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IDEA LAB: Thai Brand Incubation Program
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"A brand’s journey
O success starts
wWith creative ideas.”
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“SIMplitying
S the key 1o
creating iconic
orands.”
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‘Facts Tell, Stories Stick:
Facts speak to the mindg,
Stories stay in the heart,
and people always rememlber
what stays in the heart.”
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‘Branding is not just a logo,
Nnor is it a product; it is an experience
VOUu provide to your customers.
It is a living process of turning purpose
INtO Meaning, meaning INTo experience,
and experience into lasting value.”
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“A Ttruly
great lbrand
has a clear

ourpose.”
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gaisuduvoo MEK OORT 1iaoinmsooniGunooingaumsnidunisona
vovgnodvAuacuilufo:iiiudnkaoniunalosssuvialiusunmoidng
SpinGoru nasUargmoAolduinidugauauysnivovdordadiwu ondudo
inawrsuoosunanAwanWutiuausndoganudodu nsimsiddgundao
ndavinvasdunsgiknargunUuluiaassinondudovldiulanloguululy
1ISoov1e o1ndunsniiluigonnudoiolumsens:dunanaanmomsinyas
Aovduogw “éledunsg” Adyadmoiasugnoduinfus:uumsAdoguu
nnuno:uoosnUulym nagrodvidonuovsnUuiomatumsagivntuminu
tiiumsidssy msooniiuu nazmsaswnusud nndud MEK OORT Forado
1aulafugiusidagumwdina:aswanuikiiuinSovduna@aumormsi
fGiAsugnoasivassA (Creative Economy) udimvo 1wsi:uonoinuald
fuwrsuuovasioondosgosudonanaaoininvasnsioviuiwoliluidogoq
IWunouys Tsarnstwa Aoninalsiioanogod lawovnmulauavg uuidu
msaduayuinvasnsfufioviu dogmsasioyaAwulkiiuanaa gogaa

Msgy1d801m1s lazdodosamiandnoudiuly
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MOONLER

IWost100s01nJ0W03

wanuyuuovino1wgsgdiwostioos High-end s:auaina

fulanvovoaaiknssuiwostiooss:auuu (High-end Furniture) mwan
vovjusinauniBoulgoAuusuddvoINdaidaksoannudiuidg 11a:3aquov
Tnendsimgoogiolidanksolius:g uru:A “Tioos” mnuovluIGowitlog
s:quaina fuodaungnuovsnlulindyaridind nda MOONLER 13on
uovidoviiudnuukiv TasiBodintuAmuovdaanisdiildgnriikuaoindonso
AuAUUGUoIdIWg00g101089 I1dIfadoINMsooniiuuvuildo na:35msav
Angmwuovdaquuoonul MOONLER Souiionanunivovaialy dsssuuia
na:munsniaosaluginuiunda:ndu vinaunaiuAuvIuooNIIUUSIUATTIIa:
viuilidiolng WoagowostioosAaouTongaaas:auaina nusudivldweneiu
miRTGowosITulIEN nddoomsmiAdauas:KundidoiuosSaivisnincum
funuuyovdionld AnwuksksTuldinaonmsidontddaqnnwongalauold

narmaoinmsaswaumikuikiudaq humsoonnuuid viuidionus:dia

na:unasgiumsuaanldsumsgousu
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lonanuanduovnusuadvluldainaoin

S19a:1089QIWgV0Q10 YD 11A1INA0INADIUAVAD
voonnovAUs:nouIdomvmussunu

Tunainszduuy gnAnlaldnasnifasnasdnesineuland
sl udeuasmwandnsifisziaudinu 831susseniAliiy
fufl warfifossniauisndenlosiuiadinuasnaniunldoeng
8967 MOONLER FeldarudndAgydu 3 avAUsznaunan (A un
SusanuuLfifiondnualianisd (Design) viullfalnefivsedin
(Thai Craftsmanship) @slaldfinafafimuAasantfafilddu
vgﬂ%‘umu LwﬂﬁmmﬁﬁﬁmﬁmwmLﬁﬂmiunﬂ%umau AIuFNNIInNg
anelsl dndhuvnsdiuenu nMaifurey uaznsinERmeliALANNN
AuEIINTIRYEs [ uazasdUsznaugnYing Ae 130e3afiaesiousmy
uasuususl (Brand Story) Aamanivil¥innssusuasgndiasuain

nINes “Auf” ldgn1sandn “AnAuBLUTUA”
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anAnga High-end Wnaanuuuniely Tsausy uazdauny
murglussdszna lNlddndulaidan MOONLER esueingz
Fawdndoe uiiwanzanudesuluniwsinasnusud HouulAn
ANT0BNUUY AMANNIDIAUAT uazANENNLENeluA1TEINAUAMAN
fuAanisfnwannigiuesuususdluniueu sanfisnisldlaly
TeaziBualimansdugnAudazlasins Tnedipsniwiniseanuuuy
289 MOONLER ¥ iandnunivauusuddslailfifinainsnuazifun
\Re9qaLAen uAlinanANasiTasnnasdlsEnauLiainaus Ny
ANNDukusudnedsid A duiasunasininuesfuii uinanedy
anudefiazsiouaul faifer1e TAUSTIN LATYNNAINITEANLUL

v <

Munnsine Janduniduudelunainlan
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moonler

CHAIR / LOUNGE / BENCH / STOOL
TABLE / CONSOLE & HIGH TABLE / SIDE & LOW TABLE
CABINET / SHELF / LIGHTING / PARTITION / DECORATIVE

PHAKA Arm Chair PHAKA Arm Chair {(woven seat) KENA Arm Chair KENA Arm Chair (upholstered seat)

DIALOGUE Side Chair LUNAR Side Chair KARIM Arm Chair DAHLIA Side Chair
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wilsluamudsudAnuas MOONLER Aanisidnsaalasenns
IDEA LAB juil 2 @streimmnld MOONLER ifiusimauuasuusus
[FFaaudstiuuazidnladnnisadrnusudszduainalalfiiuain
Aanndn wearls” udisnannnauldlddn suiules uas
idenausz[51¥FugnAn” antAnd MOONLER laandndnyiu
AIRUAT NTTUIUNIKER uazAua widundn lasen13 IDEA LAB
daeluusuMingauieionun Hadaeian vuilfialng wuiAnly
NIBBNLUL UazANIINETE avaansidudndnualvasuusud
fidatau uazdomslinaiassuszinadilalédeduin MOONLER
fnwnassitan ullie uaznsldTinadnsls MnAnAiuuAadNe
Aufn vouziedfunagnsdAyAanIWmWILUTUAAIUA [UAUNTWRIL
szuunely T9AUNINTFIUNTHAR NTAIUANATATN NTABNLLY
fuAnlurd wazn1sademnduiudsrezedfudneanuuy Aaunu
dmine wazgnAnlunsazdszima sz MOONLER 1#adinsiiula

lupanmnlan 1789188 ANABLLDY LATAINNTALRUYDILUTUE

yiunatsnsutsiulunainaina gnAndsadenuiniu uas
YNLUTUAANITNLEUBTIFUNITODNUUL AR UAZI3B9T1IUBIFILDS
ANNYINIEYay MOONLER FslaldifesurnsasieassAniindousd
ffvidy  wiAansganalansiuuesuusuduazastaldiFeums
nnsuted iiavih liuusudfanaudany dndeds uazldiunisandn
Tuszpzeny Wldyswasduda91A1 wiianadivaaauunnmneann
wususdug dhunisadsyainldiudgsiauardun fenisanszdu
AseaNuUUAMAW Ul wazAuAwRsLUTUA susanuUUfA
avsaglfudpulduiundinszus MOONLER 3slisanuuuiiielwiilu
fasnlurisinannils wilkanudidgyduanaseudne Axasila
Ao¥an wazaulldofifiguan uidimnudanunsnainataaziudem
lUmwgaads wiuusudAnsonimun3Bnisuand (Widsunann
Frdusnuuasuusus wsnzsiefigauds MOONLER msznidnidn
wususditaulnldadrsdsiulunainlan Asuususdidnlanmuenaas

Anasuazamunsadedantulitudauldagesiafias @
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‘Branding is not just
a moment ot creation,
out a continuous
orocess ot growth

and becoming.”

msaswnusudiulsiweosovioatklouoonisasivassa
nadons:usumsvoomsidulana:nisnos1vasauog1vaoltion
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SARNSARD

aumliawalodna:daaanndaomefuoinfuiagdikau

Jndaiagdinduwuuiuguaviu
Modern Contemporary s:Guaina

ongaisuduvoomurannssuwuliu (Local Craft) Agndinaunuinikog
WoolAInSovdnauiudiizdads:duvovgusumaid nusud SARNSARD
vovIRUANgMwdUaIMazAuaudalawidsninandwoindaqdnaiuns:na
Kanuov “fulagUrkdu” KSofulaen:ia Iolunanndnazigioanulognu
naugwaiufuguou WomanuIdifousuninadou nNssuds lasinAlndvg
ndosuwiusanmonoUryyrdiaumouigmsiduviuooniiuudiksuaniico
moluna:auMiawalads:auwsidou nusudidonagivdsdoarsoonuitiiu
Storytelling msasionadsalolhiRumw na:Agoaormogivdoltioouiou
fivJoguu KivlunagnsnlaaiduyoviiusudAonmsooniiuuaigalunwa un
vroinarglusiuimavoivmelulknauniigsadnasoiusdiuunsiwn
Agalounazia:al WoasomwanuaitkulkuviudnaiungnuoviUuvovive

voolusicuuiuiu 1nailunoiuds:Auiona:mwoadindvqatoau noun

SARNSARD o:wianATumaniugdnauacumfniosovovdaaiudraudaall
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dogUrusiufumsdoaumelo AuddalAnuviukannssuyuoU
Idumsiaumvouoo SARNSARD doldfuouina
AomsuwidaqnaaumlawaladonnioUryoyrlneidgionlan

owususiAvuTndy ﬂ%ﬁ@ﬁﬁﬂuﬁﬂaﬁﬁﬁmiumﬁuLﬂﬁauqiﬁa
Aafdn "Value Experimentation” w3anisnaansiiasinemnia
Tsiluuuurey SARNSARD fgnnansieilldldifesuAnisaanuuy
nanAnel ldaean waAansaetavauamNlululsdanslune
dmtudiganaivnssnaadnanssawaznisnnusenieluidedn
wusuAvanlun1IAuadn Soug warninunasludelaseadne au
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PaUEURARAN9 Y 289gnAn L SnvedsAnAumAliaGg g Tun e
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anusstuia (U widansneaestugigalunImatenInLALIEnINg

uRFanasn (Craft) wazawanainnssy (Industrial) Tvaansiw

< =]
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fifnnanTAunnseiuagegaia seussudnaulumeauimiiy o
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v @
1
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saa

AloaAdnnsgiuge” Tasligandennuidudies Tnsuusudidond
aziudnw AW 533NTA wazfidan i liiduuiundn Huwnud
Liganlilasidsuutas udiasnifvasauanasnsassd inalna
dna wazn1TEaNLUUEIRiFuEn U asnssiuaniguliget
Feusstuimanuifgfidhandnszifaunnadniifonisdisinlansems
IDEA LAB jufl 3 theusunszurunsanuasuususliuasifiusin
meluldagsdaiay Fudisrnudanlasuasduindansiieg seus
Goduudauaifunalnfidavnyudu auvinldnnwdn arnn1svindud
#annsIndiiunumeunsimusssnviasdulugnisasnesssd
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NANTENULAZNBUANANADITTINYBIRAUDELIILIRGY

Aravdisiulunisrasnvigla AudinliiuauinanIsnguy
finsennAn dunsiAunI1suas SARNSARD aaldlusuian fa
nsiwdanuaziud ladalndangfdoyan ineluginilan wusus
sjesiuimunasusnadeluslag Modern Contemporary @iy
i ledseduainafinnrurAuazynimusssuaansadnfouay
vinanudnlasiniuld wusudtnudnlunngiufingsnndnasuunian
mepftluaningsteiuns sanfsnmsaduayunsadenaldliun
d9inanssn inANNLTsunTATugAagury Agadldnaialan
[Fifudnnuamwdsiasivanfufulnaldlfidudesdasnivasein
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STORIES OF SILVER

1ASovUs:GuUIdU

IKUONIAINUVIUADAIUKUIY

fulangaaiknssuindooUs:audu nguinSooUs:auiduduibukdoiuaivind
Us:noumsdiusuuInia:Msiyodugo ndasnusuddwikunulusio:du
alod msdasim ouUIASLIFIOUD:aANOUATUAIYOVMSOONIIUU H1AzlISOVIU
g1wilio STORIES OF SILVER i1donho:adadoiovoonoinavasiuikaiiu
Tagdoior DNA nadadanunidunsontuingouoglunileyryriovdiuvov
gwKkannssuindovIdulugusuws:uINKosdu 5103 dokdaarwu undu
a1savdudrAarylumssoassAntudr nusudlildidonnivdudogAouOILYOD
dloumeuonIWgvog101agd 11A130NNUDTUGY “ANUKUIY” HaN1sasO
1300519 11lD0g1T00KAVITTIO ANWIWYS l1a:A2UAVTOUOVASEHIV a:Aou

TRIRuniunfiiSoo The Beauty of Discovery AvoulAgAuuisouAuwu

FosssuU AWISYUMNMY la:AUASNST titulAgooUs:dusoualadumunsiwd
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STORIES

OF SIEVER
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iATnvNadIAyayny Brand Storytelling w3a n13tant3a9

% | = oA = a a | & ¢ o
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dunalnanseralaseasnen1ssmesiAn Wi Storytelling inviuasgnedl
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gesanansznulvuInFadeaAN (Social Impact)
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"A brand’s journey

goes lbeyond ideas

and comes to lite
through action.”
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