


Fast. Flexible. Future-ready. You want it all? Now you can have it all.  
With the new Gallus Five, we proudly introduce a new benchmark in label 
printing. This modular hybrid machine delivers maximum speed, top-tier  
quality, and unmatched flexibility. 100 m/min? Easy. Next-gen ink formulation? 
Absolutely. Inline embellishment? Standard. Fast changeovers? Built-in.  
Lower energy use, less waste, high-speed output – all in a single pass.  
No extra setup. No second run. Say hello to Gallus Five. And welcome to  
the new rhythm of modern label printing.

One System. Built for Speed. Ready for Anything.

With the New Gallus Five
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Find out more: 
gallus-group.com

A HEIDELBERG GROUP COMPANY



ABOUT THE AWARDS

 The Asian Packaging Excellence Awards 
have been awarding quality in 

Packaging Excellence for the last 25 
years across Asia

IT’S NOT EASY TO WIN

DIRECTIONS FOR USE

You must start collecting your best 
2026 packaging work to submit 

no later than September 4th - 2026

INGREDIENTS

Open to the following industry sectors:
Flexographic - Gravure - Offset - Digital

in fact any area of Packaging Production 
are welcome to join the comprtition

ENTRY FORM
Recognising the best in Packaging production from across Asia Since 2001

25
YEARS
 IN ASIA

Note:
NOTICE
Awards Dinner held in Jakarta 
Indonesia on the 13th November 26. 
Will you join us on stage?

www.ppiainnovationasia.com
MADE IN ASIA  FOR ASIA

TRADE HOUSE OF 
THE YEAR

+
BEST IN SHOW
US$4000.00

CASH

The Thai Printing 
Association



Categories 1- 7

1.	 Narrow Web Flexo (up to 500mm)

A.	 Paper/Board   B.  Film

2.	 Mid Web Flexo (501mm to 914mm)

A. Paper   B.  Film

3.	 Metalized Substrate

4.	 Wide Web Flexo (915 width and more)

A.	 Paper  B.  Film

5.	 Flexo Carton & Cups

6.	 Post Print for Corrugates

7.	 Pre Print for Corrugated
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Categories 23- 36 

23. Embellishment

24. Digital Embellishment

25. Mock-up/Sample 

A.	 Rigid or  B. Soft

26. Digital Mock-up/Sample

A Rigid or  B Soft

27. Digital Packaging 

A.	 Soft Carton or  B. Rigid Material

28. Hybrid Printing

29. Offset Packaging 

A.	 Soft Carton  or  B. Rigid Material

30. Company Self Promotion

31. Packaging - Point Of Sale

32. Digital Food Pouches

33. Innovation New Technology

34. Packaging Proofing

35. Digital Packaging - Wide Format

36. Offset Packaging - Corrugated

Categories 8- 17 

8.	 Flexographic Labels

9.	 Letterpress

10. Offset Labels

11.	 Gravure Labels

12. Combination Printing  

(different processes)

13. Labels Non Pressure 

Sensitive Materials

14. Digital Labels - 4 colours

15. Digital Labels  5 colours

16. Digital Labels  6 colours

17. Digital Labels  7 + colours

Categories 18- 22 

18. Gravure Paper/Board

19. Metallised Paper (surface print)

20. Aluminium Foil

21. Gravure Film 

A.	 Surface Print  B.	 Reverse Print

22. Specialty Gravure
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Trade House of 
The Year

37. Open to all trade houses. The jobs 

must be printed in Asia. You must 

supply prints of your choice of the 

best work produced by you and 

the printers. If any speacial process 

used please provide on a seperate 

paper.

Best in Show will win 
US$4000.00 . Can this be 

your company?

Look out for the new Award Catergory 
for  CTV - Sponsored by



ENTRY FORM ASIAN PACKAGING EXCELLENCE AWARDS 2026 
Deadline for Entries Submission: 4th September 2026, 5pm

Remember to submit 2 copies of each job!  Why? - Just in case one is damaged.

Maximum 3 entries per catergory
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Free ENTRY FORMSECTION A 
 
Catergory Number  Entered (See opposite page) ____________________________________

Printing Company _______________________________________________________________

Company Address________________________________________________________________

Country_____________________________Contact Number _____________________________

Title of Entry____________________________________________________________________    

Your Name ________________________________Email________________________________

Signature______________________________________

SECTION B -  TAPE THIS TO THE BACK OF THE ENRTY 

Catergory Entered_____________                         Number of colours__________

Title of Entry____________________________________________________________________

*Brand of Machine_________________________*Ink Supplier___________________________

*Plate Supplier__________________________*Tape Supplier____________________________

*Pre Press by_________________________________*Printed Quanity_____________________

*Paper/Board/Film/Label supplier________________________________________________

Send all entries to - APEA Competition 2026
c/o The Thai Printing Association  - 311, 311/1 Rama 9 - Soi 15 - Huaikhwang District, 

Bangkok 10310 Thailand Tel: +66 2 719 6685

PLEASE ALLOW TIME FOR CUSTOMS CLEARANCE WHEN SHIPPING ENTRIES
Declare “Non Commercial Value” - Printing Competition on courier ticket

All entries are non-returnable 

email: paul@ppiainnovation.com  Tel.: +61 422 869728
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Send all entries to  
APEA  Competition 2026

c/o The Thai Printing Association  - 311, 311/1 Rama 9 - Soi 15  
Huaikhwang District, Bangkok 10310 Thailand 

Tel: +66 2 719 6685 

PLEASE ALLOW TIME FOR CUSTOMS CLEARANCE WHEN SHIPPING ENTRIES

Declare “No Commercial Value” for  Printing Competition on the courier ticket by  Friday, 4th  September 2026

All entries are  non-returnable 

The Awards Dinner will be held on November 13th in Jakarta Indonesia

www.ppiainnovation.com
email:paul@ppiainnovation.com  Tel.: +61 422 869728

The 2026 Asian Packaging Excellence  Awards Checklist!
1. Have you pick your best work to be judged?

2. Have you checked the work to make sure it’s 1st class quality - no hickies - no 

scuffing - no miss register?

3. Check it ONE more time!

4. Are there 2 copies for each entry and are they packed correctly for shipment? 

5. Have you completed the entry form (Section A & B)  correctly and pasted 

Section B onto the back of the entry?

6. Have you left enough time for shipment?

     Friday, 4th September 2026 -  5pm is the Deadline.

7. Check that you have written the address correctly

8. If you win YOU MUST attend the awards dinner to recieve your award

The Thai Printing 
Association

The annual Asian Packaging Excellence  Awards was founded 25 Years Ago to recognise outstanding achievement in the packaging industries 
across Asia. With more than half the world’s population represented in this fast growing area, communication in the form of printed matter 
links Asia’s diverse cultures. It is imperative that such print achievements do not go unrecognised, especially among the population base  
that Asia enjoys.
 
The Awards are judged on a wholly quality-oriented set of criteria to ensure that fair play is enacted at all times. 

The Independent Judging Panel comprises highly qualified personnel from within Asia and around the world. The independent judging panel 
has no knowledge of the actual entrants details. ALL ENTRIES ARE NUMBER-CODED. Entries must be commercially produced work.

The Asian Packaging Excellence  Awards is the only regional print quality competition of its kind in Asia. Supported by leading industry-supply  
companies, any progressive quality packaging print house should enter and prove that they are the best - by winning the Gold,  
Silver or Bronze award. Proving pride in quality awareness is what customers love to see. Win and  you can prove it.!
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ANTARO DIGITAL

Smart Book Production
The Antaro Digital perfect binder is not only very compact in design, but 
is also extremely flexible in use. In the OnDemand sector, it achieves an 
output rate of 2'000 cycles per hour – a figure unmatched by any other 
machine on the market today. And all with the lowest possible staffing 
levels. Incidentally, the Antaro Digital has the ideal partner for fully 
variable Smart Factory production in the InfiniTrim trimming robot. 

mullermartini.com/antaro
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A Walk Down Memory Lane: 
Our final Interview with Thomas Frank
2026 has been a year of significant change for the printing industry in many different 
ways. But when an industry veteran retires, it is also a time to reflect on a remarkable 
career and a lifetime of service to print. After many years with Heidelberg, including a 
substantial part of his career spent in the Asia Pacific region, Thomas Frank has witnessed 
enormous changes across the industry. We caught up with Thomas to look back on his 
journey, the people and experiences that shaped his career, and what retirement means to 
him as he closes one chapter and begins another.

Below is the full interview with Paul 
Callaghan

Q:  When did you join the industry, and 
why did you join the industry?
I joined the industry in 1987. Apart 
from some chit-chat with a junior 
press operator on my water polo 
team, I had never heard much about 
offset or any other type of printing.

TF:  I joined Heidelberg because, at the 
time, it was at the top of a McKinsey 
list of successful German mechanical 
engineering companies that my 
university professor had shown me. I 
sent my CV to Heidelberg and joined 
the company a little later.

Q:  What made you decide to come 
to Asia, and when did you first come 
here?

TF: My first backpacking trip to Asia 
was with my girlfriend in the mid-
1980s. It was a fantastic trip, apart 
from being stung by a stingray on my 
right foot off Malaysia’s east coast, 
near Kuantan. Although painful, that 
sting must have infected me with the 
“Asia virus”, as I returned many times.

My first business trip to Asia was in 
1996 for a market study I conducted 
with Bent Mortensen from the East 
Asiatic Company. He later became my 
boss, although I couldn’t have known 
that at the time.

After many more trips, I was transferred 
with my entire family to Singapore 
in 2009. My job was to develop 
Heidelberg’s equipment business, and 
in 2017 my role was expanded when 
I became Head of Heidelberg’s Asia 
Pacific Region.

Q:  After all these years here, what has 
been the highlight of your career, and 
what has been the low point? Perhaps 
COVID?

TF: The highlight of my career in 
Asia was being appointed Head of 
Heidelberg’s Sales and Service Region 
Asia Pacific — a region spanning from 
Pakistan in the west all the way to 
Japan and New Zealand in the east, 
covering many different countries 
and cultures. This included leading a 
team of more than 750 Heidelberg 
colleagues in 2018.

On top of that, each September there 
was an annual highlight: taking around 
35 to 40 customers from Southeast 
Asia to Germany, culminating in a final 
Oktoberfest evening in Munich. Like 
me, they all have fond memories of 
those trips.

The low point of my career was being 
trapped in Singapore during COVID. 
Keeping the Asia Pacific organisation 
afloat without having the chance to see 
customers and colleagues in person 
was a true challenge. Many colleagues 
had difficulties getting vaccinated, 
and our service engineers in India and 
elsewhere had a particularly hard time.
Reading the weekly COVID-related 
reports from countries across the 
region was shocking, particularly 
during the first phase of the pandemic. 
Luckily, our IT team always maintained 
flawless communication, and we were 
able to keep everyone safe.

Our partners at MK Masterwork 
also helped us tremendously by 
making masks available, produced on 
machines that had been developed 
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almost overnight and derived from 
folder-gluer technology.

Q:  Looking at our industry, with all 
your years of experience, what do you 
think have been the biggest changes 
you have seen?

TF: The biggest change has happened 
on the leadership side. During my first 
travels to Asia, the typical print shop 
owner was often a former operator, now 
running his own press in his undershirt. 
But there was already a good likelihood 
that a Mercedes was parked in front of 
the shop. Conversations over dinner 
were about press features and ink/
water balance.

Those  shops  are largely gone. 
They were either swallowed up by 
consolidators or — my preferred 
scenario — their sons and daughters 
took over after completing their 
studies in Australia, the UK or the US.

Most second- and third-generation 
owners understand their customers’ 
needs, know how to find a profitable 
niche and, in a broader sense, know 
how to reinvent and grow their parents’ 
businesses. As a result, many highly 
flexible mid-sized companies have 
emerged that can easily stand their 
ground against the multinationals.

But representing one of the world’s 
biggest press manufacturers, I must of 
course also mention another dramatic 
change. The typical Asian press of the 
early 2000s was a straight four-colour 
machine. A quarter of a century later, 
new press installations range from 
six-colour-plus-coater configurations 
all the way up to presses with 16 or 
17 printing and coating units, fully 
integrated with Prinect workflow.

Q:  Where do you think the printing 
industry will be in 10 years?

TF:  In the past, a decade in the printing 
industry rarely brought revolutions. 
Things developed rather gradually, and 
some trends were even reversed. We 
must not forget that when looking into 
the future.

The industry in Asia is not one 
monolithic block that changes 
uniformly overnight, as the range of 
entrepreneurs and applications is 
huge. But there will be general trends 

that nobody can shy away from, such 
as the use of AI.

Like many other industries, print will 
be reshaped by AI. The person ordering 
a print job in the future may not 
necessarily be a human being; it could 
be an AI agent that will never show 
up for a press check and won’t care 
whether the press is digital or offset.
Associated with this, AI will increasingly 
be used at the printer’s front end for 
quoting and scheduling. High-speed 
inkjet printing will continue to grow, 
while in the finishing area robotics 

CNY dinner 2011

2018 VIP Tour Germany
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will replace much of the heavy and 
exhausting manual work.

Q:  Where do you think the packaging 
industry will be in 10 years?

TF: AI and automation will dominate 
this segment too, but perhaps even 
more characteristic will be smart 
packaging and sustainability.

The end user’s expectation will be 
that extended product and marketing 
information is made available through 
printed codes, while traceability 
throughout the supply chain will 
become a necessity.

Additionally, people are becoming 
sick and tired of seeing shorelines 
littered with plastic and roadside 
dumps filled with bottles, bags and 
containers. Systematic recycling and 
the substitution of plastic with fibre-
based packaging will be part of the 
inevitable and much-needed move 
towards sustainability.

While “green printing” in the past was 
often more of a marketing message 
than a genuine desire to make the 
world a better place, sustainability in 
the future will become a necessity, 
driven by both younger consumers and 
governments.

Q:  Will you return to Asia often to get 
your “fix” of the food, weather, etc.?

TF: Yes, of course, but you can add 
friends to food and weather. That 
will include good old colleagues, 
customers and business partners.

My future travels, however, will involve 
fewer stays in airline lounges and 
meeting rooms. Instead, I would like 
to see the sights and places I have 
previously only flown over or passed 
by in a car, without having had the time 
to stop.

Q:  As you get ready to hang up the 
“Gone Fishing” sign in retirement, 
what have you planned for the next 
chapter of your life?

TF: I have my strategic plan in place, 
but this time it is not about markets 
and products; it is about “just me, my 
wife and the kids”. I won’t share the 
plan here, as I don’t need any third-
party strategy reviews any longer!

But jokes aside, here’s what’s ahead 
in more concrete terms. The key will 
be finding the right balance between 
family activities, travel, meeting 
good old friends from my school and 
university days — with whom I have 
kept in touch throughout all my years 
in Asia — and the part-time work I still 
want to do.

Working is in my DNA, and I don’t mean 
gardening or refurbishing the 1953 
Zündapp moped that still sits in my 
garage. What I need is interaction with 
co-workers.

Q:  As a final message to everyone 
who has impacted your life here, what 
would you like to say?

TF: To draw a conclusion from my time 
in Asia could fill many pages. But in a 
nutshell, one of the greatest things to 
observe was how my family broadened 
its perspective and understanding of 
different cultures.

My children, who left home long 
ago, continue to benefit from their 
international circles of friends, and so 
do my wife and I.

I am grateful for the many friendships I 
have been able to build with customers, 
colleagues and business partners 
across Asia and Oceania. Many of my 
colleagues have been very patient with 
me and my originally very German 
mindset.

They won me over with their Asian way 
of life, characterised by outstanding 
dedication and pragmatism. The can-
do attitude and tireless willingness to 
go the extra mile are qualities you find 
everywhere across Asia.
I will dearly miss them.

Final message from me
Thomas, I remember when you first 
arrived in Asia all those years ago. We 
have travelled to many trade shows and 
countries over the years, and our paths 
have crossed many times.

From my perspective, I would like to 
thank you for your support through both 
the good times and the difficult times 
our industry has witnessed. I know you 
have now passed on the responsibility 
to a fine young man to drive the 
business forward, but I am very happy 
that we had the opportunity to work in 
the same industry and be part of the 
many changes that have taken place.

I wish you and your family good health 
and every happiness as you enter the 
next chapter of your lives.

I also hope that when we catch up in 
the future, we can still enjoy some fine 
wines and plenty of good laughs, just as 
we have done over so many years!
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Ultimately, customers often 
use colour appearance as their 
acceptance standard, leading to some 
discrepancies. It is because the same 
density can result in different colours, 
and different colours have different 
TVI values. Additionally, different 
paper types apply different TVI curves 
which will be difficult to manage. 
While density is an effective indicator 
for monitoring the status of printing 
machine, it is not the best method for 
monitoring colour.

In 2017, ISO published a standard, 
ISO 20654 (Graphic technology — 
Measurement and calculation of spot 

colour tone value) which proposed 
that Spot Colour Tone Value (SCTV) 
was to control spot colour halftone, 
i.e. the name of Colorimetric Tone 
Value changed to Colour Tone Value. 
However, it has not gained widespread 
adoption in the industry over the years.

Advanced Printing Technology Centre 
(APTEC) under the Hong Kong Printers 
Association (HKPA) has strived to 
promote printing standardization 
since 2007. In 2019, APTEC has tested 
and applied SCTV in 4C printing and 
conducted what is believed to be an 
unprecedented large-scale test in the 
industry. After multiple tests, it has 

been proven that SCTV is good to apply 
in 4C printing and is considered a very 
practical method for colour control in 
printing. APTEC also tested in offset 
7C, digital printing and flexography as 
well as other substrates other than 
paper, such as PVC, label and metal. 
In 2023, ISO released a new version of 
ISO/TS 10128 and planned to publish 
an updated version of ISO 12647-2, 
stating that Colour Tone Value (CTV) 
is one of the recognized methods for 
press calibration.

APTEC had created eight 
characterisation datasets (ICC profile) 
by using CTV on different kinds of 

Press calibration is an important means for controlling print quality. ISO/TS 
10128 which was published by ISO/TC130, describes various press calibration 
methods. Another important indicator document for print quality control, 
ISO 12647-2 uses LAB colour values as the main control parameter. 
However, in actual production, printing operators usually use density as the 
colour control, applying the Murray-Davies formula to calculate Tone Value 
Increase (TVI). 

Implementing CTV 
(Colour Tone Value) in 
Offset Printing
By Advanced Printing Technology Centre (APTEC), HK China

Use CTV colour control method Use other colour control method
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substrates which had been uploaded 
to International Color Consortium 
(ICC) (www.color.org), including:

Offset: 
1)	 Coated paper
2)	 Uncoated paper
3)	 CCNB (Clay Coated 
News Back)
4)	 One-side coated board
5)	 Coated paper (CMYKOGV)

Flexography:
1)	 PVC
2)	 Label
3)	 Coated paper

Characteristics of CTV:
• Controls the output curve of the RIP, 
similar to the TVI calibration curve
• Calculates dot values using Lab/XYZ 
colour data
• Measures the colour values of tones
• Does not measure density and does 
not require the use of RGB filters for 
measuring and calculating dots
• Use linearisation to calculate colour 
values
• Measures the LAB colour values of 
tone of each primary colour 

Benefits of CTV:
• Can be applied to different printing 
methods (offset, flexo, digital, gravure)
• Can be applied to spot colour, 4C, and 
multi-colour printing, especially for the 
colour tone
• Can be used with any printing ink and 
on any printing substrate
• Can be used with any screening ruling 
or screening methods (AM screen, FM 
screen, hybrid screen, continuous tone)
• Color matching is much easier for 
different press machines, proof-to-
press, before and after lamination / 
varnishing 
• Easy to master because it is the same 
as traditional printing control of printing 
dots, but simultaneously monitors the 
dot colour
• Ideal for packaging printing, with the 
4C and spot dot curves calculated and 
used in the same way  
• Smoother gradation, more detailed 
and better colour contrast

The steps for CTV press calibration
The first step is to perform linear 
printing, i.e. no compensation curves 
are used to ensure that an input dot 

value of 50% outputs as 50%. It is best 
to measure the dot on the plate at 
each 10%, and checking the uniformity 
across the left and right of the printed 
sheet. It is recommended that the 
tolerance for dot controlled within +/-
1%. If the output result for the 50% 
dot is not 50%, no worry! Relevant 
data for the plate can be recorded as 
a reference for subsequent quality 
control.

be recorded. Conduct the press run 
based on the following CIELab values 
requirements for the solid colours. 
The first set of linear plate printing is 
crucial as it helps us to understand 
the performance between the press 
machine, ink and paper, allowing for 
adjustments as needed to achieve the 
best printing results.

Calculate CTV compensation curve

Next is the preparation for press run. 
Check all the physical and chemical 
variable factors for the press machine, 
such as water, rubber blankets, 
pressure, etc. The press machine 
must remain stable and repeatability, 
and various variable factors should 

The target is to achieve the following 
CIELab colour values, not density, and 
to check the uniformity of the press 
form. Under ideal density of solids, the 
tolerance between the top and bottom 
of the press form should be within +/-
0.05 to maintain uniformity.



Strong Partners. Strong Performance.  
Stronger Together.
Welcome to the world’s leading sales and service network for the printing industry.  
The integration of manroland sheetfed into HEIDELBERG’s infrastructure ensures  
long-term access to first-class service, spare parts availability, and the right consum-
ables for your business. manroland sheetfed remains an established brand: your trusted 
local manroland sheetfed contacts are still there to support you. Benefit from our 
global expertise and strong local presence. Whether with manroland sheetfed or  
HEIDELBERG, together we are stronger than ever.

 

heidelberg.com/stronger-together
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After achieving the target values, 
measure the entire CTV tone targets 
and use software to calculate the CTV/
SCTV calibration curve, then inputting 
the control points into the RIP.

After completing linear print, the next 
step is CTV calibration print, with the 
same ink key settings for proceeding 
normal print. The idea requirement for 
CTV calibration is that the ∆CTV targets 
for 25%, 50%, and 75% are 0, with a 
tolerance of +/-3. For example, the 
printed 25% dot should fall between 
22% and 28%. The calculation for the 
CTV can refer to “ISO 20654:2017 
Graphic technology — Measurement 
and calculation of spot colour tone 
value”.

During this process, tools and software 
provided by X-Rite or Techkon can 
be used to monitor print dots, such 
as eXact spectrophotometer and 
SpectroDens. After calibration, 
just check if the 50% dot achieves 
approximately 50, that means dot gain 
does not need to be considered. At the 
same time, check the tone tolerance 
values for OK print and production run.

Apply CTV compensation curve

At the same time, attention must be 
paid to the paper colour, as different 
papers can directly affect the printed 
colours, particularly noticeable in 
highlight area. Another factor is the 
optical brightening agents (OBA), 
which can also affect visual perception 
and measurement values. There are 
two methods to evaluate OBA content, 
i.e. ∆B and ∆CIE Lab b*.

For non-standard paper, paper relative 
calculation is used, called Substrate 
Corrected Colour Aim (SCCA), a 
linear correction technique based on 
tristimulus values. The basic concept 
is to adjust the ink’s CIELab target 
values according to the actual paper 
colour, using the corrected solid ink 
values as the printing targets.

After completing the CTV calibration, 
a compensation curve is generated, 
which will be used in the subsequent 
printing production process. By 
continuously monitoring whether the 
50% dot prints at 50%, printing stability 
can be ensured. If the output of the 
50% dot deviates from the target, it 
may indicate a change in the press 

Monitoring Print Production
To control print quality effectively, it is 
necessary to measure the colour bar 
and record the 4C solid ink density 
and LAB values, including wet and dry 
density, as well as the LAB values for 
overprint RGB, CTV tonal dot and gray 
balance. These are all key parameters 
for quality control.

machine’s condition. Additionally, if 
printing in different types of paper, the 
existing compensation curve may no 
longer be applicable, then recalibration 
may be required.

Testimonials from CTV Certified 
Printing Company:
 “CTV calibration applying in 7C multi-
colour can easily result in smooth 
gradation and much detailed images. 
We will apply CTV in our real job 
production. CTV enhances calibration 
efficiency by 8% and reduce paper 
consumption by approximately 5%.” 
From Mr. Ngan, Prepress Manager of 
Safe Power Printing & Box (Dong Guan) 
Mfg. Co., Ltd.

“We have applied CTV in production. 
CTV method is simple to operate 
and easy to master, and it performs 
outstandingly in colour matching. 
Packaging printing always requires 
the small colour difference within ∆E 
2. CTV method meets this stringent 
quality standard exactly. 

At present, we are also fully 
implementing CTV in our digital 
proofing. In addition, for certain 
product designs that include gradient 
elements, CTV can deliver even 
greater advantages—ensuring smooth 
gradation and with better image 
details.“ Mr. Cheung from Shenzhen 
Nine Stars Printing and Packaging 
Group Co., Ltd.

To learn CTV or get certified To learn 
CTV or get certified, please contact 
Brenda Pang, Executive Director of 
APTEC at 
brendaok@aptec.hkprinters.org
 or visit https://www.ctv-aptec.org/.
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Powerful by nature.

Dive into a sea  
of opportunities
Are you a packaging converter seeking a cost-effective way to print short runs of packaging?  

Capable of printing at killer speeds, the SpeedSet Orca 1060 sheetfed water-based  

inkjet press is set to make massive waves in the packaging printing market.  

With its stunning quality and its capability to handle a wide range of media,  

this cost-effective solution will enable you to dive into a sea of opportunities.

> www.agfa.com/orca

Productivity  

Width

Colors

Up to 11,000 B1 sheets/hour

Up to 1060 mm x 750 mm (41.7 inch x 29.5 inch)

CMYK (up to 7 colors optional) + primer + varnish

ad-SpeedSet-Orca-210x297mm+3mm-bleed-vs02.indd   1ad-SpeedSet-Orca-210x297mm+3mm-bleed-vs02.indd   1 26/02/2025   07:5026/02/2025   07:50



Print Innovation Asia Issue 8  202628



	 Print Innovation Asia Issue 8  2026 29

Are you ready for the next 
level in productivity, creativity 
and profi tability? With the 
Colorado M-series, you can 
say ‘yes’ to more jobs, create 
stunning applications and 
promise short turnaround 
times. It’s fi eld upgradeable 
to grow with your business, 
and designed for a low cost 
of ownership.

COLORADO 
Level up your game

DISCOVER MORE >>
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“Strategic Investments for a Sustainable and 
Competitive Future”
Constant Packaging Corporation - 
That modest operation began with little more than a handful of machines, a tight-knit team, and 
an unwavering commitment to craftsmanship. In an era when resources were limited and 
competition was largely informal, Mr. William focused on building trust—one client, one project, 
one printed sheet at a time. His belief was straightforward: if the work spoke for itself, growth 
would follow.

Over the years, the company’s 
philosophy proved resilient. It evolved 
with market demands, expanding 
from basic print services into more 
advanced packaging solutions. 
Investments in new technology 
were driven not by trends, but by a 
commitment to quality and meeting 
clients’ growing expectations. What 
set the company apart was its culture 
as much as its technical progress. 
Integrity was more than a slogan—it 
shaped every transaction, deadline, 
and promise. Creativity remained 
central, helping the business adapt to 
a rapidly changing industry without 
losing its identity.

By the time the Philippine packaging 
sector began its modern surge, the 
once-humble print shop was no longer 
just keeping pace—it was helping 
set the standard. Throughout this 
journey, its founding principles remain 

constant, guiding their rise from a 
small shop in Quezon City to a trusted 
industry name. What started as a 
humble workshop, driven by grit and 
skilled craftsmanship, has grown into 
Constant Packaging Corporation—a 
company now recognized for 
its reliable manufacturing and 
commitment to innovation.

From Humble Beginnings to 
Industrial Momentum
Constant Packaging began by 
producing labels and shoeboxes 
for local industries, building 
technical expertise and strong client 
relationships. By 1992, it expanded 
into a larger factory and invested in a 
Speedmaster 102, transforming into a 
more competitive operation capable 
of handling high-volume, sophisticated 
printing.

A Fire, A Turning Point, A 
Remarkable Recovery
In 2009, a fire broke out at the factory, 
threatening to halt operations and 
undo decades of progress. Against the 
odds, the company’s crucial SM 102 
press survived the blaze untouched. 
That stroke of luck—combined with 
the team’s determination to recover 
swiftly.

Rather than slowing down, the incident 
became a turning point. By 2010, 
the Valenzuela site expanded once 
again with the installation of two CD 
102, 5 color press with coaters and 
a CD 102, 6 color press with coater. 
These additions significantly boosted 
production capacity and reinforced 
the company’s ability to meet rising 
demand.

Innovation Amid a Global Crisis
As the sector transformed, Constant 
Packaging embraced technological 
advancements wholeheartedly. A 
recently acquired machine, set up just 
prior to the onset of the pandemic, 
turned out to be crucial during a period 
when worldwide upheavals challenged 
enterprises to their peak. Chairman 
William Chan recognized its effects 
right away: reduced waste, quicker 
preparation times, and enhanced 
workflows. At a moment when 
productivity was vital, this expenditure 
emerged as one of the firm’s significant 
strengths. Their efforts to modernize 
continued beyond this point.

A New Factory, New Machines, 
and a Renewed Vision
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“Strategic Investments for a Sustainable and 
Competitive Future”
Constant Packaging Corporation - 

In a newly constructed facility in the 
northern part of the National Capital 
Region, Constant Packaging further 
expanded its machine lineup with the 
installation of the CX 104 6+L. This 
advanced equipment strengthened 
the company’s ability to meet complex 
packaging requirements with speed 
and consistency. 

Heidelberg User experience is a 
distinctive aspect of navigation and 
extensive support systems, which 
stands out in the CX 104 press. Easy 
operation, high level of automation 
for short make ready times, and a 
reliable process are what simplify 
the printing process more than ever. 
CX 104 can accommodate a wide 
range of substrates from thin paper to 
cardboard. 

Optimizing OEE to boost production 
profitability for customers via digital 
integration and the utilization of digital 
information that provides a distinct 
emphasis on performance that is 
independent of operators through 
smart operations is what the customer 
requires.

To complement its high performance 
offset machines, the company also 
enhanced its Postpress capabilities, 
adding:

• Two Easymatrix 106 CS Cutting and 
Stripping Die Cutters
• A Promatrix 106 CS with MasterSet, 
an optical register system ensuring 
pinpoint sheet alignment during die 
cutting

Boosting speed even further, the 
company invested in the Bestfold FB 
1000 Folder Gluer, capable of running 
at a rapid 400 meters per minute, 
enabling faster turnaround times while 
maintaining premium quality.

Sustainability, Technology, and 
the Road Ahead
Today, Constant Packaging stands 
at the intersection of innovation 
and responsibility. As sustainability 
becomes a global imperative, the 
company is actively integrating eco 
friendly materials, optimizing energy 
use, and reducing waste—all while 
preserving the quality that customers 
have trusted for decades.

From its beginnings as a small 
print shop to its emergence as a 
technologically advanced packaging 
manufacturer, Constant Packaging 
has remained anchored in its founding 
values: creativity, quality, integrity, and 
unwavering dedication.

The company’s past is its foundation—
not its finish line. And as Constant 
Packaging continues to grow, evolve, 
and embrace new possibilities, one 
truth remains clear:

The story isn’t over. The best chapters 
are still ahead.
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For the first three days, the training 
was held at NewLifePack Co., Ltd. in 
the Cu Chi District near Ho Chi Minh 
City, using a six-color Lithrone G40 
advance with coater. The program 
combined classroom lectures with 
hands-on training using the actual 
press. For the final two days, the venue 
moved to TOIN VIETNAM CO., LTD., 
where practical lectures focused on 
addressing the specific challenges 
that attendees face on the shop floor.
Background

In the offset printing industry, 
opportunities for press manufacturers 
to provide systematic technical 
training at overseas sites have been 
limited to date.

In Vietnam, the number of Komori 
press installations has grown steadily 
over the past decade. Supported by a 
young workforce, the market shows 
a strong willingness to actively adopt 
new technologies and knowledge. 
In addition, foreign investment in 
Vietnam continues to expand, and 
further market growth is anticipated.
Against this backdrop, Komori 
launched its first overseas Komori 
School in Vietnam.

Program Overview
The theme of this Komori School 
was “Maximizing the Performance 
of Komori Presses.” The curriculum 
combined classroom study with 
practical exercises and covered a wide 
range of topics, including maintenance 

Komori held its first-ever Komori School overseas in Vietnam. Two instructors 
from the Komori Graphic Technology Center (KGC) in Japan participated, along 
with 17 attendees from eight local printing companies.		

significant value to customers overseas 
as well. Holding the program locally in 
Vietnam also enabled us to reach and 
engage with a larger number of printing 
companies, which was another major 
achievement. Komori will continue to 
develop practical training programs 
in collaboration with local customers, 
with the aim of further enhancing their 
technical capabilities and supporting 
the continued development of the 
Vietnamese printing industry.

Acknowledgments
Finally, Komori would like to express 
its sincere gratitude to NewLifePack 
Co., Ltd. and TOIN VIETNAM CO., LTD. 
for their tremendous cooperation in 
making this Komori School possible. 
Both companies generously provided 
their presses and supported the 
operation of the training venues in 
many ways. 

Thanks to their understanding 
and support, Komori was able to 
provide practical, hands-on training 
using presses in actual production 
environments. Sharing a common 
commitment to the advancement 
of the Vietnamese printing industry, 
Komori once again extends its heartfelt 
thanks to both companies for their 
generous support and cooperation in 
this initiative.

Komori School Held in Vietnam 
- The First Overseas Session

fundamentals, the effects of 
consumables and dampening water 
on print quality, key concepts and best 
practices for reducing job changeover 
times, effective color management, 
and press operation techniques.

The KGC instructors provided 
individualized, hands-on guidance, 
enabling attendees to immediately 
apply what they had learned at their own 
facilities. Participants shared positive 
feedback, including comments such as 
“I finally understand the root cause of 
print troubles that had plagued me for 
years,” “I have added many more tools 
to my troubleshooting toolkit,” and 
“The instructors were dedicated and 
generous in sharing their knowledge.” 
Initiatives such as this contribute not 
only to improving press operation 
skills, but also to strengthening trust in 
the Komori brand.

Results and Outlook
Through this event, we gained a strong 
sense that Komori School can provide 
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Reality, Reflected.

Proofs that look and feel 
like production with FLEX PACK.
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We Share Your Heartbeat

Our integrated color management 
solution in prepress and production 
workflow.

Achieve cost optimization with Extended Color Gamut printing
Spot-on brand color matching
Fewer plates, less ink, and digital clicks
Increase press uptime

Try Colorspace today!
          playground.hybridsoftware.com
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wh.group/alpha

We said “entry level”  
– and created a beast
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EXTRUSION | PRINTING | CONVERTING

• Focused on what matters

• Designed to ensure reliable and effi cient operation with W&H's best-in-class print quality

• Developed with a strong commitment to sustainability

• Intuitive and easy operation

... and much more!

Start with your vision
The all-new CI fl exo press from the 
market and technology leader 

Windmöller & Hölscher SE & Co. KG

Lengerich / Germany

Phone + 49  5481  14 - 0 · info@wuh-group.com 

www.wh.group/int/en/
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Spot colors are used particularly frequently in 
packaging printing. But how do you accurately 
reproduce spot colors in digital printing? And 
how can jobs be fl exibly exchanged between 

conventional- and digitalprint? GMG ColorServer 
Multicolor automatically converts all spot colors 
into the desired output color space. 
www.gmgcolor.com/products/colorserver

www.gmgcolor.com

If you expect 
accurate brand colors, 
you’ll love Multicolor

CMYK + RGB + Spots

CMYKOGV

10815024_GMG_AD_A4_MULTICOLOR_EN_v01.indd   110815024_GMG_AD_A4_MULTICOLOR_EN_v01.indd   1 03.04.25   11:1403.04.25   11:14
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Flexo Plates. 
With Impact.

30%

2x

less ink consumption 
50%
fewer stoppages

longer plate life

Our unique FLEXCEL NX System has delivered 
these print results.

What impact will you make with modern flexo?
miraclon.com/go/modernflexo
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esko.com 

Flexo Platemaking 
Connected
Consistent, high-quality flexo platemaking with a streamlined, 
controlled process.

The Esko CDI Crystal 5080 XPS, combined with Flexo Front End, 
forms a fully integrated flexo platemaking ecosystem that 
ensures reliable, high-quality plates and efficient, 
high-throughput production. 

Precision imaging, consistent exposure, automated plate 
handling, and simplified plate preparation work together to 
reduce process complexity and deliver repeatable, premium results.

Esko - Flexo Platemaking Solutions
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9th INTERNATIONAL
PACKAGING AND PRINTING

EXHIBITION FOR ASIA

11th International
Packaging And Printing 

Exhibition For Asia 

15-18 SEP 2027
BITEC • Bangkok 

www.pack-print.de

Innovation
Where

The Thai Printing 
Association

Jointly organized by :

FOLLOW US ON    @PackPrintInternational        @PackPrintInt

For more information, contact us at ppi@mda.com.sg

Co-located exhibition :

Connects
Industries
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Make it real. 
Put it on paper.
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