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As a Business & Partnership, I have a proven track record of identifying potential partners, 

designing collaborative brand marketing campaigns, negotiating commercial terms, and 

monitoring and evaluating the performance of each partnership. 

I also work on strategic projects that align with multiple stakeholders and create sustainable 

growth for the company. I enjoy working in a fast-paced and dynamic environment, where I 

can apply my strong leadership, team working, and multitasking skills, and learn new skills and 

take on necessary challenges for career growth.

About Me



Education
Bachelor of Hotel Management - GPA 3.39

Sahid Institute of Tourism

August 2015

Skills
● Communication

● Negotiation

● Presentation

● Leadership

● Teamwork

● Hotel Management

● Event Management

● Vendor Management

● Account Management

● Community Management

● Corporate Partnership

● Business to Business

● Business to Customer

● Business Development

● Client Relations



Career Journey

Internship

Grand Hyatt Nusa Dua Hotel - Bali

Jun 2014 - Aug 2014

Partnership Operations

PT. Dyandra Promosindo (Kompas Gramedia Group)

Aug 2014 - Sep 2015

Internship

Thistle Hotel Johor Bahru - Malaysia

Feb 2013 - Aug 2013

Senior Payment & Partnership Operations

PT. Trinusa Travelindo (TRAVELOKA)

Jun 2016 - Feb 2020

Career Journey



Business Partnership & Vendor Management

PT. Rukita Bhinneka Indonesia (RUKITA)

May 2020 - Dec 2023

Marketing Campaign & Partnership Senior Associate

PT. Oto Klix Indonesia (OTOKLIX)

Jan 2024 - Jun 2025

Business Partnership - Freelance

PT. Aplikasi Sukses Karya Bangsa (NOSSA)

Jun 2024 - Dec 2024

Business Partnership

PT. Eight Clean Indonesia (8CLEAN)

Jun 2025 - Jun 2026

Business Executive

PT. Barcode Karting Indonesia (BARCODE GOKART)

Jun 2026 - Present



Experience

Internship

Thistle Hotel Johor Bahru, Malaysia

Feb 2013 - Aug 2013

✓ Coordinate tasks and works with other departments to ensure that the department runs efficiently.

✓ Ensure the correct quality and quantity of the items are received from the supplier.

Experience

Internship

Grand Hyatt Nusa Dua Hotel - Bali

Jun 2014 - Aug 2014

✓ Verify packages according to order and invoices (quantity, quality and price)

✓ Contact supplier or shipper if a mistake is identified and responsibility for returning unsatisfactory shipments or receiving replacements.



Partnership Operations

PT. Dyandra Promosindo (Kompas Gramedia Group)

Aug 2014 - Sep 2015

✓ Analyze and identify potential partners to supporting the event.

✓ Handling the negotiate and gain best outcome for partnership while managing win-win solution for all parties.

✓ Post event evaluation including data entry and producing reports for event stakeholder.

Experience



Senior Payment & Partnership Operations

PT. Trinusa Travelindo (TRAVELOKA)

Jun 2016 - Feb 2020

✓ Work closely with Business Development team to analyze and identify potential partners.

✓ Developing and maintaining relationship with existing and potential partners.

✓ Monitoring and to ensure operation team runs efficiently and handling dissatisfaction of 

customers or partners issue.

✓ Supervising operation team to ensure adherence to quality standards and proper 

procedures to achieve the KPIs.

✓ Liaise and coordinate task with internal or related team (Business Development or Market 

Executive, Finance, Product Manager, Marketing and Quality Assurance).

Experience



Traveloka Payment Campaign



Traveloka Payment Campaign



Traveloka Payment Campaign



Business Partnership & Vendor Management

PT. Rukita Bhinneka Indonesia (RUKITA)

May 2020 - Dec 2023

✓ Identify potential partners and design a win-win partnership structure for user and brand acquisition, activation, retention and monetization.

✓ Develop brand marketing strategies through collaboration (online, offline and community channels) across business units and effectively manage their 

implementation to enhance brand awareness and visibility.

✓ Participate in negotiations with partners in commercial terms and liaise with partners on a regular basis.

✓ Work on strategic projects that will aim to create sustainable growth for the company and align with multiple stakeholders (Project Management, Product 

Manager, Legal, Operations and Marketing) to achieve desired outcomes the company revenue from the company ecosystem.

✓ Build and maintain good relationships and communication with our community members and influencers (KOL).

✓ Conduct community event, ensure the event runs smoothly according to the timeline and campaign plan.

✓ Find and collaboration with Brands to support community event as Sponsor.

✓ Explore and source new potential vendors/suppliers to secure the best prices and services.

✓ Collaborate closely with internal teams and cross-division (Procurement, Operations, Marketing, General Affairs, etc) to understand their specific needs.

✓ Negotiating product pricing and contracts with vendors and Ensuring all vendor activities adhere to our company policies.

✓ Troubleshooting any vendor issues and Building and maintaining long-lasting relationships with vendors.

Experience



TOD Fair x Rukita Project



OCBC NISP x Rukita Project



Rukita Community Event



Rukita Community Event (Rukita x KYZN)



Rukita Community Event (Rukita x IM3 x Sijadi Kopi x Puyo)



Rukita Community Event (Rukita x Hanasui x Melts x Puyo x Segari)



Rukita Year End Party



Marketing Campaign & Partnership Senior Associate

PT. Oto Klix Indonesia (OTOKLIX)

Jan 2024 - Jun 2025

✓ Identify potential partners and design a win-win partnership structure for user and brand acquisition, activation, retention, monetization and 

provide regular reports performance to C-Level.

✓ Develop brand marketing strategies and create campaign through collaboration (online, offline and community channels) across business units and 

effectively manage their implementation to enhance brand awareness and visibility.

✓ Work on strategic projects that will aim to create sustainable growth for the company and align with multiple stakeholders (Project Management, 

Operations, Legal and Marketing) to achieve desired outcomes the company revenue from the company ecosystem.

✓ Work collaboratively across marketing departments to ensure projects are executed well in a timely manner.

Experience



Partner Campaign



Partner Campaign



Marketplace Campaign



Tactical & Event Campaign



Partnership Project



Business Partnership - Freelance

PT. Aplikasi Sukses Karya Bangsa (NOSSA)

Jun 2024 - Dec 2024

✓ Nossa is the leading Gaming Community Rewards focusing on membership lifestyle benefits, adding value to their membership via 

subscription-based business model.

✓ Identify potential partners and design a win-win partnership structure for user and brand acquisition, activation, retention, monetization and 

provide regular reports performance to C-Level or BOD.

✓ Develop brand marketing strategies and create campaign through collaboration (online, offline and community channels) across business units and 

effectively manage their implementation to enhance brand awareness and visibility.

✓ Lead strategy & operations team to ensure the road to profitability will proceed as quickly and seamlessly as possible, drove B2B and community 

project to successfully onboard & lifestyle partners in less than 2 months (i.e Kopi Kenangan, ARAH Coffee, Titik Temu Coffee, Segari, Sneakershoot, 

Eleanor Community, LittleHope Community and etc).

✓ Successfully increasing acquisition new membership premium of B2C customers from 7 active members in September 2024 to 900++ active 

members premium in December 2024. 

Experience



Nossa Tournament



Nossa Tournament



Nossa Tournament



Nossa Tournament



Nossa Mega GiveAway



Nossa Brand Partners



Business Partnership

PT. Eight Clean Indonesia (8CLEAN)

Jun 2025 - Jun 2026

✓ Developed strategic partnerships with Grab and Gojek through collaboration (online, offline and community channels) across business units and 

effectively manage their implementation to enhance brand awareness and visibility.

✓ Leading business development initiatives to expand 8 Clean's market presence / site expansion in the automated helmet cleaning industry by 

partnering with Pertamina, Shell, Alfamart, Lawson, Familymart and public spaces.

✓ Conduct for soft opening event and make sure the event runs smoothly according to the timeline and campaign plan.

✓ Join and tap-in to the brand events to enhance brand awareness and visibility of 8clean.

Experience



8Clean Grand Opening



Brand Collaboration



Brand Collaboration



Brand Collaboration



8Clean Campaign



8Clean Campaign



Business Executive

PT. Barcode Karting Indonesia (BARCODE GOKART)

Jun 2026 - Present

✓ Design and execute B2C & B2B campaigns, promotional events, and seasonal offers to drive foot traffic. 

✓ Pitch and sell all-access venue rental packages to corporate clients, agencies, and event planners for private events. 

✓ Participate in negotiations with partners in commercial terms and liaise with partners on a regular basis.

✓ Work on strategic projects that will aim to create sustainable growth for the company and align with multiple stakeholders (Operations, Marketing & 

Legal) to achieve desired outcomes the company revenue from the company ecosystem. 

Experience



Barcode Gokart Seasonal Campaign



Barcode Gokart Seasonal Campaign



Barcode Gokart Private Event



Barcode Gokart Collaboration



Barcode Gokart OTA Partners



Contact

+628 1717 757 567

hariyanto567hariyanto@gmail.com

https://www.linkedin.com/in/hariyantohariyanto

@hariyanto.photography


