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Thanks for checking out our 111th is-
sue of Leverage, your online marketing 
resource guide for small business. Each 
month we will be covering topics that 
resonate with local businesses just like 
yours.

Our goal is simple. We want to enable you 
to do big things online, and it all starts by 
breaking down the complexities of mar-
keting your business online.

It doesn’t matter if you’re just starting out, 
or an established business owner in your 
local community, you can always benefit 
from increasing your brand’s
visibility online. 

To your Success,

Dualdeko Search Engine Marketing

Dualdekois the leading small business 
marketing service in the Covington for over 10 
years.  We help small businesses connect with 
more customers online. 

If you want to build your business, you need 
to market, it’s that simple. But you can lose 
thousands of dollars if you don’t know what 
you are doing. So we urge you to take action 
with some of the strategies we recommend.

For a more “hands off” approach, we offer 
affordable solutions that can deliver results. 
We hope you enjoy this issue of Leverage and 
feel free to reach out to us anytime.
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MAGNETIZE YOUR MARKET:

HOW TO CREATE THE ULTIMATE

LEAD MAGNET
FOR YOUR BUSINESS.
In today’s bustling market, local businesses face the challenge of not just reaching their 
audience but truly engaging with them. This is where the magic of a well-crafted lead 
magnet comes into play. Lead magnets are more than just a marketing tactic; they’re 
a bridge connecting your business to potential customers. By offering something of 
value, you don’t just capture attention; you start a relationship.

This guide is designed to walk you through the process of creating lead magnets that 
resonate with your audience, drawing them closer to your business and nurturing last-
ing connections.



The Essence of Lead Magnets: Beyond the Basics

A lead magnet is a strategic offering, designed to pro-
vide immediate value to your potential customers in ex-

change for their contact information. The effectiveness of 
a lead magnet lies in its relevance and perceived value. It’s not 

merely about giving something away for free; it’s about presenting 
a solution to a specific problem or fulfilling a need your target audience has.

For local businesses, understanding the local community and your target customer base is 
crucial in designing a lead magnet. It’s about asking, “What do my customers really want or 
need? What can I offer that will truly make a difference in their lives?” This could range from 
practical tools to informative content, or exclusive benefits.

Generating Ideas:  Tailored Lead Magnets for Diverse Businesses

The key to a successful lead magnet is cus-
tomization according to your business type 
and customer needs. Here are more nuanced 
examples across various local business cate-
gories:

> For a local fitness studio or gym: Offer 
a free, downloadable workout plan or a nu-
trition guide tailored to specific fitness goals. 
Alternatively, a complimentary first-class pass 
or a virtual personal training session could be 
a great way to invite potential customers to 
experience your service.

> For a real estate agency: Create a com-
prehensive guide to buying or selling a home 
in your specific locality, including market 

trends and tips. Or, offer a free home valua-
tion service for potential sellers visiting your 
website.

> For a beauty salon or spa: A guide to at-
home skincare or wellness routines can be a 
valuable offering. You might also consider a 
free initial consultation or a discount on first-
time services.

> For an automotive repair shop: Provide 
a seasonal vehicle maintenance checklist or a 
guide on how to prepare your car for different 
weather conditions. A complimentary vehi-
cle inspection or a discount on oil changes 
can also be effective.



> For a gardening or landscaping busi-
ness: Offer a gardening guide that highlights 
local plants, tips on local plant care, or land-
scaping ideas for different types of homes. A 
free initial garden assessment or a discount 
on seasonal preparation services can attract 
potential customers.

> For a local café or bakery: Share a col-
lection of your most popular recipes or a 
guide to pairing coffee with meals. Consider 
offering a free pastry or coffee with the first 
purchase to visitors who sign up for your 
newsletter.

Creating and Designing Your Lead Magnet:   Steps to Ensure Appeal Businesses

The creation of your lead magnet involves 
more than just deciding on the content; it’s 
about presenting it in an engaging and acces-
sible way. Start with defining the format that 
best suits your offering – be it a PDF guide, 
a video series, an e-book, or even a physical 
item. The design should reflect your brand’s 
aesthetic and resonate with your target au-
dience.

For digital content, tools like Adobe Spark, 
Canva, or even simple platforms like Micro-
soft PowerPoint can be used to create visu-
ally appealing designs. Remember, the goal 
is to make your lead magnet so enticing 
that potential customers feel they’re getting 
something of substantial value.

When it comes to physical lead magnets, 
such as product samples or complimentary 
services, ensure that the redemption process 
is straightforward and hassle-free. This could 
mean creating a simple online form for cus-
tomers to fill out, or providing a QR code that 
they can scan to access the offer

In every case, your lead magnet should have 
a clear call-to-action (CTA). Whether it’s to 
download, sign up, register, or visit your store, 
make it clear what you want the potential 
customer to do next.



Having developed your lead mag-
net, the next step is getting it into the 
hands of potential customers. This is 
where strategic promotion plays a crit-
ical role. Utilize your business’s website, 

social media platforms, email marketing, and even in-
store promotions to spread the word about your 

lead magnet.
 
For online promotion, consider creating ded-
icated landing pages for your lead magnet. 

These pages should provide a clear and concise 
overview of what you’re offering and include a sim-

ple form for visitors to leave their contact informa-
tion. Paid advertising on social media is probably going 

to be most effective.  Paid options like like Facebook Ads 
or Instagram Ads even YouTube ads can also help increase 

the visibility of your lead magnet.

In the case of physical businesses, you can leverage in-store pro-
motions or local community events to distribute your lead mag-

nets. Partnering with other local businesses for cross-promotion can 
also be an effective way to reach a wider audience.

Promoting Your Lead Magnet:
Effective Distribution Strategies

Creating the perfect lead magnet is a blend of understanding your audience, offering genu-
ine value, and presenting your brand in the best light. It’s an opportunity to showcase what 
makes your local business unique and to start building relationships with potential customers. 
Remember, the goal of a lead magnet is not just to gather contact information; it’s to begin a 
dialogue that could lead to a loyal customer relationship. Experiment with different types of lead 
magnets, track their performance, and continually refine your approach to find what resonates 
best with your audience.



Optimizing Your Website to Dominate

VOICE SEARCH
Unless you’ve been living under a rock for the past few years, it’s probably no surprise to you that 
voice search is becoming increasingly important, especially for small businesses. With the rise 
of digital assistants like Alexa, Siri, and Google Assistant, it’s clear that the way people search for 
information online is changing dramatically. Recent statistics reveal that over 50% of adults use 
voice search daily, and 27% of mobile users engaged with voice search in 2023. These numbers 
are projected to increase, marking a significant shift in internet search behaviors.

For small businesses, adapting to this change is not just beneficial; it’s essential for staying com-
petitive. Optimizing your website for voice search is now a critical component of digital strategy. 
This article will guide you through what voice search is, its importance for small businesses, and 
practical steps to ensure your website is optimized for success!



???

Why Voice Search Matters
Voice search is increasingly becoming a part of everyday life. Here are some compelling reasons 
why small businesses should pay attention:

- Growing Usage: Over half of adults now use voice search daily. In 2023, 27% of mobile users 
engaged with voice search, a number set to rise.

- Local Search Dominance: Voice searches are three times more likely to be local. For small 
businesses, this is a golden opportunity to capture local market share.

Understanding What Voice Search Is
Voice search is, in its simplest form, using your voice to ask a device to perform an internet search. 
This technology is available on various devices, including smartphones, smart speakers, and even 
in-car systems. 

The nature of voice search is different from traditional typed searches. It’s more conversational, 
often longer, and tends to use natural language. For example, instead of typing “weather in Cincin-
nati,” a person might use voice search to ask, “What’s the weather like in Cincinnati today?



The Significance of Voice Search for Small Businesses
Voice search optimization offers several key benefits for small businesses, heres’ why you should 
care:

Increased Visibility and 
Traffic: Being optimized 
for voice search improves 
your chances of appearing 
in search results, potentially 

increasing website traffic 
and brand awareness.

Credibility and Trust: 
Making your site easily dis-
coverable via voice search 
enhances your credibility 
with potential customers.

Improved 
User Experience: 

Voice search optimization 
often involves enhancing 
various website aspects, 

leading to a better overall 
user experience.

Accessibility: For individuals with visual or 
motor impairments, voice search is partic-
ularly beneficial, making your website more 

inclusive.

Convenience and Safety: Voice search 
provides a hands-free, convenient way to 
search the internet, particularly useful for 

users who are multitasking or driving.



Key Steps for Voice Search Optimization
Mobile Optimization: Since many voice searches occur on mobile devices, ensure 
your website is optimized for mobile. This includes a responsive design, quick loading 
times, and straightforward navigation.

Tailored Keywords for Voice Search: Incorporate keywords that mirror natural 
speaking patterns, including long-tail and conversational phrases, which are typical in 
voice searches.

Conversational Language in Content: Revise your website content to reflect a 
conversational tone. Voice searches are more natural and spoken, so your site’s lan-
guage should match this style.

Inclusion of FAQs: Add a section for Frequently Asked Questions to your website. 
This strategy is effective as voice searches commonly come in question form, and 
having ready answers can improve your search rankings.

Monitoring Page Speed: Focus on enhancing your website’s loading speed, which 
is crucial for mobile users who commonly use voice search. Quicker loading times 
can significantly improve user experience and search performance.

Structured Data Implementation: Utilize structured data to help search engines 
better understand and categorize your website content, a key aspect in optimizing for 
voice search.

Regular Content Updates: Keep your website’s content fresh and up-to-date. Con-
tinuously updated content can boost voice search optimization and maintain your 
site’s relevance for visitors

Optimizing for Local Searches: Since voice searches are often local, ensure your 
website content includes local references and keywords. Also, maintain accurate list-
ings on Google Business Profiles and local directories.



The Time for Voice Search is Now

For small businesses, optimizing your website for voice search is far more than keeping pace with 
technological trends; it’s an important step towards future-proofing your business on the web. 
By refining your website for voice search, you’re not just boosting your online presence; you’re 
actively expanding your reach to a diverse and interactive audience. This strategic move goes 
beyond mere adaptation – it’s about seizing the opportunity to connect with customers in a way 
that’s intuitive, accessible, and increasingly preferred.

In essence, embracing voice search optimization is a forward-thinking investment, one that equips 
your business to flourish in a world where voice-activated interactions are becoming the norm, 
not the exception.



hen it comes to high-ticket sales like furniture, jewelry, landscaping, recreational ve-
hicles, pools & spas, ensuring customer satisfaction is crucial for local businesses. A 
purchase made in haste can lead to buyer’s remorse, which is detrimental to both the 

customer’s experience and the business’s reputation. This article explores strategies to prevent 
buyer’s remorse and maintain customer satisfaction, especially for high-value transactions.

W

Securing Satisfaction:

How Local Businesses Can

Prevent
Buyer’s

Remorse



1. Detailed Pre-Purchase Consultations:

Understanding Beyond the Surface: Take the time to have in-depth discussions with your 
customers. Ask about their lifestyle, preferences, and if they have kids to understand their 
needs fully. This helps in recommending products or services that truly align with what the 
customer is looking for, reducing the chances of a mismatch post-purchase.

2. Setting Realistic Expectations:

Full Disclosure: Be upfront about every aspect of what you’re offering. For example, if a piece 
of jewelry requires delicate handling, make sure the customer understands this. It’s about cre-
ating a transparent relationship where the customer is fully aware of what they are investing 
in, including the benefits and any needed maintenance or care.

3. Excellent Customer Service:

Consistency and Reliability: Ensure that your team is trained to provide consistent and reliable 
service throughout the customer journey. This includes being approachable, knowledgeable, 
and empathetic. A positive customer service experience can often be the deciding factor in 
mitigating buyer’s remorse.



4. Offering Customization Options:

Personal Touch: In cases where customization is possible, like in jewelry or furniture, offer 
these options prominently. Allowing customers to add a personal touch can significantly in-
crease their emotional investment in the purchase, thereby reducing the likelihood of regret.

5. Detailed Education on Specialized Products:

Empowering Customer Decisions: For high-value items such as recreational vehicles or pools 
& spas, offer extensive information through detailed guides, interactive video tutorials, and live 
demonstrations. This depth of product knowledge enables customers to make well-informed 
decisions, increasing their satisfaction and reducing the chances of buyer’s remorse.

6. Flexible Return or Exchange Policies:

Creating a Trusting Environment: A customer-friendly return or exchange policy can alleviate 
the pressure of making a large purchase. Knowing they have the option to return or exchange 
an item if it doesn’t meet their expectations can make customers feel more secure in their 
decision.



7. Effective Post-Purchase Follow-up:

Sustained Engagement: Develop a system for post-purchase follow-up. This can include 
courtesy calls, satisfaction surveys, or even personalized thank-you notes. Addressing any 
post-purchase doubts or concerns promptly can significantly reduce buyer’s remorse.

8. Encouraging and Utilizing Customer Reviews:

Positive Reinforcement Through Reviews: Displaying positive reviews prominently on your 
website or in your store can reinforce the customer’s decision. Encourage satisfied customers 
to share their experiences and consider offering incentives for leaving reviews.

9. Exclusive Customer Events:

Cultivating Loyalty and Connection: Organize special events for customers who make 
high-value purchases. These events can serve as an appreciation gesture and a way to build 
a community among customers, enhancing their connection with your business.

10. Prioritizing Good Service over Just Selling:

The Long-Term Perspective: Understand that sometimes the best service you can provide is 
to acknowledge when a customer has made a rushed decision. In such cases, offering a re-
fund or a suitable alternative solution can be the best course of action. This approach fosters 
trust and demonstrates your commitment to customer satisfaction over just making a sale.



Conclusion:

High-value transactions require a nuanced approach centered on customer satisfaction and 
ethical service. By implementing these strategies, local businesses can significantly reduce 
buyer’s remorse and cultivate long-term customer relationships. This leads to not only repeat 
business but also a strong, positive reputation in the community.



Forget the run-of-the-mill advice you've heard a thousand times. We're about to embark on 
a journey through some of the most ingenious, outside-the-box strategies that are shak-
ing up the digital marketing scene. These 11 strategies aren't your everyday tips; these are 
game-changers, designed to propel your social media campaigns into the stratosphere.

Whether you're a local business looking to make a big splash in your community or a glob-
al brand aiming to conquer new markets, these tactics are your secret weapons. Get ready 
to explore the hidden gems and ninja moves of social media advertising that will leave your 
competitors in the dust!

11
PRO STYLE HACKS
FOR YOUR PAID SOCIAL MEDIA CAMPAIGNS



           1. LEVERAGE LOOKALIKE   AUDIENCES

Utilize lookalike audiences on platforms like Facebook and LinkedIn to reach new people 
similar to your best existing customers. This method effectively duplicates the characteristics 
of your current audience, ensuring that your ads are seen by users who are more likely to 
be interested in your products or services.

Why It’s Smart: This approach allows you to replicate the success with your best custom-
ers, targeting users with similar profiles for higher engagement and conversion rates.

          2. IMPLEMENT A/B TESTING  RIGOROUSLY

Continuously test different elements of your ads to determine what resonates best with 
your audience. This includes experimenting with variations in ad copy, imagery, and call-to-
actions to identify the most effective combinations.

Why It’s Smart: A/B testing provides concrete data on effective strategies, ensuring cam-
paigns are optimized based on actual user responses.

           3. INTEGRATE USER-GENERATED  CONTENT

Incorporate content created by satisfied customers in your ads to increase trust and en-
gagement. This strategy leverages the power of social proof, showcasing real experiences 
from actual customers to build credibility.

Why It’s Smart: User-generated content builds authenticity and resonates more with po-
tential customers, reflecting real-life experiences.

         4. OPTIMIZE FOR MICRO-MOMENTS

Tailor your ads to ‘I-want-to-know’, ‘I-want-to-go’, ‘I-want-to-do’, and ‘I-want-to-buy’ mo-
ments. This strategy focuses on capturing the attention of users at critical decision points in 
their buyer journey.

Why It’s Smart: Capturing your audience in these decision-making moments ensures your 
brand is present when preferences are shaped.



        5. HYPER-LOCALIZED TARGETING

Use advanced targeting options to focus on specific areas, even down to zip codes or neigh-
borhoods. This precise targeting is particularly effective for local businesses looking to con-
nect with nearby customers.

Why It’s Smart: Hyper-local targeting makes your ads more relevant and effective, espe-
cially for local businesses attracting nearby customers.

            6. DYNAMIC ADS FOR LOCAL INVENTORY

Showcase products available in nearby stores to draw online audiences into physical loca-
tions. This strategy links your online advertising efforts directly with your offline inventory, 
creating a seamless shopping experience.

Why It’s Smart: These ads bridge the gap between online and offline experiences, appeal-
ing to the convenience of local shoppers.

          7. UTILIZE WEATHER-TRIGGERED ADS

Create ads triggered by local weather conditions. This innovative approach tailors your ad-
vertising to the current weather, making your messages more timely and relevant to the 
user’s immediate context.

Why It’s Smart: Weather-triggered ads are highly relevant and timely, leading to increased 
engagement during specific weather-related buying patterns.

           8. LEVERAGE LOCAL EVENTS AND TRENDS

Align campaigns with local events, holidays, or trends. This strategy involves tailoring your 
advertising content to reflect what’s happening in your community, creating a deeper con-
nection with your local audience.

Why It’s Smart: This shows your involvement in the community and keeps content rele-
vant and timely, enhancing local appeal.



          9. ADVANCED RETARGETING BASED ON LOCAL INTERACTION

Target users who have interacted with your local events, visited your store, or engaged with 
your local content. This focused approach ensures that your ads are seen by users who have 
already shown an interest in what you offer.

Why It’s Smart: Focused retargeting based on local interactions increases the likelihood of 
conversion among users already interested in your business.



          10. IMPLEMENT LOCAL CHATBOTS

Use AI-driven chatbots tailored to provide local information. These chatbots can offer per-
sonalized assistance and local recommendations, enhancing the user experience. They act 
as virtual guides, helping users navigate your services or products with ease and relevance 
to their local context.

Why It’s Smart: Localized chatbots enhance user experience by efficiently answering 
location-specific queries, improving customer satisfaction.

          11. LOCAL INFLUENCER COLLABORATIONS

Collaborate with local influencers or micro-influencers for significant local traffic. These 
partnerships can amplify your brand’s presence in the community and lend a sense of au-
thenticity and trust. Influencers with a strong local following can act as powerful advocates 
for your brand, resonating deeply with your target audience.

Why It’s Smart: Local influencers have a loyal following and can drive significant traffic 
and sales due to their credibility and local relevance.

So, there you have it – an arsenal of advanced social media strategies, each a powerhouse 
in its own right. These aren’t just tools; they’re your secret weapons in the digital battle-
ground. As you deploy these tactics, you’re doing more than just capturing attention – 
you’re creating an experience, a connection that resonates and endures.  So what are you 
waiting for?  Embrace these strategies, and prepare to see your campaigns transform and 
thrive.



DO YOU HAVE 
BIG GOALS 
FOR YOUR 
BUSINESS 
IN 2024?

YOU SHOULD!

Because there’s never been a better time to boost your 
visibility online. Whether you need:

Higher Rankings on Google   |   More Visibility on Social Media
Improved Website Conversions   |   More Reviews  & More!

Our team has the passion and expertise to help you meet your online goals. 
No matter your business size.

Connect with us today for a complimentary strategy session (Valued at 
$149) and get the conversation started.

YOUR CUSTOMERS ARE WAITING!

VISIT US ONLINE WWW.DUALDEKO.COM 
OR CALL ANYTIME AT 404-975-1585


