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Released in 1942, Casablanca ranks
among the best in screenwriting,

acting, cinematography, set & lighting

design, music composition and
costumes. Exceeding all expectations,
the movie starred an ensemble cast,
including: Humphrey Bogart,

Ingrid Bergman, Paul Henried,

and Claude Rains.

It won an Academy Award for

“Best Picture” among other high
accolades in other categories. With
over 80 years since its premiere,

the movie maintains a solid reputation
as one of the greatest movies of
Hollywood’s Golden Age.
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Thank You to Our Unlimited Sponsors'

DIAMOND SPONSORS
AIRIA Development Company
Beazer Homes
EP Interior
Fifty Seventh & 7th Luxury Homes
Sanchez Equity Partners
Starwood Land

GOLD SPONSORS
Shea Homes
BSH Home Appliance

SILVER SPONSOR

Cross Country Mortgage-Midtown Branch
THE ROBINSON TEAM

Kathryn C Wheat School of Real Estate

COMMERCIAL SPOT SPONSORS

ADIM Media
California Closets
Daikin Comfort Technologies
Ellison Development
Ferguson Home
First Community
Homes.com
Legends Architectural Stone
LP Building Solutions

Turner Mangum Real Estate
*As of publication date.
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HOUSTON'S

PRISM

AWARDS
GHBA _
2026

GRAND AWARD

WINNERS & FINALISTS

CUSTOM BUILDER
WINNER
ROYAL TEXAN HOMES

FINALISTS:
Fifty Seventh & 7th Luxury Homes
Mesken LLC

PRODUCTION BUILDER
WINNER

NEWMARK HOMES

FINALISTS:
Empire Communities

J. Patrick Homes e Beazer Homes

REMODELER

WINNER
RES COM CUSTOM BUILDERS

FINALISTS:
Sneller Custom Homes & Remodeling
Fifty Seventh & 7th Luxury Homes

DEVELOPER

WINNER
CALDWELL COMMUNITIES

FINALISTS:
AIRIA Development Company
Ellison Development

PROMOTION
WINNER

NEWMARK HOMES
FINALISTS:

Fifty Seventh & 7th Luxury Homes
Royal Texan Homes




THE 2026

Tradblazer

AWARD
JENNIFER KELLER P.E.

Jennifer Keller was The Greater Houston Builders Association’s (GHBA) third female president,
serving in 2022. She helped the organization return to a more regular pace, even as she started
her own homebuilding company — Hamilton Thomas Homes. She has truly served on every side
of GHBA membership and in many capacities throughout the homebuilding and community
development industry, all while supporting the next generation of professionals. As a student at
Texas A&M who thought she would be pursuing aerospace engineering, Jennifer found her way
to civil engineering and fell for the opportunity to solve problems closer to home. One of her
most impactful projects as a young engineer at AECOM/Turner Collie and Braden was

helping to mitigate a severe erosion issue near the Brazos River that threatened homes.

She then joined KB Home where she served as Senior Vice President of Land Acquisition and
Development, until moving to Land Tejas, where she served as President and Chief Operating
Officer. After that, she went to William Lyon Homes as Division President, until she set out on
her own and co-founded Hamilton Thomas Homes - acquired three years ago by Risewell
Homes. Through it all - the move from Associate to Developer to Builder and beyond — her
dedication to the Texas A&M Land Development Program and the GHBA has remained
constant. As GHBA president, she oversaw the inaugural year of the Professional Women in
Building Council, serving on the first “Ladies Who Lead” panel at the annual luncheon that is
now a signature event. She also guided in a deeper commitment to trade education, with her in-
troduction of the LAUNCH fund to help support student education through the Home Builders In-
stitute Curriculum and provide pathways for those students to attend GHBA events and
meetings to gain both industry exposure and job opportunities.

I SALESEMARKETING

COUNCIL
GREATER HOUSTON BUILDERS ASSOCIATION

GREATER HOUSTON
BUILDERS ASSOCIATION




Design Center Associate
Custom Builder

Talison Davis
ROYAL TEXAN HOMES

Lifetyle Director
Developer

Nikki Utley

HILLWOOD COMMUNITIES

FINALIST:

Mallor
Caldwell

Hlavinka,
ommunities

Onsite Sales
Professional
Production Builder

Tina Huffman-Krause
COVENTRY HOMES

FINALISTS:
Deion Hill
M/l Homes

Andre White
Legend Homes

Chairtable Project

Newmark Homes
FOR KATY CHRISTIAN MINISTRIES

FINALIST:

N Alejandra Mesa

Rookie Onsite Sales
Professional
Production Builder

Sales Manager
Production Builder

i Chris Perez
Shalitha Parker
BEAZER HOMES
BEAZER HOMES
FINALIST:
FINALISTS: KaseySpradling

M/l Homes
Coventry Homes

Eliot Mercado
Legend Homes

Sr. Marketing Professional
Custom Builder

Amber Jarvis
ROYAL TEXAN HOMES

FINALISTS:

Isabella Romo
Royal Texan Homes

Francis Ramos

Crafted Custom Homes
+ Renovation

Constructlon Superlntendent. Construction Superintendent
Custom Builder Production Builder
Adam Head Jacob St. Clair
ROYAL TEXAN HOMES CHESMAR HOMES
FINALISTS: FINALIST:
Robert Applegate Hunter Logeman
On Point Custom Homes Beazer Homes

Travis Stephens
Mesken LLC

Beazer Homes for National Day of Service for Fisher House Foundation,
Hunt With Heart, Operation Warm, and Hospital Foundation

2026

SMC Associate
Member

of the Year

Carolina Solis
Builder Guides- Houston

B ] 2026
SMC Board Member

of the Year

Daniel Leifer
Ashton Woods
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Custom Home Design $1 Million to $1.5 Million

Custom Home Design Over $2 Million Custom Home Design $1.5 Million to $2 Million

FIFTY SEVENTH & 7TH MESKEN LLC
LUXURY HOMES FINALISTS:
) Royal Texan Homes
FINALISTS: .
Fifty Seventh & 7th Luxury Homes B 71 Luxury Homes
Mesken LLC

Custom Home Design $500,000 to $750,000

Custom Home Design $750,000 to $1 Million

ROYAL TEXAN HOMES FIFTY SEVENTH & 7TH
FINALISTS: LUXURY HOMES
On Point Custom Homes FINALISTS:

Royal Texan Homes
Southern Green Builders

Design Tech Homes

Custom Home Elevation Over $2 Million
TEXAS ELITE CUSTOM HOMES

FINALISTS:
Fifty Seventh & 7th Luxury Homes
Alair Homes

KEECHI CREEK BUILDERS

FINALISTS:
Design Tech Homes
Khalisi Custom Homes
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Custom Home Design Under $500,000
ROYAL TEXAN HOMES

FINALIST:
Royal Texan Homes

Custom Home Elevation $1.5 Million to $2 Million
G & G DESIGNS

FINALISTS:
Mesken, LLC
Alair Homes

Custom Home Elevation
$750,000 to $1 Million
ROYAL TEXAN HOMES

Custom Home Elevation

$1 Million to $1.5 Million
ROYAL TEXAN HOMES

FINALISTS:
On Point Custom Homes
Royal Texan Homes

FINALISTS:
Design Tech Homes
Royal Texan Homes

Custom Home Elevation $500,000 to $750,000

SOUTHERN GREEN BUILDERS

FINALISTS:

Royal Texan Homes
Fifty Seventh & 7th Luxury Homes



Custom Home Kitchen
Home Over $1.5 Million
FIFTY SEVENTH &
7TH LUXURY HOMES

FINALISTS:
Royal Texan Homes

Fifty Seventh & 7th
Luxury Homes

|

Custom Home
Specialty Room
Home QOver $1.5 Million

-

Custom Home
Specialty Room
Home $1 Million to

2026 HOUSTON'S BEST PRISM AWARDS

Custom Home Kltchen
Home $1 Million to $1.5 Million
KEECHI CREEK BUILDERS

FINALISTS:
On Point Custom Homes
Design Tech Homes

|
Custom Home Kitchen 1 I
Home $500,000 to $750,000
ON POINT CUSTOM HOMES

FINALISTS:
Royal Texan Homes
Fifty Seventh & 7th Luxury Homes

Custom Home
Specialty Room
Home Under $1 Million

Custom Home Kitchen
Home $750,000 to $1 Million
STORY BUILT HOMES

FINALISTS:
Design Tech Homes
Royal Texan Homes

Custom Home Kitchen
1 Home Under $500,000

e | ROYAL TEXAN HOMES
|

~ FINALIST
sz Royal Texan Homes

Custom Home
Outdoor Living Space
ROYAL TEXAN HOMES

FIFTY SEVENTH & $1.5 Million STORY BUILT HOMES coe »
KEECHI CREEK BUILDERS ustom Home FINALISTS:
R URY HOMES _ FINALISTS: Townhome Product Design Royal Texan Homes
FINALISTS: Ll Royal Texan Homes FIFTY SEVENTH & Fifty Seventh & 7th

Royal Texan Homes
Royal Texan Homes

Keechi Creek Builders
Keechi Creek Builders

Royal Texan Homes

7TH LUXURY HOMES

Luxury Homes
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Custom Home Bath ‘
Custom Home Bath -
Home Over $1.5 Million Custom Home Bath Home $500,000 to $1 Million Custom Home'Bath
MESKEN LLC Home $1 Million to $1.5 Million FIETY SEVENTH & Home Under $500,000
B KEECHI CREEK BUILDERS 7TH LUXURY HOMES ROYAL TEXAN HOMES
Royal Texan Hdmes FINALISTS: FINALISTS: FINALIST:
Fifty Seventh & 7th Khalisi Custom Royal Texan Homes Royal Texan Homes

Luxury Homes Royal Texan Homes

Royal Texan Homes



Production Builder
Home Product Design
$800,000+

FEDRICK HARRIS
BY NEWMARK HOMES

FINALISTS:
Fedrick Harris
by Newmark Homes

Production Builder
Product Design $600,000 to $800,000

Empire Homes J.PATRICK HOMES

FINALISTS:
Drees Custom Homes
Drees Custom Homes

Production Builder
Product Design $400,000 to $500,000

Production Builder
Product Design $500,000 to $600,000

Production Builder

RAVENNA HOMES BEAZER HOMES Product Design $350,000 to $400,000
FINALIST:
FINALISTS: Newm ot M/l HOMES
Beazer Homes Beazer Homes FINALIST:

Beazer Homes Empire Homes

Production Builder

. Production Builder Family Room
Product Design $250,000 to $300,000

Production Builder
Townhome Product Design

Production Builder
Product Design $300,000 to $350,000

BEAZER HOMES

FINALISTS:

Autograph Homes
Beazer Homes

Production Builder Kitchen
RAVENNA HOMES

Finalists:

Beazer Homes
David Weekley Homes

EMPIRE HOMES

=Y e
Production Builder Primary Bedroom
EMPIRE HOMES

FINALISTS:
Fedrick Harris by Newmark Homes
J.Patrick Homes

EMPIRE HOMES

FINALISTS:
Autograph Homes

Production Builder Bath
J.PATRICK HOMES

FINALISTS:
J. Patrick Homes
Beazer Homes

FEDRICK HARRIS BY
NEWMARK HOMES

FINALISTS:
J.Patrick Homes
J. PatrickHomes

Production Builder Specialty Room
NEWMARK HOMES

FINALISTS:
Drees Custom Homes
Newmark Homes



2026 HOUSTON'S BEST PRISM AWARDS

Production Builder Production Builder
Semi-Custom Product Design Semi Custom Front Elevation
FEDRICK HARRIS BY NEWMARK HOMES FEDRICK HARRIS BY NEWMARK HOMES
Finalists: Finalists:

J. Patrick Homes

Fedrick Harris by Newmark Homes
Ravenna Homes

J.Patrick Homes

Production Builder Production Builder Production Builder Production Builder

Interior Merchandising of a Interior Merchandising of a Interior Merchandising of a Interior Merchandising of a
Model Home: $800,000+ Model Home: $600,000 to $800,000 Model Home: $500,000 to $600,000 Model Home: $400,000 to $500,000
FEDRICK HARRIS DREES CUSTOM HOMES NEWMARK HOMES NEWMARK HOMES
BY NEWMSEES FINALISTS: FINALIST: FINALISTS:
! Drees Custom Homes Ravenna Homes Empire Homes
. FINALISTS: J.Patrick Homes Drees Custom Homes
avid Weekley Homes

J. Patrick Homes

Production Builder
Outdoor Living Space
Over $700,000

Production Builder
Outdoor Living Space

v Under $700,000
fL - DAVID WEEKLEY. HOMES
FINALIST:

FINALISTS:
~J. Patrick Homes
J. Patrick Homes

Beazer Homes




Whole House Renovation

Over $500,000 Under $500,000
SNELLER CUSTOM HOMES AND REMODELING RES COM CUSTOM BUILDERS
FINALISTS: FINALISTS:
On Point Custom Homes Keechi Creek Builders
Fifty Seventh & 7th Luxury Homes Res Com Custom Builders

s &
Home Addition Over $150,00

ON POINT CUSTOM HOMES Remodeled Outdoor Living Space

FIFTY SEVENTH &
FINALIST: 7TH LUXURY HOMES
Res Com Custom Builders _—

On Point Custom Homes

o+ ;!I'..l I .
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Remodeled Bath Remodeled Bath Remodeled Bath
Over $50,000 $25,000 to $50,000 Under $25,000
CRAFTED CUSTOM HOMES + RENOVATION RES COM CUSTOM BUILDERS RES COM CUSTOM BUILDERS
FINALISTS: \ FINALISTS: FINALISTS:
Sneller Custom Homes and Remodeling Keechi Creek Builders Fifty Seventh & 7th Luxury Homes
Crafted Custom Homes + Renovation Res Com Custom Builders

Keechi Creek Builders



2026 HOUSTON'S BEST PRISM AWARDS

-

Remodeled Kitchen Over $100,000
SNELLER CUSTOM HOMES AND
REMODELING

Remodeled Kitchen $50,000
FIFTY SEVENTH &
7TH LUXURY HOMES

FINALISTS: FINALISTS:

Sneller Custom Homes and Remodeling
Kitchen Tune Up

Kitchen Tune Up

Private Residence
Interior Design
Over $500,000

EP INTERIOR

FINALISTS:
Woods Design House

EP Interior

Remodeled

Specialty Room

CRAFTED CUSTOM HOMES
+ RENOVATIONS

FINALISTS:
! Res Com Custom Builders
On Point Custom Homes

Private Residence
Interior Design - Kitchen
EP INTERIOR

FINALISTS:
Woods Design House

Woods House Design

Private Residence
Interior Design - Family Room
EP INTERIOR

FINALISTS:
Woods Design House
Woods Design House

to $100,000

Res Com Custom Builders

\

Remodeled Kitchen Under $50,000
KINGSMAN HOMES

FINALIST:

Res Com Custom Builders
Fifty Seventh & 7th Luxury Homes

Private Residence Interior Design - Specialty Room
EP INTERIOR
FINALISTS:
Woods Design House
EP Interior

Private Residence
Interior Design - Primary Bath
EP INTERIOR

FINALISTS:
Woods Design House
Woods Design House




Community Entrance
Developer

ELLISON DEVELOPMENT
for William Trails

FINALISTS:
Ellison Development for McCrorey Trails
Ellison Development for Castle’s Edge

Best Master-Planned Community
Developer

STARWOOD LAND

for Sunterra

FINALISTS:
Johnson Development Corp. for Jubilee
Caldwell Companies for Chambers Creek

Best Community
Developer
SHEA HOMES

for Evergreen

FINALISTS:

Tri-Pointe Homes for Clopton Farms
Ellison Development for McCrorey Trails

Master-Planned Community Landscape Design

Developer

CALDWELL COMMUNITIES
for The Highlands

FINALISTS:
Caldwell Companies for Chambers Creek
AIRIA Development Company for COLTON



2026 HOUSTON'S BEST PRISM AWARDS

Model Home Park Design

Developer

AIRIA DEVELOPMENT COMPANY
for COLTON

FINALIST:
Shea Homes for Wildtree

Master-Planned Community Amenity
Developer

CALDWELL COMPANIES

for “The Chapel in Chambers Creek”

FINALIST:
Starwood Land for The Haven Amenity Village in Emberly

Community Amenity of the Year Sales Information Center
Developer Developer
HILLWOOD COMMUNITIES CALDWELL COMPANIES
for “The Zone"” in Pomona for The Highlands
FINALIST:
FINALIST: AIRIA Development Company for COLTON

Ember Real Estate Investment & Development
for “The Overlook Hill”in The Grand Prairie



Billboard Branding
Developer

HILLWOOD COMMUNITIES
for Legacy

FINALISTS:
Shea Homes for Evergreen

AIRIA Development Company
for COLTON

Billboard

Production Builder

RAVENNA HOMES

for “Award Winning

Luxury Builder” - The Highlands

FINALIST:

Ravenna Homes

for “Award Winning
Luxury Builder” - Artavia

Best Signage- Developer
CALDWELL COMPANIES
for “Chambers Creek”

FINALISTS:
AIRIA Development Company
for COLTON

Caldwell Companies
for The Highlands

(DLEGACY
COMING SUMMER 202

7/?6{1-]' %ﬂw:: $400s-$1M+

RAVENNA

HOMES

Award Winning Luxury Homebuilder

) THE HIGHLANDS

ARTAY | A mp




2026 HOUSTON'S BEST PRISM AWARDS

E MJVISION Digital Marketing

e AR

Marketing Campaign
Developer
AIRIA DEVELOPMENT COMPANY
for ARTAVIA

FINALISTS:
AIRIA Development Company for COLTON

Shea Homes for Woodhavyn

Digital Marketing Campaign -
Developer

SHEA HOMES
for “Woodhavyn”

GRAND

wre o FINALISTS:

Ember Real Estate Investment &
Development for “The Grand Prairie”

REGISTER W
AYMODELS ‘ AIRIA Development Company
for “Artavia”

in Fulshear

Direct Mail Piece
Business to Consumer - Production Builder

NEWMARK HOMES
for “Here's to the Real Showgirls”

FINALISTS:
David Weekley for “Made For You”
Ravenna Homes for “Homeowner Closing Basket”

Campaign -
Production Builder
NEWMARK HOMES
for “ENVISION”

FINALISTS:
Ravenna Homes
for “Free Whole Home Generator”

M/l Homes
for “Say Aloha to Savings”

m' HOMES BY

= FAIRCROFT

Digital Marketing Campaign -
Production Builder

HOMES BY FAIRCROFT
for “Who is Faircroft?”

FINALISTS:
M/I Homes for “Big Blooms Savings Event”

Ravenna Homes for “Whole Home Generator”

Direct Mail Piece
Business to Business - Production Builder
NEWMARK HOMES
for “A Tradition of Exellence”

FINALIST:
Ravenna Homes
for “Realtor Event Raffle Basket”



LET'S PLAN, ON IT!
Best Ad - Developer
AIRIA DEVELOPMENT COMPANY

for Artavia
FINALISTS:
Shea Homes
for Woodhayvn . .
Best Ad - Production Builder
Shea Homes NEWMARK HOMES
for Wildtree for “Let’s Plan On It!”
580k,
FINALISTS: in flex spending
Ravenna Homes
for “Free Whole Home Generator” s agsasbasuniay
Newmark Homes for “Fall N Love”
Best Ad -
Associate
LEGENDS Pt
ARCHITECTURAL ROYAL TESAN HOMES 11

STONE

" s L Interested in building a
for “Lonestar Brick

custom home?

FINALISTS:

Legends Architectural
Stone for “Mountain
Magic”

Legends Architectural
Stone for “Granbury Multicolor”

Best Ad - Custom Builder
ROYAL TEXAN HOMES
for “Interested in Building a
Custom Home?”

FINALISTS:
Royal Texan Homes for “Custom Home*

Royal Texan Homes for “Design, Build, Luxury™

Marketing Campaign -

Custom Builder

ROYAL TEXAN HOMES

for “Architecturally Significant,

Health-Conscious & Science-Led Construction” Campaign

FINALISTS:
Royal Texan Homes for “Bristol Personal Tour” Campaign

CUSTOM HOMES Royal Texan Homes for “End of Year Recap” Campaign




2026 HOUSTON'S BEST PRISM AWARDS

Best Event Master-Planned Community
Developer
CALDWELL COMPANIES
for “Rhythm Fest on the Green” in Chambers Creek

FINALISTS:
Signorelli for “Open House Party” in Austin Point

AIRIA Development Company for “Texas Sized Grand Opening in COLTON

FRAINONS

CO L;F(-"'.N

Sales Brochure - Developer
AIRIA DEVELOPMENT COMPANY
for COLTON

FINALISTS:
Shea Homes for Evergreen
Shea Homes for Woodhavyn

235317 DREXEL 'CIRCLE

AN ARCHITECTURAL MASTERPIECE IN OAM ESTATES

FINALIST:

Royal Texan Homes

l] al Ty

Crafted Custom Homes

Best Event -
Production Builder
NEWMARK HOMES
for “Haus Warming
Oktoberfest” in
Austin Point

FINALISTS:
Newmark Homes
for “Dia de los Muertos” in Bridgeland

Ravenna Homes
for “Kick Up Your Boots”

2 . lu rll
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Sales Brochure - Production Builder
DREES CUSTOM HOMES

FINALIST:
Newmark Homes for The Wildflower Collection
at The George

Sales Brochure - Custom Builder
FIFTY SEVENTH & 7TH LUXURY HOMES



Television/Video Promo -

Custom Builder
Fifty Seventh & 7th Luxury Homes
for “Luxury Living”

FINALIST:
Royal Texan Homes for “A Better Way to Build Custom Homes”

Television/Video Promo -

Remodeler
KITCHEN TUNE-UP
for “Fall In Love Again”

FINALIST:
Fifty Seventh & 7th Luxury Homes
for “The Retreat on Overbrook”

Television/Video Promo -
Associate
LEGENDS ARCHITECTURAL STONE
for “Stop Dreaming - Start Doing”

FINALISTS:
Community Builders Advisory Services for “Blues Brothers”
Legends Architectural Stone for “Stone Tells A Story”

Best Website - Developer
AIRIA DEVELOPMENT COMPANY
for coltontx.com

FINALISTS:
Shea Homes
for wildtreetexas.com

The Signorelli Company
| for austinpoint.com

e Uit aTions

Best Website - Production Builder
RAVENNA HOMES
for ravennahomes.com

$40,000'fiiae ~1

Best Website - Custom Builder
FIFTY SEVENTH & 7TH LUXURY HOMES
for fiftyseventhandseventh.com

FINALIST:
{ Crafted Custom Homes + Renovations
for craftedhome.com

On Point Custom Homes
for onpointhomes.com

Best Website -Remodeler
FIFTY SEVENTH & 7TH LUXURY HOMES
for fiftyseventhandseventh.com

FINALIST:
On Point Custom Homes for
onpointcustomhomes.com

Crafted Custom Homes + Renovations
for craftedhome.com

Best Website - Associate
FRENCH INSPECTION

Your Client Focused a s
for french-inspection.com

Inspection Company
— FINALIST

Legends Architectural Stone
for legendsstone.com
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Presenting Sponsor for the entire black-tie gala event

* 310 5 min speaking opportunity intreduce yourself and
your company as the 2027 Title Sponsor
Opportunity to hand out the Grand Awards

2-page ad épatﬁ in the 2027 PRISM Winners Guide

Lege recognition on all event marketing and social media
Ten (10) admission tickets with premium seating

Casino Tables Sponsor: 37,500
= Logo on all marketing and social media
= Dpporiunity to show a 30 sec sponsor-
provided commercial spot
- Full page ad space in the Winners Guide
= Company logo at all casino tables
- Ten (10} admission tickels with
premium seating
- Five (3) valet passes

TVE JUST SEEN A FACE™

Photography Sponsor: $7 500

= Logo on all markeling and social media

- Opportunity to show a 30 sec sponsor-
provided commercial spot

- Full page ad space in the Winners Guide

- Company logo on printed photos

- Ten (10} admission tickels with
premium seating

= Five (5) valel passes

“COME TOGETHER"
Cocktall Reception Sponsor; 57.000
= Logo on all marketing and social media
= Opportunity to welcome guests ushering
them into the ballroom
- Full page ad space in the Winners Guide
- Ten (10} admission tickels with
premium seating
= Five (5) valel passes

“DAY TRIPPER™
Engraved Luggage Tags Sponsar: $7.000
- Logo on all marketing and social media
- Logo on engraved luggage tags
= Full page ad space in the Winners Guide
- Ten (10) admission tickets with
premium sealing
= Five (3} valet passes
]

Sponsor at:

events@ghba.org or
281-664-1428

=N\l o

*Event details and sponsorships are sub-
ject to change without notice. Terms and
restrictions apply. ¥/24

4\ = . 4

N .f

TITLE :
SPOMNSOR:
$12,000 * Five (5] valet passes
—— T .I.._., . _,:_E‘J'__ =
“HERE COMES THE SUN"

Audio/Visual Sponsor: $7.000
- Logo on all marketing and social media
= Full page ad space in the Winners Guide
= Company logo on screen during each
award announcemeant {30+ awards)
- Ten (10} admission tickets with
premium seating
- Five (5) valet passes

“A HARD DAY'S NIGHT

Live Band Sponsor: §7.000

- Logo on all marketing and social media

= Logo on screens during the live
kick=-off of the show

= 2/3 page ad space in the Winners Guide

- Ten (10} admission tickets with
premium seating

- Five (5) valet passes

“BRITISH INVASIONE

Beatles Video Tribute Sponsar: 56.500

- Logo on all marketing and social media

= Logo highlighted at the end of the
custom music video tribute

= 2/3 page ad space in the Winners Guide

- Eight {8) admission tickets with
premium seating

- Four (4} valet passes

“PENNY LANE

Decor Sponsar: 56.500

= Logo on all marketing and social media

= 2/3 page ad space in the Winners Guide

- Company logo on signage

- Eight {8) admission tickets with
premium seating

= Four (&) valet passes

“ACROSS THE UNIVERSE™

Centerplece Spansor; 56.500

- Logo on all marketing and social media
= 2/3 page ad space in the Winners Guide
= Company logo on all centerpieces

- Eight {8) admission tickets with
premium seating

Four (&) valet passes

"I WANT TO HOLD YOUR HAND™

360 Video Experience Sponsor: 55,500

= Logo on all marketing and social media
Logo on signage at the 360¢ booth

Half page ad space in the Winners Guide
Six (6) admission tickets with

premium seating

= Three (3) valet passes

“BABY, YOU CAN DRIVE MY CAR"

Yalet Sponsor: £5.000

= Logo on all marketing and social media
Logo on valet passes

Logo on signage al valet kiosk

Half page ad space in the Winners Guide
Six (6) admission tickets with

premium seating

Threa (3) valet passes

"ELEAMODR RIGBY"
Magazine Photo Op Sponsor: 55,000
= Logo on all marketing and social media
= Logo on giant “Rolling Sfone Magazine™
photo op for guests to enjoy
- Half page ad space in the Winners Guide
- Six (6) admission tickets with
premium seating
= Three (3] valet passes

“LADY MADONMA"

Dinner Sponsor: $5.000

- Logo on all marketing and social media
= Logo on placemats set at every table
Half page ad space in the Winners Guide
Six (6) admission tickets with

premium seating

Three (3) valet passes

"1 FEEL FINE"

Bar Sponsor: $5.000
= Logo on all marketing and social media
= Logo on drink tickets
- Logo on signage at bars

Half page ad space in the Winners Guide
Twelve (12} complimentary drink tickets
Three (3} valet passes
e
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"PLEASE, PLEASE ME™

Dessert Spansor: £5.000

= Logo on all marketing and social media
- Logo on desserts set at all place settings

= Half page ad space in the Winners Guide

= Six () admission tickets with premium seating
= Three {3} valet passes

.

LOVELY RITA™

Specialty Drink Sponsar: 55,000

= Logo on all marketing and social media

= Opportunity to name the evening's drink

- Logo on 50 exclusive specialty drink tickets to
pass oul as you wish

- Loogo on signage at specialty drink bar

= Half page ad space in the Winners Guide

- Bix () admission tickets with premium seating

- Three (3] valet passes

“YELLOW SUBMARINE BLUE MEANIES™
Specialty Drink Sponsaor; 55,000

= Logo on all marketing and social media

= Logo'on 50 exclusive martini drink tickets to
pass oul as you wish

Lage on signage at the martini bar

Half page ad space in the Winners Guide

Six (6] admission tickets with premium seating
Three (3} valet passes

“PAPERBACK WRITER"

Digital Winners Guide Sponsor: 55,000

= Logo on all marketing and social media

= Logo on front cover of the Winners Guide

Full page ad space in the guide

Six (6] admission tickets with premium seating
Three (3} valet passes

“0B-LA-DI. 0B-LA-DA
Photo Booth Sponsor: 55,000
= Logo on all marketing and social media

e, - Loge on souvenir phetos taken at booth
- - Loga on signage at photo booth
‘,' e T Half page ad space in the Winners Guide
= - 5ix (6) admission tickets with premium seating
g = Three (3) valet passes
F,
€ “TICKET TO RIDE
C Trip Give-Away Sponsor: 55,000
¢ w - Logo on all marketing and social media
_ u = Logo on PRISM admission ticket form for
. all guests to fill out for a chance to win
[ = You draw the winner's name live on-stage

Half page ad space in the Winners Guide

Six 16 admission tickets with premium seating
Three (3] valet passes

]
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NEW

LIMITED
TOONLY 2
OPPORTUMITIES

54,000 ea.

e T

Three of the most iconic Beatles themes brought to life as pholo ops!
BEATLES THEMED

ELFIE -éTATIQNS

IMMERSIVE EXPERIENCES

= VSARY BN

Y "5_&';?""& it ¥ i :
The “Abbey Road” “Strawberry Fields™ The ‘Sg't Pnpptr s ’
album cover in Central Park alburm cover .:;
Each sponsorship receives: .
Lopa on Loge Buarler page Five {50 Theee (3} ,j
all marketing incorparated ad space admission valel passes g
and social intg the selfie intha tickets
media station "Winnars Guide
“THE AFPLE" “G00D DAY SUNSHINE™

Gifi Give-Away Sponsor: 54,000
= Logo on all marketing and social media
= Logo on PRISM admission ticket form for
all guests to fill out for a chance to win
an Apple* Gift Card
= You draw the winner's name live on-stage
= Quarter page ad space in the Winners Guide
- Five {5} admission tickets with
premium sealing
- Thres i3} valet passes

"ALL YOU HEED IS LOVE™

Crystal Awards Sponsor: £4.000

= Logo on all marketing and social media

- Logo on eflegant labels for all traphy boxes

= |/&page ad space in the Winners Guide

= Five (5) admizsion ickets with premium seating
= Three i3} valet passes &

UNLIMITED SPONSORSHIPS

Emces Sponsor: $3.500

- Logao on all marketing and
social media

= Logo shown on screen as the emcee
for the evening is introduced

= 1/4 page ad space in the
Winners Guide

= Five {5} admission tickets with
premium seating

= Three (3} valet passes

-
————

C
{

!

{
€
{!"

Sponsor at: r
eventsB@ghba.org or -
281-664-1428 4

“Ewent details and sponscrships are sub
ject to change without notice. Terms and
restrictions apply. %28

A\

Diamond Level: 44 000
= Listing on all marketing
and secial media

= Quarter page ad in the
2027 Winners Guide

= Ten (10} admission lickels

Gold Level: 52 500

= Listing on all marketing
and social media

= Quarter page ad in the
2027 Winners Guide

= Six (6) admission lickets

s |

Silver Level: 51,000

= Listing on all marketing
and social media

= Quarter page adin the
2027 Winners Guide

- Two (2) admission tickets

y }li‘\ = i\
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-

COMMERCIAL SPOTS:

Limited sponsor-provided commereial opportunities showcased during the awards
presentation shown to an audience of approximately 700 guests.

30 Sec Spot (limited to 4): $2.000 ea.

60 Sec Spot (imited to 4): 54,000 ea

= Listing on all marketing and
social media

= 1/4 page ad space in the
2027 Winners Guide

= Four (4} admission lickels

o AR T A

= Listing on all marketing and
social media

= 1/4 page ad space in the
2027 Winners Guide

= Twa (2} admiseion lickets
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SPONSORSHIPS AVAILABLE STARTING DECEMBER 1, 2026

l' Awarding Sales Associates, Sales Managers and REALTORS® who closed over $1 million worth
of new single family homes, townhomes or garden homes during the 2026 calendar year.
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The Title Sponsor receives:
+ On stage 2-3 minute speaking opportunity

%UA.I;Jcol_l;l 35,000 + Sponsor-provided :60 sec video shown
T 8 Tickets + Company logo showcased on stage
I'TLE to the event « Chance to hand out one level of certificates
——SPONSOR——

/Qeception
& AWARDS

+ Company logo shown on screen during the
awards presentation and shout out from
the DJ booth as the Title Sponsor

— -

+ Company logo on stage backdrop
+ Company logo on cover of

the digital program

+ Full page ad in the digital program
+ Company logo in Social Media
+ Company logo in HOUSTON BUILDER Magazine

‘W THE

Drinks

& GOOD EATS!

“The Cartel” Casino Tables: $4,500

e Logo on playing cards

¢ Logo on signage at each table

¢ Opportunity to hand out certificates
-1 Level

e Full page ad* in digital program

e 6 Tickets to the event

“Adios” After-Party: $4,500

e Logo featured during the after-party

¢ Opportunity to hand out certificates
- I Level

¢ Full page ad* in digital program

e 6 Tickets to the event

“Oreana’s Glam” Photography: $3,500

¢ Logo featured at photography station
¢ Half page ad* in digital program

e /4Tickets to the event

“The Branding” Certificate: $3,000

e |ogo featured on all MDC Award
Certificates

¢ Half page ad* in digital program

e /4Tickets to the event

“La Cocina” Tex-Mex Bites: $3,000
e |ogo featured at food stations

* Logo on food tickets

¢ Half page ad* in digital program
e /4Tickets to the event

GREATER HOUSTON
BUILDERS ASSOCIATION

Q" 11' s""\ -{/"
664;142 X

MARCH 1, 2027

A

A TRIBUTE TO DUTTON RANCH

“The Split Heart Bar": $3,000

* Logo displayed at bars

* Logo on cocktail napkins

* Logo on drink tickets

* Half page ad* in the digital program
e 4Tickets to the event

“Beulah’s Beer Barrel’: $3,000

* |ogo displayed at bars

* Logo on Koozies for first 150 guests
* Logo on drink tickets

e Half page ad* in the digital program
* 4Tickets to the event

“Beth Dutton Dessert’: $3,000

* | ogo at dessert station

e Half page ad* in the digital program
e 4Tickets to the event

“The Round Up” 3600: $3,000

* Logo on signage and on 3600 upload
e Half page ad* in the digital program
¢ /4Tickets to the event

“Rip’s Rodeo” Mechanical Bull: $2,200

* Logo featured at Mechanical Bull
Ride area

e Half page ad* in the digital program

e /4Tickets to the event

“10 Petal Ranch” Photo Op: $2,200
* | ogo featured on signage at
Photo Opp(s)
e Half page ad* in the digital program
o /4Tickets to the event

S nd-«(' N

“Rio Paloma” Patio Sponsor: $2,200

e Logo featured at the large enclosed
private outdoor patio with bar, stage,
large screen TVs, picnic tables, outdoor
games and more!

e Half page ad* in digital program

e /4Tickets to the event

“The Wheeler” Sunglasses: $2,200
e |ogo featured on the boxes of
50 signature sunglasses distributed
by the sponsor
¢ Half page ad* in the digital program
e 4 Tickets to the event

“Mariano’s Margarita”

Speqalty Drink: $2,200
e |ogo featured on 50 unique
specialty drink vouchers to be
distributed by the sponsor

e Opportunity to name the drink

e Half page ad* in the digital program

e /4Tickets to the event

“On the Border” Boot Shine: $2,200

e Logo featured on boot shiners

e Half page ad* in the digital program
e 4 Tickets to the event

“Joaquin’s Bolo Tie” Sponsor: $2,200

¢ Logo displayed at Bolo Tie Station
for first 150 guests to receive

¢ Half page ad* in the digital program

e 4 Tickets to the event

‘4),5. ) ‘-'\;-1:' &Sﬁ”

cv‘ou NCuL

GREATER' O STON BO{LDEM SSQCIATION

i

<) Food it

STAY TUNED
FOR OUR EXCITING

VENUE ANNOUNCEMENT!

“Zachariah’s Bandana” Sponsor: $2,200

¢ Logo displayed at Bandana Station for
first 150 guests to receive

¢ Half page ad* in the digital program

¢ 4Tickets to the event

“The Republic” Hat Bar: $2,200

¢ Company logo at the hat bar where
guests get their hats cleaned and
reshaped during the event

¢ Half page ad* in the digital program

e 4 Tickets to the event

“El Pradrino” Digital Program: $2,200

¢ Company logo on the front cover of
thedigital program that guests can
access during and after the event

e Full page ad* in the digital program

e /4Tickets to the event

UNLIMITED:

“Rio Grande Ranch Hand™ Sponsor: $450
¢ Quarter page ad* in digital program

¢ 2 Tickets to the event

SPONSORSHIPS ALSO INCLUDE:
e Company Logo (or Listing) shown
in the Audio/Visual presentation
e Recognition on social media
® Recognition in HOUSTON BUILDER Magazine
¢ Sponsor recognition from stage

TICKET(S) INCLUDE:
- (1) Admission to event
- (2) Drink tickets
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Back in the day...

CELEBRATING lookin’

~%s =" Fly

with an Indoor Interactive

Games Competition at: =)= Y’all
YA\ =i gl AV/A\ g <4 v 4

536 Sawdust Rd., Spring, TX 77380



SPONSORSHIPS AVAILABLE STARTING DECEMBER 1, 2026

OF THE
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RUMBLIN, BUMBLIN' STUMBLIN'..

THE THE TITLE SPONSOR RECEIVES:

N g? - e Company logo prominently displayed N
All with top-billing at stage area $3,000 \
- ® Five (5) tickets to event: Includes admission, :

two (2) drinks and one (1) meal, per ticket

e Sponsor’s award presented during the awards presentation
TITLE SPONSOR

® Logo recognition on all event marketing and social media

Exclusive sponsorships include company recognition and logo on all print, online and event marketing.

"No soup for gow.’ ”

" Pour one out.” "Snap-A-Pic " GAME ROOM SPONSOR |$1,000
FOOD SPONSOR(S) | $1.200 ea.| BEVERAGE SPONSOR(S)|$1,200 ea.| SELFIE STATION |$1,200 * Company logo at entrance of a
1
(2 Opportunities) (2 Opportunities) SPONSOR game room for all players to see
¢ Company logo displayed * Company logo displayed * Company logo on creative . . .
; b Two (2) tickets to event with the
at food station at beverage station backdrop for selfies opportunity to man the game
e Two (2) tickets to event o Two (2) tickets to event ® Two (2) tickets to event (No limit to the number of games that a
company can secure.)
. . " Gimmie dat Lid!”
Booyah Ross & Rachel BUCKET HAT SPONSOR ($1.200 | TEAMS ($600 per
WINNING PRIZES [$1.200 KOOZIE SPONSOR | $1.200 « Event signature logo on * Up to (5) five players per team
SPONSOR « Event signature logo 50 souvenir bucket hats for can compete
e Company logo on trophy table imprinted on give-away mgysevci::ﬁorto distribute as « Includes (1) food & 2)drink
* Two (2) tickets to event koozies * Two (2) tickets to event tickets per player

« Two (2) tickets to event (Maximum of 2 teams per company allowed)

Ticket includes:

(1) Admission, Sponsor at:
(2) Drink Tickets. BROUGHT TO YOU BY THE 2027 events@ghba.org
and (1) Food Ticket per or 281-664-1428

*Games shown are for illustrative purposes m SAL E SI:MAR KETI NG

only and will vary from what is shown based COUNCIL m
upon the venue. Event details are subject to GREATER HOUSTON BUILDERS ASSOCIATION GREATER HOUSTON
change without notice. 8/26 BUILDERS ASSOCIATION
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ST. 2027 6 9pm
Venue TBD

Au

*Event details are subject to
change without notice. 7/26




“-WE'RE CELEBRATING THE SUMMER OF LOVE: 1969

This one-of-a-kind networking event is designed for those who want to meet top marketing
and sales professionals with a fun evening of music, food & drink. Mix & mingle.

Make new contacts! See the 2027 Q1 & Q2 Top-Poducers be awarded!

Get a sneak-peek at PRISM Awards theme decor details and available sponsorships!

The
Ufoodstoch

TITLE SPONSOR

“Cool Cat” Photography Sponsor: $1,000 “Groovy” Photobooth: $1,000

¢ Logo on digital event photos ¢ Logo featured at photobooth station
o (4) Tickets to the event o (4) Tickets to the event
“Lucy in the Sky With Diamonds™ Bar “John Lennon” Sunglasses Sponsor: $750
Sponsor(s): $1,000 each ¢ Logo displayed at the sunglasses station for
(2 Opportunities) the first 75 guests to receive
¢ Logo at feaured at bar areas ¢ (2) Tickets to the event
¢ Logo on drink tickets
o (4) Tickets to the event “Far Out” Bandana Sponsor: $750
¢ Logo displayed at tie-dyed bandana station
“Dig In” Light Bites Sponsor(s): $1,000 each for first 75 guests to receive
(2 Opportunities) ¢ Half page ad* in the digital program
e Logo featured at the hor'dourves station ¢ (2) Tickets to the event
¢ Logo on hor'dourves vouchers
o (4) Tickets to the event “Tie-Dye” Table Top Sponsor: $350
(3 Opportunities)
“Flower Power” Certificate Sponsor: $1,000 ¢ Company logo on table tent display
¢ Company logo on the Top-Producers e (2) Tickets to the event
awards certificate

o (&) Tickets to the event
TICKET(S) INCLUDE:

“Peace & Petals” Bloom Bar Sponsor: $1,000 - (1) Admission to event
¢ Logo featued at flower cart station - (2) Drink tickets
* (&) Tickets to the event - (1) Food ticket

SPONSORSHIPS ALSO INCLUDE:
e Recognition on social media
Sponsor at: ® Recognition in HOUSTON BUILDER Magazine

events@ghba.org e Live sponsor recognition at event
281-664-1428
Brought fo you by the 2027

Y| SALESEMARKETING ‘oribA
GREATER HOUSTON BUILDERS ASSOCIATION
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‘Thank You 1o

2026 WINNERS GUIDE SPONSOR



