything
creative, but I felt like my only real strength was in STEM.
Somewhere along the way, I convinced myself that I “wanted” to
be a mechanical engineer, but by the middle of sophomore year,
I knew that couldn’t be further from the truth. During that time,

there was always a voice in my head saying, “Go make something.”

That “spark” people talk about, that deep sense of knowing
something is meant for you, always felt out of reach. There was
always some doubt in everything I pursued. With design, for the
first time, I truly feel that spark. The past two years have been
pivotal, thanks to the people I've met and the projects I never
imagined I could create. When you reach that flow state, when
everything clicks and you know you're in the right place, nothing
can stop you. I feel like I'm on the brink of something amazing, and

I'm excited to see where this road leads. Always be progressing.
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The idea for this project came to me last
semester, during a time when my eating
schedule was completely off-I'd eat dinner at 2
or 3 a.m., go to sleep, and then not eat my first
meal of the day until mid-afternoon. Food has
always been an important part of my life since I
was a kid, and I've always craved homestyle
meals, but time rarely worked with me.

That’s how Presto came to be. Presto is my ideal
meal kit brand-something I wish I had on hand
during those hectic days. It’s designed to offer
homestyle meals for people with busy lifestyles
that are ready to eat, microwave, or cook in just
minutes. I created Presto to stand apart from
other meal kit brands, which often feel overly
corporate and impersonal. I wanted Presto to
have a warm, distinctive personality that reflects
comfort and convenience while displaying
charm.

Whether you're a busy college student or a
young professional out to conquer the world,
Presto is a reminder that you should always
make time for a good meal.

Grandpa’s Pork
& Chive Dumplings

Bulgogi Bibimbap




Hev Keluin:

s Bunchting
QLB@@@

Upcoming neal

Recipes

Roasted Chicken
Bucatini Carbona

AND PRESTO!
DINNER'S DONE IN MINUTES!
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chaos Mmaster

Chaos is the best word to attach to myself and my work. I find

inspiration in the oddest niche things and have always loved
finding ways to make everything interactive. Finding cool and

fun elements in a design scratches the itch in my brain. My most

favorite thing to do is creating character design. I'm the type of

person who would spend hours on character creation on a game

and then later on, start writing out a backstory for them. I love
learning new creative things, so I often rotate my creative hobbies.
When I'm burned out from one type of creative activity, I switch
to another. For instance, if I can’t bring myself to draw, I make
jewelry, or if I can’t design jewelry, I paint on tiny canvases
(T only paint on tiny canvases). Other than my creative hobbies,
I like playing games, such as RDR2 or Alan Wake. I have many
other interests, but I won’t bore you with that. Thank you for

reading this mess of a bio!

From the Chaos Gemlin,
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Critter Care is a pet care guide that creates a
bond between parents with their children while
teaching them responsibility in caring for a pet
with fun and engaging activities. This guide
would not only help the children understand
the responsibility of owning a pet, but it also
encourages the parents to teach their kids about
pet care. With the activity book, kids can go
through a variety of activities that teach kids
specific topics of pet care. Such as general items
that are needed, ways to play with your pet,

etc. A chore tracker is included in the hope of
encouraging a routine to take care of your pet.
With these helpful tools, Critter Care hopes to I — Teach your

children pet
encourage parents to teach pet care to their kids ; care M

in a fun way.
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~ THANKS. <—

- PLEASE COME AGAIN.

ABOUT THE DEPARTMENT OF ART

The Department of Art at UNLV helps prepare students for success in their careers in design and the creative
visual fields. Emphasizing hands on design practice, the department of art curriculum integrates the building
of technical skill with critical analysis, theory, and research. Ensuring students learn the professional skills
and competencies needed to compete in the global marketplace for graphic arts, media, and visual design.

The Department of Art at UNLV has a collaborative spirit that has done works with UNLV’s Marjorie Barrick
Museum of Art, a network of campus galleries, and The College of Fine Arts. Which boldly launches

visionaries not only in art and design, but also in the other liberal arts such as dance, film, theater, set design,
entertainment design, music, architecture, and related disciplines. i/ .

ABOUT UNLV

UNLYV prides itself in their evolution from a small branch college into a thriving urban research institution ,
since opening its first classes in 1957. Along the way, this urban university became a prestigious resource to &
our fast growing and enterprising city in our country.

UNLV’s diverse faculty, students, staff, and alumni values promoting community well-being and individual
achievement through education, research, scholarship, creative activities, and clinical services.

UNLYV seeks to encourage economic development and diversification, foster a climate of innovation, promote
health, and enrich the cultural vitality of the communities that UNLV serves. UNLV envisions themselves to
be recognized as a top tier public university in research, education, and community impact by the year 2025.
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