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How to access GPTs

@ Head over to ChatGPT’s sidebar
@ Hit “Explore GPTs”
@ Search for “Ruben Hassid”

(& New chat

Q) Search chats
GPTs
-over and crea

& Library

and any combination of skills.

Ruben Hassid
Personal account workspace

Prompt Maker

3 Projects

Avatar Maker by HeadshotPro

PPT Builder for Gamma

@ Make ChatGPT make slides for you
By Ruben Hassid 10K +

. Mission-GPT

Write For Me
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To turn a rough request into a more

© detailed prompt
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PPT Builder
for Gamma

To draft slide structure and ,

® content for use in Gamma

Presantation on overcoming the fear of posting on Linkedin. 10 sides
Audience: executive & CEOs

Thought for 1m 95
Overcoming the Fear of Posting on LinkedIn

A practical playbook for Executives & CEOs

Why Your Voice on Linkedin Matters

= Dnly =10 % of Linkedin’s 1 billion members post regularly, leaving a wide stage for leaders to stand
out [*1].

= CEQ posts earn 4 x more impressions than the platform average, and C-suite video uploads grew 44
% Yo [~2].
« BB % of customers say they're more likely to buy when the CEQ is active online [*3].

The Real Fears Holding Leaders Back

# "What if | say the wrong thing?" — concern over PRjcompliance backlash [*3]
= Visibillty anxiety: opening yourself to public debate can feal risky [*3]

« Time & bandwidth: assumption you must craft "perfect” copy

= Imposter syndrome: doubt that your insights are "worthy”

= Fear of low engagement: silence on a post feels public
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Business
Plan Maker

@ To help you build a strong plan |

Hil I'm Business Plan Maker. My goal is to quickly check If your idea or goal makes sense, whather it's the
right time, and how 1o prove It with simgle, low-cost tests, We'll go one question at a time, and I'll keep I
short and clear. This GPT is from Ruben Hassid & How 1o Al ([link].

First question: What do you want to achieve, and by when?
(Examples: "open a 1-chair dental practice in 90 days® | “sall 50 bouguets a week® [ "get 10 software trials

this month.®)

Yo can answer in your own words, of say "Use a smart guess,” "Skip” or "MNot sure.”

| want to start a storybook creation with Al for kids. By next month.

Got it: launch an Al-powered kids' storybook creator by next month.

Who exactly is this for, and what problem are you solving for them? (e.g., busy parents wanting bedtime

stores, teachers needing custom reading matenal, kids wanting to see themselves in stores)

You can say: “Use a smart guess.” "Skip," or *MNot sure”

od P

UNLOCK ALL Al TUTORIALS AT JEN:IAWTRiTare]:ITYEJ o=



https://cntral.ai/tutorials
https://upgrade.thecentral.ai/
https://upgrade.thecentral.ai/
https://upgrade.thecentral.ai/

Y, [| CENTRAL 9 Best GPTs on ChatGPT

D Mission-GPT

@ To help clarify your missionas acreator

>

| UNLOCK ALL Al TUTORIALS AT XAz AW:antare -V B0~



https://cntral.ai/tutorials
https://upgrade.thecentral.ai/
https://upgrade.thecentral.ai/
https://upgrade.thecentral.ai/

Y, [| CENTRAL 9 Best GPTs on ChatGPT

To explore color and font options for
your brand

Thought for 93

This is Color Theory from Ruben Hassid's Substack [hittps:[fruben substach
To start shaping the perfect palette and font pairing, could you shane:

1. Your personal brand’s one-sentence mission statement [mandatory)
2. [Opbonal but helpiul)

+ Target audience — age, niche, locale

« Threa adjectives that describe your brand personality

» Primary use-cases — e.g., website, social, print, packaging, efc.

Once | have those essentials, I'll echo your mission back to you to be sure we're perfectly aligned before

diving into color and typography.

1. Daily post to fight your formo on Al

2. Amyorse who'd like to learn more about Al and start using it. | share
the latest news and test tools to know how they can make us more
efficiant.

This is Color Theory from Ruben Hassid's Substack [hitps/rubensubstack.cx
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D ICP-GPT

@ To define a focused ideal |
. customer profile

@ Cral ! Youwr targel audience resanates wilth a Flrnl'l:".':lt':-n al and authoritative tono

Hypothetical Ideal Customer Profile (ICP)

Let's sumimanze & yerything into & precise ICP

Mame: Sarah Kitchel I
Role: Marketing Manager 31 a mid-sized advertising agency

|!1I_".|I_F|.|:.":||" hAarkating and A vertis g

Goals: Sarah aims to stay ahead of rapidly changing marketing toods and platforms to maintain her

team's competitve edge and deliver resulls 1o her clients, She wanis to understand industry

trancls, besi pracices, and sucoessful strategies that can aing MRRCT Nar Camp

Challenges: Sarah struggles to navigate the overwhaiming number of new tooks and platiorms

1 |
emerging in the marketing space. She needs guidance on what's effective and worth mvesting in
H g N Dressurs 1D (us { 10 |eai JETship, WihiCh regueres ured er=tandi
not onky trends bt how they transiate 1o meaasurable outcomes |

Content Preferences: Saran seeks data-drniven case studies or success stones from industny
eaders or credible sources that offer clear, actionable insights. She appreciates content with
statistics and real-worid applications, helping her make informed decisions and justify strategies
10 her leadership

Tone Preference: Sarah prefers content that is professional and authortative, olfering a sense
of credibility and cxpertise, whnibe avoscang TIuTT oF overty Casunl Lang Lo

Engagement Style: Sarah ¥ 1o engage with content by reading and bookmarking it

LiCCasED lJ'l..' sha’ll comment to ask for addit
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D Topic-GPT

@ To find new topic ideas |

} unigue content angles Lailored 1o the topic "HR in Tech as a W

Content Type D Liwe Descrlplion
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- Calendar-
GPT

@ To turn a high-performing post into
a 30-day content calendar
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Headline-
GPT

@ To draft a Linkedln profile headline

Professional & Impact-Driven:

| 1. "Mavigating Marketing's Complexity to Delhver Results That Matter'
2. "Driving ROl Through Data-Driven Marketing Strategies™
3. “Empowering Teams to Thrive in a Rapidly Evolving Marketing Landscape™
4. "Turning Marketing Trends into Measurable Campaign Success”
| 5. "Strateglc Marketing Leadership for Measurable impact”

f. "Helping Brands Stay Ahead in the Marketing Revolution”

*Translating Insights into Actionable Campaign Stralegies”
B. "Mastering the Art of Campakgns That Speak to ROI™
8. "Decoding Marketing Complexity for Smarter Strategies”

"Shaping Campaigng That Deliver Resuits, Mot Just Buzz®

Witty & Memorable:

11. "Making Marketing Less Chaos, More Basulis®
!
*Turming Trends imto Wins, One Campaign at a Tima"
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You've got the process.
Now put it to work.

Don't wait for inspiration

© Trythe GPTs
@ Polish the output
@ Get your best results

ChatGPT is a tool.

This guide is your engine.
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