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WHO IS THIS FOR?
This resource is for anyone who would like to help prevent and 
reduce adolescent and young adult tobacco/ nicotine use. This 
includes educators, health professionals, youth, parents, community 
groups, and beyond.

This set of campaign materials highlights different types of nicotine/ 
tobacco products, their impacts on youth, day to day activities and 
materials, and other educational resources.

HOW TO USE THIS KIT
This kit can be used at any time during the school year to highlight 
the importance of living nicotine-/ tobacco-free. It works well during 
awareness events such as Red Ribbon Week, World No Tobacco 
Day (May 31), World Health Day (April 7), or the Great American 
Smokeout (the third Thursday in November). It can also be used at 
the beginning of the school year or any time you want to reinforce 
nicotine/ tobacco prevention messages.

While this kit is structured to be used for the duration of 5 days, you 
are also encouraged to adapt and utilize the resources in this kit  
as desired.

ABOUT THIS RESOURCE
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COPYRIGHT NOTE
Please do not change or alter any of the resources or information provided for your use in this 
kit without prior approval. This includes the REACH Lab logo and all informational content. 
For any questions or concerns, please email stanfordreachlab@stanford.edu.

By expanding education and improving access to resources for young people, we can take 
meaningful steps toward reducing this statistic. This campaign kit aims to ensure that life-saving 
tools and educational resources are accessible to those who need them most.

WHY IS THIS KIT IMPORTANT?

“At least 2 million youth have used some form of tobacco  
(mostly e-cigarettes and/or nicotine pouches) in the past 
month, with many addicted...

 

This is a living resource. 

We are constantly making updates. 
Be sure to check back frequently 
for the most up-to-date version.

“



PRE-CAMPAIGN PREP: 
Print out or order in advance all materials you plan to utilize:
•	 Posters 
•	 Stickers

DAY 1: 
•	 Hand out stickers
•	 Hang flyers around the school or community
•	 Social media post (focus: health effects of smoking cigarettes or using e-cigarettes (vapes)
•	 Morning announcement script (for school-wide or classroom PSAs)
•	 Teach lesson 6 of Safety First (e-cigarettes and vaping)
       (Note: If time permits, instead teach all lessons of You and Me, Together Vape-Free)

DAY 2: 
•	 Social media post (focus: smokeless tobacco/ oral nicotine/ nicotine pouches health 

effects)
•	 Morning announcement script (for school-wide or classroom PSAs) 
•	 Teach lesson 1 of Not So Sweet

DAY 3: 
•	 Social media post (focus: nicotine is nicotine...no matter the form)
•	 Morning announcement script (for school-wide or classroom PSAs) 
•	 Teach lesson 2 of Not So Sweet

DAY 4: 
•	 Social media post (focus: second and thirdhand aerosol & smoke)
•	 Morning announcement script (for school-wide or classroom PSAs) 
•	 Teach Hookah Tell Me (for schools)

DAY 5: 
•	 Social media post (focus: Targeted marketing to youth)
•	 Morning announcement script (for school-wide or classroom PSAs) 
•	 Teach lesson 11 of Safety First (media literacy)

SUGGESTED 
CAMPAIGN TIMELINE
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DAY 1 
CAMPAIGN MATERIALS



STEP 2: Upload the selected images to a sticker printing service of your choice. Examples of 
commonly used providers include Sticker Mule and Custom Ink; however, you may use any 
company you are most comfortable with.

STEP 3: Once printed, distribute as you wish.

PRINT AND HAND OUT STICKERS 
(Must be ordered ahead of time): 
For day 1, you are encouraged to print and distribute stickers to students, parents, community 
members, or anyone to help raise awareness. Several sticker designs are provided below 
for selection.

STEP 1: Download the sticker file(s) you would like to have printed:
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DOWNLOAD DOWNLOAD DOWNLOAD

MORNING ANNOUNCEMENT SCRIPT:
For School-wide or Classroom PSAs: 
If you’re running this campaign at a school or similar setting, you can use the morning announcement scripts below.  
If your campaign is scheduled during or surrounding a national holiday, feel free to adjust language accordingly. 

[As ________ approaches], we’re going to spend [this week/ today] learning about the negative effects of tobacco/ nicotine products.

Today, we’re looking at two of the most common nicotine products: cigarettes and e-cigarettes (vapes). Smoking cigarettes damages 
your airways, increases your risk of lung cancer and heart disease, weakens your immune system, and changes your brain leading to 
addiction.

While many people think e-cigarettes or vapes are a safer alternative to cigarettes because they produce water vapor instead of smoke—
this is a myth. E-cigarettes produce an aerosol—not harmless water vapor. This aerosol can contain nicotine, ultra-fine particles, 
flavoring chemicals, and toxic substances, including heavy metals such as lead and tin. Breathing in these chemicals can damage the 
lungs, increase the risk of heart and lung disease, and change your brain, leading to nicotine addiction.

By the end of the week, we hope you’ll better understand the risks of tobacco/ nicotine products—and why avoiding use protects your 
short- and long-term health.

DOWNLOAD SCRIPT



The minimum legal age to purchasetobacco/nicotine in the US is...

McCauley, D. M. & Halpern-Felsher, B. (In Press). Gaps in awareness of the United States
minimum legal age of e-cigarette and cigarette sales: Implications for public health Messaging.
Journal of Adolescent Health. https://authors.elsevier.com/a/1juwC,Nz%7ENVg3t 

1

1

PRINT & HANG UP POSTERS/FLYERS: 
Below are several flyers you are welcome to print, distribute, and hang in areas that makes the 
most sense to your campaign. 

10  |  Tobacco/ Nicotine Campaign Kit

8.5 X 11 IN

11 X 17 IN

WHY ARE THESE INGREDIENTS IN CIGARETTES?To help with nicotine absorptionTo soften the harsh taste of tobaccoProduct of burning tobacco

Un-PACK-ing Cigarettes
WHAT CHEMICALS ARE FOUND IN CIGARETTES?

CIGARETTES CAUSE CANCER

EFFECTS ON THE LUNGS:
 » Inflames & irritates the airways
 » Destroys air sacs in the lungs
 » Weakens immune response to infection » Increases the risk of lung cancer

EFFECTS ON THE HEART:
 » Risks of blood clotting
 » Stiffens blood vessels
 » Increases the risk of heart disease

Secondhand Smoke
Plume of smoke  
released when  

someone smokes.
Exposes other people to 
harmful chemicals & is  

harmful to those exposed  
to the smoke

Thirdhand Smoke
Film of chemicals that 
attaches to surfaces & 

stays in dust.
Exposes others to 
harmful chemicals.

NICOTINE:
Highly addictive substance
Changes brain chemistry 

Causes nicotine dependence

N

N

Acetone
Nitrobenzene

Arsenic Carbon  
Monoxide

Ammonia Butane Formaldehyde
Nicotine

EFFECTS IN THE MOUTH:
 » Yellow teeth
 » Bad breath

Both secondhand  and thirdhand  
smoke harm the  environment

ACTION ALERT: Spreading
the word about Tobacco 21
can encourage YOU-th to

stay tobacco free!

The legal age to purchase tobacco/nicotine* in the United States is...

Tobacco 21  is designed
to protect YOU-th!

Using tobacco
before age 21

negatively impacts
the brain’s

development and
increases risk for

addiction.

Approximately 2 in 5
people don’t know the
minimum legal age to

purchase tobacco!

*This includes e-cigarettes,
cigarettes, and oral
nicotine products like Zyn.

1

McCauley, D. M. & Halpern-Felsher, B. (In Press). Gaps in awareness of the United States minimum legal age of e-cigarette and
cigarette sales: Implications for public health Messaging. Journal of Adolescent Health.https://authors.elsevier.com/a/1juwC,Nz%7ENVg3t

1

T H E  M O R E  Y O U  K N O WRisks of E-Cigarette and Vape Pen Use

Nicotine use in adolescence and early adulthood causes changes in the brain that make life-long addiction  much more likely for young e-cig users.

Ear, eye, and throat irritation is common among  e-cig users.

Science shows that aerosols produced by chemicals in e-cigs, including the flavors themselves, can be harmful to the lungs, resulting in asthma, bronchitis, & lung collapse.

Science shows that nicotine negatively affects the cardiovascular system, meaning that use of e-cigs can lead to cardiovascular (heart) diseases.

Learn more by visiting: 
stanfordreachlab.com

HEALTH EFFECTS ON THE BODY

MYTH: E-cigs have very minimal health impacts on those who 
choose to use.

FACT: Studies show that using 
e-cigs is associated with use of 
other tobacco products which 
cause cancer & heart disease.

MYTH: E-cigs are a healthy 
alternative to cigarettes because they produce water vapor.
FACT: In reality, they create 
aerosols containing extremely 
harmful chemicals and they are NOT a safe alternative.

MYTH: There is no hard
evidence that e-cigs are bad
for you.

FACT: E-cigs are still new so 
many long-term health impacts are still unknown. Even still, 
mounting evidence shows that they are not harmless.

GETTING THE FACTS

EFFECTS ON THE ENVIRONMENT
E-cigs are not biodegradable 
and they are harmful to the 
environment.

E-cigs contain plastic, which 
breaks down into micro-plastics that can infiltrate the ocean 
and harm the environment.

E-cigs often have a lithium-ion 
battery. When these batterys are thrown in normal trash, they are crushed & can create fires.

PROPER DISPOSAL: 
California: Household hazard waste product program (https://calrecycle.ca.gov/homehazwaste/directory/)Outside of California: Check with your local county household waste removal program

CANNABIS DOESN’T

www.stanford
reachlab.com

YOU BE-LUNG 
HERE

TOBACCO 
DOESN’T!

Learn how tobacco products can harm your body & health!

CANNABIS DOESN’Twww.stanfordreachlab.com

Learn more about how commercial tobacco products cause harm to you and the environment! • Cigarette butts are littered,  
polluting streets & 
waterways with nicotine, and microplastics.

• Tobacco waste is a public  
nuisance, especially in  
low-resource areas.

THE EFFECTS OF PRODUCING  COMMERCIAL TOBACCO PRODUCTS
• Enormous amounts of water are required to grow tobacco.
• Pesticides & fertilizers pollute nearby land & water.
• Workers often do not have 

proper safety protection & 
therefore are at risk of  
nicotine poisoning.

Drives deforestation 
(377,000 football fields lost yearly).
Releases toxic chemicals.

For wood-burning curing, 
1 tree is burned for every  
300 cigarettes produced.

CONSUMES LARGE AMOUNTS OF:     

• Manufacturing components 
(paper, filters, & packaging) 
worsen resource depletion.

• If companies paid for their 
damage, they wouldn’t  
be profitable.

CONSUMING TOBACCO55

GROWING TOBACCO11
CURING (DRYING) THE LEAVES22

MANUFACTURING TOBACCO33

TRANSPORTING TOBACCO44
DISPOSAL OF TOBACCO66

SECONDHAND SMOKE  
Harms others  

nearby by  
releasing toxic  

chemicals.

Can lead to heart
disease and damage.

Can resulting in asthma, 
bronchitis, & lung collapse.

Can cause life-long changes in the brain. 

THIRDHAND SMOKE:  
Residue left on 

surfaces (can be 
dangerous to  

people & pets).

Smoking leaves behind toxic residue that lingers in the environment.

AIR POLLUTION FROM  
TRANSPORT IS A MAJOR  

CAUSE OF DISEASE-RELATED  
AIR POLLUTION!

E-cigarette 
waste adds 
toxic electronic 
pollution.

Cigarettes are shipped 
globally, often by diesel 
trucks that contribute  
to air pollution.

WANT TO LEARN MORE?  Access our tobacco and the  environment curriculum

Energy    Water      Raw Materials Causes a 20% yearly  
rise in greenhouse gases.

THE CURING PROCESS ALSO LEADS TO:

Biodiversity loss

Soil erosion Flooding
Climate change

NICOTINE POUCHES

FRE

ZYN Velo ON! Rogue Lucy

What are Nicotine Pouches?Nicotine pouches are small fiber pouches that holdnicotine powder, flavorings, and other ingredients.

• Nicotine pouches contain anywhere from 1.5 mg to 16 mg of nicotine per pouch depending on the brand!
• For some brands, that’s like cramming 4-5 cigarettes into one pouch.

Sore & infected gums, destroyed oral tissue, dry mouth, tooth erosion, throat/ oral cancer, & bad breath.

Mental health concerns

Abdominal cramps

Nausea

Remember that nicotine is highly  addictive & can harm your brain! 

= 
Nicotine Content Health Concerns

Nicotine Content:
3-6 mg

Nicotine Content:
2-9 mg

Nicotine Content:
2-9 mg

Nicotine Content:
3-6 mg

Nicotine Content:
4-12 mg

Nicotine Content:
3-15 mg

Common Brands

LEARN MORE
Scan to view our relevant publications & our oral nicotine and smokeless tobacco curriculum!
linktr.ee/OralNicotine

Note: The information presented reflects products commonly available in the U.S. as of January 2026. Nicotine 
strengths and product characteristics may vary by region and over time.

Nicotine pouches have not been authorized by the FDA as effective at helping youth quit other nicotine/tobacco products.

HEY PARENTS, DID YOU KNOW…the minimum legal age to purchase tobacco in the United States is

As a parent, YOU can make a DIFFERENCE!For resources related to teen tobacco prevention,  scan the QR code or click this link!

21   
(Not 18)

Delaying tobacco use reduces teens’ risk for nicotine addiction and other health harms!

Tobacco 21 was introduced nationally in 2019 to reduce access to and use of tobacco among young people, before they become addicted.

Most teens & parents don’t know about the Tobacco 21 law! 1 , 2

This includes e-cigarettes/vapes, cigarettes, nicotine pouches, and cigars

Talk with your teen and spread the word!

1McCauley, D. M., & Halpern-Felsher, B. (2024). Gaps in Awareness of the United States Minimum Legal Age of E-Cigarette and Cigarette Sales: Implications for Public 

Health Messaging. Journal of Adolescent Health, 76(1), 154-157.2McCauley, D. M., & Halpern-Felsher, B. (2026). Parent Knowledge of the U.S. Tobacco 21 Law. Pediatrics, PEDIATRICS Volume 157, Issue 5, May 2026:e2025074761.

Menthol cigarettes and e-cigarettes are easierto inhale than non-menthol versions, attractingyounger smokers and increasing nicotineaddiction, making it harder to quit. Those whosmoke menthol-flavored nicotine productsoften show greater nicotine dependence.

When someone uses tobaccoproducts, nicotine gets stored in themelanin-containing tissues. 

Menthol cigarettes and e-cigarettes allow fordeeper inhalation, causing harmful particles tosettle deeper in the lungs and potentiallydelaying the detection of early smoking-relatedrespiratory issues.

MENTHOL TOBACCO INCREASES
MENTHOL TOBACCO INCREASES

NICOTINE ADDICTIONNICOTINE ADDICTION

DID YOUDID YOUKNOW?...KNOW?...

Eliminating menthol cigarettes can save asmany as 654,000 lives over the next 40 years,including 255,000 Black American lives.

THE TOBACCO INDUSTRY PURPOSELY
THE TOBACCO INDUSTRY PURPOSELYTARGETS BLACK YOUTHTARGETS BLACK YOUTH

DID YOUDID YOUKNOW?...KNOW?...

Tobacco documents reveal the
industry targets young

African/Black Americans. Newport’s1992 brand plan highlighted itsfocus on young Black Americans asa key source of new business.

Menthol tobacco
products harm health.
Together, let’s put a
stop to the tobaccoindustry! 

HEY PARENTS, DID YOU KNOW…

As a parent, YOU can make a DIFFERENCE!For resources related to teen tobacco prevention,  scan the QR code or click this link!
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Delaying tobacco use reduces teens’ risk for nicotine addiction & other health harms!

Tobacco 21 was introduced nationally in 2019 to reduce access to and use of tobacco among young people, before they become addicted.

Most teens & parents don’t know about the Tobacco 21 law1 , 2.  

*This includes e-cigarettes/vapes, nicotine  pouches, cigars, and cigarettes

The minimum legal age to purchase  tobacco in the United States is...

Talk with your teen and spread the word!

1McCauley, D. M., & Halpern-Felsher, B. (2024). Gaps in Awareness of the United States Minimum Legal Age of E-Cigarette and Cigarette Sales: Implications for Public 

Health Messaging. Journal of Adolescent Health, 76(1), 154-157.2McCauley, D. M., & Halpern-Felsher, B. (2026). Parent Knowledge of the U.S. Tobacco 21 Law. Pediatrics, PEDIATRICS Volume 157, Issue 5, May 2026:e2025074761.

Spot nicotine products in your home 
or community.

 tinyurl.com/stanfordtpt

Pocket Guide: 
Nicotine

PUFF, PUFF, PASS:  
A phrase often used in cannabis culture, but also adopted for smoking nicotine and vaping in group settings.

HITTING THE PEN: 
Refers to using a vape pen or e-cigarette.

RIP: 
A term for taking a strong inhale from a  cigarette or vape.

NIC SICK:
Refers to a feeling of sickness when an individual is using nicotine—typically if it is above their tolerance.

UPPER & LOWER DECKY:
Placing nicotine pouches under the upper lip (upper decky) or lower lip (lower decky).

FOR PARENTS, EDUCATORS, & CLINICIANS

Brands to Look Out for...
Elf

Vuse

PAX

Flum

SMOK

Air Bar

Velo

Logic

JUUL

Myle

Nicotine Glossary

2
3

1

4
5

7
8

6

9
10 Explore our  

Tobacco Prevention  
Toolkit!

Elementary School  |  Middle School  |  High School

8.5 X 11 IN

11 X 17 IN

8.5 X 11 IN

11 X 17 IN

8.5 X 11 IN

11 X 17 IN

8.5 X 11 IN

11 X 17 IN

8.5 X 11 IN

11 X 17 IN

8.5 X 11 IN

11 X 17 IN

8.5 X 11 IN

11 X 17 IN

8.5 X 11 IN

11 X 17 IN

8.5 X 11 IN

11 X 17 IN

17 X 11 IN20 X 16 IN 11 X 17 IN

11 X 8.5 IN

8.5 X 11 IN

11 X 17 IN

8.5 X 11 IN

11 X 17 IN

8.5 X 11 IN

11 X 17 IN

8.5 X 11 IN

11 X 17 IN

FOR ADULTS

LARGER FORMAT

FOR YOUTH

FOR YOUTH

San to view infographics 
on the REACH Lab 
resources webpage



SOCIAL MEDIA:
For day 1, we’ve provided a social media graphic for you to share on your organization or 
personal accounts. If you are posting during a specific global/ national holiday, feel free to 
add relevant tags to the caption below. You’re also welcome to email the graphic to youth 
groups, community members, & partners, encouraging them to post & amplify the message.

DISCLAIMER: The caption below must be used alongside the graphic. We require this to ensure that 
misinformation is not spread & that community members are aware of additional resources available.

Smoking and vaping both carry real health risks. While they may 
look different, cigarettes and e-cigarettes can both harm your 
brain, lungs, heart, and overall health.

Smoking can damage your airways, increase your risk of lung 
cancer and heart disease, and weaken your immune system. 
Vaping isn’t harmless either—it can expose your lungs to harmful 
chemicals, change your brain and contribute to nicotine addiction, 
and increase the risk of respiratory and cardiovascular problems.

Knowing the facts is the first step toward making informed 
choices. If you or someone you know is thinking about quitting, 
support and resources are available.

•	 REACH Lab website:  tinyurl.com/REACHLabHome

•	 Tobacco Toolkit: tinyurl.com/stanfordtpt 

•	 Quitting Tips: tinyurl.com/REACHQuittingTips 

#StanfordREACHLab #SmokingAwareness #QuitSmoking 
#QuitVaping #PublicHealth #HealthEducation #NicotineFree 

@stanfordreachlab

@stanfordTPT

@stanfordreachlab

tinyurl.com/REACH-LinkedIn

Tag our social 
media accounts 
when you post!

GRAPHIC: CAPTION:

DOWNLOAD GRAPHICS & CAPTION

11   |  Tobacco/ Nicotine Campaign Kit

TEACH SAFETY FIRST 
(LESSON 6): 
If you are in a classroom or similar setting, you can use day 1 to teach lesson 6 of the REACH Lab’s Safety First 
curriculum. This lesson goes in depth about misconceptions with vaping and negative health effects. 

Click to learn 
more about 

the curriculum 
as a whole.

Click to access 
lesson 6 along 

with its associated 
resources.

NOTE: If time permits, we highly recommend 
opting to teach the entire 5-lesson You and Me, 
Together Vape-Free curriculum. 



DAY 2 
CAMPAIGN MATERIALS



MORNING ANNOUNCEMENT SCRIPT:
For School-wide or Classroom PSAs: 
Similar to day 1, you can use the announcement below if you’re running this campaign at a school or similar setting.

Good morning, everyone!

Today’s health message is about smokeless tobacco, oral nicotine products, and nicotine pouches such as Zyn. While 
these products don’t produce smoke, they are definitely not  harmless.

Using nicotine pouches and other oral nicotine products can cause sore or infected gums, damage to the tissues in your 
mouth, dry mouth, tooth erosion, bad breath, and may increase the risk of oral and throat cancers. They can also cause 
nausea, stomach cramps, and may affect your mental health.

Most importantly, nicotine is highly addictive. For young people, nicotine can interfere with brain development, making 
it harder to focus, learn, and manage emotions, while increasing the risk of addiction.

Protect your health by staying nicotine-/ tobacco-free. If you have questions or need support for yourself or a friend, 
talk to a parent or other trusted adult, school counselor, or healthcare provider.

NOT SO SWEET CURRICULUM 
(LESSON 1): 
If you are in a classroom or similar setting, you can use day 2 to teach lesson 1 of the REACH Lab’s 
2 lesson curriculum on oral nicotine and smokeless tobacco: Not so Sweet. This lesson is aimed at 
helping young people understand what oral nicotine and smokeless tobacco products are and what 
they do to the body.

Click above to learn more about the 
curriculum as a whole.

Click above to access lesson 1 along with 
its associated resources.
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SOCIAL MEDIA:
For day 2, we’ve provided another social media graphic and caption for you to share on 
your organizational or personal accounts. 
Reminder: The caption below must be used alongside the graphic. We require this to ensure that 
misinformation is not spread and that community members are aware of additional resources they 
can access.

GRAPHIC: CAPTION:
@stanfordreachlab

@stanfordTPT

@stanfordreachlab

tinyurl.com/REACH-LinkedIn

Tag our social 
media accounts 
when you post!

Smoke-free doesn’t mean risk-free.

Nicotine pouches and other oral nicotine products may not produce 
smoke, but they still carry serious health risks. They can damage 
your gums and teeth, irritate your mouth, cause nausea and 
stomach cramps, and nicotine can harm the developing brain and 
lead to addiction.

Know the risks. Protect your health. Stay nicotine-/ tobacco-free. 

For additional information, you can use the resources below 
provided by the Stanford REACH Lab:

•	 Oral Nicotine & Smokeless Tobacco Curriculum: tinyurl.
com/NotSoSweetCurriculum

•	 REACH Lab website:  tinyurl.com/REACHLabHome

#StanfordREACHLab #NicotineFree #HealthAwareness 
#OralHealth #QuitNicotine #YouthHealth #Prevention
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DOWNLOAD GRAPHIC & CAPTION
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DAY 3
CAMPAIGN MATERIALS



TEACH NOT SO SWEET CURRICULUM 
(LESSON 2): 
If you are in a classroom or similar setting, you can use day three to teach lesson 2 of the REACH Lab’s 2 
lesson curriculum on oral nicotine and smokeless tobacco: Not so Sweet. This lesson is aimed at helping 
young people understand how the oral nicotine and smokeless tobacco industry is purposely targeting youth, 
and help youth refuse the lure of that marketing.

Similarly to day 1, you can use the morning announcement below if you’re running this campaign at a school or 
similar setting.

MORNING ANNOUNCEMENT SCRIPT:
For School-wide or Classroom PSAs: 

Good morning everyone!

As new nicotine/ tobacco products continue to appear in stores, online, social media, and with your friends, there is often a 
lot of discussion about which products are “healthier” or “safer.” But don’t let the marketing and chatter fool you.

Nicotine is nicotine—regardless of the product. Whether it’s vapes, nicotine pouches, cigarettes, hookah, or other nicotine 
products, they all deliver nicotine, which can lead to addiction, make it hard to quit using, and hurt your health  
and development.

Before trying any nicotine product, remember: there is no such thing as a completely safe nicotine/ tobacco product. 
Understanding the facts can help you make informed choices that support your health, your goals, and your future.

To learn more about the risks associated with nicotine/ tobacco products, visit stanfordreachlab.com

DOWNLOAD SCRIPT
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Click above to learn more about the 
curriculum as a whole.

Click above to access lesson 2 along with 
its associated resources.



SOCIAL MEDIA:
For day 3, we’ve provided another social media graphic and caption for you to share on 
your organizational or personal accounts.
Reminder: The caption below must be used alongside the graphic. We require this to ensure that 
misinformation is not spread and that community members are aware of additional resources they 
can access.

GRAPHIC: CAPTION:

@stanfordreachlab

@stanfordTPT

@stanfordreachlab

tinyurl.com/REACH-LinkedIn

Nicotine is nicotine—regardless of the form.

Whether you use nicotine pouches, e-cigarettes (vapes), cigarettes, or other 
nicotine products, they all contain nicotine. That means they all change your 
brain and can make you addicted, making it difficult to quit.

When making decisions about nicotine / tobacco use, remember that there is 
no safe nicotine or tobacco product. Learning the facts about the health risks 
associated with different products can help you make informed choices.

•	 REACH Lab website:  tinyurl.com/REACHLabHome

•	 Tobacco Toolkit: tinyurl.com/stanfordtpt 

#StanfordREACHLab #NicotineAwareness #TobaccoPrevention 
#QuitNicotine #NicotineEducation #HealthEducation #PublicHealth  
#HealthyChoices #KnowTheFacts
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DOWNLOAD GRAPHIC & CAPTION

Tag our social 
media accounts 
when you post!
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DAY 4
CAMPAIGN MATERIALS
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TEACH HOOKAH TELL ME  
If you are in a classroom or similar setting, you can use day 4 to teach the REACH Lab’s hookah curriculum: 
Hookah Tell Me. This curriculum is aimed at helping young people understand the health effects and risks 
associated with hookah use.

Click above to access 
the curriculum!

SOCIAL MEDIA:
For day 4, we’ve provided another social media graphic and caption for you to share on 
your organization or personal accounts.
Reminder: The caption below must be used alongside the graphic. We require this to ensure that 
misinformation is not spread and that community members are aware of additional resources they can access.

GRAPHIC: CAPTION:

@stanfordreachlab

@stanfordTPT

@stanfordreachlab

tinyurl.com/REACH-LinkedIn

Tag our social 
media accounts 
when you post!

DOWNLOAD GRAPHIC & CAPTION

Did you know tens of thousands of non-smokers die each year from 
secondhand smoke?

Secondhand smoke and aerosol contain harmful chemicals like nicotine, heavy 
metals, and cancer-causing substances. It affects not just users, but also people 
nearby. In fact, secondhand smoke has over 6,000 chemicals—some also 
found in nail polish, cleaning products, rat poison, and gasoline.

These chemicals can stick to surfaces and dust, creating “thirdhand smoke” 
that can last for months or even years and still harm people.

Where vaping, smoking, using hookah, or any other inhaled tobacco product, 
this is harmful to your health!

It doesn’t just go away—it stays in the environment.

For more information, visit the Stanford REACH Lab website:

•	   REACH Lab Website: tinyurl.com/REACHLabHome 

•	  E-cigarette Aerosol Video: tinyurl.com/AerosolVideo

#StanfordREACHLab #nicotine #tobacco #secondhandsmoke 
#thirdhandsmoke #aerosol



Similar to day 1, you can use the announcement below if you’re running this campaign at a school or similar setting.

MORNING ANNOUNCEMENT SCRIPT:
For School-wide or Classroom PSAs: 

Good morning everyone!

Did you know tens of thousands of nonsmokers die each year from secondhand smoke?

Today we’re talking about secondhand and thirdhand smoke. Secondhand smoke is the smoke or aerosol released when someone uses tobacco. 
Thirdhand smoke is the toxic chemicals that stick to surfaces and collect in dust after smoking happens.

Both can expose people to harmful chemicals like nicotine, heavy metals, and cancer-causing substances. In fact, secondhand smoke contains 
over 6,000 chemicals—some are also found in nail polish, cleaning products, rat poison, and gasoline.

These chemicals don’t just go away. They can stick to surfaces and stay for months or even years, continuing to put people at risk.

DOWNLOAD SCRIPT
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DAY 5
CAMPAIGN MATERIALS



SOCIAL MEDIA:
For day 5, we’ve provided another social media graphic and caption for you to share on your 
organizational or personal accounts. 
Reminder: The caption below must be used alongside the graphic. We require this to ensure that misinformation is 
not spread and that community members are aware of additional resources they can access.

GRAPHIC: CAPTION:

Your attention is valuable—and companies know it.

Every day, you’re exposed to messages designed to influence the way 
you think, feel, & act. Some make drugs seem exciting, low-risk, or 
part of fitting-in in hopes to persuade you to make a purchase.

That’s why media literacy matters.

Before accepting a message at face value, ask yourself:

•	 Who is the source of the message

•	 How is it trying to get your attention?

•	  Is the message fair and trustworthy

•	 How could this message be interpreted?

The strongest influence should be your own critical thinking. Learn to 
recognize the strategy behind the message so you can make choices 
that reflect your values—not someone else’s profits.

Don’t let someone else decide for you.  Your choices are yours.

•	 REACH Lab website:  tinyurl.com/REACHLabHome

•	 Tobacco Toolkit: tinyurl.com/stanfordtpt 

•	 Video on Drug Marketing & Media Literacy: tinyurl.com/
DrugMarketingVideo 

#StanfordREACHLab #MediaLiteracy #StayInControl 
#DrugAwareness #drug prevention #tobacco #nicotine

@stanfordreachlab

@stanfordTPT

@stanfordreachlab

tinyurl.com/REACH-LinkedIn

Tag our social 
media accounts 
when you post!

DOWNLOAD GRAPHIC & CAPTION
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Click above to learn more 
about the curriculum as 

a whole.

Click above to access 
lesson 11 along with its 
associated resources.

SAFETY FIRST CURRICULUM 
(LESSON 11): 
If you are in a classroom or similar setting, you can use day 5 to teach lesson 11 of the REACH Lab’s Safety 
First Curriculum. This lesson is aimed at bettering media literacy skills and understanding the portrayal of 
drugs in marketing.



Similar to day 1, you can use the announcement below if you’re running this campaign at a school or similar setting.

MORNING ANNOUNCEMENT SCRIPT:
For School-wide or Classroom PSAs: 

Good morning, everyone!

Have you ever seen a post, video, ad or meme that made something look cool, harmless, or just “normal”? Not every message you see 
online is there to inform you—some are designed to influence you and increase profits.

This week, we’re focusing on drug marketing media literacy and learning how to think critically about the content we see every day.
When you come across a message about drugs, ask yourself these four questions:

•	 Who created this message?
•	 How are they trying to get my attention?
•	 Is the message fair and trustworthy?
•	 How might different people interpret it?

The more you question what you see, the more you stay in control of your own choices. Remember, your best defense isn’t believing 
everything you see—it’s thinking critically before you decide what to believe.

Have a great day, and don’t forget: Think first. Question the message. Make your own choices.

For additional information on how the drug industry targets youth, check out the Stanford REACH Lab website.

DOWNLOAD SCRIPT
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ADDITIONAL 

RESOURCES 
FOR PARENTS, EDUCATORS, YOUTH, & BEYOND...



TOBACCO PREVENTION TOOLKIT
The Tobacco Prevention Toolkit, developed by the Stanford REACH Lab, is 
a  collection of evidence-based curriculums, lessons, infographics, and videos,  
programs, and resources catered to prevent and reduce adolescent and young adult  
tobacco/ nicotine use. 

STANFORD REACH LAB WEBSITE
The Stanford REACH Lab website is constantly being updated to house new and 
relevant resources for a range of topics surrounding substance use.  

COMMUNITY TALKS
Attend one of our upcoming community talks to further your knowledge on various 
different drug and health topics.

STANFORDREACHLAB.COM

SAFETY FIRST
Safety First is made up of 13 lessons on alcohol, opioids/fentanyl, psychedelics, 
and other drugs. The purpose of all of our lessons is to encourage youth to abstain 
from use, but this curriculum also includes a clear harm-reduction message for 
youth who are experimenting or using, to provide high school students with 
scientifically accurate information to empower them to quit and/or reduce harm, 
should they choose to continue to use.

VIEW

VIEW

VIEW

WE ARE HERE TO HELP
If you have any questions after revealing this campaign kit, feel free to reach out to our 
team using the email listed below: 

stanfordreachlab@stanford.edu
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EDUCATIONAL VIDEOS

Drugs & the Brain: Why Waiting Until Full 
Brain Development is Important  | REACH 

Susan’s Brain: The Science of 
Addiction | Harvard Online

The Great MIST-Understanding: Aerosol 
vs. Water Vapor  | REACH Lab

Don’t be Played: How Drug  Marketing 
Targets YOU-th  | REACH Lab

Staying True to You: Navigating 
Uncomfortable Situations Surrounding 
Drugs in High School  | REACH Lab

Staying True to You: Navigating 
Uncomfortable Situations Surrounding 
Drugs in Middle  School  | REACH Lab

Staying True to You: Navigating 
Uncomfortable Situations Surrounding 
Drugs in Elementary  School  | REACH Lab

Box Breathing: Reduce Stress 
in Minutes  | REACH Lab

VIEW

VIEW

VIEW

VIEW

VIEW

VIEW

VIEW

VIEW
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Scan to view videos 
on the REACH Lab 

Educational  
Video webpage



Zyn and other oral nicotine pouch use, correlates, and 
advertising exposure among a national sample of United 
States adolescents, young adults and adults

 How and Why California Young Adults Are Using Different 
Brands of Pod-Type Electronic Cigarettes in 2019: 
Implications for Researchers and Regulators

E-cigarette access and age verification among 
adolescents, young adults, and adults

Gaps in Awareness of the United States Minimum Legal 
Age of E-Cigarette and Cigarette Sales: Implications for 
Public Health Messaging

Use Patterns, Flavors, Brands, & 
Ingredients of Non-nicotine e-Cigarettes 
Among Adolescents, Young Adults, & 
Adults in the US

Popularity of Zyn and other nicotine pouch 
brands among U.S. adolescents, young 
adults, and adults in 2021

Use, marketing, and appeal of oral nicotine 
products among adolescents, young adults, 
and adults

PAPERS & ARTICLES:

VIEW

VIEW

VIEW

VIEW

VIEW

VIEW

VIEW

Scan to view articles 
on the REACH Lab 
Publication webpage



CREATED BY THE STANFORD REACH LAB

WE WOULD LOVE TO SEE YOR 
CAMPAIGN IN ACTION!

If you have any photos from your campaign that you’re 
comfortable with the REACH Lab using on our social media, 
website, or other promotional materials, please email them to 

lexibatt@stanford.edu.


