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This is not
a property

brochure



It is not a catalogue.

It is not a conventional investment prospectus.
And it does not begin with square metres.

It begins with a question:
What could this place become in the right hands?

The following pages explore six possible answers.

Some readers will see a building.
Others will begin to see a future.

This journal was created for the second group.







People walk
ACTOSS countries
to arrive here

Every year, thousands begin walking.

Some are looking for silence. Some for distance.
Some do not yet know what they are looking for.
Weeks later, many of them arrive here.
Finisterre.

Once believed to be the end of the known world.
Today, one of Europe's most symbolic destinations.

Long before someone buys this building,
people have already chosen this destination.



You
can’t

build

meaning.

You can only
recognise it...
when it’s

already there.



Almost
everything

else can be rebuilt.

Walls. Roofs. Rooms. Gardens. Businesses. Brands.
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Before anyone

owns this place...
millions of footsteps have already chosen it.

Every business hopes people will come.
This one begins where they already do.

That’s an extmordinary place to begin.



Already alive

Some opportunities begin with ideas.
This one begins with momentum.

@/ Operating hospitality business

@/ Existing albergue licence

@/ Established guest capacity

6/ Shared kitchens and common spaces

@/ Outdoor guest area

@/ A place already used, known and remembered

You are not starting with an empty building.



The property

at a glance

Built area Current operation

Approx. 420 m? built area Licensed albergue

Approx. 180 m? outdoor area 2 kitchens

/ guest rooms Approx. 50-bed capacity
Multiple bathroom areas Reception, laundry and storage
Corner property Private salon and staff rooms

The next chapter can begin
without erasing the one already written.



Long before
the business

there was the journey.

Before the albergue. Before the licence.
Before anyone called this an opportunity.

People were already coming.

Some destinations have to attract actention.
This one has held it for generations.



What

ou're really

uying

Not only walls,
but a place of arrival.

Not only rooms,
but a setting where stories already begin.

Not only 420 square metres,

but a position inside one of Europe’s most recognisable
pilgrimage destinations.
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Buildings can be copied. Context cannot.



The world

already knows
where this is

Every year, people arrive here.

Some arrive at the end of a pilgrimage.

Others come for the coast, the food, the landscape or the
name itself.

Some stay once.
Some return for years.

They arrive from different countries, for different reasons,
by different routes.

The opportunity is not tied to one kind of guest.
The destination already speaks to many.

Familiar places reduce the effort of choosing.



Not everI{ road

leads to Rome
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Dlﬁferent journebys.
One unmistakable arrival



A local
property

People arrive from across Europe and beyond.
Some follow the Camino.
Others follow the Atlantic coast, a recommendation or

a long-held curiosity.

The building is local.
Its potential audience is not.

FINISTERRE

lllustrative representation of international visitor origins.



Why do
people stop here?

Because something changes
when there is nowhere left to go.



The destination
is already

known.

The next reason
(O return

has not been
created yet.



experience
creates retu




People

remember,

how a place made them feel.

That feeling shapes what they recommend, what they revisit
and what they carry with them.

Memorable places create more than stays.
They create return.






Why here?

There are thousands of coastal towns.
Hundreds of beautiful villages.
Countless places with sea views.

Yet only a few become symbols.

And even fewer offer a property
already positioned inside their story.







A story does

not replace

the fundamentals.

It gives people another reason
to choose them.



Places don’t
become valuable

because they were built.
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They become valuable /i\lﬂ 3 W
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is the only architect
no one can hire.
P A

eeper.




Legacy

It still
has to be
continued.






Stewardship

Ownership gives you the property.
Stewardship shapes what it becomes next.



Some
mmvestments

compound financially.

The most enduring ones
can compound culturally too.



Identity

cannot be
manufactured
overnight.

You can redesign architecture.
You can refine an experience.

But authenticity has to grow
from something real.






People rarely
travel for a
room alone

They travel for what a place allows them to feel,
discover or become part of.



Some places

ask to be visited.

This one



This building...

already has a past.

Its future
is still open.






What it could lead to i




The previous
owner

brought it this far.

The next chapter
belongs to someone else.

Transformation begins when someone sees
not only what is here,
but what could be.



Imagine. .

not one answer.

Every possibility.



The most
valuable chapter

may be the one
that does not exist yet.

Because the next owner
has not written it.



="’Vision comes first.
- _ArChitecture gives it form




Nothing here
is fixed



What if?

The pages that follow
are not predictions.

They are invitations.



SiX Ways
forward

One remarkable property.

Each begins with the same building.
None ends in the same place.



The building

will not decide.

lts next steward will.






Atlantic
Boutique House

Some journeys end at the Atlantic.
Some begin there.

Here, mornings arrive softly. The kettle whistles.
Someone reads. Someone writes.

The garden grows at its own pace.

And the sea is never far away.

Luxury does not ask for attention.
It simply gives you room to breathe.
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Atlantic Boutique House is imagined as a place where
hospitality feels personal before it feels formal.

A house where mornings begin with birdsong,
afternoons drift between books and the garden,

and evenings end as Atlantic light fades behind the hills.
Not a conventional hotel.
Not quite home.

Something quietly in between.









Nothin

extraorginary

Except how it makes you feel.
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In the light at the end of the day.
In the quiet you take home.



Atlantic
House

This one was imagined for gathering.

Families.

Friends.

Long tables.

Slow mornings.
Late conversations.

Some houses are designed to impress.
This one was imagined for people to gather.









Rather than showing a finished project,
the following pages imagine what life at Atlantic House could

become.
Not as architecture. As life.
They are not architectural renderings,

but editorial visualisations of shared meals, familiar faces and
traditions still waiting to begin.






Life
happens

211'0111’1(1

the table

Where mornings begin
and evenings refuse to end.












One more

coffee.



Story
Residency

A place where ideas
stay longer than people.

Some people travel to rest.

Others travel to make something that
didn't exist before.

Imagine...
Writers. Filmmakers. Photographers. Architects.

Designers. Musicians. Researchers. Quiet thinkers.

Living beside the Atlantic.
Working without rushing.

Leaving behind stories instead of footprints.

Every residency leaves a chapter behind.
The house remembers.









The following pages imagine Story Residency
as it might quietly evolve.

They are not architectural renderings.

They are editorial visions of a house where ideas,
time and the Atlantic shape one another.



Ever
booky
begins
with

a blank
page



Every residency
with a quiet house.












 Somesorics begin quietly.
 a notebook. A conversation.
Or an evening that stretches a little longer than expected.




Destination

Club

Belonging is the rarest luxury.

Not a hotel.
Not even a club. More like a place

people quietly keep returning to.
The same faces. A few new ones. One long table.
Another chapter.

They remember where you always sit.
Which mug you choose.

What you're working on this year.

Some friendships begin here. Others simply continue.
Year after year.

Because belonging
isn‘t something you buy.
It's something you return to.

Some places collect reservations.
Others quietly become tradition.
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The following pages imagine Destination Club
as it could quietly grow over time.

They are not architectural renderings.

They are editorial visions

of a place shaped by familiar faces,
shared rituals

and the quiet joy

of returning.



Some
laces

Eecome

tradition

This is one of them.



Different years.

The same
table.



CONVErsarions.

Different -,
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Ih rst visit is curiosicy.
'second is choice.
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A F,ﬁ,E\féry visit after that is tradition.
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The End of the
World Society

Where remarkable people keep meeting.

Some communities are built around status.
Others around shared curiosity.

Imagine a place where founders, artists, scientists, writers,
explorers and quiet thinkers return — not because they have to,
but because the conversations are worth continuing.

Long dinners.
Unexpected collaborations.

ldeas that travel further than people.
Friendships that outlast the journey.

Not a private club.
A community shaped by return.
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The following pages imagine The End of the World Society
as it might one day exist.

They are not architectural renderings, but editorial
visualisations of a community shaped by ideas, hospitality
and the quiet habit of returning.









Ideas need
somewhere
O meet

This could be one of those places.
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nversations stay with you.
because they reached a conclusion.
Because they changed what came next.




Atlantic
Horizon

House of Ideas

Some places are designed for overnight stays.
Others give ideas somewhere to stay.

Imagine founders gathering after the Camino.
Researchers exchanging unfinished thoughts.
Writers finding the space to think.

Teams stepping beyond routine.

Conversations that begin over breakfast
and continue long after sunset.

Not a conference venue.
Not a conventional retreat.

A house where distance creates perspective —
and ideas have room to take shape.

The Atlantic sets the horizon.
What comes next begins inside.









The following pages imagine Atlantic Horizon as it
might one day exist.

They are not architectural renderings, but editorial
visualisations of a house shaped by perspective,
purposeful exchange and the space to think differently.



Per?ective
needs
distance

Sometimes,
a different horizon is enough.



















The Place
Today

Every vision in this journal
begins with the same real building.

This is where they all begin.
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The shared

SYaces
a ready exi1st

What changes
is how they are used.






A Proven Hospitality Layout

The property currently operates as a functioning
albergue, with shared guest rooms, common areas,
kitchens and established hospitality infrastructure.

Whether continued in its current form, repositioned or
completely reimagined, the existing layout offers a
practical and proven starting point for a wide range of
future uses.



Existing accommodation






Current
layout

Already operating. Already functioning.
Already flexible.

Ground floor
Reception
Kitchen
Dining
Garden
Terrace

First floor
Dormitories
Bathrooms
Shared areas

Second floor
Dormitories
Bathrooms
Storage



Possible

futures

The building has already proven one successful use.
The guestion is not whether it can work.

The question is what it becomes next.

Boutique hostel

Retreat house

Co-living

Entrepreneur residence
Creative campus
Guesthouse
Apartments

Hybrid model

etc.



Ground Floor

Current

Reception
Kitchen

Dining

Shared lounge
Garden access

Could become

Private dining
Member lounge
Workshop space
Coffee bar
Coworking café
Founders' kitchen

etc.



First Floor

Current

Dormitories
Bathrooms

Potential

Private suites

Coliving rooms

Retreat accommodation
Executive bedrooms

etc.



Second Floor

Current

Dormitories
Bathrooms
Storage

Potential

Apartments
Studio suites
Writers' rooms
Founder residences
Hybrid accommodation
etc.



Opportunity

rarely arrives

tully tinished

It usually arrives already standing.



A property
becomes valuable
when it

offers more

than one future.



OI
Hospitality infrastructure
Already in place.

02
Generous communal areas
Already functioning.

03
Flexible accommodation
Easy to reimagine.

04
Private outdoor spaces
Already inviting.

05
Land included
Room to grow.

06

A location people
already travel to.



Why
this building
feels

different?

It isn't waiting
to become something.

It already is.



Already
operating
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Existing hospitality
infrastructure.
Not an empty shell.

Already
adaptable
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Flexible floor plan.
Easy to reshape.

Already
connected
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Walkable coastal
location.
No car required.

Already
gathering people
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Large communal areas.
Built to be used.

Already
growing

Land included.
Space beyond the walls.

Already
functioning

il

Infrastructure in place.
Time can be spent
creating instead of
building.



Investment
begins with
perspective

A purchase price tells you what something costs.
It rarely tells you what is already included.



What is already
part of the

purchase?

Existing hospitality operation
Large coastal property
Guest infrastructure
Commercial kitchen
Furnished accommodation
Operational utilities
Immediate usability

Flexible building layout
Future development potential
Walkable location
Established destination

Atlantic coastline



One
building

More than one future.

Today

N

Continue operating
Upgrade

Boutique hotel
Co-living
Apartments

Retreat

Hybrid



Some buildings are purchased for what they are.
Others for everything they can become.

This one offers both.



Some
opportunities
were

never meant
to be

owned

alone.

Some ideas grow because people choose to build
them together.



One person.

Or two friends.

Or a family.

Or business partners.

Different backgrounds.
Different strengths.

One shared vision.



The o portunity
alrea y exists

The timing simply depends
on who recognises it first.



Places don't create opportunity.
People do.

The right place
simply makes it easier.






One building.
More than one
future.

Boutique Hotel
Restaurant

Retreat House
Wellness

Co-living

Creative Residency
Destination Club
Private Residence...

Or something
only the next owner can imagine.



Some places
need to be
experienced. ..






Come
and see

what paper cannot show.






Where

Atlantic Europe
comes to an end.

Where

new journeys

begin.



The next
conversation
starts phere

Every remarkable project
begins with a conversation.

Detailed financial information available upon request.
Private viewings by appointment.

Enquiries
X< hello@visitfinisterre.com
@ Visitfinisterre.com

Finisterre - Galicia - Spain






