
1InnTouch / Fall 2020

INTRODUCING...
WH&LA’s Inn It Together 

Virtual Learning Series

Social Media 
Tools for COVID-19

Goverment Mandated 
Employee Paid Sick Leave.
A Basic Compliance Guide

The Management Magazine of Wisconsin’s Lodging Professionals

Winter/Spring 2020

CLEANLINESS & 
CONFIDENCE

Hosting with



Ecolab COVID-19 Resources
Resources to support the highest standards  

of cleanliness, disinfection, and hygiene:

 Return to normal operations checklists

  Heightened cleaning and disinfection 

procedures for COVID-19

 Hand hygiene resources

 Guest assurance guidance and signage

 Ongoing staff training and workforce support

©2020 Ecolab USA Inc. All rights reserved.

For a full suite of infection prevention resources,  

explore our Hospitality COVID-19 Resource Library:   

 eco lab.com/coronav i rus-hosp i ta l i ty

A CLEAN YOU 
CAN COUNT ON.

TM

We are committed to powering your performance by helping 
deliver a clean and safe experience across your entire property.

http://ecolab.com/coronavirus-hospitality
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industry is sponsored by WH&LA. For more information, or to make a donation to WH&LA or its scholarship fund, email whla@wisconsinlodging.org.

Nothing contained in this publication shall constitute an endorsement by WH&LA or reflect its policy unless so stated. WH&LA disclaims any liability with respect to the use of or 
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I would like to say thank you to our member properties and our associate 
members for their ongoing support during the most challenging period the 
hotel industry has ever faced. I realize we all have choices when it comes 
to planning and forecasting while we put together operating budgets for 
the upcoming year. The return on investment from your membership will 
continue to provide valuable resources as our industry moves to the recovery 
mode once the pandemic is in our rear-view mirror. Our unified voice has 
served us well at the state and federal levels in providing essential emergency 
legislation and funding to help us endure this unprecedented period. We 
will continue to need that unified voice to assure our ongoing needs are 
understood and properly met. 

WH&LA has been a steady beacon helping our industry navigate the 
challenges we have faced and will continue to face due to the pandemic. 
Our Association was a key voice in providing guidance and information to 
reopen our properties, understanding current safety and cleaning protocols 
and delivering information and links to apply for hotel and tourism related 
grants and funding. The communication tools provided to our members have 
proven to be appropriate and helpful during this crisis. The Capital Insider and 
Lodging Insider provide timely critical information to assist our businesses. The 
newly established virtual town halls have provided our members a direct voice 
and access to key political and industry leaders. Creating these relationships 
and contacts will be invaluable going forward.

WH&LA will continue pivot to accommodate the fluidity of the pandemic. We 
invite you to celebrate the stars of our industry during the upcoming virtual 
awards ceremony. We also invite you to the lodging conference scheduled to 
take place in Green Bay at the Hyatt Regency and KI Convention Center on 
March 7-9, 2021.  Now more than ever is the time to get involved, stay involved 
and support a unified voice for the lodging industry! Thank you once again!

Greg Stillman
2020 Chairman of the WH&LA Board of Directors

CHAIRMAN’S FORUM

Greg has been an active member of  
WH&LA since 1991 and since that 
time has served as the Chairman on 
numerous committees, and served as a 
member of the Board of Directors and 
Executive Committee.

Together with his wife, Denise, the 
Stillmans own and operate Foremost 
Management Services, Inc., a hospitality  
operations & consulting firm specializing  
in Condominium Hotels.
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Greg Stillman
Foremost 

Management Services

Jay Schumerth
Hostmark

Hospitality Group

Charlie Eggen, CHA
Verona Hotel Group

Dan Schetter, CHA
Best Western Premier

Waterfront Hotel

Brandon McConnell, CHA
IDM Group LLC

John Chastan, CMP
Lake Delton Waterfront
Villas & Kalahari Resorts

CHAIRMAN
OF THE BOARD

SECRETARY/
TREASURER

CHAIRMAN-
ELECT

PAST
CHAIRMAN

VICE
CHAIRMAN

AT-LARGE 
DELEGATE

BOARD OF DIRECTORS

OFFICERS

Connie Barbian
Connect Hospitality 

Solutions

Deb Johnson
CopperLeaf 

Boutique Hotel & Spa

Pete Boese
Radisson Hotel

La Crosse

Jon Jossart
Ambassador Hotel 
& Ambassador Inn

Amy Boston
Holiday Inn 

Convention Center

Jennifer Church, CHB
Milmark Hotel/Motel 

Investments, LLC

Kevin Gallagher
Marcus Hotels & 

Resorts
Allison Eickhof

Ecolab

Michael Falkenstein
Hotel Metro

Jason Hager, CHA
Tundra Lodge 

Resort & Waterpark

Tony Beer
Courtyard Marriott 
Milwaukee Airport

Jay Jones, MS
HRTM Program, 

UW Stout
Randy Kliment
Hampton Inn

Rachel LaCasse-Ford
GrandStay Hotel & 

Suites

Mike Patel
Country Inn & 

Suites Madison SW
Dr. Lynea LaVoy, CHE

Madison College
Rory Madsen

Gordon Lodge
Pat Olejniczak

Kress Inn
Bob Patel

Quality Inn

Randee Talwar
Best Western West 

Towne Suites
Sheryl Tharman

Red Crown Lodge

Dave Sekeres
Lake Lawn Resort

Amy Simchak, CHA
North Central Group

Jonathan Webster
Geronimo 

Hospitality Group
Todd Winkler

Wisco Hotel Group

Aaron Wolf, CHA
Comfort Suites 

Green Bay

Mick Cash
2020 Student 

Representative
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THANK YOU TO OUR 2020 STRATEGIC MARKETING PARTNERS!

Ecolab
Allison Eickhof

allison.eikhof@ecolab.com
952-852-0920

Procter & Gamble
Blanca Jessen

jessen.bl@pg.com
212-206-9260

Rural Mutual Insurance Co.
Bill Kriese

bkriese@ruralins.com
608-220-6147

Society Insurance
Linda Kath

marketing@societyinsurance.com
920-922-1220

2020 BOARD OF DIRECTORS

Honorary Director

Steve Marcus
Marcus Corporation

http://www.ecolab.com
http://www.pgpro.com
http://www.ruralmutual.com
http://www.societyinsurance.com/business_insurance/hotel__motel_insurance.aspx
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This is my first InnTouch article in my  
new role as WH&LA’s President & CEO,  
and I would be remiss if I didn’t say 
how excited and honored I am to be  
back with this great association. When  
talking with members I often get 
comments like, “what a time to come 
back to the hospitality world!” Indeed 
it is, and I’d argue it’s one of the most 
critical times ever for everyone to be  
engaged in the state’s lodging industry  
through WH&LA. This pandemic has 
changed the shape of our industry 
and it will continue to do so well 
into the future, and WH&LA is here 
to advocate for the industry and to 
provide valuable education and tools 
as we dig out of the crisis.

Fresh out of the elections and looking 
forward into the next legislative session,  
we know that a lot of curveballs will 
be thrown our way. A contentious 
state budget battle is looming on 
the horizon, and that’s on top of the 
important COVID-19 related issues 
that the state needs to get working 
on. Several of the issues that we are 
likely to see come up include liability 
for COVID-19 lawsuits, room tax and 
marketplace remittance, and funding 
for the Wisconsin Department of 
Tourism. WH&LA will be prepared to 
make our case on all of these subjects 
and the many more that will have a 
direct impact on our industry.

Another big area of focus right now 
is around the proper use of room tax 
funds. We know that even in good 
times municipalities are tempted 
to inappropriately spend room tax 
dollars, and the COVID-19 pandemic 
makes that temptation even stronger.  
We are working on room tax issues in  
several municipalities right now, and  
we expect more to pop up. If you see  
or hear of room tax issues in your 
community we would greatly 

appreciate your assistance in passing 
that information along to WH&LA.

Last but not least, we’ve been 
developing programming that keeps 
Wisconsin’s lodging properties 
informed and engaged. You may 
have participated in some of our 
Virtual Town Hall sessions earlier, and 
now we are pivoting to provide our 
“Inn it Together” Virtual Education 
Series. This series will explore many 
angles of hospitality management 
during the COVID world, including 
topics on sales and marketing, 
operations, HR, law and more. Keep 
an eye out for emails on these 
sessions as we get them scheduled. 
We also have our big event coming 
up in spring - we reimagined what 
was to be our 2020 Annual Lodging 
Conference & Trade Show to be our 
2021 Spring Symposium and Expo 
from March 7-9 in Green Bay, WI. 
The theme is “Rethink, Reinvent & 
Recover”. Registration is now open at 
www.WisconsinLodging.org and we 
hope to see you there! 

It is quite a time to be in the lodging 
industry, but one thing I do know is 
that we are a resilient group of people 
who will find a way to come out of 
this stronger and smarter than we 
were before. We’ll certainly take our 
lumps and it won’t be easy, but we 
do know that there are a lot of folks 
out there who are itching to explore 
the world, get back to business, and 
put heads in beds throughout our 
state. As we work on this recovery, 
we welcome you to share with us any 
ideas on how WH&LA can help all of 
our members come out on top.

Bill Elliott, CAE
President & CEO of WH&LA

PRESIDENT’S CORNER
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Graphic Design  |  Social Media  |  Website
Wisconsin Lodging Directory
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ADAM VANOUWERKERKBILL ELLIOTT, CAE

MEET OUR STAFF

Legislative  |  Room Tax Questions
Legal Issues  |  Media Spokesperson

Board/Committee Governance

President & CEO
belliott@wisconsinlodging.org

262-782-2851 ext. 10

Membership Sales  |  Marketing Program Sales
Strategic Marketing Partnership Program

Trade Show Manager

Membership & Revenue 
Development Manager

adam@wisconsinlodging.org
262-782-2851 ext. 14

Chapter Liaison  |  Marketing
Member Services  |  Events

Wisconsin Lodging Conference & Trade Show

LEXIE MALLARY

Marketing & Communications 
Coordinator

lexie@wisconsinlodging.org
262-782-2851 ext. 15

Director of Marketing, 
Services & Events

monica@wisconsinlodging.org
262-782-2851 ext. 12

MONICA GOEKE

http://reliablewater247.com
mailto:belliott%40wisconsinlodging.org?subject=
mailto:adam%40wisconsinlodging.org?subject=
mailto:lexie%40wisconsinlodging.org?subject=
mailto:monica%40wisconsinlodging.org?subject=
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INTRODUCING...

Inn It Together 
Virtual Learning Series

WH&LA’s

T he COVID-19 pandemic has changed how hotels and lodging properties 
operate. For WH&LA, it has impacted how we come together as an 
organization. In response to the pandemic, our board of directors 

activated a Pandemic Impact Task Force. These volunteer leaders have been  
meeting virtually to review survey results and member needs, as well as to make  
recommendations for services, information, and educational opportunities to 
assist WH&LA members during this unprecedented time. To address the latest 
issues impacting our industry and in the spirit of collaboration we are excited 
to announce the new Inn it Together Virtual Learning Series! 
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The Inn it Together Virtual Learning 
Series will provide education sessions 
on topics of key concern to keep you 
informed, engaged, and equipped to  
continue business operations in an  
ever-changing environment. Tapping 
into our network of industry experts, 
these sessions will share best practices  
and provide actionable tips on issues  
related to marketing, finance, compliance,  
human resources, and more. 

On Tuesday, November 24, we kicked 
off the first installment of Inn it 
Together with Brigette Breitenbach 
from B&Co. for a discussion on “Hotel  
Marketing During COVID and Beyond”. 
As the owner of her marketing firm 
since 1996 and former PR manager 

for a Fortune 500 company, Brigette 
has been on both sides of the table 
and understands the important 
role agencies can play in branding 
and marketing. Brigette shared her 
expertise with us and explained why 
now is the perfect time to take a hard 
look inward at your marketing efforts 
to achieve success now and well into 
the future. 

New Inn it Together speakers will be 
announced each Friday with emails 
to members and on social media. If 
you are interested in presenting at 
an upcoming event or have a topic 
you would like to see covered please 
contact: Bill Elliott, CAE by emailing 
belliott@wisconsinlodging.org.

2020 Pandemic Impact Task Force

Chair: Amy Simchak (North Central Group) 

Connie Barbian (Connect Hospitality Solutions) 

Tony Beer (Courtyard Milwaukee Airport)

Kevin Gallagher (Marcus Hotels & Resorts) 

Deb Johnson (CopperLeaf Boutique Hotel & Spa) 

Rory Madsen (Gordon Lodge) 

Randee Talwar (Best Western West Towne Suites &  

Days Inn & Suites Madison)

HOTEL MARKETING
During COVID-19 and Beyond

WisconsinLodging.org/innittogether

Tuesday, Nov. 24

11:00am - 12:00pm

Brigette Breitenbach

President of B&Co.

Virtual Learning

mailto:belliott%40wisconsinlodging.org?subject=
http://WisconsinLodging.org/innittogether
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W hen the Hyatt Regency 
Green Bay was selected 
as the host of the 2020 

Wisconsin Lodging Conference and 
Trade Show, we could have never 
anticipated the changes we all would 
be living through still in November. 
WH&LA staff and our board members 
monitored the situation closely and 
ultimately made the decision to move 
this annual event. While working with 
our host property, we chose to pivot 
to an alternate date while bringing 
a reimagined event on March 7 - 9, 
2021 — Rethink, Reinvent, Recover: 
WH&LA Spring Symposium & Expo.

Providing safe and clean environments  
for team members, meeting and 
event attendees, and hotel guests has  
always been a top priority for the Hyatt  
Regency Green Bay, and when the 
pandemic hit, Tracy Hillesheim 
(Director of Sales and Events at the 

Hyatt Regency Green Bay) and her 
team were ready to implement new 
precautions and procedures. “We 
have been fluid with the change we  
are making,” Tracy explained. As a  
Hyatt hotel the property follows the  
Global Care & Cleanliness Commitment  
which includes an international 
cleanliness and training accreditation 
process, a trained Hygiene & Wellbeing  
Leader or team at all locations, and 
a cross-functional panel of trusted 
medical and industry advisors1. Hyatt 
also supports the American Hotel & 
Lodging Association’s (AHLA) Safe 
Stay initiative2.

Hyatt Regency Green Bay is proud  
to be among the first properties in  
the state to receive the GBAC STAR  
accreditation, increasing their best  
practices and protocols for sanitation 
during the COVID-19 pandemic. The  
STAR accreditation standard comes  

CLEANLINESS & CONFIDENCE
Hosting with

An Interview with Tracy Hillesheim, 
Director of Sales and Events at Hyatt Regency Green Bay

Pre-packaged items

1 Learn more about on Hyatt’s Global Care & Cleanliness Commitment at hyatt.com/info/global-care-and-cleanliness-commitment.
2 For more information on AHLA’s Safe Stay initiative visit ahla.com/safestay.

https://www.hyatt.com/info/global-care-and-cleanliness-commitment

https://www.ahla.com/safestay
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from the Global Biorisk Advisory 
Council, a division of ISSA—the 
Worldwide Cleaning Industry 
Association (International Sanitary 
Supply Association) since 2019. To 
become accredited, businesses must  
demonstrate compliance with GBAC’s  
20 core elements. These include 
maintaining a cleaning, disinfection 
and infectious disease prevention 
program, establishing proper cleaning  
and disinfection protocols, and training  
and educating venue cleaning staff. 
Tracy shared, “That alone should 
help people feel really comfortable, 
because with that rating it provides 
the validation that we are doing 
everything for COVID safety.”

From detailed policy and safety 
information available on their website,  
to signage on sight and pre-event 
communications with planners, the 
team at the Hyatt Regency Green Bay  
makes every effort to ensure that guests  
and meeting attendees are aware of  
the expectations prior to check-in. 
“Every group gets a little card or email  
before time that says we have a mask 
mandate,” Tracy said. At the start of any  
function at the Hyatt Regency Green 
Bay, the meeting planner or MC reads 
a message from the hotel about the  
face covering requirement when social  
distancing cannot be observed. Tracy  
went on to explain that “Once a group  
is in the room and they have an event,  

they may take their mask off, but once  
employees are in the room, masks 
need to go back on to keep the (hotel)  

employees safe. “It’s key for 
us that our colleagues feel 
just as secure and safe as our 
guests do.” 

Just like many other hotels 
implementing changes, the 
Hyatt Regency has instituted 
extra policies for the staff 
members to start out their 
day due to COVID-19. All staff 
is required to enter through 
the same door to get 
screened and temperature 
checked upon arrival. Once 
they are screened, staff 
members receive colored 
wristbands to indicate they 
have had their temperature 
checked when arriving at 
work. Those wristbands can 
oftentimes be color-coded so  
as not to clash with a group’s 
overall event theme.

To help safeguard all attendees and hotel colleagues we are 
requesting that you please adhere to the following guidance:
•	 Face covering should be worn in public areas, while 

entering, exiting, or moving around the event space
•	 Face coverings can be removed while seated and socially 

distanced 
•	 Face coverings should be worn while Hotel staff is nearby 

or you are at a food and beverage or water station
•	 And that Social distancing is maintained whenever 

possible
 
Thank you for your assistance.

(Hyatt Regency Green Bay statement read at the start of events)

"

"

WisconsinLodging.org/members

http://WisconsinLodging.org/members
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Hyatt Regency Green Bay also 
instituted a clever idea for its masked 
associates. With masks making 
personal interaction less transparent, 
the hotel made buttons with the staff’s  
happy faces in order to show what 
they look like when smiling even 
while their face is covered for the 
time-being. Oftentimes, this allows 
guests to feel more welcome and 
comfortable.

With 80,000 square feet of meeting 
space in the KI Center, Tracy and her 
team have the flexibility to set rooms 
in a variety of styles while adhering 
to social distancing guidelines. The 
Hyatt Regency Green Bay works with  
planners to reexamine their previous 
event space commitments, allowing 
them to look at the 
space and examine  
if changes are 
needed. “If it is a 
food function, we 
roll the silverware, 
and on top of the 
silverware we also 
put a card that 
talks about the social distancing 
requirements,” Tracy explained.

According to Tracy, food service 
has changed too, “We are doing 
everything pre-packaged, so if 
there is a reception, we can do the 
reception but everything needs to 
be individually packaged. If there 

is a breakfast or a lunch, we can do 
things for guests that are grab and 
go.” They are also serving modified 
family style meals and are constantly 
looking for creative ways to display 
the prepackaged foods.

As the Vice President of the Greater 
Green Bay Area Lodging Association3, 
Tracy credits the commutative hotel 
community in her area for bringing 
together ideas and information to 
get through the challenges related 
to COVID-19. “The general managers 
and the CVB have a weekly call that  
they can share information, and then  
they share it down to the hotels as  
needed,” Tracy said. “That is really good  
because we are sharing information 
back and forth completely.” As the 

next-normal continues to evolve Tracy  
explained that she can tap into her 
network when needed ‘“We are a small  
town so a lot of us know each other, 
so we pick up the phone and call.”
 
The team at the Hyatt Regency Green 
Bay is excited about the opportunity 
to host WH&LA on March 7-9, 2021 

I hope people would see that we are doing 
everything to show that we do care for 
everyone so they can do their best. It’s our 
colleagues, it’s our guests, it’s our owners.

for the Spring Symposium & Expo. 
“We are a hotel, and we want people 
to feel comfortable. We want to do 
what’s right for our industry so we 
want to hold these events,” Tracy 
told us. When asked if there was 
anything she could share to make 
WH&LA’s event attendees feel more 
at ease, Tracy responded, “I hope 
people would see that we are doing 
everything to show that we do care 
for everyone so they can do their best. 
It’s our colleagues, it’s our guests, it’s 
our owners.”
 
With confidence from our hosts and 
their commitment to cleanliness and  
safety, WH&LA's 2021 Spring Symposium  
& Expo will be held at the Hyatt Regency  
Green Bay on March 7-9, 2021. There we  
will be learning more about ways to 
‘Rethink, Reinvent, and Recover’ your 
operations during this new normal. 
We hope to see you there!

"

"
3 The Greater Green Bay Area Lodging Association is 
an official chapter of WH&LA. For more information 
visit greenbaystays.com.

ADVOCATING FOR THE WISCONSIN
LODGING INDUSTRY SINCE 1896

WH&LA

http://greenbaystays.com
http://WisconsinLodging.org
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YOUR BUSINESS IS UNIQUE,
YOUR INSURANCE SHOULD BE TOO 

BUSINESS INSURANCE FROM A 
COMPANY WHO KNOWS WISCONSIN 

Contact your local agent to request a 
quote at RuralMutual.com. 

SAVE THE DATE

March 7-9, 2020   |   Hyatt Regency Green Bay

http://ruralmutual.com


The Social Media Toolkit was 
created in partnership with 
Revelation PR, Advertising & 
Social Media for the Wisconsin 
Hotel & Lodging Association.

Revelation Contact:
Brian Lee, APR

President of Revelation PR, 
Advertising & Social Media

(608) 622-7767
brian@revelation.agency

WH&LA Contact:
Bill Elliott, CAE

President & CEO of WH&LA
(262) 782-2851 ext. 10 

belliott@wisconsinlodging.org

C OVID-19 has created new challenges for lodging businesses both at the 
property and online. There are many platforms available for guests to 
express concerns about their stay online. Responding to these online 

reviews from guests has become a critical part of business operations for 
lodging properties of all sizes. 
 
In partnership with the experts at Revelation PR, Advertising and Social 
Media, as well as WH&LA leaders, we have identified scenarios specific to the 
COVID-19 pandemic that everyone in the lodging industry should be prepared 
for before they hit your social media pages. It includes suggested language on 
how to respond to these challenges to best position your property in the social 
media landscape. 

SOCIAL MEDIA TOOLS
for COVID-19

http://www.revelation.agency
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Social Media Toolkit  /  COVID-19

SOCIAL MEDIA TOOLKIT

COVID-19 ISSUES 

COVID-19 has created new challenges for lodging businesses both at the property and online. There are many 
platforms available for guests to express concerns about their stay online. Responding to these online reviews 
from guests has become a critical part of business operations for lodging properties of all sizes. 

Following is a list of potential crises of all scales that a property may experience regarding COVID-19. The 
crises are categorized into six main categories. Please note this is not an exhaustive list of every crisis that 
could ever occur, but the six categories should cover most pandemic related issues. 
 
Please feel free to use the language provided verbatim, or tailor the language to your specific situation.

COVID-19 ISSUES INCLUDED
• Social-distancing practices 
• Mask-related issue
• Cleaning/sanitation standards, procedures
• New rules, regulations, and practices due to COVID
• Staff members test positive
• Outbreak

Goal
To avoid the spread of the coronavirus

Strategies
• Reinforce emphasis on health and safety
• Be transparent
• Err on side of caution

Notes:
• For responses, use “we” when responding 

on behalf of the hotel and when providing 
general contact information 

• Use “I” in responses if the message is coming 
from a specific staff member (e.g. General 
Manager, Guest Relations Manager, etc.)

Social-Distancing Practices 

Situation
• Customer refusing to comply to social-distancing 

practices or stay out of blocked off areas
• Customer notices poor social-distancing practices  

by employee

Your Action
• Make sure social distancing signage is visible and 

legible. Review brand guidelines for confronting 
guests. 

• Remind staff proper social distancing guidelines.

Your Response
“The health and safety of our guests and staff is our No. 
1 priority, which is why we are dedicated to following 
proper social distancing. We are sorry to hear that [a 
guest, our staff] failed in this regard. We will worker 
harder to make sure that doesn’t happen again.”

Mask-Related Issue 

Situation
• Customer is not wearing a mask 
• Employee fails to wear a mask or wears mask 

inadequately/incorrectly

Your Action
• Make sure mask signage is visible and legible, 

and have free masks at the front desk for guests.
• Review brand guidelines for confronting guests. 
• Remind staff how to properly wear masks.

Your Response
“The health and safety of our guests and staff 
is our No. 1 priority, which is we are dedicated to 
following the mask mandate. We are sorry that 
[a guest, an employee] failed to follow the rules 
properly. We will worker harder to make sure that 
doesn’t happen again.” 

The Social Media Toolkit - COVID-19 Issues includes guidance and language 
on issues including social distancing practices, mask-related issues, cleaning/
sanitation standards, new rules, regulations & practices, staff members testing 
positive, and outbreak situations. Feel free to use the language provided 
verbatim, or tailor the language to your specific situation. The complete 
COVID-19 portion of the guide can be found within the WH&LA section of the 
sidebar on WisconsinLodging.org/covid and was originally shared within our 
Capitol Insider email on September 30, 2020. 

Below is an excerpt of the guide.

Revelation PR, Advertising and Social Media is available to take calls from 
members to give quick advice on a social media crisis that you might be 
dealing with. Please contact the WH&LA office at (262) 782-2851 or email 
service@wisconsinlodging.org to be connected.

Special thanks to WH&LA Board Members Pete Boese from the Radisson Hotel 
& Convention Center La Crosse and Jon Jossart from the Ambassador Hotel & 
Ambassador Inn for their assistance.
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 I t should go without saying that 
the 2020 COVID-19 Pandemic is 
having a devastating effect on 

the hospitality industry. Many lodging 
properties have been forced to close 
their doors and others, relying on the  
government subsidies, with limited 
staff are doing their best to survive. On  
one hand, government has created a  
program to encourage employers to  
continuing operating on the condition  
that they maintain their workforce. At  
the same time, employers are required  
to pay for an employee’s leave of 
absence from work if they contacted 
COVID-19 virus, had to take care of a 
family member who contacted it, or 
had to take leave because of child-
care needs – school closures/remote 
learning. This article focuses on the 
Families First Coronavirus Response 
Act (FFCRA) and regulations, which 
is the basis for such mandated paid 
leave due to the COVID-19 virus. 

The Department of Labor’s Wage 
and Hour Division (DOL) enforces 
the RRCRA paid leave requirements. 
These provisions are temporary 

and will apply from April 1 through 
December 31, 2020. FFCRA applies 
to all employers with under 500 
employees who have worked for 
the employer for at least 30 days. 
Businesses with fewer than 50 
employees may qualify for exemption 
from the requirement to provide 
leave due to school closings or 
childcare unavailability if the leave 
requirements would jeopardize  
the viability of the business as a  
going concern. 

The law covers full-time and part-
time employees based on the 
number of hours of leave that the 
employee works on average over 
a two-week period. For a full-time 
employee caring for a child whose 
school or place of care is closed or 
childcare provider is unavailable for 
reasons related to COVID-19 is eligible, 
he/she is eligible for up to 12 weeks 
of leave at 40 hours a week, and a 
part-time employee is eligible for 
leave for the number of hours that 
the employee is normally scheduled 
to work over that period.

COVID-19 PANDEMIC: 

Government Mandated Employee Paid Sick Leave. 
A Basic Compliance Guide Prepared by: Barry L. Chaet, Esq.

Barry L. Chaet, Esq.
WH&LA Legal Counsel

Beck, Chaet, Bamberger & 
Polsky, SC
330 E. Kilbourn Ave.
Milwaukee, WI 53202
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Which employee qualifies? An employee qualifies for paid sick time if  
he/she is unable to work (or unable to telework) if he/she:  

1.	 Is subject to a quarantine or isolation order related to COVID-19;  

2.	 Was advised by a health care provider to self-quarantine related  
	 to COVID-19;  

3.	 Is experiencing COVID-19 symptoms and is seeking a medical diagnosis;  

4.	 Is caring for a family member subject to an order described in 1 above or  
	 self-quarantine as described in 2 above;  

5.	 Is caring for a child whose school or place of care is closed or childcare  
	 provider is unavailable for reasons related to COVID-19; or  

6.	 Is experiencing any other substantially similar condition specified by the  
	 Secretary of Health and Human Service.

© 2020 Society Insurance

Small detail. Big difference.
Tried-and-true restaurant coverage with no surprises.

Nobody understands the unique challenges of protecting your restaurant better than Society. 
Ever since we developed our policies with restaurant owners more than 40 years ago, we’ve 
stayed on top of industry trends to deliver the most comprehensive—and reliable—coverage 
available. To learn more about how we handle the small details that make a big difference, 
give us a call at 1-888-5-SOCIETY or visit societyinsurance.com.

21568_Society_Restaurant-PH-WiscHotelLodging-7.5x5.indd   121568_Society_Restaurant-PH-WiscHotelLodging-7.5x5.indd   1 1/15/20   11:09 AM1/15/20   11:09 AM

http://societyinsurance.com
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If qualified, how much paid leave is required:  

1.	 Two weeks (up to 80 hours) of paid  
sick leave at the employee’s regular  
pay rate or the applicable minimum  
wage, whichever is higher, up to $511  
per day and $5,110 in the aggregate  
over a 2-week period where the  
employee is unable to work because  
the employee is quarantined 
pursuant to a government order 
or advice of a health care provider, 
and/or experiencing COVID-19 
symptoms and seeking a medical 
diagnosis; or  

2.	 Two weeks (up to 80 hours) of 
paid sick leave at two-thirds  
the employee’s regular pay rate  
or the applicable minimum 
wage, whichever is higher, up to 
$200 per day and $2,000 in the 
aggregate over a 2-week period 
because the employee is unable 
to work because of a bona fide 
need to care for an individual 
subject to quarantine pursuant to 
a government order or advice of a 
health care provider, or care for a 
child (under 18 years of age) whose 
school or child care provider is 
closed or unavailable for reasons 
related to COVID-19 and/or the 
employee is experiencing a 
substantially similar conditions.  

3.	 Up to an additional 10 weeks of 
paid expanded family and medical 
leave at two-thirds the employee’s 
regular pay rate or the applicable 
minimum wage, whichever is higher,  
up to $200 per day and $12,000 
in the aggregate over a 12-week 
period—two weeks of paid sick 
leave followed by up to 10 weeks of  
paid expanded family and medical 
leave where an employee is unable  
to work due to a bona fide need 
for leave to care for a child whose 
school or child care provider is 
closed or unavailable for reasons 
related to COVID-19. 

4.	 Note: Paid sick leave and 
expanded family and medical 
leave may be taken only if the 
employee has work from which 
to take leave. If there is no work 
for an individual to perform due to 
circumstances other than one of  
the above qualifying conditions 
under the Act, that is, the employer  
closed the worksite, temporarily 
or permanently, and that the 
individual would have no work 
from which to take leave and, 
thus, the Act’s provisions do not 
apply. Where intermittent FFCRA 
leave is foreseeable, an employee 
must obtain his/her employer’s 
approval to take paid sick leave 
or expanded family and medical 
leave and such leave should be 
granted unless it would unduly 
disrupt the employer’s operations. 

Employee Notice: Employees taking  
paid sick and family leave are required  
to provide documentation “as soon as 
practicable” (if foreseeable). 

Employer Notice: Each covered 
employer must post in a conspicuous 
place on its premises a notice of 
FFCRA requirements. 

Prohibitions: Employers may not 
discharge, discipline, or otherwise 
discriminate against any employee 
who takes paid sick leave under 
the FFCRA and files a complaint or 
institutes a proceeding under or 
related to the FFCRA. 

Contact WH&LA for 
LEGAL SUPPORT 
by calling 262-782-2851.
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Penalties and Enforcement: 
Employers in violation of the first 
two weeks paid sick time or unlawful 
termination provisions of the FFCRA 
will be subject to the penalties and  
enforcement – backpay and liquidated  
damages (2x). Employers in violation of  
the provisions providing for up to an 
additional 10 weeks of paid leave to 
care for a child whose school or place 
of care is closed (or childcare provider 
is unavailable) are subject to the 
enforcement provisions of the Family 
and Medical Leave Act – backpay. 

Conclusion: At this time, be aware 
that the above stated rules apply to 
emergency leave available and taken 
between April 1, and December 31, 
2020 expires. They were designed to 
be temporary. However, it appears 
clear that when these rules were first  
proposed, it was not expected that the  
COVID-19 Pandemic would still be  
going on and that the risk of contagion  
would still be present. Thus, although 
these rules may expire on December 
31, 2021 it would not be surprising if  
these rules were to continue into 2021.  
To be forewarned is to be prepared.

Chaet leads the firm’s hospitality 
department and is involved in 
regulatory matters, labor and 
employment matters, litigation, 
corporate governance, real estate,  
and all issues which involve a 
lodging property’s successful 
operation. He has extensive 
experience in advising hospitality  
clients in developing comprehensive  
wage and hour plans designed to  
encourage good employee morale,  
competitive wages, and compliance  
with federal and state wage and  
hour laws. He has also successfully  
clients in defending wage and 
hour audits and claims.

COVID-19
RESOURCES

WisconsinLodging.org/covid

http://WisconsinLodging.org/covid
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NEW LODGING MEMBERS

Best Western Eau Claire South
3614 Gateway Drive
Eau Claire, WI 54701
715-832-7289	 58 rooms

Birch Trail Resort Bed & Breakfast
8820 West Squaw Lake Road
Minocqua, WI 54548
715-588-1962	 5 cabins

BECOME PART OF AN INDUSTRY-DRIVEN
ADVOCACY AND COMMUNICATIONS POWERHOUSE!

Benefits Include:
• Access to exclusive industry research
• Engagement on important policy discussions to 
 communicate the industry's value and 
 importance to decision makers.
• Representation on a wide variety of high-profile 
 media issues.
• Membership on a larger team of thousands of 
 colleagues, industry experts, and leading hoteliers.
• A world-class team of experts on legislative and 
 regulatory matters, industry issues, and crisis 
 management, so that you can focus on what you 
 do best - running your business.
• Discounts on Educational Institute products, 
 industry conferences, and more.

AHLA is the singular voice representing every segment of the hotel industry including major 
chains, independent hotels, management companies, REIT’s, bed and breakfasts, industry 

partners and more. Contact WH&LA to join the American Hotel & Lodging Association today!

HOSPITALITY ROOM
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WH&LA ASSOCIATE MEMBERS

US Bank...................................... 414-765-6927

BANKING/COMMERCIAL 
LOANS/FINANCING

MANAGEMENT & 
PROFESSIONAL CONSULTING

CONSTRUCTION & RENOVATION

EQUIPMENT & SUPPLIES

GUEST SERVICES

OPERATING SUPPLIES, F&B

PROPERTY PROTECTION

TECHNOLOGY

EDUCATION

American Companies.........262-334-3811
Architectural Design 
Consultants Inc.......................608-254-6181
Cat 5 Restoration.................608-622-6989
CertaPro Painters................920-964-9295
Corporate Contractors.......608-362-2912
DI, LLC.........................................800-678-5423
Focus on Energy..................800-762-7077
Hydro-Flo Products...............262-781-2810
JWC Building Specialties.... 262-522-9100
Kahler Slater Inc....................414-272-2000
Keller, Inc....................................920-766-5795
MEI Total Elevator 
Solutions.....................................262-752-6987
MSI General............................... 262-367-3661
Neuman Pools Inc.............. 920-885-3366
Ramaker & Associates......608-643-4100
Serta Simmons Bedding.....224-239-9938
ServiceMaster 
Recovery Services.................262-782-3335
SERVPRO................................. 608-786-0387
Sid Grinker Restoration....414-264-7470
Steinhafels Bedding............262-751-3804
Stevens Equipment 
Supply.......................................... 651-452-0872
Stone Innovations..............608-480-0342
Tri-North Builders.................608-271-8717
Wisconsin Logos................... 608-579-1570

Fox Valley Technical 
College.........................................920-735-5643
Lakeland University............920-565-1000
Lakeshore Technical 
College.........................................920-693-1000
Madison College-Madison Area 
Technical College............... 608-243-4034
MATC - Milwaukee 
Campus....................................... 414-297-6969
Mid-State Technical 
College............................................ 715-422-5311
Northcentral Technical 
College........................................... 715-803-1414
Northeast Wisconsin Technical 
College - Green Bay..........920-498-5444
University of WI - Stout 
School of Hospitality...........715-232-5464
Waukesha County 
Technical College ..................262-691-5194

Guest Supply............................ 800-321-5381

Circle Wisconsin......................414-545-1100
CTM Media Group Inc.......630-936-4755
Hoglund Bus Co., Inc........... 763-295-5119
Hospitality Designs............877-468-3588
Telin Transportation 
Group............................................866-287-7278

Beck, Chaet, Bamberger & 
Polsky S.C...................................414-273-4200
Colliers Valuation..................414-727-9800
Connect Hospitality 
Solutions.....................................920-723-9585
Employ Milwaukee...............414-270-1700
Johnson Block & Co...........608-274-2002
Leading UP, LLC....................414-439-3587
Milmark Hotel/Motel 
Investments LLC.................... 414-255-8719
MPI-Wisconsin Chapter..... 608-204-9816
Nei-Turner Media Group.....262-729-4471
One Community Bank.....608-835-3168
OYO Hotels LLC.....................262-269-4356
Patek Hospitality 
Consultants Inc.....................262-538-0445
Revelation PR, Advertising & 
Social Media............................ 608-622-7767
STR..................................................615-824-8664
The Cardis Group.................608-239-0354
Vector & Ink.............................608-254-8770
Wipfli LLP...................................920-662-0016
Z2 Marketing...........................262-523-3900

Ambius.......................................... 262-901-0115
Amish Craftsmen Guild.....262-618-2105
Bay Towel................................. 920-497-2000
Belson Company...................920-499-1451
Best Craft Furniture........... 920-427-9558
Boelter Companies.............262-523-6030
CH Coakley................................414-372-7000
Chadsworth & Haig............800-292-5990
Commercial Laundry 
Sales.............................................920-437-0947
Dometic Lodging................800-542-2477
Ecolab............................................. 952-212-8715
Edward Don & Co................800-677-4366
Furniture Industries..............612-827-1744
Green Up Solutions.............262-606-1600

Gunderson Family 
Companies.............................. 920-727-4000 
Innovative Signs.....................262-432-1330
Johnson Commercial 
Fitness...........................................262-524-1678
Marietta Drapery & 
Window Coverings Co......... 773-431-5512
MolsonCoors.............................414-931-4930
NaceCare Solutions...........262-497-4944
Pineapple Hospitality........636-922-2285
PORT-A-STORE.......................414-761-2300
Procter & Gamble................. 215-206-9260
Reliable Water Services.....414-546-9299
Southern Aluminum.........800-221-0408
Standard Textile.....................847-772-5819
TriMark Marlinn.................... 708-496-1700
Washburn Machinery.......800-245-8425
Wisconsin Hospitality 
Linen Service......................... 414-482-0840
World Amenities.................. 847-309-9729

Acuity Insurance....................920-458-9131
Batzner Pest Control...........262-797-4160
Giertsen Company................ 262-522-1918
Hausmann-Johnson 
Insurance...................................608-257-3795
KLB Insurance Services.... 651-730-9803
Robertson Ryan & 
Associates...................................414-221-0308
Rural Mutual Insurance 
Company....................................608-220-6147
Society Insurance..................920-922-1220

ALICE...............................................262-719-1718
Bay Lakes Information 
Systems LLC........................... 920-746-0606
Booking.com...........................312-279-8600
Expedia Group........................608-224-9016
Heartland Payment 
Systems....................................... 888-798-3133
JackRabbit Systems..........952-884-4207
Lodge HDTV...........................608-846-5085
LodgeVision ............................608-665-1909
R&R Technologies.................920-759-9315
Spectrum Enterprise.........920-996-4781
Tigunia LLC................................414-234-5352

Know anyone who might 
be interested in Associate 
Membership? Call Adam at 
262-782-2851 ext. 14 or email 
sales@wisconsinlodging.org.

mailto:sales%40wisconsinlodging.org?subject=
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WISCONSIN LODGING DATA

OCTOBER 2020

Location

Occupancy % Avg. Daily Rate RevPAR

2020 % Chg 2020 % Chg 2020 % Chg

United States 48.3 -30.1 97.61 -26.8 47.13 -48.8

East North Central 43.4 -34.6 85.23 -28.7 36.96 -53.4

Wisconsin 39.6 -34.7 88.26 -20.9 34.93 -48.3

Milwaukee 37.9 -42.8 80.72 -28.5 30.57 -59.1

Madison 31.2 -56.5 75.27 -46.0 23.49 -76.5

Wisconsin North Area 43.6 -18.5 102.10 0.0 44.56 -18.5

Wisconsin South Area 40.2 -23.2 102.06 -7.2 41.06 -28.8

Green Bay 45.0 -26.4 77.56 -39.9 34.91 -55.8

Appleton/Oshkosh 34.4 -43.6 73.21 -28.4 25.21 -59.6

Wausau/Stevens Point 35.6 -39.3 78.75 -11.6 28.01 -46.3

Eau Claire/Menomonie 39.9 -31.7 81.30 -10.8 32.45 -39.1

Janesville/Racine 40.1 -34.2 93.79 -11.3 37.61 -41.7

La Crosse 54.6 -14.8 77.51 -22.2 42.29 -33.7

YTD - OCTOBER 2020

Occupancy % Avg. Daily Rate RevPAR

2020 % Chg 2020 % Chg 2020 % Chg

45.2 -33.2 105.26 -20.3 47.56 -46.8

40.6 -35.7 88.39 -22.5 35.91 -50.2

37.8 -35.9 93.83 -16.1 35.47 -46.2

37.8 -43.9 88.46 -23.3 33.46 -57.0

34.4 -46.3 86.60 -30.9 29.82 -62.9

39.7 -21.9 100.73 -0.3 40.00 -22.2

37.9 -29.6 111.21 -8.2 42.13 -35.4

38.1 -34.8 82.21 -23.7 31.28 -50.3

35.3 -41.9 78.66 -23.7 27.73 -55.7

35.9 -33.7 82.79 -11.3 29.70 -41.2

36.8 -34.2 80.83 -11.6 29.78 -41.8

39.1 -32.8 100.53 -11.5 39.29 -40.5

41.3 -31.6 80.08 -16.9 33.09 -43.1

SOURCE: SMITH TRAVEL RESEARCH INC. REPUBLICATIONS OR OTHER RE-USE OF THIS DATA WITHOUT THE EXPRESS WRITTEN PERMISSION OF STR IS STRICTLY PROHIBITED. 
Provided by STR. For detailed lodging performance data for your area, contact STR at (615) 824-8664 ext 3504 or info@str.com.

SMITH TRAVEL RESEARCH

ENROLL NOW!
The Wisconsin Hotel & Lodging Association has maintained an active partnership with STR 
for many years. As the leader in data benchmarking and analytics for the hotel industry, STR 
plays an integral role in our ability to track hotel performance here in Wisconsin and support 
our members in every way that we can.
 

Now, more than ever, we need our members to contribute their data. If your property does 
not currently participate in the STAR Program please click this link or visit the following 
web address (surveys.str.com/s3/Hotel-Enrollment-Form) to enroll in the Hotel Survey 
Program. A rep from STR will reach out to you to complete the setup process and then you 
will start receiving complimentary monthly performance reports for your market. 
 

We appreciate your willingness to provide data in support of WH&LA and the eventual 
recovery of the hotel industry in our state.

https://surveys.str.com/s3/Hotel-Enrollment-Form
https://surveys.str.com/s3/Hotel-Enrollment-Form
https://surveys.str.com/s3/Hotel-Enrollment-Form


Headquarters, Showroom,
Service and Distribution
5365 S. Moorland Rd.
New Berlin, WI 53151
800-729-6726

http://pgpro.com
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Contact adam@wisconsinlodging.org for more info.

TARGETED
MARKETING

2021 WH&LA OPPORTUNITIES COMING SOON

I T ’ S
 M A G I C !  

Contact adam@wisconsinlodging.org for more info.

ASSOCIATE PLANNING
Learn more about our 2021 opportunities!

mailto:adam%40wisconsinlodging.org?subject=2021%20Targeted%20Marketing%20Program
mailto:adam%40wisconsinlodging.org?subject=2021%20Associate%20Planning

