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The Types of 
Books We 
Publish

At The Rural Publishing Company, we’re happy to consider 
most styles of book. We do specialise in assisting regionally 
based authors, however, are happy to support city-based 
Australian authors too.

We primarily publish:

  Fiction & novels – of all lengths and genres

  Non-Fiction

  Business books
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We also publish:

  Children’s picture books

  Children’s early reader chapter books

  Youth/teen Iction

  Poetry

,f your book does not It into these categories, you are still 
welcome to submit to us or ask.



2

The Types of 
Books We DON’T 
Publish

While we’re happy to consider most manuscripts, there are a 
few things we will not publish.

This includes:

  Anything with derogatory content towards 
individuals or speci–c groups x i.e. anything that’s 
racist, sejist or kust plain morally wrong.

  Anything that ma4es strong claims as to fact without 
thorough research to bac4 it up.

  Whingy, whiny rants against authority –gures and 



I

bodies.

While we don’t shy away from controversy or di$cult topics, 
we are ejtremely careful about the type of content we put our 
name to.

%f you’re not sure, feel free to as4 us.
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Who We Publish

Basically, we are happy to publish work from anyone who has 
a great story or great information to share.

We’re incredibly happy to support -rstMtime authors. vany 
publishers aren’t so keen to take you on if you don’t haxe a 
large pro-le or social media following, or an eqisting successful 
title. We don’t haxe that reFuirement. –irstMtimers are most 
welcome.

We also don’t mind at all if you haxe prexiously published 
works either yourself, or through other publishers O proxiding 
this is a brandMnew manuscript R% anything you submit to us 
is not under any copyright or publishing contract restrictions.
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A Clearly Defined 
Topic or Strong 
Storyline with 
Marketability

If you are writing a non-cbtion koo,l we soo, for a dtrong 
anp bsearsy pecnep to.ib anp titseh

If you are writing a cbtion koo, of any ty.e of sengtRl we 
aswayd soo, for a dtrong dtorysineh

megarpseddl your koo, ipea neepd to ke do‘etRing 
’‘ar,etakseTh WRid ‘eand itTd do‘etRing tRat we ban dee a 



HAEW HL OKKF NKm IY UK…m7 j

.artibusar grou. of reaperd wiss want anp envoyh WRat tRere wiss 
ke pe‘anph

…nfortunatesyl it id true tRat tRid id often dukvebti.el kadep on 
a .uksidRerTd inpi.ipuas .referenbedl si,ed anp tadtedh WRid id a 
reasity tRat any autRor fabed wRen duk‘itting tReir wor,h WRat 
daipl we po our kedt to re‘ain i‘.artias anp to addedd eabR .iebe 
of wor, on itTd own ‘eritdh
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Writing Quality

Now, writing quality can also be quite subjective – as diperent 
hublis.ers require diperent t.ingsF

/or us, t.e content andmor storyline is fore ifhortant 
t.an herxect shelling or graffar, as we .ave editors and 
hrooxreaders w.o can tidy t.ings uh and add eTtra holis.F

k.at said – t.e better your writing is, t.e easier it is xor us to 
hroduce, and t.e fore liBely you are to score a contract wit. 
usF

’ut donWt let t.at stoh you xrof reac.ing out to usF

He quite oxten taBe on fanuscrihts t.at .ave great ideas, 
fessaging and storylines, and t.en go to t.e eport ox adding 
t.e eTtra sharBle or ATing uh errors – ix we believe in t.e 
contentF



HELk HO KRRI /RY UN …R9Y: (

’e findxul ox t.ese ashects .oweverM

  9se your shelling and graffar c.ecBer Gin 
Dicrosoxt Hord or )oogle 7ocs8 as a finifufF

  k.e stronger your writing and editing is, t.e c.eaher 
Gand quicBer8 it is xor us to hublis. itF

  DaBe sure your sentence construction faBe senseF

  DaBe sure you write and xorfat your worB to t.e age 
grouh ox your reader GeFgF Bids need s.orter sentences 
and sifhler words8F
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Formatting 
Guidelines

We do not require fancy formatting of manuscripts. In fact, 
it’s the opposite.

Our preference is for a very plain Word document, without 
indents, page numbers, headers, footers, fancy fonts, etc. 

For more information, make sure you read the guide that came 
with this one: How to Format Your Manuscript.
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Pitches for Ideas 
or Unfinished 
Manuscripts

Often, authors like to ‘pitch’ their book ideas to a publisher 
for consideration, before they start or wnish their gritin.W

qe don’t remuire this, but you are gelcoIe to if you gishW

:n this case ge gould like to seeA

  v proposed gorkin. titleW

  v blurb or o–er–ieg of the book or storyW

  vn outline of the content or story - a chapter outline 
if non1wction or a rou.h idea on hog the story gill 
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.o if wctionW

  v sIall bio about you jdoesn’t need to be anythin. 
fancy or forIal, )ust a little about your back.round 
and Ioti–ation to griteRW

  v saIple of your gritin. or the Ianuscript if 
possible jan introduction or wrst chapterRW

  v saIple of any illustrations or iIa.ery if applicable 
- or soIe rou.h thou.hts around the type of 
iIa.ery you en–isa.eW 

*eachin. out to us in the initial plannin. sta.es of your book 
can be incredibly helpful to both you, and usW :t Ieans ge can 
pro–ide you gith soIe constructi–e feedback before you .et 
too far dogn the line gith your gritin. - and ge can .i–e you 
an idea of potential costs or considerations you Iay need to 
knogW
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Next Steps

For further assistance or advice on formatting, writing 
or publishing, please feel free to email the team at 
hello@theruralpublishingcompany.com.au. We are always 
available to answer your questions.

Submissions

If you're ready to submit, please go here: 
https://theruralpublishingcompany.com.au/submissions/

Publishing Packages

To check out what we o-er, go here: 
https://theruralpublishingcompany.com.au/self1publishing/

Our Published Books
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If you'd like to view our previously 
published books as e'amples, please go here: 
https://theruralpublishingcompany.com.au/our1books/


