INDIA’S ULTIMATE
MARKETPLACE Reach

. , Directly
For Built Environment

Materials | Technology | Equipments | Lifestyle | Software 1L+
All in One Platform New Home

Buyers

70K+

Architects &
Interior Designers

Materials

50K+

—t : __ _— : ' Developers &
' i . Builders
Equiments

. 30K+

Civil & Structural
Contractors

10K+

MEP & Project
Management
Consultants

20K+

Dealers, Suppliers
& Manufacturers

50K+

Construction
Professionals

1.5L+

Real Estate
Professionals

CREDAIT-IECEO




Explore the Stories Shaping Built Environment

Each issue of Homes & Buildings Magazine unpacks policy shifts, housing challenges and urban
evolution, delivering sharp insights, expert opinions and real estate truths that matter.

RIMie9 on any issue to read the full edition and stay informed.
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What We Offer

Market
Intelligence
Thought
Leadership
Editorials
Publications
Industry
Research
PR &
Networking
Reports &
Survey
Brand
Building
Digital
Marketing
Campaign
Launch




We Build Stories THE SILENT CRISIS

Behind Every Structure §How Modern Bathrooms
Are Draining India’s

Materials. Machines. Meaning. IWater Resources

2918ii(e1 9 on any feature to explore
their full story.
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Digital Influence
Where Real Estate Meets Reach

Our content-driven strategy is fuelling visibility and engagement across key digital touchpoints.
From in-depth industry conversations on YouTube to dynamic reach on Instagram, Homes &
Buildings Magazine is shaping thought leadership in India's real estate sector.
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Explore in-depth interviews and thought
leadership from the industry's top
minds—click below to\

WATCH MORE

Traffic, discovery, and engagement all sharply
up-driven by strong content strategy

Our platforms are becoming go-to destinations for industry
leaders, homebuyers, and design enthusiasts alike.



Homes & Buildings Magazine

is a trusted publication that brings readers the
latest trends and developments in India's real
estate and built environment. With a focus on
innovation, sustainable practices &
cutting-edge design, the magazine offers
in-depth insights into architectural excellence,
urban planning and the future of living spaces.

H&B Magazine stands as a definitive voice in
the realm of real estate, infrastructure,
architecture and urban development through
its authoritative digital and print presence.

As a trusted resource for industry leaders,
policymakers, developers, architects, urban
planners and investors, our print edition
delivers in-depth analysis, expert insights and
thought leadership on the trends shaping the
future of built environment.

Distributed across major cities, industry events
and conferences, H&B Magazine’s serves as a
platform for thought-provoking discussions,
strategic insights and cutting-edge
innovations. With a growing readership across
developers, investors, architects, interior
designers and policymakers, our print and
digital presence continues to influence key
decisions shaping India’s urban future.

In a rapidly evolving digital age, H&B Magazine
remains committed to delivering timeless,
high-quality journalism that informs, inspires
and leads the discourse on building a more
sustainable and equitable future.

MENTORSHIP
INTERVIEWS
AUTHORED ARTICLES
COVER STORY

NEWS ANALYSIS
BRICKS & MORTARS
PROJECT PROFILING
PRODUCT REVIEW
MATERIAL ANALYSIS
EXCLUSIVE REPORTS
FEATURE STORIES

INTERIORS & DECORS



jReal Built for Reach.
Engagement. Clicked for Trust.

Real
Impact. 3 MillionZ..

With an average of 55 million

impressions and over 3 million clicks, our
website ensures unmatched visibility and M . I I . +
engagement across the real estate and I |0n Impressions

construction community.

2.5M+ 2.5M+

Returning Users New Users

PAN INDIA PRESENCE

@ 18.26% Mumbai

. 8.57% Bengaluru

@ 7.41%  Deli

@ 7.41%  Pune

. 5.09% Chennai
3.45% Hyderabad
3.32% Kolkata
2.21% Lucknow
2.21% Patna

. 43.2% Other

(From 100+ smaller cities.)
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Shaping Conversations Around
Built Environment

Homes & Buildings brings together a diverse range of digital video IPs designed to inform, inspire and engage professionals
across real estate, construction, architecture and design industries. Each series offers exclusive insights, expert analysis &
industry-defining conversations with thought leaders, innovators and decision- makers shaping the future of built
environment.
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INnNnovations

Where technology meets lifestyle

A behind-the-scenes look at the journeys, challenges, and breakthroughs of India’s
top construction material and technology manufacturers.
Where passion meets production, and legacy meets innovation.

An Honest Review Through Discovering Products and Solutions that are redefining
the way we live, build, and experience space.
From sustainable design to smart tech—this is the future of living.

@
PRODUCTY A crisp review of the latest products hitting the construction and interiors market.
GYAN What's new, what's next, and what you need to know—fast.
v Everything you need to know about building materials—decoded by experts,
MATERIALY simplified for you.
GYAN From cement to ceramics, get the facts that shape construction.
@
TECHY Where technology meets the built environment.
y
GYAN Explore cutting-edge innovations transforming construction, real estate, and urban life.
Dear Insights, updates, and voices from the dealer community.
DEALER The pulse of the retail and distribution network in India’s building industry.
Iy
KNY(;'J;W Get to know the makers behind the materials.
MANUFACTURER One-on-one profiles of brands building India from the ground up.
INDUSTRY In-depth reports and expert breakdowns of trends, policies, and market movements.
ANALYSIS Your go-to segment for strategic clarity in a complex industry.
DIL SE Candid conversations with manufacturers—heartfelt, honest, and human.
MANUFACTURER

Because behind every brand, there’s a story worth hearing.



When You Need Answers, We Ask First.

We don't follow the noise — we chase the reality. Sharp Questions. Clear Answers. No Bias.

L1#(¢9 on any feature to explore their full story.
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THE METRO MAN OF MUMBAI

BOMAN IRANI REDEFINING REAL ESTATE WITH
SUSTAINABILITY & INCLUSIVITY

RETHINKING

SANJAY PURI ON TH
FUTURE OF INDIAN CITIES

RETHINKING URBAN GROWTH SANJAY PURI ON THE
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Hard Truths. Unseen Realities.

Explore Mumbai’s unfolding crises and shifting future — from fading icons to urgent urban
challenges that demand attention.

pO1e[(e1 9 on any cover to read the complete feature.

FLAMES IN THE SKY
INSIDE MUMBAI'S
CRISIS IN WAITING

-

THE FADING SPOTLIGHT WHY BOLLYWOOD
OF MUMBAI NEEDS A NEW CITY?

UMBAI 'S DECLIME

e , WHO'S TOBLAME?

‘The Scapegoat
of Mumbai's
Breathless

Struggle
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Editorial Calendar

Material Focus Technology Focus




Lifestyle Focus

Featured Spotlight




Advertisement Plan

BUMPER

Ad Position Actual Rate | Offer Rate | Availability
Back Cover Ad _BAS5E ¥2.25L

Inside Front Cover Ad F35 ¥1.75L

Inside Back Cover _Z35t ¥1.75L

1st RHP (Right Hand Page) - Z1L

Page 2 & 3 261 1.3L Sold
Page4 &5 24T Z1.2L Sold
Full Page Ad 50 ¥75K

Double Spread Ad 24T ¥1.2L

Brand Profiling 26 T80K Sold
2 Page Interview =2 1L

Video Series (10 shorts & Large Interaction) R4 T2L

Front Gate Fold Ad et T5L Sold

ADVERTISE NOW l




1L+

New Home Buyers

70K+

Architects & Interior Designers

50K+

Developers & Builders

30K+

Civil & Structural Contractors

10K+

MEP & Project Management Consultants

20K+

Dealers, Suppliers & Manufactures

50K+

Construction Professionals

5K+

Bankers & Non Banking Professionals

25K+

NRI, HNI & Investor Community

5K+

Top Bureaucrats, Urban Planners & Policymakers

75K+

Channel Partners

1.5L+

Real Estate
Professionals

Readership
Profile

Homes & Buildings Magazine reaches over

4,00,000+ Verified Readers across the
real estate and construction ecosystem.
From homebuyers and developers to
architects, contractors, investors, and
policymakers, the magazine connects every
key player in the built environment—making
it a powerful platform for industry
engagement and influence.
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